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The  Chicago  Tribune  Magazine  ap¬ 
peals  to  women — and  women  find  it 
highly  ap|)ealing.  95' of  the  women  in 
nearly  l.JJOO.OOO  families  read  it  faith¬ 
fully  every  week. 

Obviously,  women  like  what  they  see 
in  the  Chicago  Tribune  Magazine. 


That’s  why  advertisers  are  stei>ping 
ui)  their  use  of  this  medium. 

During  the  first  9  months  of  1958, 
only  four  national  magazines  —  Life. 
Business  Week,  the  Post  and  New 
Yorker — carried  more  total  advertising 
than  the  Chicago  Tribune  Magazine. 


7d  be  B^in  Chicago,  be  WCln  the  Tribute! 
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F.O.B.  Plainfield,  N.  J.  Complete  with 


l*rk«  $ubi«tf  to  change  wllhowl  notice. 


208/2 20V  Motor  and  Control.  If  shipped 
assembled,  deduct  $200. 


uiiiiviiii  iiiaiiiA  fuiiiiig* 


•  Size  of  Bed ...  34"  x  44",  6"  thick,  steel  buffer  plates  at  each  end, 

•  Height  of  Bed . . .  36". 

e  Overall  Sizes ...  80  %  "  long  over  bed,  width  56  ^  ",  height  59  ". 
e  Weight ...  1 1 ,500  lbs. 

e  3  HP  Reversible  Motor,  equipped  with  automatic  brake, 
e  Anti-Friction  bearings  throughout. 

•  Forms  loaded,  and  unloaded,  from  either  end  or  side. 

•  Finger  tip  push  button  starting. 

Send  for  literature  and  specifications,  etc. 


mim  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Plainfield,  N.  J. 
EXECUTIVE  &  SALES  OFFICE;  501  FIFTH  AVENUE,  NEW  YORK  17.  NEW  YORK 


The  SCOTT 
<iDEAL” 
MATRIX  ROLLER 


Features  of  the  Scott 
*'IDEAL”  Matrix  Roller 


Provides  Better  Mats .  •  • 
Free  From  ^^Buckles'' 


Rolls  any  kind  of  Matrix, 
eliminates  imperfections, 
produces  sharp,  full  depth 
mats,  free  from  mechanical 
buckling.  Molding  cylinder 
automatically  adjusts  itself 
to  variations  of  each  form, 
molding  the  mat  in  natural 
manner.  Mat  retains  exact 
size  of  original  form  without 
any  stretch  or  distortion. 


THE  INDIANAPOLIS  AREA* 


•  Fire  ’em  both  .  .  .  because  you  have  a  double-barreled  oppor¬ 
tunity  when  you  aim  for  Indianapolis  and  its  big  45-county  trading 
areal  There’s  no  better  selling  anywhere  as  retail  figures  prove.  In 
average  annual  income  per  family,  Indianapolis  rates  15th  among 
cities  over  600,000  .  .  .  and  retail  sales  per  family  average  $4,620  an¬ 
nually,  11th  among  cities  over  600,000.t  Here,  people  buy  more  because 
they  have  more!  Here,  "double-barreled"  also  means  The  Star  and 
The  News  .  .  .  covering  56.4%  of  families  in  the  45-county  area  and 
saturating  the  rich,  metropolitan  Indianapolis  market.  Write  us  for 
complete,  authoritative  market  data. 

tSales  Management;  Survey  of  Buying  Power,  1958 


•THE  45-COUNTY  TRADING  AREA 
THAT'S  BIGGER  THAN  YOU  THINK! 


Population: 
Income: 
Retail  Sales: 
Coverage : 


2,117,100 
$3,740,248,000 
$2,472,792,000 
56.4%  By 


The  Star  and  The  News 


ct^/i  d 

NEWS 


Morning  4  Sunday 


Evonlng 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


editor  ft  PUBLISHER  for  November  22,  1938 


^  y 

'Theres 


EVENING  CITY  ZONE  lacka.county 

0intc8 . 80%  71% 

TOrBUNE-; . 43%  43% 

SCRANTON  IAN  ....  62%  59% 

source:  figures  ascertained  BV^heSiraes  I 

USING  ABC  auditor's  REPORT,  YEARENOING  f 
JUNE  30,1957 
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•GEORGE  AMcDEYin  CaiNC.  National  Represenfafives 
•  New  York,  Chicago,  Philadelphia, PefroH;  Los  Angeles 


EDITOR  &  PUBLISHER  CALENDAR 

Nov.  29-30 — Tri-State  Daily  Newspaper  Editors  Conference,  third  annual, 
sponsored  by  Southern  Illinois  University,  Marquette  Hotel,  Capa 
Girardeau,  Mo. 

Nov.  30-Dec.  I — Wisconsin  Daily  Newspaper  League  annual  meeting, 
Pfister  Hotel,  Milwaukee,  Wis. 

Dec.  4-6 — Texas  High  School  Press  Association,  annual  convention-Cllnic, 
Texas  Woman's  University,  Denton,  Tex. 

Dec.  5-6 — California  Press  Association,  annual  Winter  meeting,  Clift  Hotel, 
San  Francisco. 

Dec.  5-6 — New  England  Society  of  Newspaper  Editors  convention  and 
annual  meeting,  Parker  House,  Boston,  Mass. 

Dec.  6 — ^Wisconsin  Associated  Press  Association,  Fall  meeting,  Wisconsin 
Hotel,  Milwaukee. 

Dec.  8-19 — American  Press  Institute,  City  Editors  seminar,  Columbia  Uni¬ 
versity,  New  York. 

Dec.  11-12 — Freedom  of  Information  Conference,  School  of  Journalism, 
University  of  Missouri,  Columbia,  Mo. 

Dec.  13-14— North  Carolina  Associated  Press  Nows  Council,  Barringer 
Hotel,  Charlotte,  N.  C. 


Jen.  8-10 — Arkansas  Press  Association — National  Editorial  Association, 
Midwinter  Convention,  Arlington  Springs,  Hot  Springs,  Ark. 

Jan.  8-10 — Arizona  Newspapers  Association,  annual  convention.  Pioneer 
Hotel,  Tucson,  Ariz. 

Jan.  8-10 — National  Editorial  Association  meeting,  Arlington  Hotel,  Hot 
Springs,  Ark. 

Jan.  11-13 — Northeastern  Classified  Advertising  Managers'  Association, 
meeting.  Park  Sheraton  Hotel,  New  York  City. 

Jan.  12-15 — National  Retail  Merchants  Association,  48th  annual  con¬ 
vention,  Hotel  Statler,  New  York. 

Jan.  12-23— American  Press  Institute,  Circulation  Managers  seminar,  Co¬ 
lumbia  University,  New  York. 

Jan.  18-20 — Great  Lakes  Newspaper  Mechanical  Conference,  annual  meet¬ 
ing,  Statler  Hilton  Hotel,  Detroit,  Mich. 

Jan.  18-21 — Newspaper  Advertising  Executives  Association,  annual  meet¬ 
ing,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  20-22 — New  England  Association  of  Circulation  Managers,  Conven¬ 
tion,  Hotel  Kenmore,  Boston. 

Jan.  23-24 — New  Mexico  Press  Association,  annual  convention  Alamogordo, 
New  Mexico. 

Jan.  23-24 — Wyoming  Press  Association,  60th  annual  meeting.  Plains  Hotel 
Cheyenne,  Wyo. 

Jan.  25-28 — Southern  Classified  Advertising  Managers  Association,  I3tt 
annual  Business  Conference,  Francis  Marion  Hotel,  Charleston,  Soutk 
Carolina. 

Jan.  29-31 — Kentucky  Press  Association,  Mid-Winter  meeting.  Brown  Hotel, 
Louisville,  Ky. 

Jan.  30-31 — Newspaper  Purchasing  Agents  Group,  second  annual  con¬ 
ference.  Sheraton  Hotel,  Chicago. 

Feb.  1-3 — New  York  State  Newspaper  Publishers  Association  and  N.  V- 
State  Society  of  Newspaper  Editors,  joint  Winter  meeting.  Plaza  Hotel 
New  York  City. 

Feb.  2 — New  York  State  Associated  Dailies  meeting.  Plaza  Hotel,  New 
York  City. 

Fob.  2-13 — American  Press  Institute  seminar,  Advertising  Directors  of  news 
papers  under  75,000  circulation,  Columbia  University.  New  York  City- 
Feb.  5-7 — Ohio  Newspaper  Association,  annual  convention,  Deshler  Hilto" 
Hotel,  Columbus,  Ohio. 

Fob.  13-14 — Northwest  Daily  Press  Association,  annual  meeting,  Pick 
Nicollet  Hotel,  Minneapolis,  Minn. 

Feb.  14-15 — Mississippi  Valley  Classified  Advertising  Managers  Association 
annual  meeting.  Hotel  LaSalle,  Chicago,  III. 

Feb.  15-17 — Inland  Daily  Press  Association,  Winter  meeting,  Drake  Hotsl 
Chicago. 

March  2-4 — Press  Congress  of  the  World.  University  of  Missouri,  Columbu 
Mo. 

March  7-9 — Northwest  Mechanical  Conference,  16th  annual.  Hotel  St 
Paul,  St.  Paul,  Minn. 

March  8-10 — SNPA  Mechanical  Conference  (Western  Division).  Hott 
Texas,  Fort  Worth,  Tex. 

March  13-14— Michigan  Press  Photography  Conference,  Michigan  Stot* 
University,  Lansing,  Mich. 

Vol.  91,  No.  48,  Novemker  22,  1958,  Xklitor  &  Poblieher,  the  Fourth 
puklish^  every  Saturday  ky  Sditor  &  Publiaber  Oo.,  Ine.  Editorial  and  ^ 
neee  offices  at  Suite  1700,  1^1000  Tower,  1475  Broadway,  New  York  W.  N-  >: 
(Printed  ky  Hushes  Printing  Co.,  Esat  StroudAnrs,  IV.)  Second  elsss  ^ 
privlleses  authorized  at  East  Stroudsburs.  Pa.  under  Act  of  Hareh  8,  1879, 
Titles  patented  and  ResiMered  and  eontenta  Oopyrishted  1958  by  the  BhW  * 
Publisher  Co.,  Inc.  Annual  sukaeription  $6.50  in  United  States  posaestw* 
and  in  Canada.  All  other  countries,  $10.00.  Payment  in  Sterllns  nsay  W 
to  EAP  “American  Account”  First  National  City  Bank  of  N.  Y..  116  Old  Biw 
St.,  London,  or  to  the  Australia  and  New  Ze^and  Bank  T limited,  Borsl  ^ 
chanse  Branch,  85  Pitt  St.,  Sydney,  N.  S.  W. 

Poetmaster :  if  undelivered,  please  send  form  S679  to  Editor  A  Publisher  u»> 
Ine.,  1475  Broadway,  New  York  35,  N.  Y. 
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regular  58  rate.  They're  offered  no  premium,  cut-rates  or  special 
inducements. 

*  *  * 

NEW  YORK:  Edward  Kruspak,  Howard  £.  Bradley,  Ray  Billing- 
ham,  Murray  Hill  7-<>87l 

CHICAGO:  j.  Goldstein,  Bill  Gallagher,  State  2-6273 
DETROIT:  R.  L.  Webber,  William  R.  Maas,  Roy  Holihan,  Wood¬ 
ward  3-0495 

SAN  FRANCISCO:  Jules  £.  Thompson,  Douglas  2-8547 
LOS  ANGELES:  Robert  F.  Clark,  Hollyw.md  3-4111 


"How  well  will  the  ’59s  sell.’” 

It's  going  to  take  quite  a  selling  job  to  justify  the  automotive 
industry’s  billion-dollar  investment  in  the  1959  models! 

.Much  of  the  answer  lies  in  research  and  merchandising  —  of 
developing  new  sales  methods  and  materials;  of  recognizing  prof¬ 
itable  markets;  of  analyzing  industry  trends  and  sizing  up  the 
competition.  In  short,  il's  a  mutter  of  being  informed. 

That's  why  it  is  not  a  coincidence  that  the  same  signatures  that 
approve  the  automotive  industry’s  nearly  $200  million  annual 
advertising  budget  are  among  those  that  specify  renewal  of 
AUTOMOTIVE  NEWS  subscriptions  year  after  year. 

The  meri  who  make  decisions  need  all  the  news  of  the  industry.  The  mosf  iniluenfial  publieafion  in  the  aufomotivn  industry, 
fast,  while  it’s  still  news.  They  want  news  they  can  use,  inter¬ 
preted  in  an  authorative,  unbiased  manner — the  kind  of  report¬ 
ing  that  has  marked  AUTOMOTIVE  NEWS  leadership  in  its 
field  for  more  than  33  years. 

If  your  publication  can  help  answer  the  "billion  dollar  question," 
be  sure  the  men  who  should  know  about  it  read  about  it  in  the 
Weekly  Newspaper  of  the  Industry.  AUTOMOTIVE  NEWS  has 
helped  introduce  more  than  35  newspapers  to  150,000*  readers 
— -media  buyers  included.  Find  out  how  it  can  acquaint  them 
with  your  publication;  call  your  AUTOMOTIVE  NEWS  Repre¬ 
sentative  today. 

*44,000  paid  subscribers,  85%  of  whom  renew  annually  at  the 
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“You're  right,  come  to  think  of  It. 
It's  Just  that  I  never  thought 
,of  soft  drinks  as  food.'' 
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BETTERMENT 

.  (.v  league  j 


Some  folks  don’t  know  this,  but  food  and 
health  authorities  do:  Bottled  carbonated  soft 
drinks  are  classified  as  food  products . . . 
and  sold  as  such.  And  justifiably  so,  since  (at 
minimum  cost)  they  healthfully,  palatably 
and  refreshingly  provide: 

•  Quick  energy  between  meals.  (Average  8-Oz. 

drink  has  about  100  calories,  quickly  assimilated  and  put 
to  use  as  energy.) 

•  Aid  to  digestion.  (Carbonation  increases  the  flow 
of  gastric  juices  in  the  stomach.) 

•  Maintenance  of  body’s  fluid  balance.  (Average  person 
loses  214  quarts  of  water  a  day.  Most  must  be 

made  up  by  liquid  intake.) 

Because  of  their  flavor  and  “sparkle,”  bottled 
carbonated  soft  drinks  are  pleasureful  and  zestful 
supplements  to  the  basic  daily  diet.  And  it’s 
reassuring  to  know  that  their  quality,  wholesomeness 
and  purity  are  guaranteed  in  the  bottling  by 
rigid  sanitary  conditions— a  combination  of  modern 
chemistry,  bacteriology  and  engineering. 
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Some  Good  Leads 

WHAT  ARE  SOME  of  the  best  leads  you  have  read  in  news 
papers  through  the  years?  While  waiting  for  our  mutual 
barber,  Frank,  at  the  Stage  Shop,  Earl  Wilson,  New  York  Po^ 
syndicated  columnist  (It  Happened  Last  Night),  gabbed  about 
the  subject  and  I  asked  bim  to  send  along  a  memo.  Here  it  is: 

You’ve  got  to  help  me  enrich  my  collection  of  “good  leads." 
When  John  Denson  was  a  rewrite  man  instead  of  boss  of 
Newsweek,  he  once  wrote  one:  “When  the  moon  shone  over  the 
billboard,  there  was  love  among  the  weeds.”  It  didn’t  get  in  the 
paper,  somehow. 

Ben  Hecht  led  off  with  this:  “Outside,  the  pizzicato  of  the 
rain.”  It  was  about  a  Chicago  hanging. 

Robert  J.  Casey’s  second-day  lead  on  the  Texas  City  school 
explosion  was:  “They’re  burying  a  generation  today.” 

Damon  Runyon,  of  course,  had  many.  One  was  about  Barn 
Thaw,  who’d  been  in  a  mental  institution,  “returning,  as  brown 
as  a  nut.”  That  would  get  you  a  blast  from  the  psychiatrists  today 
The  sports  writers  seem  to  have  carved  out  the  most  memorable 
prose.  Jack  Miley,  reporting  on  Max  Schmeling  knocking  out  Joe 
I.iOuis,  said,  “The  cow  killed  the  butcher.”  Jimmy  Cannon,  not  in 
a  lead,  exactly,  said  of  Louis,  “He’s  a  credit  to  his  race.  1  mean, 
of  course,  the  human  race.” 

Bored  once  with  the  Memorial  Day  races  out  in  IndianapoUe. 
Davis  J.  Walsh  wrote,  “All  roads  lead  to  Indianapolis  today  bui 
there’s  nobody  on  them.” 

Henry  McLemore  once  started  out  a  sports  story :  “While  workinc 
at  my  favorite  profession,  a  sawer-o(T  of  sawed-off  shotguns.  .  ." 
(That  wasn’t  quite  it  and  I  don’t  know  what  the  story  was  about 
but  I  don’t  figure  it  made  any  difference). 

When  Floyd  Gibbons  had  been  missing  in  the  CHiinese-Japanrst 
war  in  the  1930s  (and  never  mind  where,  either!)  he  finally  cabki 
from  that  bloody  war,  this  lead:  “Hello,  folks!  I’m  safe!” 

Crantland  Rice’s  lead  on  the  bringing  back  of  the  bodies  of  tlx 
first  American  dead  in  the  first  World  War  was:  “They’re  back." 

And  I  guess  everybody’s  heard  the  Will  Irwin  lead  on  the  Su 
Francisco  earthquake  that  was  (approximately)  like  this:  “I  stood 
on  Telegraph  Hill  last  night  and  looked  down  on  the  San  Francisco 
that  was.”  The  headUne :  “The  Gty  That  Was.” 

Do  they  still  write  them  like  that  today? 

I  was  talking  about  this  to  Walter  Lister,  M.E.  of  the  Philt- 
delphia  Bulletin,  who  retAly  collects  leads,  and  he  pointed  out  > 
gem  in  Billie  Holliday’s  1956  book,  “Lady  Sings  the  Blu»" 
Remember  it?  (Its  co-author  was  William  Dufty).  It  went  like 
this:  “Mom  and  Pop  were  just  a  couple  of  kids  when  they  goi 
married.  He  was  18,  she  was  16,  and  I  was  three.” 

Anybody  got  any  other  gems? 

— Frank  Ross,  who  edits  four  of  the  seven  suburban  sections  of  the 
New  York  News,  somehow  finds  time  to  write  a  three-times-a-week 
column,  “On  Second  Thought,”  which  he’s  stxirting  to  syndicate.  It’s  • 
new  kind  of  capsule  column,  commentary  on  current  national  and  intei' 
national  news  and  subjects  of  general  interest,  written  with  a  light  touch. 
Frank  Ross  exemplifies  the  Horatio  Alger  yams  about  the  boy  who  took 
a  job  and  grew  up  with  it  He  began  28  years  ago  as  a  News  copybt? 
(Since  then  both  of  ’em  have  grown).  A  Ross  “Second  Thou^l ! 
“Pianist  Harry  Truman  and  violinist  Jack  Beimy  are  slated  for  a  Km* 
City  benefit  concert  Harry  will  tickle  the  ivories  and  Jack  will  ticklf 
the  risibilities.  To  itch  his  own.” 


American  Bottlers  off 
Carbonated  Beverages 

Washington  6,  D.  C. 

Whatever  promotes  progress  in  your  community  . . . 
promotes  progress  for  its  bottlers.  Whatever  adversely 
affects  progress  in  your  community  . . .  adversely  affects 
its  bottlers.  The  bottlers  in  your  community  will  be 
happy  to  talk  to  your  news  or  business  reporters  about 
any  aspect  of  their  relationship  to  the  local  economy. 


— From  Makeup  Editor  Bill  Wilcox,  Syracuse  (N.  Y.)  HcriH- 
Journal,  comes  this  quatrain  from  the  dear,  dead  past: 

Little  cubes  of  metal. 

Little  tubes  of  ink. 

Brains  and  the  printing  press 
Make  the  millions  think! 

— Add  to  correspondents  who  caught  that  perpetoloy-for-herpetoloff 
error  Nov.  1:  Dick  Barrett  (Share  it  with  Beurett),  Sm  Jose  (Cahfl 
News,  and  (^1  Appleby,  assistant  to  the  publisher,  Ontario-Vv^ 
((]alif.)  Daily  Report.  .  .  .  Milton  Burgess,  who  soon  retires  as  a  W**' 
burgh  Sun-Telegraph  political  writer  to  continue  his  career  in  the  weeklf 
newspaper  field  at  Morris  (2ove,  Pa.,  has  given  $65,000  to  Thiel  Cbilep' 
Greenville,  Pa.,  a  Lutheran  institution.  ...  As  a  stunt,  NEA  coluoni*' 
Erskine  Johnson  had  fun  in  Hollywood  trying  to  cash  a  $10,000  bill' 
until  police  came  to  investigate  if  it  was  worthless. 
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SHAKE  OF 
ADmilSlNO 
IN  BI8T0KT 

E  GAP’S  STILL  CLOSING  . . . 

For  the  first  nine  months  of  1958 
the  GLOBE  narrowed  the  gap 
1,381,919  lines*  on  the  other 
St.  Louis  newspaper  . . .  and  now  enjoys 
the  largest  share  of  advertising 
in  its  history! 

•Source:  MEDIA  RECORDS 


Represented  nationally  by 
Moloney,  Regan  &  Schmitt 
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Stay  Away  from  Propaganda  ! 

debate  in  the  I’nited  Nations  on  the  Report  of  the  Expert 

C'.onnnittee  on  Public  Information  has  brought  to  the  surface 
some  underlying  disagreements  on  the  basic  functions  of  an  official 
service  to  the  press.  If  anyone  even  suggested  that  the  United  States 
Government  shoidd  operate  an  Office  of  Public  Information  with 
Central  Press  and  Editorial  Services  running  errands  for  reporters, 
there  wouldn’t  be  space  to  contain  the  protests.  In  the  UN  it  is  not 
the  press  service  establishment  that  is  repugnant  at  all.  Rather  it  is 
the  Committee’s  proposal  to  make  the  Office  of  Public  Information  a 
propaganda  agency  that  is  alarming. 

At  the  time  of  its  examination  last  Summer,  the  Committee  noted 
there  were  716  correspondents  of  all  the  media  of  mass  communications 
accredited  to  the  UN  on  a  permanent  basis  at  Headtpiarters.  The 
press  corps  numbered  317,  of  whom  168  represented  newspapers  and 
periodicals  in  the  United  States.  The  balance  came  from  31  Member 
States  and  four  non-Member  States — roughly  four  to  a  country.  The 
UN  Press  office  issued  3,500  releases  in  1955,  an  even  4,000  in  1956, 
and  3,386  in  1957.  A  running  account  in  the  form  of  “takes” — often 
as  many  as  10  or  20 — was  provided  on  the  more  important  meetings 
by  professional  officers. 

The  Experts  found  “a  great  deal  of  force  in  the  argument”  that 
bureaus  manned  by  only  one  or  two  reporters  could  not  cover  the 
numerous  simultaneous  meetings  during  a  busy  .\ssembly  jreriod.  In 
a  roundabout  way  the  Committee  hinted  that  jwssibly  some  cor- 
resf)ondents  could  cover  more  meetings  in  person  if  they  didn’t  have 
the  efficient  services  of  the  UN  Press  office. 

Under  the  Basic  Principles  of  the  UN,  the  Office  of  Public  Informa¬ 
tion  was  forbidden  from  engaging  in  propaganda  and  was  instructed 
to  “primarily  assist  and  rely  upon  the  services  of  the  existing  official 
and  private  agencies  of  information.”  Adoption  of  the  Committee’s 
recommendation  for  a  change  of  policy  would  destroy  a  most  useful 
agency  and,  to  date,  one  that  has  never  been  accused  of  bending  the 
objective  line.  Even  with  the  large  staffs  maintained  by  U.  S.  news¬ 
papers  and  press  services  the  coverage  of  UN  activities  is  a  daily  chal¬ 
lenge  to  industriousness.  ^Vithout  the  help  it  now  gives,  how  could  the 
UN  ever  hope  to  have  its  story  tokl  adequately  to  many  small  nations? 
Perish  the  thought  that  they  would  receive  only  filteretl  information! 

VVe  move  to  table  the  Report  and  sidrstitute  a  motion  to  rededicate 
the  UN  Press  and  Editorial  Services  to  its  policy  of  giving  all  agencies 
of  information  “the  fullest  possible  direct  access  to  the  activities  and 
official  documentation  of  the  Organization.”  Washington  please  copy. 


The  Great  Wall 

"OoY  Roberts'  irritation  over  the  inability  of  the  .Associated  Press 
to  have  a  correspondent  in  Red  China  is  commendable,  albeit 
this  impatience  with  our  foreign  policy  is  blemished  by  hindsight. 
Now,  Mr.  Roberts  tells  the  managing  editors  at  French  Lick,  China  is 
a  most  important  area  and  the  American  public  needs  to  know  more 
what’s  going  on  there. 

Red  China  loomed  formidable  18  months  ago  while  a  muffled  voice 
of  the  press  in  this  country  acquiesced  in  the  State  Department’s  as¬ 
sumption  of  an  unique  prerogative — the  absolute  control  of  travel 
by  newsmen  through  passport  restrictions.  The  China  story  was  ruled 
out  of  bounds  by  personal  dictum  of  our  Secretary  of  State.  Some 
concession,  unacceptable  to  China’s  chess  players,  has  been  made 
but  two-score  correspondents  cool  their  heels  and  patiently  await  the 
Iteckoning  crook  of  Mao’s  little  finger.  Mr.  Roberts  is  so  right  when 
he  savs  resolutions  don’t  amount  to  a  hoot. 


The  earth  is  the  Lord's,  and  the  full¬ 
ness  thereof;  the  world  and  they  thsl 
dwell  therein.— Psalm  XXIV ;  I. 
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The  plate  matches  the  famous  golf 
service  used  by  President  and  the  first 
lady  for  official  entertaining. — AP  dis- 
pateh  to  the  Abilene  (Texas)  Reporter- 
News. 

• 

All  vehicular  and  pedestrian  traffic  in 
Times  Square  came  to  a  halt  as  a  Boy 
Scout  burglar  sounded  the  clear,  sad 
notes  of  taps. — New  York  Journal- Amer¬ 
ican. 

• 

After  honeymooning  Saturday  night 
in  Brentwood  Assembly  of  God  Church 
in  ^uth  Florida,  the  couple  will  make 
their  home  in  Columbus,  Ga. — Pensacola 
(Fla.)  News-Journal. 

• 

Pvt.  Elvis  Presley  left  his  blonde  Ger¬ 
man  girl  friend,  his  pet  noodle,  and  his 
piitar  behind  and  went  on  Army  ma¬ 
neuvers.  —  Madison  (Wis.)  Wisconsin 
State  Journal. 

• 

It  has  been  shown  that  in  the  British 
Parage  wealth  in  women  was  corrected 
with  infertility.  —  Wilmington  (N.C.) 
Star, 

CARTOOIV  IDEA  OF  THE  WEEK 


I; 


WOMAN’S  PLACE 

A  few  years  ago  no  self  respecting  man 
would  be  caught  working  in  the  women’s 
section.  Today  many  of  the  big  papers 
have  men  in  these  jobs,  either  bossing  the 
department  or  handling  the  copy  and 
writing  the  headlines. 

It  makes  me  unhappy  that  they  are  in 
these  jobs.  I  think  women  should  hold 
them,  because  women  can  do  a  better  job 
IF  they  develop  themselves  fully. 

But  why  have  the  publishers  turned  to 
men? 

'There  are  three  reasons,  principal  ones: 

1.  There  are  not  enough  well  trained 
women. 

2.  There  are  not  enough  women  who 
will  take  the  responsibility.  And  by  tak¬ 
ing  the  responsibility  I  mean  not  just  say¬ 
ing  Yes  when  it  is  offered  you,  but  really 
assuming  all  of  the  difficulties  that  go 
with  responsibility.  Meeting  the  problems, 
the  unpleasant  ones,  and  not  complaining, 
finding  good  solutions  to  the  problems 
without  nmning  to  the  boss  for  help. 

3.  Men  find  it  difficult  to  work  with 
women.  Isn’t  the  reverse  true?  Do  women 
find  it  difficult  to  work  with  men?  I  don’t 
think  so  just  because  we  women  are  the 
minority  group  and  in  an  inferior  |>osition 
in  the  business  field  we  know  we  have  to 
get  along  with  men.  And  so  we  do  un¬ 
questionably.  Men  are  not  forced  to  make 
these  concessions.  They  feel  they  can  al¬ 
ways  find  a  man  to  do  the  job — so  it  is 
up  to  women  to  police  themselves,  to  be 
easy  to  work  with. 

Now  let’s  examine  in  detail  what’s  wrong 
with  women — and  then  we’ll  take  a  look 
at  what’s  wrong  with  men — ^that  is,  in  the 
women’s  section. 

A)  Too  few  women  are  determined 
enough  to  be  really  good.  Most  young 
women  who  come  into  the  field  give  up 
too  easily.  If  they  don’t  find  a  newspaper 
job  in  their  home  town,  they  turn  to  some 
other  kind  of  work.  A  woman,  especially 
a  girl  just  out  of  school,  ought  to  be  will¬ 
ing  to  go  wherever  the  job  is. 


letters 


RUDDY  TAT 

Robinson,  Indianapolis  News 
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THROW  THE  DUDS  OUT! 

In  the  Nov.  8  E&P,  page  4fl,  James 
L.  Collings.  writing  about  a  book  for 
beginning  photographers  and  the  author’s 
comment  on  photographic  cliches,  says 
“It’s  probably  a  dud  stoiy,  so  why  expect 
a  bright  picture?” 

I  have  no  argument  with  Mr.  Collings, 
my  argument  is  with  the  dud,  story  and 
picture. 

This  is  a  brave  thing  on  my  part  because 
there  are  more  dud  stories  and  more  dud 
pictures  in  more  dud  newspapers  than 
you  can  shake  a  dud-bumed  stick  at. 

Why???  I’ve  heard  the  usual  assort¬ 
ment  of  reasons  that  generally  are  given. 


B)  Too  few  women  are  determined 
enough  to  spend  the  years  perfecting  their 
skills.  They  don’t  demand  enough  of 
themselves.  Never  be  satisfied  with  a  story 
you  have  written.  Look  to  see  how  it 
could  be  better  and  write  the  next  one 
in  a  better  way.  Study  what  has  been  done 
to  your  copy  by  the  editor.  Study  the 
stories  of  others  and  write  all  you  can. 

C)  It  takes  depth  to  be  a  good  reporter. 
Women  as  a  rule  do  not  read  enough  in 
the  fields  of  general  news.  Girls,  did  you 
read  the  election  news?  Do  you  read  what 
goes  on  in  Congress?  Are  you  keeping 
up  with  our  missile  program?  And  our 
moon  shoots? 

Too  many  women  take  any  kind  of 
suggestion  or  correction  as  a  personal  at¬ 
tack  on  themselves.  Just  let  the  boss  say, 
“I  think  you  had  the  lead  buried  in  the 
fifth  paragraph  of  that  story,”  and  the 
woman  reporter  is  likely  to  decide  that 
the  boss  doesn’t  like  her.  He’s  got  it  in 
for  her.  She  takes  everything  personally. 

So  now  let’s  look  at  what’s  wrong  with 
Men  in  the  women’s  department.  Why 
don’t  they  belong  there? 

1.  Man’s  biggest  difficulty  is  that  he 
doesn’t  really  know  what  women  are  in¬ 
terested  in.  And  this  is  very  important. 

For  instance,  reporting  on  the  new 
electronic  stove: 

A  man  reporter  probably  would  be  in¬ 
terested  in  the  principles  that  will  make  it 
work. 

A  woman  wants  to  know  how  it  cooks 
the  food. 

Men  frequently  fail  when  it  comes  to 
writing  the  sensitive  story,  the  story  of 
emotions  and  drama. 

Women  generally  find  it  easier  to  talk 
to  people  in  grief.  They  are  not  ashamed 
of  having  sensitivity. 

Dorothy  Jurney 

Woman’s  Bklitor, 

Miami  (Fla.)  Herald 

(Part  of  address  to  Florida  Scholastic 

Press  Association.) 


. the  publisher’s  friend  is  involved; 

it  is  good  public  relations;  it’s  a  business 
office  must,  (there  must  be  a  business 
office  but  must  there  be  a  business  office 
must?);  we’ve  always  done  it  and  can’t 
stop  now;  there  is  nothing  else,  etc. 

I’ve  answered  this  “there  is  nothing  else” 
theme  on  several  different  papers  with  a 
steady  stream  of  interesting  and/or  impor¬ 
tant  copy  and  art  but  it’s  always  the 
same.  The  editor  gratefully  accepts  the 
stuff  and  then  sheepishly  hands  me  a  list 
of  dud  assignments.  There’s  always  more 
room  for  duds,  it  seems. 

Why  don’t  we  throw  the  rascals  out? 

Bob  Liter 

Lincoln,  III. 


“The  New  York  Times  is  truly  a 
newspaperman's  newspaper.  I  read  it 
for  its  completeness  and  for  the  strict 
objectivity  of  its  reporting.  When 


The  Times  tackles  a  major  project,  the  news 
is  really  reported  in  depth.” 
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SNPA’s  Labor  Office  Warns 
Of  Continuing  ITU  Strife 


Times  and  Oklahoman,  “one 
outstanding  trend”  was  noted, 
as  exampled  by  Detroit  publish¬ 
ers  closing  ranks  in  the  face 
of  union  demands. 

“The  whiplash  technique  of 
[lATON,  Fla.  slightest  doubt  as  to  whether  striking  one  newspaper,  hoping 
with  the  In-  recognition  is  merited.  to  gain  advantages  through  eco- 

ihical  Union  .  nomic  force  against  the  struck 

I  claims  and  Tied  Together  newspaper  as  a  fulcrum  for 

5  should  be  Mr.  Johnson  declared  it  is  later  successful  action  against 
hern  News-  folly  to  assume  that  the  revised  the  remaining  newspapers,  has 
Association  General  Laws  bearing  on  the  been  thwarted,”  the  Committee 
)th  anniver-  external  relations  with  employ-  observed, 
j  this  week,  ers  and  the  amended  By-Laws 

the  SNPA  governing  internal  union  affairs  J^anshio  Elected, 
ubmitted  by  are  not  inextricably  tied  to-„  tcu 


Folly  to  Speculate  on 
In  Demands,  Johnson  Report  Says 


FRIENDLY  RIBBING— Edwin  C.  Kennedy,  left,  and 
John  K.  Herbert,  center,  of  the  Americen  Weekly 
top  echelon  discuss  the  Miem!  (He.)  Hereld  with 
its  publisher,  Jemes  L  Knight. 

(Pbotoe  ky  Henk  Cohen — elao  paKee  M-S6) 


Educational  TV  Will 


Explore  U.S.  Press 


An  open  exploration  of  the 
United  States  press,  both  print 
and  broadcast,  will  be  conducted 
over  a  nationwide  group  of  40 
educational  TV  stations,  start¬ 
ing  Dec.  18  and  continuing  once 
a  week  for  13  weeks.  Louis  M. 
Lyons,  curator  of  the  Nieman 
Fellowships  at  Harvard,  will  be 
in  charge  of  the  study. 

The  reporting  of  major  events 
by  new’spapers,  magazines,  ra¬ 
dio  and  TV  will  be  examined  in 
relation  to  the  state  of  public 
information  on  topics  of  vital 
interest  to  every  citizen,  accord¬ 
ing  to  the  Fund  for  the  Repub¬ 
lic,  which  is  providing  $85,000 
to  finance  the  project. 


Independent  of  Fund 


Station  WGBH,  Boston,  will 
produce  the  series.  They  will  be 
“completely  independent”  from 
the  Fund,  established  by  a  grant 
of  $15,000,000  from  the  Ford 
Foundation.  In  the  belief  of 
Robert  M.  Hutchins,  Fund  presi¬ 
dent,  however,  they  will  “pro¬ 
duce  information  of  great  value 
to  the  Fund’s  study  of  mass 
media  in  a  free  society.” 

Pattern  of  the  half-hour  pro¬ 
gram,  planned  to  be  unre¬ 
hearsed,  is  to  have  Mr.  Lyons 
interview  a  member  of  the  press, 
with  some  outside  authority, 
against  the  background  of  a 
news  event. 


The  first  program  will  be  on 
“The  News  from  China.”  The 
press  will  be  represented  by 
Theodore  H.  White,  author  of 
“Thunder  Out  of  China,”  for¬ 
mer  Time  correspondent  in 
China,  and  from  1948  to  1953 
with  the  Overseas  News  Agency. 
John  King  Fairbank,  head  of 
the  department  of  Asian  studies 
at  Harvard,  will  be  the  outside 
authority. 

Other  tentatively  selected  top¬ 
ics  include:  the  general  char¬ 
acter  of  the  American  press; 
secrecy  and  censorship,  dealing 
chiefly  with  government  classi¬ 
fied  information ;  economic  news, 
such  as  causes  of  inflation  and 
how  the  press  has  covered  the 
problem;  editorials  and  editors 
and  their  influence  on  public 
opinion;  foreign  policy. 


Staff  Named 


director.  Mr.  Lyford  and  a 
staff  are  subjecting  40  dailies 
and  news  weeklies  to  scrutiny 
for  topics  to  be  analyzed. 

Besides  WGBH,  other  sta¬ 
tions  carrying  the  broadcasts 
will  include:  KUED,  Salt  Lake 
City;  KETA,  Oklahoma  City; 
KTCA,  Minneapolis  and  St. 
Paul;  WMSB,  East  Lansing, 
Mich.;  WOSO,  Columbus,  0.; 
KLSE,  Monroe,  La.;  WUFT, 
Gainesville,  Fla.;  KVIE,  Sacra¬ 
mento,  Cal.;  WMVS,  Milwau¬ 
kee;  WYES,  New  Orleans; 
WHA,  Madison,  Wis.;  KUON, 
Lincoln,  Neb.;  KUHT,  Houston, 
Tex.;  WILL,  Champaign,  Ill.; 
KRMA,  Denver,  Col.;  WEDU, 
Tampa,  Fla.;  WTHS,  Miami, 
Fla.;  WTVS,  Detroit,  Mich.; 
WTTW,  Chicago;  KCTS,  Seat¬ 
tle;  and  KOAC,  Corvallis,  Ore. 

The  Fund  of  the  Republic’s 
Study  of  Mass  Media  in  a  Free 
Society,  announced  last  May,  is 
operating  under  a  budget  of 
$245,000,  of  which  so  far  $125,- 
000  has  been  expended,  accord¬ 
ing  to  Frank  K.  Kelly,  staff  ad¬ 
ministrator.  This  latter  amount 
includes  financing  the  educa¬ 
tional  TV  series. 

On  the  team  with  Mi’.  Kelly 
are  Prof.  Eric  F.  Goldman  of 
Princeton  University,  consult¬ 
ant;  Hari’y  S.  Ashmore,  editor. 
Little  Rock  Arkansas  Gazette; 
Bruce  Catton,  editor  of  Ameri¬ 
can  Heritage  Magazine;  and 
Alicia  Patterson,  editor  and 
publisher  of  Newsday,  Garden 
City,  L.  I.,  liaison  directors. 


Areas  for  Study 


2.  The  broadcasters’  concepts 
of  free  programming. 

3.  Pay  TV  vs.  Free  TV,  a 
study  being  made  by  Robert  W. 
Horton,  former  director  of  in¬ 
formation  for  the  National  De¬ 
fense  Advisory  Commission. 


4.  Censorship  in  TV  and  ra¬ 
dio,  already  completed,  but  not 
published,  prepared  by  Charles 
Winick,  director  of  the  Leisure 
Time  Project  at  the  Massachu¬ 
setts  Institute  of  Technology. 


5.  Audience  rating  systems. 
A  report  on  this  subject  is  being 
prepared  on  a  free-lance  basis 
by  Jack  E.  Patterson,  assistant 
marketing  editor  of  Business 
Week.  Mr.  Patterson  said  the 
purpose  of  his  report  is  “to  shed 
light  rather  than  reach  any 
definite  conclusions.”  As  part  of 
the  study,  Mr.  Kelly  has  ar¬ 
ranged  a  meeting  of  advertising 
agency  executives  in  Princeton, 
N.  J.,  Nov.  21.  Among  those 
accepting  invitations  were  John 
Simpson,  vicepresident,  Foote, 
Cone  &  Belding;  James  H. 
Bealle,  vicepresident,  Kenyon  & 
Eckhardt;  Victor  Ratner,  vice- 
president,  Benton  &  Bowles; 
Ei’W’in  Ephron,  public  relations 
director  and  Eric  Sundquist,  A. 
C.  Nielsen  &  Co. 


Mr.  Kelly,  staff  administrator, 
said  that  the  study  covers  eight 
areas.  They  are: 

1.  The  status  of  broadcasting 
in  relation  to  freedom  of  the 


were  being  used  by  sponson 
and  agencies. 

8.  Freedom  of  Information  ^ 
and  the  Printed  Press,  which  * 
has  so  far  not  been  touched. 


6.  Educational  TV  in  a  free 
society,  a  report  being  prepared 
by  Tom  Whiteside,  of  the  New 
Yorker  Magazine. 


E.  H.  Long  Dies 
In  Huntington 


Huntington,  W.  Va. 

Edward  Harvey  Long,  60, 
treasurer  of  the  Huntington 
Publishing  Co.,  which  publishes 
the  Huntington  Herald  Dit- 
patch,  Huntington  Advertiser 
and  the  Sunday  Herald-Adver¬ 
tiser,  and  also  treasurer  of 
WSAZ,  Inc.,  died  Nov.  14  from 
cancer. 

Mr.  Long  had  been  Hupco 
treasurer  since  its  organization 
in  1927.  Prior  to  that  time  he 
had  been  treasurer  of  the  Ad¬ 
vertiser. 

He  was  a  son  of  Col.  Joseph 
Harvey  Long,  Chairman  of  the 
Board  of  the  publishing  com¬ 
pany.  His  brother.  Walker  Long, 
is  president-publisher  of  the 
Herald- Advertiser. 


Sports  Editor  Dies 


7.  TV  critics  and  freedom  of 
opinion,  being  prepared  by 
Patrick  McGrady,  formerly  as¬ 
sociated  with  the  National 
Broadcasting  System.  Mr.  Mc¬ 
Grady  said  he  has  interviewed 
40  TV  critics,  most  of  them  on 
newspapers,  and  those  on  The 
Reporter,  Saturday  Review  of 
Literature,  Time  and  Newsweek. 
He  said  critics  have  greater  in¬ 
fluence  on  programming  than  is 
generally  supposed,  that  the  in¬ 
fluence  is  largely  upon  sponsors 
and  advertising  agencies,  rather 
than  the  general  public.  Most 
of  the  newspaper  editors,  he 
said,  were  appalled  by  the  man¬ 
ner  in  which  broadcast  ratings 


Memphis,  Tenn. 

Walter  Stewart,  52,  bachelor 
sports  editor  of  the  Memphit 
Commercial  Appeal  since  193T, 
died  Nov.  18  after  suffering  a 
heart  attack  and  undergoing 
brain  surgery.  In  the  1930s  he 
was  the  lx)xing  expert  of  the 
New  York  World  Telegram, 


CONSTRUCTION  has  begun  w 
this  new  building  for  the  Oinsrd 
(Calif.)  Press-Courier,  with  eon- 
pletion  scheduled  for  next  Sum¬ 
mer.  Equipment  includes  64-po9« 
Hoe  press  with  color  facilitioi 
George  Grimes,  editor  and  pub¬ 
lisher,  and  Mrs.  Grimes,  president, 
acquired  the  Press-Courier  in  1945. 
He  was  previously  associate  edito< 
of  the  Wall  Street  Journal  nd 
managing  editor  of  the  Omelu 
World-Herald. 


Joseph  Lyford,  member  of  the 
Fund’s  staff,  has  been  granted 
a  leave  of  absence  to  assist  Mr. 
Lyons  in  producing  the  series. 
Lloyd  Drydon,  who  has  had  10 
years  experience  with  the  Ca¬ 
nadian  Broadcasting  System,  is 
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APME  Approves  Efforts 
For  Getting  News  in  China 


Also  Presses  for  Fol  Statutes; 
Michael  Ogden  Is  New  President 

By  George  A.  Brandenburg 


Red  China  for  a  group  of  news¬ 
men  but  on  the  condition  that 
it  shall  pass  individually  on  ap¬ 
plications  by  Communist  news¬ 
men  for  entry  to  the  U.  S.  Re¬ 
cently,  Red  China  permitted 
John  Strohm  of  NEA  Service 
to  travel  in  the  country.  Earlier, 
three  American  newsmen  went 
into  China  despite  the  passport 


French  Lick,  Ind.  tinuing  Study  Committee,  and 
Resolutions  adopted  by  the  E.  T.  Stone,  Seattle  (Wash.)  \  ^  ^ 

Associated  Press  Managing  Edi-  Po8<-/ntciZipencer  vicechair^^^^^ 

tors  Association  m  25th  anni-  The  1959  APME  meeting  will  significant  milestones  of 

versary  convention  here  last  take  place  at  Seattle,  Aug.  12-  nostaliric  corn- 

week,  endor^  the  AP’s  efforts  JS,  with  a  post-convention  trip  J^g^ts.  He  cit^  the  development 
to  cover  Red  China  and  pro-  to  Alaska  planned.  important  to 

jected  the  membership  into  the  The  Associated  Press  should  „rnwth  of  AP  as  a  basic 
talline  In  the  battle  for  free-  work  toward  on-th^^t  cover-  „f  L^A^^Sn 

‘‘T  lu:  Red  China,  ^y  A  Rob-  ^ 

1.  APME^ gave  Its  unqualified  erts,  president  of  the  Aansas  Pt^ffers  become  specialists  in  the 
endorsement  to  the  efforts  of  City  (Mo.)  S  ar,  declared  n  a  ^  specialization. 

APs  management  to  get  Its  cor-  talk  as  a  founding  fathei  of  He  paid  his  respects  to  radio 
res^ndents  into  Red  China  so  APME.  television  stations  as  having 

if  Important  to  Place  helped  provide  necessary  reve- 


cndorsement  to  the  efforts  of  City  (Mo.)  Star,  declared  in  a 
AP’s  management  to  get  its  cor-  talk  as  a  founding  father  of 


respondents  into  Red  China  so  APME 
that  news  developments  there 
can  be  made  available  to  news¬ 
paper  readers  of  the  United  “Ho\ 
States.  AP  a 

2.  APME’s  president  will  ap-  don’t  c( 


“How  are  we  going  to  call 
States.  AP  a  worldwide  service  if  we  Wirephoto’s  Value 

2.  APME’s  president  will  ap-  don’t  cover  China?’’ Mr.  Roberts  p  u  .+  m  ti,  f  AP 

point  a  representative  to  appear  asked  the  more  than  400  mem-  u  *  sam  mat  Ar 

before  congressional  committees  bers  and  guests  at  the  Silver  An-  was  one  of 

"to  reaffirm  the  position  of  niversary  luncheon.  He  pointed  accomplishments  of  the  past  25 
APME  in  support  of  federal  out  that  China,  with  600  million  beginning,  he  said, 

legislation  backing  freedom  of  people,  is  potentially  one  of  the  newspapers  underwrote  AP 
information.’’  Lst  Irow^ful  nations  in  the 

AP’s  moves  to  send  reporters  world.  “Yet,”  he  said,  “we  t^arries  the  freight 

to  Peiping  were  not  detailed,  haven’t  got  a  correspondent  in  foreign  news  service. 

There  was  no  floor  discussion  there  to  tell  us  what  is  going  on.  The  anti-trust  suit  in  1945, 
on  the  resolution.  H  is  important  to  the  peace  of  said,  was  another  significaiit 

Michael  J.  Ogden,  Providence  the  world  that  AP  find  a  way  to  event  in  AP  history.  The  ulti- 
(R.  I.)  Journal-Bulletin,  was  have  direct  representation  in  mate  result  was  the  doing  away 
elevated  to  president  of  the  As-  China.”  exclusivity  of  AP  and  let- 


helped  provide  necessary  reve¬ 
nue  for  the  growth  of  AP. 


point  a  representative  to  appear  asked  the  more  than  400  mem- 
before  congressional  committees  bers  and  guests  at  the  Silver  An- 


elevated  to  president  of  the  As¬ 
sociation,  succeeding  Coleman 
A.  Harwell,  Nashville  (Tenn.) 
Tennessean. 


China.”  exclusivity  of  AP  and  let- 

Mr.  Roberts,  in  reviewing  the  fmg  AP  “go  to  town  he  added, 
past  25  years  of  APME,  added  with  a  resultant  expansion  of 
that  he  didn’t  think  a  resolu-  membership. 


Other  new  officers  are;  John  tion  “is  worth  a  hoot”  as  far  He  gave  due  credit  to  APME 
H.  Oilbum,  Richmond  (Va.)  as  getting  AP  newsmen  into  and  the  various  AP  state  asso- 
Times-Dispatch,  vicepresident;  China  is  concerned.  ciations  in  the  further  develop- 

J.  Edward  Murray,  Los  Angeles  (The  State  Department  has  ment  of  AP  as  a  solid  service  to 
(Calif.)  Mirror-News,  secre-  agreed  to  validate  passports  to  newspapers, 
tary;  and  Sam  Ragan,  Raleigh 
(N.  C.)  News  &  Observer,  treas¬ 
urer. 

New  members  of  the  board 
are:  Frank  Angelo,  Detroit 
(Mich.)  Free  Press;  Alfred 
Friendly,  Washington  (D.  C.) 

Tost  and  Times  Herald;  Vint 
Jennings,  Charleston  (W.  Va.) 

Mail;  Paul  Swensson, 

Minneapolis  (Minn.)  Star;  and 
John  E.  Stempel,  Indiana  Uni¬ 
versity  Daily  Student,  Bloom¬ 
ington. 

Re-elected  to  the  board  were 
Mr.  Murray,  John  Q.  Mahaffey, 

Texarkana  (Tex.)  Gazette;  and 

R.  West,  Lansing  ~  ’""'*** 

(Mich.)  State  Journal.  CALLING  KC! — ”1  am  happy  in  my  mamorias  bacausa  of  what  has  baan 


Watts  Heads  Study  Croup 

Roderick  J.  Watts,  Houston 
(Tex.)  Chronicle,  was  named 
chairman  of  the  APME  Con- 
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CALLING  KC!— ”1  am  happy  in  my  mamorias  bacausa  of  what  has  baan 
accomplishad  by  APK4E,"  Kant  Coopar,  ratirad  axacutiva  diractor,  says 
in  phona  convarsation  from  Boynton  Baach,  Ha.  to  Roy  A.  Robarts, 
Kansas  City  (Mo.)  Star,  at  APME  haad  tabla.  Othars  in  picture  are 
Mark  Ethridge,  Louisville  (Ky.)  Courier-Journal  and  Times,  and  George 
W.  Healy  Jr.,  New  Orleans  (La.)  Timas-Picayuna,  president  of  the 
American  Sociaty  of  Newspaper  Editors. 


PRESIDENTIAL  address  at  APME 
meeting  is  delivered  by  Coleman 
A.  Harwell,  Nashville  (Tenn.) 
Tennessean. 


Ml’.  Roberts,  speaking  as  a 
former  managing  editor,  said 
that  AP  hasn’t  gone  far  enough 
in  interpretive  writing. 

“The  AP,”  he  said,  “has  been 
telling  what  has  happened,  but 
it  has  a  long  way  to  go  in  the 
important  field  of  telling  why  it 
happened.” 

Foreign  Service  Growth 

Mr.  Roberts  took  the  members 
behind  the  scenes  to  tell  them 
how  AP’s  foreign  service  was 
expanded.  He  recalled  how  Kent 
Cooper,  as  general  manager, 
asked  AP  directors  for  $500,000 
to  expand  AP’s  foreign  service. 

Mr.  Roberts  credited  the  late 
Col.  Robert  R.  McCormick,  Chi¬ 
cago  Tribune  editor  and  pub¬ 
lisher  and  AP  director,  with 
initiating  the  motion  that  “AP 
assume  a  deficit  of  $1,000,000 
a  year”  in  order  to  have  a  world¬ 
wide  news  service. 

Mr.  Roberts  also  called  at¬ 
tention  to  AP’s  refusal,  along 
with  other  U.  S.  wire  services, 
to  become  a  governmental  propa¬ 
ganda  agency.  That  decision,  he 
said,  was  in  keeping  with  the 
American  concept  of  a  free 
press. 

Looking  ahead,  Mr.  Roberts 
w’arned  APME  members  that 
“The  last  half  of  this  century 
is  going  to  belong  to  the  people 
with  brains  and  brainpower.” 
He  asked  his  audience,  “Are  we 
devoting  enough  attention  to 
future  manpower?”  He  added, 
“We  can’t  just  take  what  comes 
over  the  transom.” 

The  future,  he  said,  belongs 
to  those  who  are  subject  to 
chang^e,  pointing  out  that  news¬ 
papers  face  a  highly  competitive 

(Continued  on  next  page) 
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situation  in  the  next  quarter 
century. 

Benjamin  M.  McKelway, 
Washington  (D.  C.)  Star  editor 
and  president  of  the  AP,  termed 
APME's  influence  important  to 
the  AP’s  performance.  The  AP, 
he  said,  is  not  the  spokesman  of 
newspapers  in  governmental  cir¬ 
cles,  but  it  is  their  agency  for 
gathering  and  distributing  the 
news.  He  told  of  Kent  Cooper’s 
book  to  be  published  next  Spring, 
“Kent  Cooper  and  the  AP.”  He 
paid  special  tribute  to  Frank  J. 
Starzel,  present  AP  general 
manager,  for  his  development  of 
foreign  news  service. 

Mr.  Starzel,  in  turn,  recalled 
that  he  was  not  personally  pres¬ 
ent  at  the  first  APME  meeting 
here  at  French  Lick,  but  he 
remembered  when  AP  staff  ex¬ 
ecutives  returned  from  the  first 
convention  and  said,  “We  have 
been  at  the  home  of  Pluto 
Water,  which  like  our  conven¬ 
tion,  was  hard  to  take  but  it’s 
good  for  you.” 

Greater  Need  for  Facts 

Coleman  A.  Harwell,  Nash¬ 
ville  (Tenn.)  Tennessean,  retir¬ 
ing  president,  in  his  annual  re¬ 
port  to  the  membership,  said 
that  never  in  history  has  the 
need  for  news  been  greater. 

“Two  illustrations  will  make 
this  point  emphatic,”  said  Mr. 
Harwell.  “First,  the  tragic  con¬ 
flict  that  besets  the  nation  over 
segregation  and  integration  in 
our  schools.  Opinions  are  many 
and  often  extreme.  They  excite 
hatred,  bitterness,  violence. 
Amid  all  the  resultant  din  and 
confusion,  there  is  the  constant 
and  earnest  query:  What  are 
the  facts?  Facts  are  the  basic 
reason,  the  only  hope  of  a  solu¬ 
tion.” 

The  second  illustration,  he 
said,  is  the  cold  war,  which  con¬ 
fronts  the  whole  world.  He  con¬ 
tinued  : 

“Is  Russia  outsmarting  us? 
Are  we  being  played  for  suckers 
by  neutral  nations?  Who  are  our 
friends?  Opinions  are  as  varied 
as  the  winds  and  more  often 
confusing.  Here  again  the  pub¬ 
lic  is  eager  for  facts. 

“And  where  can  they  be 
found?  Where,  but  in  the  news?” 


WERE  YOU  THERE?— E.  S.  Pul¬ 
liam,  left,  Indianapolis  (Ind.) 
News,  and  Norman  Isaacs,  Louis¬ 
ville  (Ky.)  Times,  check  names 
in  group  picture  taken  at  the  first 
APME  meeting  in  French  Lick  in 
1933. 


BEFORE  '30’— Robert  Tarr.  left, 
managing  editor  of  the  Pontiac 
(Mich.)  Press,  was  pictured  at  an 
APME  session  with  Lynn  Miller, 
Royal  Oak  (Mich.)  Tribune,  a 
short  time  before  he  died  in  his 
sleep  at  French  Lick,  Ind. 

Lawyers  in  Debate 
On  Pre-Trial  Stories 

“Trial  by  Newspaper”  proved 
to  be  the  only  major  controver¬ 
sial  topic  that  caused  APME 
members  to  really  “boil  over.” 

The  controversy  stemmed 
from  two  lawyers,  who  differed 
on  how  many  pre-trial  facts 
newspapers  should  print  in  crim¬ 
inal  cases. 

Albert  West,  Boston  attorney, 
who  has  among  his  clients  a 
chain  of  weekly  newspapers,  as¬ 
serted  the  law  of  the  land  does 
not  permit  newspapers  to  print 
in  detail  anything  they  uncover 
about  a  person  accused  of  a 
crime.  He  said  newspapers  can¬ 
not  legally  print  confessions, 
which  may  later  be  thrown  out 
of  court,  and  criminal  records 
of  defendants  which  are  not  ad¬ 
missible  as  evidence. 


Wilson  W.  Wyatt,  former 
mayor  of  Louisville  and  now  at¬ 
torney  for  the  Louisville  (Ky.) 
Courier-Journal  and  Times,  said 
he  believed  that  “factual  occur¬ 
rences  that  are  part  of  the  im¬ 
mediate  situation  can  be  printed 
and  it  is  not  trying  a  case  in 
advance.” 

Opposite  Lejtal  View 

Mr.  West  said  he  thought  a 
great  many  miscarriages  of  jus¬ 
tice  have  resulted  because  news¬ 
papers  have  tried  cases  before 
they  reached  a  jury. 

Mr.  Wyatt,  in  turn,  took  an 
opposite  stand,  asserting:  “I 
doubt  very  seriously  if  there 
have  been  miscarriages  to  any 
great  extent.  If  newspapers  are 
wrong,  or  if  there  are  trans¬ 
gressions  of  good  taste  or  self- 
restraint,  always  there  is  the 
judge  charged  with  preventing 
a  miscarriage  of  justice.” 

Mr.  West,  who  is  in  charge 
ancient  documents  for  the  Com¬ 
monwealth  of  Massachusetts,  at¬ 
tacked  what  he  termed  “the 
pious  cant  of  editors”  that  to 
compel  them  to  wait  until  a  case 
is  tried  before  printing  all  the 
details  “is  an  abridgement  of 
their  constitutional  right-to- 
know.” 

“Actually,”  he  charged,  “edi¬ 
tors  want  an  opportunity  to 
trample  on  the  constitutional 
right  of  any  person  accused  of 
crime — to  poison  the  fountain  of 
justice  before  it  begins  to  flow, 
under  the  guise  of  informing  the 
,  public.” 

He  admitted  that  editors  and 
;  reporters  are  not  entirely  to 
;  blame.  Prosecuting  attorneys 
•  and  police  are  often  anxious  for 
t  prestige  and  political  advance- 
.  ment  and  are  inclined  to  accuse 
unjustly  or  falsely. 

^  ‘Lot  of  Nonsense’ 

When  asked  about  the  law  in 
some  states  that  prohibits  the 


CHAIRMAN  of  APME  Continuing 
Studies  Committee  for  1959  is 
Roderick  J.  Watts,  left,  of  Houston 
(Tex.)  Chronicle.  Seated  behind 
him  is  J.  Montgomery  Curtis, 
American  Press  Institute  director. 

publication  of  names  of  juveniles 
arrested,  Mr.  West  said  such 
laws  are  “a  lot  of  airant  non¬ 
sense.” 

“Where  do  you  draw  the 
line?”  asked  Frank  J.  Starzel, 
AP  general  manager.  Mr.  West 
replied: 

“No  newspaper  has  the  right 
under  the  law  to  divulge  any  evi¬ 
dence  that  would  tend  to  influ¬ 
ence  the  mind  of  a  prospective 
juror  before  the  defendant  goes 
on  trial  unless  it  wishes  to  risk 
contempt  of  court.” 

Mr.  West  said  that  recent 
New  Jersey  laws  making  privi¬ 
leged  the  statements  of  attor¬ 
neys  general,  chiefs  of  police, 
and  all  prosecutors  would,  no 
doubt,  be  eventually  ruled  as 
unconstitutional. 

• 

(Additional  APME  news  on 
facing  page.) 


-- 
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PRESIDENT-ELECT  Michael  J.  Ogden,  left,  of  Providence  (R.l.) 
Journal  and  Bulletin,  chats  with  Frank  J.  Stanel,  AP  general  manager,  at 
APME's  silver  anniversary  meeting. 


Editors*  Problem^ 


"Falline  Down*  they  are  refusing  to  face  up  to 

^  ®  ^  the  problems  of  the  world. 

Un  foreign  [Sews  “Whether  newspapers  are  re- 

Two  APME  members  accused  sponsible  for  this,  I  don’t  know,” 
American  newspapers  of  falling  he  said.  “The  crisis  in  foreign 
down  on  the  job  of  giving  their  news  is  really  a  crisis  in  Amer- 
readers  significant  foreign  news,  ican  character.” 

E.  T.  Stone,  Seattle  (Wash.) 

Post-Intelligencer,  said,  “World  . 

news  is  becoming  local  news.  fjOltors  rroulem^ 

Unless  we  wake  up  to  the  fact.  The  Didly  News  Hole 
we’re  living  in  a  dream  world  j  - 

of  the  nast  ”  There  wa  i  considerable  floor 

^  discussion  at  APME  sessions  on 

Norm^  Issac^  L^taville  relative  size  of  the  daily 
(Ky.)  Times,  said,  I  would  “news  hole”  in  many  papers  and 
suggest  that  all  of  us  look  at  pl^y  foreign  news 

our  newspapers  when  we  get  it  ^^^.g  palatable  to  the 

home  and  reflect  as  to  whether  reader 
we  are  giving  our  readers  an  t  l  ’  rv  t 

intelligent  and  imaginative  pic-  Q-  Mahaffey  Texarfeono 

ture  of  today’s  world.”  <Tex.)  Gazette,  said  he  has  a 


John  Q.  Mahaffey,  Texarkana 
(Tex.)  Gazette,  said  he  has  a 


Mr.  Isaacs  complained  that  ^aily  average  news  hole  of  60 
too  much  of  the  coverage  from  columns  for  all  news,  including 


overseas  is  devoted  to  the  ad¬ 
ventures  of  celebrities  like 
Brigitte  Bardot  and  Frank 


sports,  which  he  said  is  “grow¬ 
ing  by  leaps  and  bounds.” 
“Who’s  going  to  provide  the 


out  the  best  stories  each  day 
for  the  paper,  and  it  doesn’t 
matter  if  that  news  is  local,  na¬ 
tional  or  international.  He  has 
found  that  good  foreign  stories 
have  equal  reader  impact  with 
local  news.  He  suggested  AP 
strive  to  get  a  little  more  of 
the  diplomatic  niceties  into  the 
foreign  report,  thus  giving  it  a 
more  sophisticated  touch. 

Alan  J.  Gould,  AP  executive 
editor,  agreed  with  Mr.  Ded- 
mon  that  news  should  be  ap¬ 
praised  as  a  whole.  “Regardless 
of  the  size  of  the  news  hole,” 
he  said,  “try  to  sort  out  the  best 
news,  based  on  the  value  of  the 
news  as  a  whole.” 

Robert  Notson,  Portland 
(Ore.)  Oregonian,  said  there 
was  continued  need  for  inter¬ 
pretive  writing.  “The  news 
magazines  have  made  a  success 
of  relating  the  news  to  the 
reader.  We  need  to  do  more  of 
that  sort  of  reporting”  he  de¬ 
clared. 


Sinatra.  He  termed  such  reports  space  for  this  news?”  he  asked, 
as  “tripe.”  Norman  Isaacs,  Louisville 

He  said  too  few  new’spapers  (Ky*)  Times,  replied,  “Let’s 
make  full  use  of  the  AP’s  for-  quit  arguing  with  ourselves.  It 
eign  news  which  he  called  is  time  for  us  as  managing  edi- 
“better  than  most  American  tors  to  fight  with  our  publishers 


newspapers  deserve.” 


and  business  managers  about 


Taking  part  in  the  panel  dis-  sufficient  i^ws  space. 


cussion  Reiman  (Pat)  Morin 
and  William  L.  Ryan  of  the  AP’s 


Curtis  Cook,  Wichita  Falls 
(Tex.)  Record-News,  told  how 


foreign  staff.  Both  agreed  that  ^^ter  typographical  display  will 
if  there  is  a  “crisis  in  foreign  ’’esult  in  better  readership  of 
news”  the  American  press  has  foreign  news. 


built  it  through  years  of  isola-  Mrs.  F.  H.  Armstrong,  Hen- 
tion.  derson  (Ky.)  Gleaner  and  Jour- 

Mr.  Ryan  said  Mr.  Average  said  the  proper  handling  of 
American,  Joe  Blow,  has  be-  foreign  news,  giving  it  adequate 
come  accustomed  to  sensational-  space  and  display,  will  build  cir- 
ism  in  foreign  news.  “IVhen  culation  for  small  dailies, 
something  threatens  him,  Joe  R.  K.  T.  Larson,  Norfolk 
wants  to  know  all  about  it,  (Va.)  Virginia-Pilot,  said  he 
otherwise,  he  can  take  his  for-  would  like  to  see  more  pictorial 
cign  news  or  leave  it.”  coverage  of  the  human  elements 


something  threatens  him,  Joe  R.  K.  T.  1 
wants  to  know  all  about  it,  (Va.)  Virginia 
otherwise,  he  can  take  his  for-  would  like  to  se 
cign  news  or  leave  it.”  coverage  of  the 

Mr.  Morin  complained  that  foreign  news 
Americans  “don’t  seem  to  be  as 
alert  as  formerly.”  He  added 
they  seem  to  be  so  freightened  Emmett  De 


Mope  Sophisticated 


they  seem  to  be  so  freightened  Emmett  Dedmon,  Chicago 
for  fear  of  a  third  World  War  Sun-Times,  said  the  S-T  seeks 
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Ball  Tells  About 
Integration  News 

An  appraisal  of  coverage  of 
Clinton,Tenn.,  and  Little  Rock, 
Ark.,  in  connection  with  school 
integration,  vras  given  to  APME 
members  by  Edward  D.  Ball,  ex¬ 
ecutive  director  of  Southern 
Education  Reporting  Service. 
Mr.  Ball  was  former  AP  bureau 
chief  in  Tennessee. 

“Clinton  (in  1956)  provided 
suddenly  and  dramatically  the 
initial  big  explosion  on  the  seg¬ 
regation  issue,”  he  said.  “From 
the  standpoint  of  objectivity  you 
couldn’t  cite  a  more  beautiful 
example  of  reporting  by  the 
nation’s  newspapers.  Then  came 
Little  Rock  a  year  later.  Some¬ 
where  along  the  line  some  of  this 
objectivity  disappeared.” 

Mr.  Ball  said  between  the  two 
events  “opinion  had  crystal¬ 
lized  . . .  some  reporters  at  Little 
Rock  ‘went  cerebral.’  It  looked 


as  if  some  reporters  went  to 
Little  Rock  to  be  ‘journalists’ 
and  in  their  search  for  meaning 
turned  to  interviewing  one  an¬ 
other.” 

Election  Coverage 
By  AP  Praised 

At  a  panel  on  election  cover¬ 
age,  A1  Friendly  of  the  Wash¬ 
ington  Post  and  Times  Herald, 
summarized  AP’s  coverage  as 
“tremendous — a  fantastic  job  of 
organization  and  reporting.” 

Comparing  election  news  re¬ 
ports  of  various  media,  Mr. 
Friendly  said  AP  was  “discrim¬ 
inating  in  telling  where  the 
votes  came  from.”  He  reported 
a  monitor  survey  in  32  states 
showed  AP  was  well  ahead  with 
returns. 

Appearing  on  the  panel  with 
Mr.  Friendly  was  Samuel  Lubell, 
syndicated  public  opinion  polls¬ 
ter,  who  said:  “The  balloting 
on  Nov.  4  was  not  a  vote  of  con¬ 
fidence  in  the  Democratic  Party. 
It  was  more  a  vote  of  no  con¬ 
fidence  in  the  Republican  Party.” 

{Continued  on  page  52) 


GENERAL  TALK  at  APME  tastlons 
interests  Torn  Harris,  St.  Peters¬ 
burg  (Fla.)  Times. 
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TREASURER  George  R.  Shoals.  Rochester  (N.Y.)  Democrat  &  Chronicle, 
reports  on  registration  to  Alan  J.  Gould,  AP  executive  editor. 


\ 


U.S.  and  French  Press 
Officers  Describe  Jobs 


‘SMALL  WORLD’ 

(presented  by  CBS-Television,  Sunday,  Nov.  16) 
Edwakd  R.  Murbow,  moderator. 

James  C.  Hagerty,  Press  Secretary  to  President  Eisenhower. 
Jacques  Soustelle,  Minister  of  Information  for  the  deGaulle 
Government  in  France. 

Malcolm  Muggeridge,  former  editor  of  Punch,  British  jour¬ 
nalist  of  distinction. 

(So7ne  quips  and  pleasantries  have  been  deleted  from  the 
text  of  the  convention  for  brevity’s  sake.) 


Following  is  part  of  the  dis¬ 
cussion  about  governmental 
press  relations: 

4c  4c  4c 

Murrow:  Jim,  have  you  ever 
met  Jacques  Soustelle? 

Hagerty:  No,  I  haven’t  had 
the  pleasime. 

Murrow:  Mr.  Soustelle  often 
speaks  for  General  deGaulle.  He 
is  a  scientist,  an  authority  on 
Mexican  art.  He  was  governor 
of  Algeria  under  Mendes-France, 
and  is  now  minister  of  informa¬ 
tion  in  the  deGaulle  cabinet. 
He’s  an  old  war-time  comrade 
of  Malcolm  Muggeridge. 

Soustelle:  Yes. 

Murrow:  A  newspaper  man, 
an  editor,  Muggeridge  is  a  sort 
of  gadfly,  who  represents  no 
government.  Well,  gentlemen, 
let’s  talk  about  press  officers  and 
foreign  ministries.  This  is  some¬ 
thing  of  a  new  science,  and  it’s 
changed  a  great  deal  since  the 
days  of  Joe  Tumulty  and  Steve 
Early.  Do  you  regard  your  job 
as  being  merely  the  giving  of 
information,  or  do  you  try  to 
influence  policy?  Do  you  try  to 
persuade  the  press  and  radio  and 
television  to  give  favorable 
treatment  to  the  government’s 
news.  Jim? 

Hagerty:  I  think  it’s  a  com¬ 
bination  of  both.  I  work  for  the 
President  of  the  United  States, 
and  I  don’t  think  anybody  ever 
accused  me  of  not  doing  the  best 
I  could  to  present  the  programs, 
the  policies,  the  decisions  of  the 
President  and  his  Administra¬ 
tion,  in  the  good  light,  naturally. 

MeinbcT  of  the  Government 

Soustelle:  The  difference,  I 
think,  between  Mr.  Hagerty’s 
job  and  mine  is  that  I  am  a 
member  of  Government,  and  as 
you  know,  I  have  my  say  in  the 
decisions  which  are  taken.  The 
radio  and  TV  here  in  France 
are  a  state  business,  and  I  am 
a  trustee  of  the  radio  and  tele¬ 
vision. 

Murrow:  There  are  some 


job,  the  thing  you  are  paid  to  do,  documents  are  stamped  “secret" 
is  to  convey  to  the  public  the  that  really  have  nothing  to  do 
point  of  view  of  a  government,  with  national  security  at  all  ? 

Hagerty:  Exactly.  Hagerty:  Ed,  I  hope  not,  and 

I  do  think  that’s  been  one  of 
Different  from  Nens  things  that  I  have  had  to 

Muggeridge:  And  the  person-  struggle  and  fight  with  here  in 
ality  of  a  President.  Now,  I  am  Washington.  I  do  think  that 
sure  that  you,  as  an  old  news-  there  is  a  tendency  in  some 
paperman,  will  know  that  that’s  governmental  places  to  get  what 
something  very  different  from  I  would  call  stamp-happy,  and 
news  stamp  everything  of  a  con- 

Hagerty:  Well,  sometimes,  fidential  or  higher  classification, 
even  in  my  job.  I  would  admit 
that  because  sometimes  when  I 

read  some  of  the  news  reports  with  the  secunty  of  the  country, 

on  what  I  have  said  or  somebody  °  I  v  *  tu- 

in  the  Administration  has  said.  ^  Marrow:  What  about  thu 
I  think  I  would  agree  with  you  business  of  government  by 

leaks?  I  am  not  suggesting  now 


— it’s  quite  different  than  some¬ 
times  it  is  reported. 


that  Hagerty  or  Soustelle  would 


T  TYioon  wniiT.  ever  do  anything  like  that,  of 
Muggeridge:  I  mean,  your  job  I,  . 


people  over  here  who  would  tell 
you  that  Jim  Hagerty  is  a  sort 
of  ex-officio  member  of  the 
cabinet,  and  participates  in  de¬ 
cisions. 

Hagerty:  Thank  you  for  that 
compliment,  Ed.  I  do  not  have 
Mr.  Soustelle’s  responsibilities 
as  far  as  it  concerns  television 
and  radio,  because  here  in  our 
country,  the  television  and  radio 
are  run  by  private  enterprise 
and  not  the  government.  When 
we  want  to  go  on  radio  or  tele¬ 
vision,  we  request  our  networks 
to  carry  the  President  as  a 
public  service. 

Murrow:  So  in  point  of  fact, 
you  can  commandeer  the  Amer¬ 
ican  netw'orks  for  a  major  pro¬ 
nouncement  by  the  President, 
but  in  France,  Mr.  Soustelle 
runs  them  all  the  time.  Is  that 
right  ? 

Hagerty:  If  I  may  use  a  dif¬ 
ferent  word — we  request  the 
networks — not  commandeer. 

Murrow:  Yes,  and  the  request 
is  always  granted. 

Hagerty:  Right,  yes. 

Jouraaliiit’s  Natural  Enemie!i 

Muggeridge:  Ed,  I  was  listen¬ 
ing  enthralled  to  this  conversa¬ 
tion — absolutely  enthralled.  I 
consider,  of  course,  that  infor¬ 
mation  officers  and  people  who 
convey  government  policies,  and 
people  who  control  mass  com¬ 
munication  media,  or  who  like 
Mr.  Hagerty,  have  the  good 
fortune  to  have  them  put  at 
their  disposal  when  they  want 
them,  are  my  natural  enemies. 
They’re  the  natural  enemies  of 
any  journalist  who  is  flying  the 
skull  and  crossbones. 

Hagerty:  I  don’t  think  we 
should  be  put  exactly  in  the 
category  that  you  put  us  in.  I 
do  think  we  serve  a  useful  pur¬ 
pose  to  the  news  media  of  our 
countries,  both  Mr.  Soustelle 
and  I. 

Muggeridge:  But  Mr.  Hagerty, 
you  yourself  said,  and  I  am  sure 
you  were  quite  right,  that  your 


is  to  insure  that  anything  we 


course,  but  isn’t  it  true  that 


poor  journalists  write  is  favor-  occasionally  special  information 


ably  orientated 


is  given  to  favorite  correspond- 


Hagerty:  Oh’,  I  wish  I  could  Yalta  papers  for 

say  that,  Mr.  Muggeridge,  but  v-  i 

_ . _ Soustelle:  You  think  that  the 

unfortunately  that  does  not  n  j  i  -c  j  j  . 

,  so-called  classified  documents 

Muggeridge •  It  may  not  protected  that  if  a 

w  fLo/'c  lo^k  happens,  it  has  to  be  pro- 


happen,  but  that’s  what  you’d  P^ 

i;l-  vided  for  or  organized,  or  dont 


like  to  happen. 

Hagerty:  Sometimes — yes. 


you  think  it  can  be  spontaneous? 


Soustelle:  When  a  government  *  ™  leaKs  are 

official  like  myself  steps  out  of  l?kely  to  happeri  without 

a  cabinet  meeting,  and  explains 


what  happened,  it’s  news,  and  Ah,  Ha! 

after  all,  who  is  qualified  to  give 

that  news,  if  not  a  member  of  Hagerty:  I  assure  you,  Mr. 
the  government  himself?  Soustelle,  that  there  is  no  dif¬ 

ference  between  Pans  and 
In  Most  Favorable  Light  Washington  on  that. 

,,  . ,  T,,  ...  .  Soustelle:  Ah,  ha. 

Muggeridge:  The  point  is  this  Muggeridge:  Mr.  Hagerty,  can 
— when  vou  come  out  of  a  .  j 

cabinet  nieeting  vou  see  Mon- 
cabinet  meet  ng,  you  see,  Mon- 

ately  arrangll  a  leak? 


In  Most  Favorable  Light 

Muggeridge:  The  point  is  this 
— when  you  come  out  of  a 


with  the  idea  of  presenting  in 


the  most  favorable  possible  light, 

and  I  quite  see  that  that’s  you;  I  wouldn’t.  Let  me  t^  to 
•  u  rru-  •  -iu  •  pat  this  in  focus  if  I  can.  1 

job.  This  IS  neither  news  nor  is 

It  journalism  and  I  personaHy  publication  of  stories  that 

must  say,  both  to  you  and  Mr.  P 

Hagerty,  that  I  think  that  this  . 

intensely  able,  this  brilliant  de- 

,  4.  4?  _ 4.  ui-  government  that  add  some  more 

ve  opment  of  government  public  ^  Now. 

relations  may  prove  a  serious  fba{-that  is  a  leak  when^ 
menace  not  only  to  the  freedom  ,  i  •4.I.-  4.1. 

-  4.U  u  1  4.  4.1.  1  •  where  people  within  the  govern- 

of  the  press  but  to  the  working  ^  ^p^rter 


democracy. 


or — or  members  of  the  Congress, 


Muggeridge:  I  wasn’t  sug-  or— or— or  somebody  along  that 
gesting  for  a  moment  that  jour-  jjne 

nalists  finiply  took  what  you  Muggeridge:  What  about  the 

a  great  compliment  to  you,  that  e  ea  s  y^  ® 

some  of  your  handouts  are  so  Hagerty:  Well  now,  I  wouM 

admirably  phrased,  that  jour-  those  leaks.  I  would  caU 


nalists  being  like  myself,  all  in¬ 
tensely  indolent  by  nature,  are 


them  background  stories. 
Soustelle:  Oh,  that’s  a 


extremely  happy  just  to  make 


use  of  them. 


Secrecy  and  Security 


Muggeridge:  Ah,  ah.  In  other 
words,  when  you  leak,  it’s  » 
background  story,  and  when 


Murrow:  Well  Jim,  you  were  someone  else  does  it,  it  s  a  leah. 
talking  about  secrecy  and  na-  .  Hagerty:  Well,  that’s  the 
tional  security,  and  so  forth,  applied— at^  least  m 

Don’t  you  feel  that  there  is  newspaper  business  here 
some  danger  of  this  matter  of  Washington, 
secrecy  and  security  sort  of  Muggeridge:  Mr.  Hager  T 

growing  by  contagion,  so  that  (Continued  on  page  59) 
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Report  on  Reporters 


Columnist’s  Friends 
Are  Powers  for  Good 


By  Maynard  Hicks 

Spokane,  Wash. 

The  Northwest  envies  the  life 
that  Dorothy  Rochon  Powers 
lives.  The  Inland  Empire  shares 
the  life  that  Dorothy  Rochon 
Powers  lives. 

Award-rich  columnist  and  fea¬ 
ture  writer,  the  dark-haired, 
flashing-eyed  young  lady  is  the 
personal  friend  of  thousands 
from  all  fields  and  is  reader 
friend  of  hundreds  of  thousands 
in  a  vast  mountain-locked  In¬ 
land  Empire. 

Those  who  say  in  overly  cyni¬ 
cal  moments  that  romance  is 
departing  from  today’s  news- 
papering  could  in  fairness  hear 
a  bit  of  the  story  of  Dorothy 
Rochon  Powers  of  the  Spokane 
Spokesman-Review.  For  she  is 
a  newsman’s  ideal  of  a  reporter 
who  mirrors  life  ever3rwhere 
and  a  gifted  writer  who  has  the 
oft-used  power  of  changing  con¬ 
ditions  of  living  for  many. 

Prisons,  asylums,  skid  rows, 
shacktowms,  circuses,  skyscrap¬ 
ers  under  construction,  college 
campuses,  the  gatherings  of  the 
many  and  of  the  renowned  all 
have  known  the  reportorial  in¬ 
quisitiveness  and  the  writing 
touch  of  this  by-liner  who  oper¬ 
ates  under  the  title  of  feature 
writer  and  columnist  (Our 
Town). 

Readers  ‘Own  You’ 

Readers  feel  “they  own  you,” 
Dorothy  reports.  That’s  the  way 
she  likes  it.  Of  her  oft-toasted 
column,  “Our  Town,”  she  ex¬ 
plains  “I  live  for  it  and  I  hope 
it  lives  for  me.” 

To  meet  the  daily  insistence 
of  a  column  Dorothy  finds  “It’s 
a  challenge,  not  a  sword.”  “Our 
Town”  she  classifies  as  a  “rela¬ 
tively  new  column”  which  will 
00  5  years  old  next  March. 

It  began  when  Managing  Edi¬ 
tor  James  L.  Bracken  suggested 
she  start  it,  after  roaming  the 
oity  in  search  of  material  and 
submitting  several  sample  col¬ 
umns. 

difference  between 
beat”  reporting  and  writing  a 
eolumn,  she  feels,  is  this:  “Oc- 
ousionally,  on  the  beat,  you  get 
s  dull  day  because  nothing  hap- 
Pws.  As  a  columnist,  you  can’t 
’Afford  a  dull  day.  You  have  to 
’"we  something  happen.” 

^-^ery  trick  in  the  bag  is 

Editor  &  publisher 


pulled  out  to  make  sure  that 
each  day  can  care  for  itself,  in¬ 
cluding  the  obvious  one  of  sav¬ 
ing  a  few  “time”  items.  Brights 
are  varied  with  the  serious  and 
service  items.  Now,  with  the  col¬ 
umn  established,  Dorothy  finds  a 
multitude  of  tips  pouring  in, 
and  no  small  numbers  of  peo¬ 
ple  dropping  by  in  person. 

Day  Begins  Early 

Long  before  most  staffers  on 
this  morning  newspaper  are 
awake,  Dorothy  is  likely  to  revel 
as  a  columnist  in  the  daylight 
hours  that  as  a  news  gal  she 
could  seldom  observe.  So  about 
8:30  a.m.  the  phone  girl  finds 
the  calls  starting  to  come  in 
for  “Our  Town.”  Until  about  10 
the  calls  are  likely  to  be  most 
frequently  from  business  men 
phoning  with  reminders  or  clues 
to  topics  or  even  with  embarras¬ 
singly  happy  frequency  with  ap¬ 
preciation  of  something  that  has 
been  run. 

She  hasn’t  been  driven  to  the 
extremity  yet  of  an  unlisted 
home  phone,  for  fortunately 
both  she  and  her  husband  are 
easy-going  about  the  matter  of 
interruptions. 

Sometimes  Dorothy  is  awfully 
glad  to  see  someone  who  knows 
her,  for  this  business  of  all-out 
reporting  takes  her  into  strange 
by-ways.  She  was  on  a  colorful 
feature  assignment  late  one  win¬ 
ter  day  and  it  took  her  into  a 
“flea-bag”  hotel,  with  the  snow 
falling  and  it  already  having 
long  been  dark  outside.  A  man 
came  from  nowhere  to  grab 
Dorothy’s  arm  and  say  men¬ 
acingly:  “Give  me  a  quarter  for 
tonight.” 

The  reporter  was  fumbling  to 
oblige,  thinking  her  whole  poc- 
ketbook  would  be  little  enough 
to  pay,  if  necessary,  when  up 
from  ^hind  an  old-fashioned 
stove  loomed  a  huge,  heavily- 
bearded,  whiskey-reeking  giant. 
“Let  her  alone!”  he  ordered  the 
other,  whose  hold  relaxed  at 
once.  Then  the  giant  said:  “She’s 
a  friend  of  mine.”  And  truly  she 
had  been. 

Friend  from  the  Shacks 

She  talked  to  her  rescuer  for 
a  moment  and  then  recalled 
where  and  when  she  had  met 
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ON  THE  TRAIL  of  news  in  the  film  world,  Dorothy  Rochon  Powers 
visits  the  Warner  Bros,  lot  at  Yakima,  Wash,  where  Delmar  Daves,  left, 
director  of  "The  Hanging  Tree",  shows  her  a  "prayer  stick."  At  right 
is  Gary  Cooper,  the  star. 


him  before.  More  than  a  year 
before,  deep  in  the  valley  in 
downtown  Spokane,  along  the 
river  flats  was  a  shack  town 
that  the  authorities  were  trying 
to  clean  out.  Dorothy  had  gone 
deep  into  this  jungle  of  the 
bums  to  get  their  side  of  the 
dispossession  that  was  taking 
place.  One  of  the  men  there 
whose  story  she  had  told  had 
been  the  one  to  help  her  in  the 
flop-house  incident. 

Dorothy  then  thanked  her 
writing  stars  that  the  earlier 
story  had  satisfied  the  man 
about  whom  she  wrote.  “You 
have  to  be  honorable  with  them 
and  there  is  then  nothing  to 
fear — ever,”  she  told  herself. 

Sometimes  she  finds  the  busi¬ 
ness  of  identifying  herself  as 
a  reporter  can  both  be  a  bit 
danger-filled  and  can  get  in  the 
way  of  the  story  she  tries  to 
obtain.  'That  was  the  apparent 
case  recently  when,  according 
to  Warden  B.  J.  Rhay,  she  be¬ 
came  the  first  woman  reporter 
in  the  history  of  that  institu¬ 
tion  to  go  into  the  feminine 
section  of  the  Washington  State 
penitentiary  at  Walla  Walla  to 
live  as  do  the  inmates. 

She  donned  a  housedress,  such 
as  the  state  furnishes,  and  then 
helped  the  inmates  scrub  floors 
and  do  other  work.  Playing  fair 
with  the  ethics  of  the  situation, 
she  told  them  she  was  a  re¬ 
porter  on  the  trail  of  the  story 
of  conditions  in  the  prison.  For 
many  hours  the  women  were 
stolidly  non-communicative  and 
resentful  of  her  presence. 

Finally  they  accepted  her,  and, 
before  the  long  day  was  over, 
they  were  tumbling  to  tell  her 
their  stories,  especially  so  a 
murderess  who  had  poisoned  her 
husband  34  years  ago. 

Even  though  some  fight 
against  it,  Dorothy  believes 


there  is  not  a  man  or  woman 
anywhere  who  doesn’t  really 
want  his  story  sympathetically 
told. 

In  State  Asylum 

Dorothy  has  found  the  same 
desire  for  understanding  and  in¬ 
terpretation  in  the  loneliest  stop¬ 
ping  place  in  the  world — inside 
asylum  walls.  To  give  voice  to 
the  inmates,  as  a  later  climax  to 
a  series  of  interviews  with  the 
patients,  with  the  cooperation  of 
state  and  institutional  authori¬ 
ties,  she  had  herself  “commit¬ 
ted”  to  Eastern  State  hospital. 
She  was  given  a  bed  in  a  room 
with  four  other  roommates. 

Thus  she  learned  what  life 
was  like  in  an  institution  with 
facilities  for  1861  patients,  but 
with  a  population  that  advanced 
to  2065  with  her  arrival.  This 
was  in  December,  1967,  and  the 
impact  is  still  being  felt  of  the 
story  that  appeared  just  before 
that  Christmas  day. 

Some  stories  are  sheer  fun,  to 
enliven  her  personal  life  as  well 
as  the  columns  of  the  Spokes¬ 
man-Review.  Such  was  the  case 
at  the  circus  she  slipped  away 
from  her  husband  and  another 
couple  to  cover  back-tent  life. 
Next  thing  they  knew  the  big 
parade  was  on  and  a  veiled 
woman  riding  with  the  harem 
atop  an  elephant  raised  up  pre¬ 
cariously  to  wave  at  the  three 
she  had  left  short  moments  be¬ 
fore.  Her  story  of  the  circus 
from  the  parade  is  still  a  talked- 
about  classic  in  the  SR  office. 

Intrepid  Chores 

Some  stories  are  sheer  danger 
that  still  frighten  Dorothy  to 
think  that  she  ever  tried  to  get 
them.  In  Spokane  the  14-floor 
Ridpath  hotel  was  being  built 
when  the  idea  came  to  someone 

(Continued  on  page  56) 
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AS  COSTS  GO  UP  AND  UP 


Some  Plain  Talk  Lestoil,  brand  detergent  of  the  circulation  to  areas  profitable  I 

Adell  Chemical  Company,  Holy-  to  advertisers,  s^k  out  new 
mT  r  A  1  I  •  Mass.,  is  testing  newspapers  methods  of  distribution,  look 

LI -IT  I  \/  A  QOT*0  as  a  supplementary  medium,  ahead  to  other  future  advances, 

I  9  y  AY  -fjLiJ.  V  d-  LloOl  O  Jacob  L.  Barowsky,  founder-  coordinate  promotion  and  re- 

president  of  the  firm,  said  full-  search. 

An  advertiser  who  spent  $500  plug  his  products,  at  a  cost  of  page  schedules  were  being  *  .  . 

a  second  (that’s  right— a  sec-  $500  per  second.  Now,  he  said.  Placed  m  Holyoke,  and  1,000-  Between  now  and  Christnus, 
ond)  to  give  his  message  on  a  Lipton  is  putting  about  30%  of  Imes  each  in  Northampton,  Willoughby  C^era  Stores  In^ 
TV  show  isn’t  the  happiest  its  budget  in  regular  programs,  Mass.,  Providence,  Louisville,  New  York,  will  spend  $100,000 
millionaire  advertiser  in  busi-  28-30%  in  spot  TV  and  30%  in  Richmond,  Viu,  and  Syracuse,  on  in  newspaper  space  (via  Shappe- 
ness  today.  other  media.  Sometimes,  he  said,  an  experimental  basis.  The  once-  Wilkes,  Inc.).  Big-space  inser- 

Take  tea  and  see  as  Arthur  a  lot  of  money  goes  to  billboards  a-week  copy  in  Holyoke  is  at  tions  will  get  rolling  first  week 
Godfrey  used  to  say.  for  a  change  of  pace.  local  rates.  J^kson  Associates,  of  December,  according  to  Sid- 

Nowadays  only  the  largest  Another  speaker  who  thinks  Holyoke,  which  handles  the  ac-  ney  W.  Rosen,  ad  manager, 
advertisers  can  afford  bits  and  the  exciting  instrument  of  count,  is  bilhng  $9,000,000  a  «  «  * 

pieces  of  television,  Robert  E.  marketing,  TV,  is  being  blunted  year  in  TV.  Mr.  Barowsky  also  ^Vexton  Company,  New  YoA 
Smallwood  told  the  Sales  Ex-  was  Richard  W.  Pinkham  of  Ted  said  a  newspaper  had  o^ered  a  week  out-presentationed 

ecutives  Club  of  New  York  this  Bates  &  Company,  which  has  a  once-a-w^k  schedule  in  ROP  ^  Legler  and  Grant 

week.  He  is  chairman  of  the  score  of  network  shows  in  the  color,  which  he  said  he  might  ^j^g^tising  to  win  the  $1,000,- 

Board  of  Thomas  J.  Lipton,  Inc.  house.  It’s  a  case  of  the  bland  ^‘^Ssnane^s^  rather  than  TV  ^00  Dodge  New  York  Retail 
which  had  a  run-in  with  the  leading  the  bland,  he  declared,  newspapers  ratner  tnan  i  v  Association,  Inc.,  ac- 

network  over  the  Godfrey  show  because  the  networks  offer  only  count.  Wexton,  with  billings  of 

because  of  “its  high-handed  mediocrity  in  programming  that  Barowsky  said,  it  ne  naa  -5  000,000,  has  had  no  auto  ac- 

way  of  doing  business.”  attracts  the  medium  light-  been  treated  right  by  the  experience  but  is  strong 

“We  have  no  fight  with  God-  viewers.  dailies  w;hen  he  storted  the  busi- 

frey,”  Mr.  Smallwood  assured.  “We’ll  end,”  he  warned,  “with  ness  m  1954  with  a  $10,00()  ad  *  *  * 

“The  program  cost  five  times  the  programs  that  appeal  only  budget  They  wouldnt  allow 

what  it  was  worth.  The  network  to  the  opaque-eyed  idiots  who  Lestoil  ads  at  local  rates.  News-  Institutional  campaign  (ra 
moved  it  to  a  new  time  and  will  sit  by  the  hour  and  look  at  Papers  were  too  stodgy  then,  McCann-Enckson  Inc.)  running 
wSSi  L  lo  buTa  pTg-in  a-  a„ythia/„„  their  seta."  are  too  ririd  e„  «tes  stiU,”  Mr.  teiog  re^M 

poke.  We  had  no  i^a  wLt  kind  Mr.  Pinkham,  a  former  news-  the  ard  Oil  Co.  N«w  ^ 

of  a  show'  Godfrey  would  offer.”  paper  circulation  man  and  net-  start,  TV  gave  frequency  and  insertion  in  19  newspapers  11 

work  executive,  proposed  that  volume  discounts.  Newspapers  17  markets. 

Blame  on  Networks  the  networks  set  aside  a  half-  should  do  the  same  thing.  *  *  • 

That  kind  of  plain  talk  ran  ^  to  present  experi-  “I’m  not  cutting  down  on  my  Notes  from  Association  of 

throueh  the  nanel  discussion  of  cental  performances  and  de-  TV  appropriation.  This  news-  National  Advertisers  meeting  at 
televifion  advertising  merits  and  Yf  talent.  Other  panel-  paper  experiment  all  depends  Hot  Springs,  Va.:  Revlo^wl 

demerits  at  the  club’s  luncheon  expressed  enthusiasm  for  on  what  newspapers  are  able  spend  between  $4-5,000,000  n 

meeting  this  idea,  and  willing  to  do  for  me,”  Mr.  newspapers  in  1959.  George 

The  burden  of  the  comments  problem,  in  Mr.  Craig’s  Barowsky  concluded.  Abrams,  ad  chief,  says  $1,500,- 

a,  7u,^SSze3  by  ‘I’'  '  '  '  000  ot  this  total  will  be  y. 

Jerry  Feniger  of  Cunningham  &  ^  yeare  ago  with-  Beech-Nut  (kiffee,  inactive  for  during  first  six  months  of  59.- 

Walsh,  w'as  that  TV  costs  are  ‘tjew  frorn  the  production  side  ^  yg^r,  is  back  in  the  field  and  Stephen  J.  Sc^idt,  director  of 

getting  quite  high  but  they  ^be  TV  busme^  clmming  it  newspapers  exclusively.  Brand  advertising,  Piel  Brothers,  sap 
aren’t  too  expensive  when  the  too  costly-$20  000  and  up  was  bought  by  Life  Savers,  Inc.  his  firm  is  considering  an  b 

medium’s  reach  is  considered:  audition  try-out  shows.  The  jg  Charles  W.  Hoyt  Co.  crease  in  newspaper  space 

most  of  the  blame  for  TV’s  pro-  took  over  the  job  with  Young  &  Rubicam  next  year.  “Nothing  defiiutt 

gramming  faults  rests  with  the  ^  view  only  to  building  big  handles  the  candy  and  baby  yet.”  .  .  .  Wesley  I.  Nun^  ac 

networks.  audiences  and  the  agencies,  he  Cornelius  B.  Donovan,  manager.  Standard  Oil  of  k 

Walter  Craig,  of  Norman,  fu  ^  to  Icwk  for  ideas  Hoyt’s  media  director,  called  19  diana,  reports  “We  may  ha'^t 

Craig  &  Kummel,  defended  that  fit  the  products  we  adver-  newspaper  representatives  to  his  some  interesting  plans  for 

“$64,000  Question”  as  good  pro-  xr  tr  t  office  to  explain  importance  of  ROP  color  next  year.”  ...  Heufr 

gramming,  at  low  cost,  and  fore-  York  News,  ^he  opening  five-weeks  cam-  lein,  Inc.,  alre^y  using  moR 

cast  a  return  to  quiz  shows  ^  s  view  of  cur-  paign  with  four  to  six  insertions  new'spaper  than  magazine  8pa« 

eventually  for  that  reason.  But.  P^^^mming  and  said  he  gg  newspapers.  Whether  or  reportedly  wUl  increase  its  '5! 

he  said,  a  lot  of  people  are  doing  f^^ived  many  complamts  about  ^^he  680  to  1,000-line  drive  newspaper  expenditure  .  • 
their  best  to  dullen  the  “greatest  from  readers.  continues  after  this  debut  de-  Donald  S.  Frost,  vicepreside^ 

tool  in  marketing”  by  making  n  -i  pends  on  sales  results,  he  said,  charge  of  advertising  for  Bnw 

TV  so  costly  that  advertisers  Retailers  tiXpect  Representatives  were  given  mer-  Myers  Co.,  says  he’ll  spend  W 

must  cut  from  13-week  cycle  Boom  in  Holidays  chandising  materials,  glossy  in ’59  in  newspapers  and  suppl«^ 


INSIDE  AD-LINES 


Institutional  campaign  (vii 


their  best  to  dullen  the  “greatest  from  readers.  continues  after  this  debut  de-  Donald  S.  Frost,  vlcepresiaemji 

tool  in  marketing”  by  making  n  -i  Eb  pends  on  sales  results,  he  said,  charge  of  advertising  for  Bnw 

TV  so  costly  that  advertisers  Betailers  Expect  Representatives  were  given  mer-  Myers  Co.,  says  he’ll  spend  W 

must  cut  from  13-week  cycle  Boom  in  Holidays  chandising  materials,  glossy  in ’59  in  newspapers  and  suppl«^ 

sponsorships,  to  alternate  weeks.  Retail  merehant.!  ara  mnra  prints  of  the  coffee  can  and  an  ments;  more  in  TV. 
to  half-hours,  to  15  minutes,  to  optimistic  S  Christmas  S  *  *  * 

10  niinutes,  and  next  to  five-  ness  this  year  than  last,  accord-  Produced  and  mailed  to  retailers.  Eyes  open  to  future  oppo- 
minute  ^^ents.  ^o  the  fifth  annual  survey  *  *  ♦  tunities,  Emil  Mogul,  presidtf 

In  radio  s  glorious  days,  Mr.  conducted  by  the  Bureau  of  Ad-  Marketing  Directors? — Peter  of  Mogul,  Lewin,  Willisnis  » 
raig  reminds,  ^  advertiser  vertising,  ANPA.  The  survey  Hilton,  president  of  Raster,  Saylor, effective  Jan.  l,plansiitf 
developed  entertainment  that  included  407  retailers.  Hilton,  Chesley  &  Clifford,  Inc.,  to  “go  national”  with  dfices  i 

was  compatible  with  his  product  This  year  more  than  75%  ex-  in  an  address  to  the  New  Eng-  midwest  and  Pacific  Coast  Me-’ 
^d  his  message  was  tied  pect  sales  increases  of  about  5%  land  Council,  expressed  the  be-  ger  of  Emil  Mogul  Compse! 
irect  y  to  the  show.  oygj.  1957^  jigf  thg  increase  in  the  with  Lewin,  Williams  &  Sayl® 

Lipton's  Program  More  than  75%  plan  to  invest  number  of  marketing  directors  must  be  digested  first 

80%  or  more  of  total  budget  in  was  “one  of  the  most  significant  bined  billings  now  $18,000, OW 

Mr.  Smallwood  commented  newspapers.  In  a  fifth  of  the  trends  of  the  past  dozen  years.”  LW&S  had  20  major  acoo®® 

that  a  half-hour  program  gave  stores  surveyed  newspapers  will  On  newspapers,  he  said,  a  Combination  hopes  to  al*®^ 

the  sponsor  three  minutes  to  be  the  exclusive  medium.  marketing  director  would  keep  most  of  personnel. 
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was  compatible  with  his  product 
and  his  message  was  tied 
directly  to  the  show. 

Lipton's  Program 


Advertiser  •  Newspaper  Section  Edited 

By  Robert  B.  McIntyre 


MEDIA  DIRECTOR  XXIX; 

Market  Studies  Show 
Newspaper  Ad  Revival 

By  Philip  N.  Schuyler 


reach  provided  by  the  media.  “For  too  long  newspapers  have 

“It  is  a  magic  ingredient  of  been  guilty  of  trying  to  sell 
which  newspapers  hold  a  vital  themselves  as  a  national,  rather 
share,”  he  said.  than  a  local  medium.  As  costs 

According  to  Mr.  Arthur,  went  up  national  advertisers  be- 
those  who  promote  newspapers  gan  to  lose  sight  of  the  im- 
have  “missed  the  boat”  in  not  portant  local  aspects  of  news¬ 
playing  up  this  magic  ingredi-  papers.  Newspapers  began  to  be 
ent.  dismissed  too  easily  as  too  costly 

for  national  advertising  cam- 
Niiniber«*  Race  paigns. 


media  directors  and  buyers  is  be¬ 
coming  more  important  than 
ever  in  advertising  agencies  to¬ 
day.  He  noted  that  there  are 
an  increasing  number  of  media 
vicepresidents  being  named  by 
the  agencies  as  contrasted  with 
a  few  years  ago. 

Marketing  Revolution 

“This  added  importance  is  due 
to  the  marketing  revolution  in 
this  country,”  he  said.  “Media 
e.xecutives  must  know  markets 
and  the  relation  of  media  to 
them. 

“Today  we  must  give  special 
attention  to  what  I  personally 
have  called  the  ‘impact  quotiene’, 
the  ‘IQ’  of  the  different  media. 
That  means,  chiefly,  editorial 
content,  the  dynamic  quality 
that  gives  your  advertising  mes¬ 
sage  extra  milage  beyond  the 


“They  have  got  into  a  mean¬ 
ingless  race,”  he  said.  “It  is  too 
bad  that  print  media  has  not 
thoroughly  researched  and 
brought  forward  to  the  attention 
of  advertisers  and  their  agen¬ 
cies  the  magic,  the  magnetic 
roar  of  the  printed  page. 

“Local  media,  and  while  that 
includes  local  radio  and  TV  it 
especially  concerns  newspapers, 
have  a  wonderful  image  to  pre¬ 
sent  to  advertisers  developed 
through  their  close  contact  with 
consumers.  You  can  trace  the 
history  of  any  town  through  its 
newspapers.  They  fill  an  import¬ 
ant  and  close  place  in  the  daily 
life  of  their  readers  that  is  of 
exceedingly  great  value  to  ad- 
vertisei-s. 

“There  is  a  big  future  for 
those  newspapers  who  sell  the 
qualitative  aspect  of  their  circu¬ 
lations. 


“They  have  got  into  a  mean-  “But  now  it  is  inevitable  that 
Marketing-media  studies  com-  media  directors  and  buyers  is  be-  j^giess  race,”  he  said.  “It  is  too  there  will  be  a  return  to  news- 

pleted  by  Gerald  T.  Arthur,  coming  more  important  than  ^edia  has  not  papers  by  many  advertisers  who 

vicepresident  and  media  director,  ever  in  advertising  agencies  to-  thoroughly  researched  and  have  cut  dowm  their  newspaper 

Fuller  &  Smith  &  Ross,  Inc.,  day.  He  noted  that  there  are  brought  fonvard  to  the  attention  budgets  or  dropped  them  en- 

have  convinced  him  that  the  an  increasing  number  of  media  advertisers  and  their  agen-  tirely. 
trend  by  advertisers  to  news-  vicepresidents  being  named  by  magic,  the  magnetic  ,  , 

papers  will  become  marked  in  the  agencies  as  contrasted  with  j-oar  of  the  printed  page.  ^oca  iriiicM 

1959.  Mr.  Arthur  accurately  a  few  years  ago.  “Local  media,  and  while  that  “Newspapers  have  their  own 

forecast  the  resurgence  of  radio  Marketing  Revolution  includes  local  radio  and  TV  it  local  virtues.  Notable  among 

advertising  some  three  years  especially  concerns  newspapers,  them  are  their  speed,  flexibility 

ago.  “This  added  importance  is  due  have  a  wonderful  image  to  pre-  and  the  compelling  urgency  of 

“Media  buyers  today  must  be  to  the  marketing  revolution  in  sent  to  advertisers  developed  the  daily  news  message.” 

marketing-minded,”  Mr.  Arthur  this  country,”  he  said.  “Media  through  their  close  contact  with  Arthur  has  been  with 

said.  “They  must  be  intimately  executives  must  know  markets  consumers.  You  can  trace  the  p&s&R  for  the  past  six  years, 

concerned  with  their  clients’  and  the  relation  of  media  to  history  of  any  town  through  its  jjg  started  as  a  media  buyer, 

sales  patterns  and  objectives  ...  newspapers.  They  fill  an  import-  ^^.^g  earned  media  manager  after 

throughout  the  country.  Then  “Today  we  must  give  special  ant  and  close  place  in  the  daily  months  and  vicepresident 

they  must  work  with  them  in  attention  to  what  I  personally  life  of  their  readers  that  is  of  charge  of  media  in  1957 
their  prime  potential  markets  have  called  the ‘impact  quotiene’,  exceedingly  great  value  to  ad-  A 

and  cane  strong  dominant  cam-  the  ‘IQ’  of  the  different  media,  vertisei-s.  iqJrh.  hLn 

paigns  in  the  media  they  select.  That  means,  chiefly,  editorial  “There  is  a  big  future  for  !u 

content,  the  dynamic  quality  those  newspapers  who  sell  the 

Dominance  Importani  that  gives  your  advertising  mes-  qualitative  aspect  of  their  circu-  Advertising  Agency.  Be^re  ^ 

_  .  .  .  .  w  sage  extra  milage  beyond  the  lations.  associated  with  F&S&R 

Dominance  is  important  be-  he  was  for  five  years  assistant 

caiisp  of  tbp  crrowincr  number  of  media  director  of  the  New  York 

office  of  the  Campbell-Ewald 
Company.  During  the  years  he 
has  been  in  the  business,  he 
helped  influence  the  investment 
of  about  $500,000,000  in  adver¬ 
tising,  of  which  about  25%  was 
in  newspapers, 

• 

Small  Papers  Told 
To  Seek  Auto  Ads 

Portland,  Ore. 
Newspapers  are  still  the  main¬ 
stay  of  the  big  automobile  com¬ 
panies,  Burton  Purkee,  execu¬ 
tive  vicepresident  of  Botsford, 
Constantine  &  Gardner  ad 
agency,  said  at  the  fall  meeting 
of  the  Oregon  Newspaper  Pub¬ 
lishers  Association  Admanagers. 

“It  is  time  for  smalltown 
newspapers  to  band  together  to 
tell  the  smalltown  story  to  the 
advertising  people  in  the  auto¬ 
mobile  industry,”  he  advised. 
“The  best  way  to  get  additional 
linage  is  to  ask  for  it.” 

While  the  co-operative  adver¬ 
tising  systems  of  the  automobile 
makers  have  been  abandoned, 
Mr.  Durkee  said  he  believes  this 
situation  is  only  temporary. 

Dewey  Rand  Jr.,  of  the  Salem 
Capital  Press,  was  elected  chair- 

consumption,  and  making  repeat  rrediCTS  RETURN  TO  NEWSPAPERS-G.rald  T.  Arthur,  vic.president  ^an  of  ^e  group  succeeding 

'  and  media  director,  Fuller  &  Smith  &  Ross,  Inc.,  is  convinced  that  trend  Gwrge  Cnallis,  La  Grande  Eve- 

Mr.  Arthur  said  the  work  of  by  advertisers  to  newspapers  will  become  marked  in  1959.  ning  Observer. 
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consumption,  and  making  repeat 
sales.” 
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2  Hits  and  A  Miss 
Show  Ad  Strategies 


A  dramatized  presentation  of 
“What  Makes  for  Successful 
Advertising  Today”  featured 
seven  advertising  campaigns  — 
three  of  them  making  heavy  use 
of  newspaper  space.  Two  of 
these  were  smash  hits  in 
achieving  specific  objectives; 
one  was  a  flop. 

All  campaigns  were  shown 
last  w’eek  during  the  final  ses¬ 
sion  of  the  fall  meeting  of  the 
Association  of  National  Adver¬ 
tisers  at  Hot  Springs,  Va. 

The  three  campaigns  concern¬ 
ing  new'spapers  were  shown  by 
James  A.  R.  Stauff,  advertising 
manager,  Parker  Pen  Co.,  A.  M. 
Utt,  advertising  manager.  Hot- 
point  Co.  (division  of  General 
Electric  Co.),  and  Melvin  S. 
Hattwick,  director  of  adver¬ 
tising,  Continental  Oil  Co. 

Parker  Pen 

Mr.  Stauff  presented  details  of 
the  1957  introduction  of  the 
Parker  T-Ball  Jotter  (via 
Tatham-Laird,  Inc.). 

In  June  as  the  material  w’as 
reaching  its  finished  form  and 
the  agency  was  putting  the  final 
touches  on  the  advertising,  the 
advertising  department  decided 
to  pretest  all  elements  of  the 
introduction,  together  with  the 
product,  in  what  w’e  chose  to  call 
a  “Market  Rehearsal.”  Buffalo, 
Dayton  and  San  Diego  were 
selected  as  the  three  test  cities 
and  Parker  account  managers 
and  regional  sales  managers 
were  briefed  on  the  objectives  of 
the  test. 

Six  two-week  audit  periods 
were  established.  The  first,  our 
base  period,  saw  Parker  account 
managers,  personnel  from  the 
home  office  and  personnel  as¬ 
signed  by  the  firm  of  audits  and 
surv'eys  of  New  York  setting  up 
the  test  and  making  the  first 
inventories  of  ball  point  mer¬ 
chandise  in  the  market.  The  T- 
Ball  was  not  introduced  during 
this  period.  During  the  2nd  pe¬ 
riod  the  T-Ball  was  introduced 
and  during  the  3rd  period  the 
newspaper  advertising  was  be¬ 
gun.  In  the  6th  period  a  spot 
television  campaign  was  begun 
in  the  three  markets  and  it  ran 
until  the  end  of  October.  The 
pattern  of  sales  was  audited  by 
audits  and  surveys.  The  sales 
results  looked  good  from  the 
start  and  kept  building  to  a  peak 
which  was  reached  during  the 
10th  week  after  newspaper  ad¬ 
vertising  had  been  run  for  some 


time  and  after  the  television  had 
started.  The  sales  results  showed 
that  W’e  had  a  winning  combina¬ 
tion — the  right  product,  right 
advertising  and  the  right  pro¬ 
motion. 

Block-Busters 

Because  of  the  success  of  the 
market  rehearsal,  sales  man¬ 
agement  made  the  decision  to 
introduce  the  product  the  3rd 
week  in  August.  The  product 
was  first  announced  to  key  re¬ 
tailers  and  the  press  in  a  dozen 
major  markets.  The  introduction 
was  launched  by  a  spot  tele¬ 
vision  campaign  in  our  top  100 
markets  this  3rd  week  in 
August.  Then  the  day  before 
school  opened  in  each  of  these 
markets,  full-page  newspaper 
ads  were  run.  We  felt  there  was 
little  security  in  buying  small 
space  in  large  metropolitan 
new’spapers,  so  w’e  decided  to 
run  the  full-page  block-busters 
in  one  unforgettable  advertise¬ 
ment  which  stressed  the  out¬ 
standing  feature  of  the  product 
— its  non-skip  textured  w'riting 
point. 

The  television  spots  were  pur¬ 
chased  on  a  rating  point  basis 
w’ith  a  minimum  of  50  points  per 
W’eek  in  each  market.  Television 
started  the  3rd  week  in  August 
and  continued  through  October. 
From  1  October  through  20 
December,  it  alternated  on  a 
week  in  w’eek  out  basis  with  the 
Parker  61  pen. 

The  introductory  newspaper 
ad  and  the  television  com¬ 
mercials  were  rather  dramatic. 
They  focused  on  the  porous 
writing  tip.  It  was  felt  that  by 
showing  this  new  development 
in  a  convincing  way,  we  could 
convince  people  of  the  non-skip 
writing.  This  theme  continued 
through  March  of  1959. 

Competitors  Move  In 

In  March  we  felt  we  had  to 
consolidate  our  sizable  gains 
because  our  very  aggressive 
competitors  were  after  us.  We 
decided  to  promote  the  product 
through  April,  May,  June,  and 
July  by  offering  the  consumer 
his  money  back  if  the  product 
skipped. 

We  felt  certain  we  could  af¬ 
ford  to  make  this  guarantee 
based  on  the  product’s  perform¬ 
ance.  During  the  4  months  the 
guarantee  was  in  effect,  some 
3  million  units  were  sold  and 
we  only  had  to  make  12  refunds 


YES,  VIRGINIA,  they  enjoyed  their  stay  in  Hot  Springs  for  the  annuil 
convention  of  the  Association  of  National  Advertisers:  Left  to  right— 
Richard  B.  Dingfelder,  Scott  Paper  Co.;  Mrs.  D;  Mrs.  Stanley  W, 
Koenig;  Mr.  K,  who  is  with  Olin  Mathieson  Chemical  Co.;  Mrs.  Howard 
Baldock;  and  Mr.  B,  of  E.  R,  Squibb  Co. 


— a  rather  remarkable  record 
for  any  product. 

The  guarantee  against  skip¬ 
ping  W’as  introduced  in  March 
by  full  page  newspaper  ads  in 
our  top  100  markets.  A  spot  tele¬ 
vision  campaign  was  run  con¬ 
currently  with  this  and  point-of- 
sale  material  was  modified  to 
carry  the  money  back  guarantee. 

While  the  bulk  of  our  adver¬ 
tising  has  been  allocated  market 
by  market,  we  began  to  pro¬ 
vide  the  product  with  a  national 
umbrella  in  May  of  1958. 

Consumers  actually  started  to 
buy  the  T-Ball  Jotter  the  last 
week  in  August.  Seven  months 
from  this  date  Parker  had  come 
from  the  position  among  the 
also-rans  in  the  ball  point 
market  to  the  top.  This  phen¬ 
omenal  growth  was  charted  by 
the  firm  of  audits  and  surveys 
in  their  national  total  market 
audit  on  the  writing  instrument 
industry  which  is  subscribed  to 
by  all  of  our  principal  competi¬ 
tors.  We  all  consider  the  figures 
reliable. 


Hot  point 

I  really  don’t  think  this  is 
quite  what  President  Eisen¬ 
hower  had  in  mind  last  March 
5,  when  at  his  weekly  press  con¬ 
ference  he  said:  “I  believe  .  .  . 
that  the  upturn  in  our  economy 
will  be  the  result  of  millions  of 
citizens  making  their  purchases, 
having  greater  confidence.” 

But  I  do  know  that  his  charge 
that  morning  helped  spark  a 
campaign  that  was  very  exciting 
and  rewarding  to  us  at  Hotpoint. 
It  proves  that  even  a  big  com¬ 


pany  can  move  with  speed  and 
flexibility  w’hen  the  occasion 
demands  it. 

Shortly  after  the  President 
made  his  comments,  our  credit 
arm,  the  General  Electric  Credit 
Corp.,  brought  to  Lee  DiAngelo. 
Hotpoint’s  advertising  and  mer¬ 
chandising  director,  certain  spe¬ 
cial  new  credit  terms  they  hoped 
w’ould  help  stimulate  sales  at 
retail. 

Credit  Plan 

These  terms  involved  a  “quar¬ 
ter  year,  no  pay”  grace  period 
in  case  of  unemployment  or  ill¬ 
ness.  We  all  agreed  this  would 
make  sense  to  the  consumer  but 
we  felt  it  was  not  enough  for  a 
full-blown  promotion,  so  w’ork 
ing  W’ith  the  General  Electric 
Credit  Corp.,  w’e  expanded  their 
plan  to  include  as  well:  1)  No 
down  payment  with  a  trade;  2) 
No  payments  for  three  months: 
and  3)  The  same  weekly  pay¬ 
ments  for  either  a  standard  or 
deluxe  model  appliance  or  tele¬ 
vision. 

We  called  it  the  “Hotpoiut 
Protected  Buying  Plan.”  On 
Friday,  March  14,  we  outlined 
our  plan  for  a  test  to  our  Chi¬ 
cago  distributor.  He  selected 
the  appliances  to  be  featur^ 
and  agreed  to  get  them  on  dis¬ 
play  on  the  floor  of  every  one 
of  his  dealers.  On  Friday- 
March  28  at  a  big  dealer  meet¬ 
ing,  we  climaxed  our  drive  for 
support  in  the  Chicago  area  and 
on  Sunday,  March  30,  this  double 
truck  ad  ran  in  the  Chuaf 
Tribune. 

{Continued  on  page  30) 
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What  single 
compact  market  \ 
buys  MORE  than  j 
^  each  of  / 
\36  entire  states  •/ 


You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 

The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


Here’s  how  the 
Cleveland  Market 
sells  4'/2 

billion  dollars 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES* 

COMMODITY 

CLEVELAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

1  Furniture,  Household  AoDllances  125,120 

104,022 

229,142 

1  (Source,  Salee  Mianoftcment  Survey  of  Buying  Power,  May  10.  19SS1  I 

*Akron,  Canton  and  Youngstown’s  Counties  are  not  ineluded  in  above  Sales. 

Represented  by  Cresmcr  Sr  IVoodward,  Ine.,  New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  A  ngeles.  Member  of  Metro  Snttday  Comics  and  Magasine  Network. 
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Press  Told  to  Build 
On  ‘TV  Dog  House 


F.  Kenneth  Beirn,  president, 
C.  J.  LaRoche  &  Co.,  advised 
newspaper  space  salesmen  to 
“build  on  to  the  TV  dog  house 
rather  than  waste  biting  the 
dog.” 

The  agency  chief,  speaking 
last  week  at  a  “President’s  Day” 
luncheon  of  the  New  York 
Chapter,  American  Association 
of  Newspaper  Representatives, 
gave  other  suggestions  for 
making  newspaper  representa¬ 
tives  “more  than  just  salesmen.” 
He  got  the  list  together,  he 
said,  in  consultation  with  Sally 


Mansfield,  print  media  buyer, 
and  coordinator  of  all  media  at 
LaRoche. 

Topping  the  list  was  refer¬ 
ence  to  the  “TV  dog  house”.  He 
recalled  he  had  been  blasted 
once  fo ’’  telling  newspaper  rep¬ 
resentatives,  “Newspaper  men 
must  bite  the  dog!” 

Constructive  Approach 

“That  was  not  good  advice,” 
Mr.  Beim  said.  “I  think  I  have 
matured  since  then.  As  Chester 
LaRoche  so  often  has  said,  ‘de¬ 
structive  competition  gets  the 


competitor  nowhere*.  Mr.  La- 
Roche’s  advertising  copy  strat¬ 
egy  is  always  based  on  the  con¬ 
structive  approach. 

“Let  us  say  that  TV  has  built 
itself  a  dog  house  in  adver¬ 
tising’s  basement,  w'here,  after 
all,  a  dog  house  belongs.  News¬ 
paper  and  other  media’s  best 
strategy  is  to  build  on  it. 

“Begin  your  selling  where  TV 
leaves  off.  Make  your  competi¬ 
tive  efforts  work  for  you,  rather 
than  cancelling  them  out.  The 
trick  is  to  get  on  top  of  your 
competitor,  sell  your  own  virtues 
hard,  make  more  capital  than 
you  do  on  what  the  daily  press 
is— N-E-W-S. 

“Don’t  get  trapped  by  figures 
as  suggested  by  Eddie  Rothman 
of  Ford  Motor  Company,  who 
added  ‘Develop  more  and  better 
promotion  for  your  own  medium 
instead  of  competing  too  hard 
against  digital  computers.’  The 


w-niH  nmt  eimb 


IN  ORIGINAL  COMPOSITION. ..WHEN  YOU  USE 


Legible  reference  marks  in  black-and-white  or 
colors  on  your  linecasting  matrices  can  prevent 
the  loss  of  a  significant  amount  of  produaion 
time,  through  the  reduaion  of  linecasting  errors. 

And  the  use  of  Matrix  Contrast  Service  is  with¬ 
out  doubt  the  easiest  and  most  efficient  method 
of  assuring  that  your  matrices  are  up  to  modern 
standards  of  visibility  at  all  times. 


vey  of  a  newspaper  composing  room  after  they 
started  using  this  convenient  time  and  labor- 
saving  service  .  .  .  saving  in  errors  —  36.73%. 

There  is  no  reason  why  you  shouldn’t  be  taking 
advantage  of  similar  savings  in  your  own  opera¬ 
tions  .  .  .  particularly  in  view  of  the  bonus  you 
get  in  the  form  of  improved  working  conditions 
for  your  typesetters. 


Here  are  actual  figures  taken  from  a  recent  sur-  Write  today  for  full  details. 


CoOvrigM  199 
Motdi  Controft  Corpotoiion 


MATRIX  CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 

154  West  14th  Street,  New  York  11,  N.  Y. 

326  W.  Madison  Street,  Chicago  6.  III. 

1105  Trenton  Street,  lot  Angeles  15,  Calif. 


yes...  less  errors 


undoubted  quality  of  youi*  news¬ 
paper’s  character,  its  personal¬ 
ity,  and  community  influence, 
gets  buried  in  circulation  dis¬ 
putes.  I  know  you  have  a  tough 
job  on  your  hands. 

Study  TV's  House 

“So  I  add  that  constructive 
selling  naturally  also  calls  for 
study  of  the  house  in  which  TV 
lives.  Find  where  it  ceases  to  be 
solid  and  build  up  on  that  for 
the  sake  of  all  advertising  as 
well  as  the  good  of  your  own 
medium. 

Mr.  Beirn  cited  Norelco 
Shaver  advertising  as  an  ex¬ 
ample  of  staying  on  top  of  com¬ 
petitors.  Norelco  Shaver,  which 
his  agency  handles,  moved  from 
last  to  second  place  in  its  field, 
he  said. 

“Our  appropriation  was  much 
less  than  the  others.”  But  we 
concentrated  our  efforts  where 
the  others  were  not  showing. 
They  were  in  TV.  We  went  to 
I  print,  with  dominating  space. 
They  were  talking  speed.  We 
promoted  comfort.  The  results 
were  fabulous. 

“Another  classic  e.xample  out¬ 
side  our  agency  was  the  case  of 
,  Mum.  They  practically  had  the 
I  deoderant  field  to  themselves. 

!  Then  along  came  Arrid  to  take 
up  where  Mum  left  off.  Arrid 
I  added  the  plus  of  checking  per¬ 
spiration,  and  took  hold  of  busi- 
I  ness  with  a  bang,”  he  said. 

!  Mr.  Beim  made  six  sugges¬ 
tions: 

1.  Do  not  try  to  burn  the  com¬ 
petitor’s  dog  house  down.  Start 
building  on  it  with  what  you 
have  that  he  hasn’t. 

2.  Eighty  five  per  cent  of  a 
j  salesman’s  time  is  spent  outside 
'  a  prospect’s  office — 25%  waiting; 

20%  detail  work;  40%  traveling 
— so  spend  that  time  preparing 
I  yourselves  for  the  15%  face-to- 
face. 

,3.  Fast,  data-packed  15-minute 
calls  are  better  than  2%  hour 
public  relations  luncheons. 

4.  Give  information  you  know 
the  media  buyer  wants  and  can 
use.  Modem  selling  techniques 

1  demand  that  management  gives 
the  salesman  sharp  directions 
and  maximum  knowledge. 

5.  Newspapers,  because  of 
their  intimate  contact  with  their 
communities,  are  in  a  position 
to  give  the  market  information 

1  not  available  to  other  medii 
j  Buyers  want  to  know  what  his 
competitors  are  doing  in  your 
;  field.  They  want  success  stories 
on  what  somebody  did  and  what 
j  they  accomplised  in  the  flesh 
I  and  blood  reality  of  sales. 

6.  Give  clues  on  good  copy 
I  ideas  for  newspaper  ads.  I  know 
i  this  is  delicate  ground.  But  you 
j  can  make  helpful  suggestions 
I  on  how  best  to  use  your  medium- 
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The  latest  Herald  Tribune  Home  Study— in  Nassau  and 
Suffolk  counties— shows  that  95.7%  of  TRIB  families  own  an 
automobile . . .  almost  half  of  these  cars  are  1955  models 
or  newer . . .  and  one  out  of  four  TRIB  families  own  two  or 
more  automobiles.  These  are  the  quality  families 
who  buy  quantity ..  .at  a  profit!  Y  ou’re  missing  plenty 
if  you  don’t  reach  this  high-powered  quality  market 
of  the  Herald  Tribune.  Get  complete  details . . .  today! 


NtW  YORK 

Hieralb  ^Tribune 

TODAY’S  VITAL  NEWSPAPER! 

230  W*»t  41»t  Street,  New  York  36,  N.  Y. 


•  A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 
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ANA  Co-op  Ad  Group 
Focuses  on  Newspapers 


By  Robert  B.  McIntyre 


(Third  and  last  of  a  series) 

It  has  been  estimated  that 
annual  cooperative  advertising 
expenditures  in  all  media  total 
about  $2  billion.  Local  news¬ 
paper  advertising  accounts  for 
a  substantial  portion  of  this 
total. 

To  assist  its  members  in  more 
effectively  formulating  and  ad¬ 
ministering  their  co-op  ad  pro¬ 
grams,  the  Association  of  Na¬ 
tional  Advertisers  some  years 
ago  established  a  Cooperative 
Advertising  Service  Committee 
whose  members  are  representa¬ 
tives  of  companies  with  sizable 
co-op  appropriations. 

Discuss  Co-op  Problems 
“The  purpose  of  our  25-man 
committee,”  Carlton  H.  Gilbert, 
chairman,  told  Editor  &  Pub¬ 
lisher  this  week,  “is  to  discuss 
those  problems  relating  to  co¬ 
operative  expenditures  which  are 


common  to  most  users  of  co-op.” 

Mr.  Gilbert,  who  is  director 
of  advertising  for  United  States 
Rubber  Co.,  said  that  frequent 
contacts  are  made  with  various 
media  associations  including  the 
Bureau  of  Advertising,  ANPA, 
and  the  Newspaper  Advertising 
Executives  Association  and  that 
the  latter  was  responsible  for 
compiling  the  Local  Newspaper 
Rate  Card  data  which  was  made 
available  by  ANA  in  book  form 
to  its  members. 

“Local  newspaper  advertising 
has  always  represented  a  very 
substantial  portion  of  the  na¬ 
tional  advertising  expenditure 
for  co-op  advertising,”  Mr.  Gil¬ 
bert  said,  “and  it  is  for  this 
reason  that  much  of  the  atten¬ 
tion  of  the  committee  is  focused 
on  newspaper  activity  in  this 
field.” 

Mr.  Gilbert  pointed  out  that 
several  one-day  workshop  ses- 
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ff  $1,039,790,000 

B  2Bd  Market  in  Massachusetts 
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f  by  the  Telegram-Gazette 

1  Daily  circulation  162,449 

'  Sunday  105,300 
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METROPOLITAN  WORCESTER  COUNTY  MARKET 


1958  Population,  Sales 
and  E.  B.  I.  (Gains) 

Population 
Retail  Sales 
Grocery  Sales 
E.  B.  I. 

General  Merchandise 
Drug  Store  Sales 


587,000 

$649,594,000 

$169,405,000 

$1,039,790,000 

$60,973,000 

$20,858,000* 


%  Increase 
since  1950 

UP  7.5% 
UP  53.5% 
UP  26.6% 
UP  53.4% 
UP  39.1% 
UP  105.6% 


Source:  Sales  Management  Survey  of  Buying  Power,  May  1958 
‘Drug  Sales  (All  Outlets)  Est.  (Ner  $25,300,000 
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sions  on  co-op  advertising  have 
been  held  during  1957  and  1958, 
and  that  the  large  attendance 
at  these  sessions  has  furnished 
“ready  evidence  of  the  interest 
of  ANA  members  generally  in 
the  subject  of  co-operative  ad¬ 
vertising.” 

These  workshops  emphasize 
control  of  allocation  of  funds, 
advertising  content,  continuity 
and  selection  of  media  in  co-op 
advertising. 

Most  recent  of  these  co-op 
workshops  turned  up  some  in¬ 
teresting  thinking  during  an 
exchange  of  thoughts  on  the 
subject. 

John  W.  Field,  president,  The 
Warner  Brothers,  Bridgeport, 
Conn.,  maker  of  girdles  and 
brassieres,  said  to  be  the  first  to 
use  co-op  advertising  back  in 
1902,  told  the  workshop  that 
co-op  advertising  is  sound  mer¬ 
chandising  that  plays  an  import¬ 
ant  role  in  the  overall  marketing 
program  “provided  it  is  kept 
under  control  and  is  not  allowed 
to  dominate  the  marketing  pro¬ 
gram.” 

He  said  that  over  the  years 
he  had  found  that  product, 
rather  than  deals  and  pay-all 
offers,  “is  the  prime  motivation 
in  securing  retail  advertising 
cooperation.” 

In  his  report  to  the  ANA 
workshop  on  co-op  advertising, 
Mr.  Field  pointed  out  that 
formulating  co-op  ad  policy  is 
a  function  of  management  at 
Warner  Brothers.  “No  one  in 
our  sales  organization,  including 
our  national  sales  manager,  has 
the  authority  to  offer,  or  agree 
to,  any  form  of  cooperative  ad¬ 
vertising  not  specifically  covered 
by  the  terms  of  our  published 
offer,”  he  said. 

‘Greatest  Waste’  Hit 

Mr.  Field  added  that  Warner 
also  works  closely  with  stores 
to  avoid  what  he  called  “the 
greatest  waste  in  co-op  adver¬ 
tising  today”— one  store  fea¬ 
turing  one  product  while  the 
national  advertiser  is  promoting 


CO-OP  CHAIRMAN— Carlton  H. 
Gilbert,  chairman  of  ANA  Co¬ 
operative  Advertising  Service 
Committee,  and  director  of  ad¬ 
vertising  tor  United  States  Rub¬ 
ber  Co.,  shown  presiding  at  recent 
co-op  advertising  workshop. 

a  different  product. 

The  question  of  advertiser  or 
ad  agency  administration  of 
co-op  ads  was  raised  at  the  same 
workshop  session  by  G.  P.  Karle 
Jr.,  W.  A.  Sheaffer  Pen  Co.,  who 
cited  these  basic  advantages  for 
agency  control:  complete  inte¬ 
gration  with  overall  advertising 
effort;  agency  serving  as  a 
buffer;  use  of  agency’s  experi¬ 
enced  creative  and  administra¬ 
tive  help;  agency’s  better  posi¬ 
tion  to  secure  lower  dealer  rate; 
better  merchandising  achieved 
particularly  with  media;  adver¬ 
tiser  finds  it  easier  to  comply 
with  FTC  regulations  and  Robin- 
son-Patman  Act;  company  ex¬ 
ecutives  have  more  time  for 
other  duties;  and  advertiser’s 
personnel  can  be  used  more 
efficiently. 

These  tw’o  talks  from  the  ANA 
Co-operative  Advertising  Serv¬ 
ice  Committee’s  fall  workshop 
session  are  cited  to  show  how 
the  committee  attempts  to  cover 
the  subject  in  depth. 

Committee  Members 
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Working  on  the  committee 
with  Mr.  Gilbert  are:  Elmer  1. 
Ward  Jr.,  Palm  Beach  Co; 
Arthur  H.  Baum,  The  Formfit 
Co.;  Charles  D.  Bell,  Pepperell 
Manufacturing  Co. ;  M.  H.  Cable. 
International  Shoe  Co.;  J.  R 
Clemens,  Westinghouse  Electric 
Corp.;  Hugh  H.  Engelman, 
Motorola,  Inc.;  Frank  E.  Gor¬ 
man,  Nehi  Corp.;  Frank  Hale. 
Bristol-Myers  Co.;  Ralph  Har¬ 
rington,  General  Tire  &  Rubber 
Co.;  John  W.  Jackson,  Radio 
Corp.  of  America;  Wilbur  C. 
Jones,  The  Hoover  Co.;  Irwin  B. 
Jordan  Jr.,  John  B.  Stetson  Co.; 
Edwin  H.  Manning,  The  Gor¬ 
ham  Co.;  Glenn  E.  Martin,  The 
B.  F.  Goodrich  Tire  Co.;  Richard 
(Continued  on  page  26) 
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'^Are  you  SURE  this  is  the  place  the  fellows  in  the  media  department 
were  telling  you  about?” 


The  migration  of  readers  and  advertisers  to  the  Cincinnati 
Enquirer  over  the  past  10  years  has  been  perhaps  the  most 
significant  achievement  in  the  daily  field.  Today,  more  than 
ever,  it’s  the  Daily  that  SOLID  Cincinnati  reads,  prefers, 
looks  to  most  for  its  kind  of  news,  features,  advertising. 
Result:  YOU’RE  in  solid  in  Cincinnati  when  you’re  in  the 
Cincinnati  Enquirer.  Current  proof?  Call  the  Enquirer’s 
research  department  for  a  look  at  the  new  and  revealing  Top 
Ten  Brands  Survey.  ReprtienteJ  by  Moloney,  Regan  &  Schmitt,  Inc. 
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The  Star  Will  Add  a  Sunday 
National  Magazine. 

The  Star  announces  today  that  This 
Week  magazine  will  be  added  to  your  Sun¬ 
day  paper  beginning  February  1. 

Distributed  with  40  newspapers,  This 
Week  then  will  have  a  circulation  of  more 
than  13  million  copies,  making  it  the  world’s 
most  widely-read  magazine. 

Readers  will  receive  This  Week  as  a  part  of  The 
Sunday  Star  as  an  added  feature. 

You’ll  enjoy  This  Week!  It  is  a  magazine  of  fine 
reading  and  sparkling  illustrations,  with  much  of  .the 
editorial  and  advertising  matter  in  full  color,  printed 
in  the  rotogravure  process,  noted  for  excellent  repro¬ 
duction.  Special  articles  and  features  cover  a  wide  range 
of  topics  of  interest  for  the  whole  family. 

This  Week  is  a  substantial  publication  of  high  stand¬ 
ards,  well  suited  to  enter  your  home  along  with  The  Star. 

You  will  continue  to  get  those  features  that  have 
long  been  a  part  of  The  Sunday  Star.  There  still  will  be 
the  colored  comic  and  adventure  strip  section.  The  Sun¬ 
day  features  section  will  continue  to  offer  exclusive  area 
features  written  by  staff  members  and  the  best  articles 
selected  from  news  services.  As  always,  news  and  sports 
sections  will  contain  up-to-the-minute  items,  photographs 
and  feature  stories. 

It  Is  important  to  emphasize  that  This  Week,  this 
added  feature,  with  its  superb  printing  and  its  list  of 
distinguished  authors,  will  come  to  your  home  regularly 
each  week  as  a  permanent  part  of  The  Sunday  Star. 

The  quality  of  This  Week  magazine  is  attested  by 
the  other  newspapers  that  distribute  it.  Here  is  the  list: 


laltimer*  Sunday  Shr. 
lirmingkam  News, 
lestea  Senday  Herald. 

Inffala  Evening  Nows. 
Ckarlette  Observer. 

Chieaoo  Daily  News. 
CiRcinaatl  laqairer. 

Cievelead  Plain  Dealer. 

Delias  Mernino  News. 

Deaver  Pest. 

Des  M  nines  Snoday  Refister. 
Detroit  News. 

Heastan  Pest, 
ladiaaapeifs  Star. 

Jaeksenville  Pleride  Times* 
Union. 

Las  Anoeles  Times. 

Memphis  Commercial  Appeal. 
Miami  Daily  News. 

Milwoekee  Jenrnel. 
Minneapelis  Senday  Trtbnne. 
New  York  Herald  Trlbnne. 


New  Orleans  Times-Pleaynne* 
States. 

Nerfelk  Vlrginian-Pflat  and 
Pertsmenth  Star. 

Omaha  Werld-Herald. 
Philadelphia  Snnday  lelletfn. 
Phoenix  Arixona  Repebfte. 
Pittsbnroh  Press. 

Portiond  (Ore)  Senday  Jenmal. 
Providence  Senday  Jeemal. 
Richmond  Ttmes-Dlspotch. 
Rochester  Democrat  and 
Chronicle. 

St.  Lonis  Olebe-Demeerat. 

Salt  Lohe  Tribene. 

Son  Antonie  ixproH  and  ' 
Senday  News. 

San  Prancisce  Chrenlcle. 
Spehone  Spekesmon-Review. 
Syrocese  Pest-Standard. 
Woshlnoten  (D.C.)  Senday  Star. 
Wichita  Snnday  lafle. 


ANA  Co-op 

(Continued  from  page  22) 

B.  Mather,  Pratt  &  Lambert  Co.; 
W.  O.  Maxwell,  International 
Harvester  Co.;  E.  B.  Mercer, 
Philco  Corp.;  P.  W.  Nickel,  Bis- 
sell  Carpet  Sweeper  Co.;  Craw¬ 
ford  D.  Paton,  The  Warner 
Brothers  Co.;  James  N.  Rhoades, 
Hamilton  Manufacturing  Corp.; 
E.  G.  Reitz,  Motorola,  Inc.;  John 
G.  Roemer,  Simmons  Co.;  John 
T.  Saltz,  American  Greetings 
Corp.;  and  Robert  W.  Williams, 
American  Radiator  &  Standard 
Sanitary  Corp. 

The  workshop  efforts  of  this 
committee  are  just  a  small  part 
of  the  many  activities  of  par¬ 
ticular  interest  to  manufacturers 
who  have  co-op  programs. 

Project  Highlights 

By  compiling  information, 
conducting  surveys  and  issuing 
special  reports,  the  committee 
has  developed  information  of 
great  value  to  ANA  members 
who  use  this  important  medium. 
Following  are  highlights  of  the 
committee’s  more  important 
projects: 

Newspaper  Local  Rate  Card 
Service:  One  of  first  activities 


instituted  by  the  committee  was 
the  establishment  of  the  News¬ 
paper  Local  Rate  Card  Service 
which  now  includes  1500  local 
newspaper  rate  cards. 

“This  service  helps  to  stop  the 
drain  on  co-op  funds  so  that 
more  co-op  dollars  end  up  in 
additional  linage  instead  of  in 
a  dealer’s  pocket,”  according  to 
Mr.  Gilbert. 

Cooperative  Advertising  Re¬ 
ports:  “Prevailing  Cooperative 
Advertising  Practices,”  a  51- 
page  report,  summarizes  current 
practices  of  manufacturers  in 
handling  co-op  programs. 
“Trends  in  Cooperative  Adver¬ 
tising  Policies  and  Expendi¬ 
tures”  includes  information  on 
such  factors  as — 1)  Percentage 
of  total  advertising  budget  spent 
for  cooperative  advertising;  2) 
Proportion  of  allocated  fimds 
actually  spent  by  dealers;  and 
3)  Steps  taken  by  manufacturers 
to  increase  dealer’s  use  of  co-op 
advertising. 

Legal  Aspects  of  Co-op  Ad¬ 
vertising:  To  help  member  com¬ 
panies  find  their  way  through 
the  labyrinth  of  legal  ramifica¬ 
tions,  the  committee  issued  a 
report  on  a  comprehensive  an¬ 
alysis  of  the  application  of  the 
Robinson-Patman  Act  to  co-op 
advertising.  In  addition,  mem¬ 
bers  are  kept  informed  of  legal 
decisions  affecting  advertising 
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by  the  regular  ANA  Legal  Bul¬ 
letin  Service. 

Co-op  Advertising  Form  and 
Procedures:  The  ANA’s  co-op 
ad  committee  issues  case  his¬ 
tories  of  individual  companies’ 
co-op  ad  forms  and  procedures 
used  in  industries  with  differing 
market  and  distribution  char¬ 
acteristics. 

Co-op  Ad  Agreements:  The 
committee  maintains  a  loan  file 
of  individual  co-op  ad  agree¬ 
ments  of  some  180  different 
companies. 

Promotion  of  Co-op  Pro¬ 
grams:  The  committee  has  a 
loan  file  of  brochures  and  book¬ 
lets  used  by  member  companies 
to  promote  and  sell  their  coop¬ 
erative  ad  programs  to  dealers 
and  distributors. 

Media  Associations:  “Media 
Help  in  Promoting  Dealer  Use 
of  Cooperative  Advertising”  is 
the  title  of  another  report  de¬ 
scribing  the  assistance  in  pro¬ 
motion  in  the  use  of  co-op  ad 
programs  which  is  available 
from  five  central  media  associa¬ 
tions  in  the  newspaper,  outdoor, 
radio  and  carcard  fields. 

Trade  Associations:  The 
ANA’s  Cooperative  Advertising 
Service  Committee  also  works 
with  trade  associations  in  an 
effort  to  simplify  and  clarify 
manufacturers’  co-op  ad  agree¬ 
ments. 

Government,  PR  Work 

No  story  on  the  ANA  would 
I  be  complete  without  some  men- 
I  tion  of  the  association’s  work  in 
government  and  public  relations. 
The  objective  of  ANA’s  Govern¬ 
ment  and  Public  Relations  Pro¬ 
gram  is  twofold: 

1)  To  foster  government  and 
public  understanding  of  adver¬ 
tising  as  a  vital  business  force. 
2)  To  develop  material  which 
helps  advertisers  effectively  use 
this  communications  tool  in 
their  own  government,  public, 
employe  and  stockholder  rela¬ 
tions. 
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Because  of  ANA’s  established 
integrity  as  the  spokesman  of 
advertising  rather  than  as  a 
special  pleader  for  a  single  in. 
dustry  or  a  special-interest 
group,  government  agencies 
frequently  seek  the  association’s 
views  and  counsel.  ANA’s  testi¬ 
mony  on  legislative  proposals 
which  advertisers  consider  un¬ 
sound  carries  enormous  weight 

ANA  performs  an  important 
function  in  developing  public 
understanding  and  confidence  in 
advertising  as  well  as  in  busi¬ 
ness  as  a  whole.  In  creating 
understanding  of  our  free  enter¬ 
prise  system,  for  example,  ANA 
helped  produce  the  films,  “The 
Future  of  America”  and  “The 
Challenge  To  America”,  which 
received  national  distribution 
and  were  widely  exhibited. 

These  and  other  essential 
services  performed  hy  ANA  not 
only  strengthen  the  effective¬ 
ness  of  advertising  but  protect 
its  very  right  to  function  as  a 
major  force  in  business  today. 

• 

Palmer,  Codella 
Quit  Basford 

T.  Norman  Palmer  and  John 
J.  Codella  this  week  announced 
simultaneously  their  resignation 
from  the  G.  M.  Basford  Adver¬ 
tising  Agency  and  the  forma¬ 
tion  of  the  new  firm  of  Palmer, 
Codella  &  Associates  Inc.,  New 
York. 

The  new  company  will  offer  a 
complete  range  of  services  in 
the  fields  of  corporate  and  public 
relations,  marketing  publicity 
and  promotion. 

Mr.  Palmer  was  vice  president 
in  charge  of  the  Basford  public 
relations  department,  where  he 
directed  special  events  and  pro¬ 
motions  for  all  clients. 

R.  Hoe  &  Co.,  manufacturers 
of  printing  presses,  is  a  client 
of  Basford  and  Mr.  Palmer,  well- 
grrounded  in  the  graphic  arts 
business,  was  director  of  Hoe’s 
monthly  ROP  color  linage  n- 
port?  produced  in  conjunction 
with  Media  Records,  Inc. 

Mr.  Codella  was  an  account 
group  supervisor,  specializing  in 
the  metals,  automotive  and  elec¬ 
tronic  fields. 

Prior  to  joining  Basford  in 
1965,  Mr.  Palmer  was  a  writer- 
director-producer  with  Ameri¬ 
can  Video  Productions  and  prior 
to  that  a  foreign  correspondent 

in  Europe,  North  Africa  and  the 
Middle  East. 

He  started  his  career  as  a  re¬ 
porter  on  the  Brooklyn  EagU 
and  when  only  20  became  man¬ 
aging  editor  of  an  Eagle  subsidi¬ 
ary,  the  Long  Island  Daily 
News.  He  was  City  Editor  of  the 
Eagle  when  he  resigned  to  enter 
the  Army  in  1943. 
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Chicago  Sun-Times  draws 
r  UQC  pieces  of  mail 
VyUOv  in  14  days  from— 


TO  YOUR 
GOOD  HEALTH 


?MI  %'MS^i,£Rn 


By  Dr.  Joseph  G.  Molner 


.5,635  reader-inquiries  in  14  days  is  exceptional  reader  re¬ 
sponse — even  for  “To  Your  Good  Health,”  which  brings 
reports  like  these  from  subscribing  editors: 

.  .  over  3,000  pieces  of  mail  received  during  the  first  three 
weeks  of  publication!” 

.  .  over  1,000  letters  the  first  week!” 

. .  draws  more  mail  than  any  other  feature  we  have.” 

Here’s  why  “To  Your  Good  Health”  has  big  appeal: 

Dr.  Molner  is  topical — His  column  emphasizes  ailments  that 
are  current  and  common. 

Dr.  Molner  is  interesting — He  writes  in  easy-to-understand 
language  without  “talking  down  to  the  reader.” 

Dr.  Molner  is  helpful — Reader  queries  are  answered  in  his 
column,  by  letter,  and  through  reader  service  booklets. 

You’ll  like  the  flexibility  of  “To  Your  Good  Health.”  The 
column’s  question  and  answer  section  may  be  cut  to  fit  your 
daily  space  needs. 

Send  for  samples  and  rates  today — see  how  this  outstanding 
medical  column  will  build  circulation  for  you ! 

"To  Yomp  Good  Health”  appears  in  these 


Dr.  Joseph  G.  Molner  is  Detroit’s  health 
commissioner  as  well  as  author  of  **To 
Your  Good  Health.’*  In  March,  1958,  he 
received  the  Distinguished  Health  Service 
Award  of  the  Michigan  State  Medical  So¬ 
ciety  for  “providing  highly  valuable  and 
accurate  health  information**  through  his 
syndicated  column,  which  is  endorsed  by 
medical  associations.  He  is  a  graduate  of 
Wayne  University  and  took  post-graduate 
work  at  Johns  Hopkins. 


CHICAGO 

SUiTPriMES 


Robert  A.  Cooper,  General  Manager 
Sun-Times  Plaza,  Chicago  1 1,  Illinois 
WHitehall  3-3000 

and  ether  newspapers: 


Akron  Beocon  Journal 

Augusta  Daily  Kannobac  Journal 

Applaton  Post  Crascant 

Barra  Daily  Timas 

Bay  City  City  Timat 

Blackfoot  Daily  Bullatin 

Boston  Travalar 

Burlington  Hawk-Eyo  Gazatta 

Cedar  Rapids  Gazatta 

Charlotte  News 

Chicago  Sun-Timat 

Cincinnati  Post 

Cleveland  Press 

Columbia  Daily  Tribuna 

Davenport  Timas 

Detroit  Times 

Elizabeth  Journal 

Eureka  Humboldt-Standard 

Evansville  Press 

Evansville  Sunday  Courier 

Florence  Morning  News 

Fort  Lauderdale  Daily  News 

^rt  Wayne  Journal  Gazette 


Gary  Post  Tribune 
Grand  Rapids  Press 
Haverhill  Journal 
Henderson  Gleaner  &  Journal 
Hutchinson  News-Herald 
Jackson  Citizen  Patriot 
Jamaica,  N.Y.,  Long  Island  Press 
Johnstown  Tribune  Democrat 
Junction  City  Daily  Union 
Kaysville  Idaho  Falls  News-Dispatch 
Los  Angelas  Examiner 
Louisville  Courier  Journal 
Macon  Telegraph 
Marshalltown  Times-Republicen 
Muskegon  Chronicle 
Nashville  Banner 
Newport  News  Times  Herald 
New  York  Journal  American 
Niagara  Falls  Gazette 
Orlando  Star 
Ottawa  Herald 
Peoria  Journal  Star 
Pittsburgh  Post  Gazatta 
Portland  Evening  Press 


Portsmouth  Herald 
Raleigh  Times 

Rochester  Democrat  &  Chronicle 

San  Francisco  Chronicle 

St.  Joseph  Gazette  &  News  Press 

St.  Petersburg  Times 

Saginaw  News 

Saline  Journal 

Schenectady  Gazette 

South  Bend  Tribune 

Springfield  News 

Syracuse  Herald  Journal 

Tacoma  News-Tribune 

Toledo  Times 

Utica  Daily  Press 

Vancouver  Province 

Washington  Daily  Times 

White  Heins  County  Nows  Bureau 

Wichita  Falls  Record  Nows 

Winona  Daily  News 

Worcester  Evening  Gazette 

Belleville  Intelligence 

St.  John's  Telegram 
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STAUFFER  PUBLICATIONS'  NEWSPAPERS 


Washington 
The  “dry”  lobby  is  counting 
heavily  on  the  breakaway  from 
bans  on  radio  liquor  advertise¬ 
ments  and  use  of  women  in 
newspaper  copy  promoting  alco¬ 
holic  beverages  to  advance  legis¬ 
lation  barring  liquor  advertising 
from  media  moving  in  interstate 
commerce. 

Said  Dr.  Caradine  R.  Hooton, 
general  secretary  of  the  Metho¬ 
dist  Board  of  Temperance: 
“This  new  acceptance  (of  alco¬ 
holic  beverage  commercials  by 
a  Wisconsin  station)  is  a  patent 
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inability  to  regulate  itself  and  NEWSPAPER'S  GROWTH  STORY— Kenyon  &  Eckhardt  Inc.  executives,  last  week,  heard  the  St.  Petersburg 

the  need  for  control  by  federal  (Fla.)  Times'  grow-fh  story  from  Harold  M.  Canning,  national  advertising  manager  of  the  Times  (second 

law.”  trom  right  standing],  who  is  visiting  New  York,  Chicago  and  Detroit  agencies  and  advertisers.  Seated  (left 

Revision  of  the  25-year-old  right)  are  K4E  executives  Desmond  O'Neil.  Phillip  Kenny,  Richard  Berry,  and  Mrs.  Agnes  Del  Coll*, 

rule  of  Distilled  Snirits  In.sti-  Standing  (left  to  right)  are  Harold  Seiber  and  Thomas  Murray,  both  of  The  Branham  Co.,  Frank  Hajel, 

i.  _ •  _  _ _ _ ’  •  Martin  Praeqer  and  Mr.  Canning,  all  of  the  Times  and  Joseph  Braun,  vicepresident  and  media  director  of  KSE. 

tute  against  use  of  women  in  ’  ^  r  •  r 

liquor  ads  will,  Dr.  Hooten  said, 

“weigh  heavily  with  Congres-  Magnuson,  head  of  the  inter-  hibition  of  all  forms  of  alco-  whisky  ad  illustrations  —  long 
sional  committees  when  they  state  commerce  committee:  “The  holic  beverage  advertising  in  the  a  taboo  on  spirits  ads. 


consider  advertising  bans  ne.xt  real  possibility  that  the  con- 
year.”  He  recalled  the  warning  tinned  use  of  women  in  advei  - 
sounded  by  Senator  Warren  G.  ti.sements  may  lead  to  the  pro- 


IS  a 

GROWING 


Market  / 

Here  are  specific  examples  of  To- 
■  ■  peka’s  spectacular  growth  during 

.'if."'-.-  •  thp  jQ  period.  1947  to  19571 

Population — 115,482,  representinE  a  36%  increase. 

Automobiles — 51,871,  or  a  93%  increase 
Bank  Deposits — $138,283,411  or  up  36% 

Betail  Sales — $153,485,000,  represcntiiiK  a  22%  increase. 

These  are  just  a  few  of  the  many  significant  clas.sifications 
indicative  of  the  growing  importance  of  the  market  repre¬ 
sented  by  Metropolitan  Topeka  and  its  21  County  Primary 
Drive-In  Trade  Area. 

To  really  sell  Kansas  you  need  The  Topeka  Capital-Journal. 

Represented  Salionalt\  h\ 
J4NN  AND  KELLEY,  INC. 


United  States.”  •  The  Saturday  Evening 

*  *  *  Post,  the  last  big  hold-out  among 

The  Advertising  Federation  consumer  magazines,  recently 
of  America  cautioned  that  the  lowered  its  liquor  ad  bars, 
“radical  switches”  in  long-  ^ 

standing  tradition  deserve  close 

observation.  Discounts  Oflferetl 

The  Federation  said  it  is  gy  Georgia  Group 
keeping  its  eye  on  these  three 

“liberalizing”  trends,  in  par-  Three  newspapers  have 
ticular:  formed  the  Georgia  Group.  They 

•  The  first  break  with  the  are  the  Auynefn  Chronicle  and 
liquor  industry’s  voluntary  ban  Herald,  Columbus  Ledger  and 
on  advertising  hard  liquor  on  Lnquirer,  and  .l/aron  Telegraph 
radio  and  television  was  an-  Setvn,  with  ABC  circula- 

nounced  in  Boston  this  month  t'oa  of  177,870  daily  and  160,- 
when  a  vodka  and  cordials  pro-  ^*’’3  Sunday, 
ducer  took  on  sponsorship  of  a  Advertisers  using  the  group 
new.scast  program  over  Boston  automatically  earn  discounts. 


Station  WCRB. 


.Additional  volume  discounts  of- 


•  Some  agencies  and  liquor  fer  a  saving  up  to  9  cents  a  line, 
advertisers,  it  is  reported,  are  The  group  will  be  available  with 


considering  a  break  in  prece¬ 
dent  by  putting  women  in 


one  order  through  the  Branham 
Co.,  effective  Jan.  1. 


A  Musical  Comic? 

Yes,  and  you’ve  never  seen  anything  like  it. 
WILLIE  WOO  by  name.  A  most  remarkable  Sunday 
“car-tune”  that  can  lure  toddlers  from  the  TV 
.screen,  give  them  the  newspaper  habit.  Refreshingly 
different  in  art,  story  and  format — with  a  new  song 
each  week. 


"Wish" 


Liquor  Ad 
Trends  Help 
‘Dry’  Lobby 


*etersbur9 
1  ( second 
ited  (left 
>el  Coll*, 
nk  Hajek, 
>r  of  K&E 


671,959 

Paid  Copies 
Daily... 


Counting  its  morning  and  evening 
circulation  The  Kansas' City  Star 
prints  and  distributes  more  papers 
per  day  than  any  other  newspaper 
in  America  excepting  only  the  New 
York  News,  Chicago  Tribune,  New 
York  Mirror  and  Philadelphia 
Bulletin. 

When  population  is  taken  .into  ac¬ 
count  TTie  Kansas  City  Star’s  cov¬ 
erage  per  thousand  families  is  vast¬ 
ly  greater  than  that  of  the  four 
papers  just  named  and,  of  course, 
greater  than  that  of  any  other 
newspaper  in  any  market  in  the 
nation. 


Doily  Paid 
Circulation 


FAMOUS  AS  CAPE  CANAVERAU 

The  Star,  with  saturation  cover¬ 
age  of  the  booming  Kansas  City 
market,  is  one  of  the  nation’s 
most  popular  test  launching 
pads  for  consumer  goods. 


NEW  YORK  NEWS  (M)  . 2,014,542 

CHICAr.O  TRIBUNE  (M)  .  900^95 

NEW  YORK  MIRROR  (M)  .  834,066 

PHILADELPHIA  BULLETIN  (E) .  713228 

THE  KANSAS  CITY  STAR  (ME)  671,959 

NEW  YORK  TIMES  (M)  . 633,106 

PHILADELPHIA  INQUIRER  (M) . 604,977 

NEW  YORK  JOURNAL.AMERICAN  (E) .  580,006 

CHICAGO  NEWS  (E)  .  565^74 

CHICAGO  SUN.TIMES  (M) .  539,090 

BOSTON  RECORD  AMERICAN  (ME) .  536,076 

WALL  STREET  JOURNAL  (M) .  520,713 

MINNEAPOLIS  STAR  TRIBUNE  (ME) .  499,196 

LOS  ANGELES  TIMES  (M) .  484,450 

CHICA(X)  AMERICAN  (E) .  4772S0 

NEW  YORK  WORLD.TELEGRAM  (E) .  473,732 

DETROIT  NEWS  (E)  .  472,191 

DETROIT  FREE  PRESS  (M) .  453398 

ATLANTA  JOURNAL  CONSTITUTION  (ME) . 451318 

BALTIMORE  SUN  (ME)  .  410,932 

DETROIT  TIMES  (E)  .  400374 

LOUISVILLE  COURIER  JOURNAL  (ME) .  393,614 

ST.  LOUIS  POST.DISPATCH  (E) .  392212 

WASHINGTON,  D.  C.  POST  &  TIMES  HERALD  (M)  390265 

INDIANAPOLIS  STAR  NEWS  (ME) .  379265 

NEW  YORK  HERALD  TRIBUNE  (M)  .  377,400 

BOSTON  HERALD  TRAVELER  (ME)  .  367,100 

MILWAUKEE  JOURNAL  (E)  . 362,417 

MEMPHIS  COMMERCIAL  APPEAL  (ME)  .  356,433 

LOS  ANGELES  EXAMINER  (M) .  356,000 

NEW  YORK  POST  (E)  .  351,439 

DES  MOINES  REGISTER  TRIBUNE  (ME)  .  349,045 

BOSTON  GLOBE  (ME) .  346261 

LOS  ANGELES  HERALD  EXPRESS  (E)  .  342,055 

CLEVELAND  PRESS  (E)  .  320,721 

Source:  Stanilord  Hate  A  Data  Serviee,  October,  1953 


THE  KANSAS  CITY  STAR. 


KANSAS  CITY 

1729  Grand  Av#. 
HArriton  1>1200 


CHICAGO 

202  S.  Slot.  St. 
WEbtt.r  9-0S32 
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NEW  YORK 

21  E.  40th  St. 
Murray  Hill  3-6161 


SAN  FRANCISCO 

625  Market  St. 

GArliold  1-2003 


I 


I’m  happy  to  report  almost  all  For  sales  —  here  is  what  We  held  a  sales  meeting  at- 
of  them  Hotpoint.  happened  to  just  one  of  our  ap-  tended  by  division  and  district 

All  right — ^we  knew  now  we  pliances  and  the  pattern  is  much  managers  from  each  territory 

had  a  good  thing  going — but  the  same  for  all  others.  Our . . 

how  could  we  use  it  on  a  nation-  sales  at  retail  were  running  con- 

wide  basis  and  do  it  quickly.  We  sistently  behind  1957  until 
As  luck  would  have  it,  this  was  believ^,  first  off,  that  the_  best  Ike” 
the  first  beautiful  Spring  Sun¬ 
day  of  the  year  and  in  our  Sun¬ 
day  surveys  we  couldn’t  even  -  -  .  - 

find  anyone  home,  much  less  Life’s  then  new  7-day 

anyone  who  had  seen  our  ad.  closing  for  2-color  seemed  the 
But  by  Monday  night— a  big  answer.  This  was  simple,  all  we 
shopping  night  in  Chicago — we  ^ad  to  do  was  furnish  a  plate 
could  feel  solid  results.  our  real  challenge  was  to  get 

our  some  40  Distributors  and  campaign 
Hot  Promotion  10,000  Dealers  to  make  it  work  ®ofy- 

The  following  Sunday,  as  a  ^  su^Ie^sSul 

further  test,  we  ran  a  similar  So  we  set  what  looked  like  a  .11 


2  HitSf  Miss 

(Continued  from  page  18) 


in  which  the  test  was  to  be 
made.  We  put  on  a  sample  deal- 
“OK  ers  meeting  for  them  which  they 
broke.  They  then  edged  later  put  on  for  dealers  in  each 
possible  way  to  spearhead  the  ahead  of  last  year  and  more  test  market, 
program  was  with  an  “umbrella  important  they  have  stayed  In  short,  for  these  test 
type”  ^  in  a  national  publica-  there.  markets  we  went  all  out  to  make 

*  *  *  certain  we  had  handled  it  just 

Continental  Oil  as  we  would  a  full-scale  pro¬ 

gram. 

During  that  time  big,  blasting, 
dramatic  ads  in  newspapers  pic¬ 
tured  barriers  being  blasted  into 
oblivion.  Radio  spots  were 
breaking  sound  barriers  right 
and  left  telling  listeners  of  the 
great  news.  And  big,  beautiful 
pole  signs  at  service  stations, 
plus  dazzling  parking  signs,  let 
no  one  forget  that  at  last  a 
gasoline  was  available  that 
broke  the  Performance  Barrier. 

Dealers’  Interest  Low 

Now  we  come  to  Step  #3  in 
How  To  Fail  Successfully. 

In  these  markets  during  this 
test  months  period  we  found  no 
sales  increases  in  gasoline.  In 
these  markets  after  the  three- 
month  period  we  could  find  very 
little  consumer  awareness  of  the 
campaign  and  practically  no  re¬ 
call  or  understanding  of  what 
the  Performance  Barrier  meant 
to  them.  As  for  the  dealers, 
through  disguised  calls  we  found 
that  their  interest  in  the  cam¬ 
paign  was  quite  low. 

So  on  three  counts  .  .  .  sales, 
consumer  awareness,  dealer  in¬ 
terest  and  participation  ...  we 
had  failed. 

Were  we  downhearted?  Yes, 
and  no.  No  one  really  likes  to 
fail.  But  on  the  other  hand  we 
were  mighty  happy  we  had 
tested  the  great  idea.  Because 
we  had  learned  at  the  cost  of 
some  thousands  of  dollars  that 
an  idea  which  looked  good, 
wasn’t,  when  tried  out.  If  we 
hadn’t  tested  it  we  could  have 
invested  as  much  as  a  million 
dollars  and  more  ...  on  a  poor 


AMONG 

MEN 


AMONG 

WOMEN 


AMONG  BOTH  because  of  its  crisp 
and  authentic  local,  national  and 
world  news  coverage,  its  clean 
format,  its  outstanding  feature 
writers  and  comics,  and  its  com¬ 
plete  reporting  on  radio,  TV,  the 
movies  and  theatre. 

THIS  INSURED  EDITORIAL  READERSHIP 
AMONG  MEN  because  the  Courier-  CAN  ONLY  MEAN  INSURED  ADVERTISING 
Express  is  undisputedly  Buffalo’s  READERSHIP  FOR  YOUR  SALES  MESSAGES, 
leading  financial  and  business  fg,,  economy— for  more  advertis- 
paper-mostcompleteinitssports  ing  for  your  dollar  concentrated 
coverage  and  first  with  final  re-  qjj  those  with  more  dollars  to 
suits  of  most  sporting  events.  spend— use  the  Morning  Courier- 

AMONG  WOMEN  because  its  daily  Express.  FOR  SATURATION- 
special  women’s  pages  and  fea-  use  the  Sunday  Courier-Express- 
tures  have  a  particularly  strong  the  state's  largest  newspaper 
appeal  to  homemakers.  outside  of  Manhattan. 

ROP  COLOR  available  both  daily  and  Sunday 

Buffalo  Courier-Express  i 

*  *  Representatives :  Scolaro,  Meeker 

Western  New  YorK*e  Only  Morning  •  &  Scott 

end  Sunday  Newspaper  I  Pacific  Coaet :  Doyle  &  Hawley 


Insured 

Readership 


^PICTURES  Bureau  Staff  Cut 

the  Story  San  Francisco 

Wayne  Mooney,  bureau  mana¬ 
ger  at  San  Francisco  for  the 
'  Bureau  of  Advertising,  ANPAi 
I  1  has  resigned.  The  staff  here  has 
J  i  been  reduced  to  two  persons. 
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ULLSTEIN  CHOOSES  GOSS 


“Despite  the  ravages  of  the  Nazi  revolution  and  the  war,  the  Ullstein  printing  house  in 

West  Berlin  gradually  becomes  again  an  attraction  for  visitors.  The  management 
tries  step  by  step  to  re-equip  the  printing  house  with  first  class  machinery, 
hence  the  choice  of  GOSS  Headliners'.* 

KARL  ULLSTEIN 

ULLSTEIN  PUBLISHING  CORP. 

WEST  BERLIN,  GERMANY 


The  House  of  Ullstein  ranks  among  the  leading  pub¬ 
lishing  firms  in  Europe.  Besides  producing  millions 
of  periodicals,  books,  pocket  books,  and  60%  of 
West  Germany’s  dress  pattern  consumption,  it  pub¬ 
lishes  two  of  Berlin’s  main  newspapers— combined 
circulation  over  half  a  million. 

Traditionally,  even  long  before  Hitler  forced  their 
downfall  as  Germany’s  top  publisher,  Ullstein  based 
their  continued  growth  on  having  the  most  modern 
methods  and  equipment.  This  policy  continues  un¬ 
der  the  current  leadership  of  Karl  Ullstein.  His  tour 
of  the  U.  S.  recently  to  study  operations  and  ma- 
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chines,  and  his  subsequent  choice  of  Goss  Headliners 
was  in  keeping  with  this  policy. 

The  Goss  installation  at  Ullstein  will  include  eight 
Headliner  units  with  multicolor  arrangements,  all 
equipped  with  Tension  Plate  Lock-up,  and  two 
folders.  Goss  Limited  of  Preston,  England  will  build 
the  equipment  for  delivery  in  early  1960  to  be 
housed  in  a  new  wing  to  the  Ullstein  plant. 

THE  GD55  COMPANY 

DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 

5601  WEST  31ST  STREET.  CHICAGO  50,  ILLINOIS 
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BURROUGHS  ALL-OUT  RESEARCH 

SPARKS  CONTINUING  ADVANCES 
IN  DATA  PROCESSING 


32 


Business  and  Defense 
Both  Reap  Benefits 


DETROIT,  MICH —The  Burroughs 
far- ranging  programs  in  pure  and 
applied  research  steadfastly  and  pro¬ 
ductively  explore  such  challenging 
fields  as  electronics,  optics,  magnetics 
and  others. 

Typical  headlined  results  that  have 
already  come  from  such  inspired 
exploration:  the  Burroughs  F4200 
electronic  bookkeeping  machine.  The 
Burroughs  220  giant  capacity  elec¬ 
tronic  computer.  The  Atlas  ICBM’s 
solid-state  guidance  computer.  SAGE 
defense  system’s  air  alert.  And 
through  miniaturization,  giant- 
capacity  airborne  computers  about 


the  size  of  a  bread  box.  All  these — 
and  more,  much  more — in  addition  to 
creating  Burroughs  broad  advanced 
data  processing  equipment  line. 

One  particular  field  of  concentra¬ 
tion:  the  critical  areas  of  higher  speed, 
lower  cost  input,  output  and  storage 
of  data.  Among  the  many  advances: 
Electrostatic  equipment  that  records 
30,000  characters  a  second.  Plus  a  new 
computer  memory  called  "thin  film,” 
which  cuts  data  access  time  to  75 
billionths  of  a  second,  many  times 
faster  than  standard  magnetic  core 
memories. 

At  work  almost  everywhere  in  busi¬ 
ness,  science  and  defense.  Burroughs 
equipment  ranges  from  the  sophisti¬ 
cated  giant,  medium  and  small  elec¬ 
tronic  computers  and  peripheral 
equipment  to  a  group  of  more  than 
100  advanced  accounting  machines 


Burroughs  Corporation 

“NEW  DIMENSIONS  j  in  eUetronies  and  data  processing  systems’’ 


Illustrated  from  left  to  right: 


Direct  accounting  machines.  Electro-mechan¬ 
ical,  $600-$8..'i00;  electronic,  $10,000-$15,000. 

Electronic  computation  systems — $35,000  to 
$1,000,000. 

Electronic  systems  for  continental  defense  and 
missile  guidance. 

Electrostatic  ultra  high  speed  recording  under 
development  for  the  U.  S.  Army  Signal  Corps. 
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FAIRCHILD 


news 


Madeleine  A.  Monroe  has  been 
named  to  a  new  post  on  HOME 
FURNISHINGS  DAILY  to  edit 
and  supervise  the  many  supple¬ 
ments  which  the  paper  publishes 
in  a  year.  She  has  been  fashion 
editor  of  the  paper  for  the  past 
five  years.  Mrs.  Vera  Berry 
(Hahn),  a  member  of  the  fash¬ 
ion  staff  since  1952,  has  been  ap¬ 
pointed  fashion  editor  succeeding 
Miss  Monroe. 


The  New  York  staff  of  FOOT¬ 
WEAR  NEWS  will  be  assist e<l  in 
its  coverage  of  the  Popular  Price 
Shoe  Show,  Nov.  30-Uec.  4,  by 
three  members  of  Fairchild’s  out- 
of-town  bureaus.  Hugh  Kite  and 
Anne  Kelleher  of  the  Boston  staff, 
and  Ed  McLaughlin  from  the 
Philadelphia  office,  will  be  in  New 
York  to  help  report  show  devel¬ 
opments. 


Harry  Berlfein,  of  WOMEN’S 
WEAR  DAILY  news  staff,  spent 
the  past  week  in  San  Juan,  Puerto 
Rico,  where  he  covered  the  semi¬ 
annual  meeting  of  the  general  ex¬ 
ecutive  board  of  International 
Ladies  Garment  Workers  Union. 


Frank  M.  Barkey,  Jr.,  has 
joined  the  advertising  staff  of  Fair- 
ehild  Publications  in  Los  Angeles. 
He  was  formerly  associated  with 
Maclean-Hunter  Publications  in 
Clanada. 


Decesnber  29  is  the  date  set  by 
•both  WOMEN’S  WEAR  DAILY 
and  HOME  FURNISHINGS 
DAILY  for  their  special  1959 
Forecast  Issues.  Annual  sections 
present  an  informed  preview  of 
what  the  outlook  is  in  these  mar¬ 
kets  for  the  year  ahead. 


Controllers  Advance 
Brown  and  Hnpp 

In  the  election  of  officer.s  at 
the  annual  meeting  of  the  In¬ 
stitute  of  Newspaper  Control¬ 
lers  and  Finance  Officers  re¬ 
cently,  Arthur  A.  Brown,  New¬ 
port  News  (Va.)  Press  and 
Times-Herald,  moved  up  to  first 
vicepresident,  and  Charles  M. 
Hupp,  New  York  Herald  Trib¬ 
une,  was  named  second  vice- 
president. 

Richard  N.  Smith,  Copley 
Press,  Inc.,  was  elected  presi¬ 
dent  of  the  group  following  the 
usual  order  of  succession.  (E&P, 
Nov.  1,  page  64).  Michael  M. 
Pennock,  Philadelphia  (Pa.) 
Inquirer,  was  renamed  .secre- 
j  tary,  and  James  R.  Foss,  Laiv- 
I  rence  (Mass.)  Eaqle  and  Trih- 
I  une,  treasurer. 


In  the  November  24  issue, 
ELECTRONIC  NEWS  will  present 
as  a  service  to  the  electronics  in- 
•dustry  the  first  comprehensive 
compilation  of  facts  and  figures 
on  tantalum  capacitors,  important 
in  missiles  and  aircraft.  The  ex¬ 
panded  feature  wiU  explain  what 
they  are,  where  produced,  prices, 
quantities  available,  etc. 


Dorothy  L.  Wallis  (d.l.w.), 
WOMEN’S  WEAR  DAILY  col¬ 
umnist,  is  currently  in  Portland, 
Ore.,  where  she  is  visiting  retail 
stores  and  gathering  material  for 
a  series  of  articles. 


Recent  new  additions  to  Fair- 
child  list  of  news  correspondents 
are:  David  Brown  in  (Holumbus, 
0.;  William  Schlemmer  in  Cuya¬ 
hoga  Falls,  O.;  Lome  Clemes  in 
Adrian,  Mich. 


7  East  lath  St.,  New  York,  N.  Y. 


Edward  J.  Lally,  Wall  Street 
Journal  bureau  manager — new 
president  of  the  Pittsburgh 
Press  Club. 


Mel  Crawford,  police  re¬ 
porter  for  four  years  with  the 
Tivin  Falls  (Ida.)  Times-News 
— 'to  news  director,  KLIX-TV, 
Twin  Falls. 


Fay  Laley,  city  editor.  Twin 
Falls  (Ida.)  Times-News — to 
the  copy  desk.  Salt  Lake  City 
(Utah)  Tribune, 


Adin  Rider,  real  estate  editor, 
Cleveland  (Ohio)  Plain  Dealer 
— recently  celebrated  his  25th 
anniversary  with  the  paper. 


personal 
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WINNERS  of  the  classified  advertising  promotion  exhibit  of  tin 
Pennsylvania  Newspaper  Publishers  Association.  (L  to  R)  Joseph  H. 
Cline,  Sharon  Herald;  Charles  R.  Jessop,  Hagerstown  (Md.)  Herald- 
Mail,  and  Joseph  H.  Hopkins,  Philadelphia  Inquirer. 


fice  —  returned  to  advertising  Wendell  Benson,  managing 
staff  of  Euyene  (Ore.)  Reyisler-  editor  of  the  Marshalltown 
Guard.  T imes-Republican  —  new  chair- 

*  ♦  *  man  of  the  Iowa  Associated 

Douglas  Parker,  with  local  Press  Managing  Editors  Asso- 


display  department  of  Pendle-  ciation 
ton  (Ore.)  East  Oregonian  for 
several  years  —  promoted  to  Wal 
national  advertising  manager.  the  (la 


Bignall  Jones,  editor-pub- 


W ALLACE  Lf>ach,  publisher  of 
the  Gallup  (N.  M.)  Independent 
for  several  years  —  resigned 
to  go  into  the  commercial  print- 


lisher  of  the  IFarren  Record,  ing  business.  Charles  Patten, 
Warren  ton  —  new  president  of  business  manager  of  the  Farm- 


Margaret  Dunwoodie,  on  the 
Saturday  magazine  staff,  Cleve¬ 
land  (Ohio)  News  for  12  years 
— resigned  to  be  married. 


the  Eastern  Carolina  Press  As-  ington  (N.  M.)  Daily  Times  — 


sociation. 


Carlyle  Allison,  editor  of 
the  Winnipeg  (Man.)  Tribune 


appointed  acting  publisher  of 
the  Independent, 


Stanley  Wyman  —  resigned 


John  Borkowski,  to  state 
editor,  Cleveland  (Ohio)  News, 
succoring  Al  Knight — to  re¬ 
write  for  the  Los  Angeles 
((Ualif.)  Examiner.  James  Fer¬ 
gus,  News  copy  boy — to  the  fi¬ 
nancial  beat,  replacing  Ed  Bab- 
cox.  Paul  (^olebrook,  reporter 
for  the  Willoughby  (Ohio) 
News-Herald — to  reporter  for 
the  News. 


—  a  permanent  member  of  the  as  sports  editor  of  the  Brooklyn 
new  15-member  Canadian  Board  (N.  Y.)  Daily  to  join  Albuqwer- 
of  Broadcast  Governors.  qwe  (N.  M.)  Journal  as  reporter. 


ETlmer  R.  Messner,  editorial  Bruce  Kerr,  for  the  past  four 


cartoonist  of  the  Rochester  (N.  dealer  advertis- 


Y.)  Tiwes-Union  —  the  Lillian  previous  automo- 


Fairchild  Award  ($125)  for  ^ile  editor  of  the  Los  Angela 
1958  m  recognition  of  the  tren-  _  appointed  auto¬ 


chant  ideas,  cogent  phrases  and  ^^^ile  editor  of  the  North  Hoi- 
creative  spirit  in  his  deft  draw-  (Calif.)  Valley  Tina. 

ings.”  ,  ,  , 


FAIRCHILD 
Publications,  Inc. 


Jeane  Jones  Jell,  former 
Indianapolis  (Ind.)  Times  re¬ 
porter  for  five  years — ^to  the 
staff  of  Doroithy  Vandaworker, 
Chicago  public  relations  coun¬ 
selor. 


SIIIEL  Dunsker,  assistant  Semonski  rewritem^ 

business  manager  of  the  Cm-  Phdadelphia  (Va.)  /*■ 

cinnati  (Ohio)  Post-Times-Star  5 

-  succeeds  George  Frif.s,  for-  relations  staff  of  the 

mer  Times-Star  general  man-  of  Commerce, 

ager,  as  president  of  Cuvier  *  *  * 

Press  Club.  Mr.  Fries  held  the  Thomas  G.  Lubenow,  fonuer- 
office  since  1931.  ly  a  reporter  for  the  Madism 


Kenneth  T.  Greenleaf,  man¬ 
ager  of  sales,  St.  Croix  Paper 
Company  —  elected  a  vicepresi¬ 
dent. 


public  relations  staff  of  the 
Chamber  of  Commerce. 


•ess  Club.  Mr.  Fries  held  the  Thomas  G.  Lubenow,  former- 
ice  since  1931.  ly  a  reporter  for  the  Madism 

♦  *  ♦  (Wis.)  Capital  Times  —  to  the 

Harvey  Siinoper,  former  city  staff  of  the  Milwaukee  Jour- 


sports  editor  of  the  Florence  rioL  Another  addition  is 
(S.  C.)  Morning  News  and  Wibghart,  University  of  Wis- 


‘  Dolly  Naws  Racord,  Suparmorkat  Nawi, 
Woman'i  Wear  Doily,  Elactronic  Nawt, 
Homa  Furnishings  Doily,  Diractorias, 
Men's  Wear,  Footwear  News.  Books. 


Jim  Hoffer,  for  past  two 
years  with  Operation  Home  Im¬ 
provement  at  its  New  York  of- 


sports  writer  for  the  Augusta  consin  graduate  last  June, 
(Ga.)  Chronicle  —  to  sports  a  a  a 

^itor,  Brownsville  (Tex.)  Her-  Daniel  C.  Beisel,  retail  ad- 
aid.  vertising  manager  of  the  Green 


I 


EDITOR  8i  PUBLISHER  for  November  22,  195* 


I 


it  of  th« 
Joseph  H. 
)  Herald- 


lanaging 
halltown 
(w  chair- 
ssociated 
rs  Asso- 


ilisher  of 
ependnt 
resigned 
ial  print- 
Patten, 
le  Farm- 
rimes  — 
isher  of 


resigned 

Brooklyn 

ilbuquer- 

reporter. 

oast  four 
advertis- 
automo- 
Angele$ 
;ed  auto- 
>rth  Hoi- 
I  Timet. 

vritenuui 
Pa.)  In- 
join  the 
of  the 


,  former- 
Maditon 
—  to  the 
kee  Jour- 
is  James 
of  Wis- 
ine. 

etail  ad- 
he  Green 

22,  195« 


mention 


Clifford  Lecouteur  retired 
after  26  years  as  business  man¬ 
ager  and  secretary-treasurer  of 
the  Post  Publishing  Company  at 
Sydney,  N.  S.  —  succeeded  by 
Bruce  MacDonald,  office  man 


Bay  (Wis.)  Daily  Press-Gazette  San  Francisco-Oakland  Newspa-  ager  for  the  last  20  years. 


since  1956  —  appointed  adver-  per  Guild. 


0*0 


tising  director.  Austin  Des- 
tache,  assistant  retail  manager 
since  1951  —  promoted  to  retail 
manager.  Milton  M.  Wickman, 
salesman  to  assistant  manager. 

*  o  * 

Charles  Einstein  —  to  op¬ 
posite-editorial-page  columnist, 
Son  Francisco  Examiner.  The 
one-time  assistant  sports  editor. 
International  News  Service, 
ghosted  a  Willie  Mays  auto¬ 
biography,  “Bom  to  Play  Base¬ 
ball”  and  edited  “The  Fireside 
Book  of  Baseball.” 

•  *  * 

Don  L.  Johnson,  state  editor 
of  the  Eau  Claire  (Wis.)  Daily 
Leader  —  appointed  manager  of 
its  Menoinonie  news  bureau.  He 
succeeds  C.  M.  Bussell,  retir¬ 
ing.  Returning  to  state  de.sk  is 
Fred  R.  Steffen,  who  has  been 
secretary  to  Congressman  Lester 
Johnson. 


*  *  * 

Emmet  V.  Gunn,  business 
manager  of  the  Bloomington 
(Ill.)  Daily  Pantograph  since 
1935 — retiring  Dec.  1.  He  joined 
the  organization  in  1912  as  a 
collector. 

*  *  * 

Grant  Heatherwick  —  cele¬ 
brating  his  50th  year  as  editor 
and  publisher  of  the  Middletown 
(Nebr.)  Ledger. 

*  *  * 

George  A.  Barton,  sports  edi¬ 
tor  emeritus  of  the  Minneapolis 
(Minn.)  Tribune  —  voted  the 
“M”  blanket  by  the  Senate  Com¬ 
mittee  on  Intercollegiate  Ath¬ 
letics  at  the  University  of  Min¬ 
nesota.  He  is  the  only  person 
who  never  attended  the  Univer¬ 
sity  to  receive  the  coveted 
award.  He  reported  every  Min¬ 
nesota  football  game  from  1903 
to  1942. 


E.  L.  Dale,  editor  and  pub¬ 
lisher  of  the  Carthage  (Mo.) 
Evening  Press  recognized  for  50 
years  of  service  to  journalism 
and  to  the  community  in  which 
he  lives.  The  affair  was  spon¬ 
sored  by  the  Carthage  Chamber 
of  Commerce. 

*  *  * 

Ed  Ray,  executive  editor  of 
the  San  Antonio  (Tex.)  Express 
and  San  Antonio  News  —  named 
editor  of  both  papers.  Charles 
O.  Kilpatrick,  assistant  execu¬ 
tive  editor  —  named  executive 
editor. 

*  «  * 

Earle  M.  Copp  Jr.,  sports  edi¬ 
tor  of  the  Fredericksburg  (Va.) 
Free  Lance-Star — elected  presi¬ 
dent  of  the  Virginia  Sports 
Writers  and  Sportscasters  As¬ 
sociation. 

(Continued  on  next  page) 


Robert  Gilka,  until  recently 
picture  editor  of  the  Milwaukee 
(Wis.)  Journal  —  to  the  staff 
of  the  National  Geographic 
Magazine,  Washington.  He  was 
on  The  Journal  staff  for  12 
years.  Charles  L.  Scott,  an  as¬ 
sistant  since  1956,  was  pro¬ 
moted  to  fill  the  vacancy.  Merle 
Lockwood,  formerly  of  the  pic¬ 
ture  de.sk,  is  now  assistant  pic¬ 
ture  editor  of  the  Buffalo  (N. 

Y.)  Evening  Netvs. 

*  *  * 

Barney  Slawson,  former  To¬ 
peka  (Kans.)  free-lance  writer 
—  to  Kansas  State  Chamber  of 
Commerce  as  a  research  asso¬ 
ciate. 

«  «  * 

John  R.  Birmingham,  Hart¬ 
ford,  Conn.,  writer  and  skier  — 
named  ski  columnist,  Hartford 
Times. 

*  *  * 

Mrs.  Winifred  Willis — writ¬ 
ing  new  weekly  column,  “A 
Woman’s  Views,”  on  editorial 
page,  Norwalk  (Conn.)  Hour. 

*  *  * 

Russell  P.  Johnson,  former 
newspaper  executive  and  pub¬ 
licist  —  named  publicity  direc¬ 
tor  of  the  San  Diego  (Calif.) 

Convention  and  Tourist  Bureau. 

*  *  « 

Aaron  Epstein,  winner  of  the 
1957  Heywood  Broun  Memorial 
Award  —  from  the  Daytona 
Beach  (Fla.)  Morning  Journal 
to  rewrite  and  general  assign- 
on  the  Santa  Rosa 
(Calif.)  Press  Democrat,  replac¬ 
ing  Fred  Fletchfk,  new  assist¬ 
ant  executive  secretary  of  the 
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6  Women  Win 
Story  Awards 

The  New  York  Newspaper 
Women’s  Club  presented  six 
prize  story  awards  at  its  an¬ 
nual  Front  Page  Ball  at  the 
Astor  Hotel  Nov.  14  to  the  fol¬ 
lowing: 

Edith  Evans  Asbury,  New 
York  Times,  best  news  story, 
for  her  story  on  “Birth  Control 
Ban  Ended  by  City’s  Hospital 
Board.” 

Gael  Greene,  New  York  Post, 
best  feature  writing,  for  her 
story,  “Behind  Bars  —  A  Visit 
With  Jimmy  Wilson.” 

Emily  Genauer,  New  York 
Herald  Tribune,  best  criticism 
or  column,  for  her  column,  “Ab¬ 
stract  Art  Like  Party  Guest.” 

Agnes  Ash,  New  York  Times, 
best  article  or  column  of  interest 
to  women,  for  her  article,  “Baby 
Target  of  Salesmen  Before 
Birth.” 


Best  Series 

Marjorie  Farnsworth,  New 
York  Journal- American,  best 
series,  for  three  articles,  “In¬ 
side  Story  of  New  York  Gar¬ 
ment  Industry.” 

Selma  Berman,  New  York 
Post,  best  story  or  column  in 
the  entertainment  field,  for  her 
story,  “Chaplin’s  ‘King  in  New 
York’  Has  North  American  De¬ 
but.”  This  is  a  new  category 
added  in  memory  of  Peggy 
Foldes,  former  board  member 
of  the  club,  who  died  last  Sum¬ 
mer. 

Joan  O’Sullivan,  King  Fea¬ 
tures,  president  of  the  club,  pre¬ 
sented  the  fourth  annual  Anne 
O’Hare  McCormick  Journalism 
Scholarship  of  $600  to  Miss  Rose 
Polk,  student  of  the  Columbia 
University  Graduate  School  of 
Journalism. 

Mrs.  Asbury,  Miss  Genauer 
and  Miss  Farnsworth  had  re¬ 
ceived  club  awards  in  previous 
years. 


Wood  Names  Tolk 
For  W  estern  Area 

George  R.  Steele  of  Los 
Angeles  is  retiring  next  Jan.  31 
as  western  representative  for 
the  Wood  Newspaper  Machinery 
Corporation.  He  has  been  em¬ 
ployed  by  the  corporation  for 
approximately  10  years. 

John  J.  Shea,  president  of  the 
corporation,  has  appointed 
Walter  E.  Tolk  of  La  Mirada, 
Calif.,  as  Mr.  Steele’s  successor. 

Before  joining  the  Wood  Cor¬ 
poration,  Mr.  Steele  was  general 
sales  manager  of  the  Duplex 
Printing  Press  Company  in  Bat¬ 
tle  Creek. 

Mr.  Tolk  was  formerly  with 
the  Cline  Electric  &  Manufac¬ 
turing  Company  as  western  rep¬ 
resentative.  He  is  a  graduate  of 
the  University  of  Wisconsin  and 
holds  a  degree  in  electrical  en¬ 
gineering.  He  also  studied  busi¬ 
ness  law  at  Northwestern  Uni¬ 
versity.  He  served  14  months  as 
Radar  and  Communications 
Supervisor,  U.  S.  War  Depart¬ 
ment,  in  Tokyo,  and  later  was 
with  the  Army  Air  Force. 


Robert  Blair  Tarr,  57,  man- 
aging  editor  of  the  Pontiac 
Paul  W.  Savage,  57,  chief  <Mich  )  Daily  Press  since  1951; 
photographer  for  the  Worcester  sleep,  at  French 

(Mass.)  Telegram-Gazette;  Nov.  Lick  Ind.,  where  he  was  attend- 
3  of  uremia.  He  joined  the  news-  APME  ^n^^ntlon.  He 

paper  organization  in  1922.  He  Greensbur^ 

wrote  “The  Stamp  Collector,”  )  Review  after  graduating 
a  Gazette  column,  and  in  1952  University  of  Michigan 

became  a  member  by  the  Royal  1J^4.  ^  , 

Philatelic  Society.  He  was  an  .  . 

expert  pistol  shot  and  tropical  Abraham  M.  Bass,  70,  pub- 
fish  breeder  Lsher  of  the  Vineland  (N.  J.) 

\  ^  Times  Journal,  daily,  and  Ham- 

monton  (N.  J.)  News,  weekly; 
W.  Lester  Smith,  7L  owner  15,  of  a  coronary  throm- 

and  publisher  of  the  105-year-  attending  a 

old  Smi/rno  (Del.)  Times;  Nov  ...adding  party.  He  joined  the 
8.  He  began  as  a  printer  s  devil  y ineland  Evening  Times  in  1932 
and  teught  out  interests  of  the  advertising  director, 
founding  Honecker  family  in  *  *  * 

Rex  Tussing,  48,  Oregon  and 

*  *  *  California  newspaperman;  of 

Arthur  H.  Sommerfeld,  54,  cancer  Oct.  16  at  Berkeley, 

Chicago  (Ill.)  Daily  News  re-  Calif.  He  was  a  1931  graduate 
porter  since  1943;  previously  of  University  of  Oregon  School 
with  City  News  Bureau.  He  of  Journalism,  subsequently  he 
served  three  years  in  the  Army  was  city  editor  of  Grants  Pass 
and  at  one  time  was  a  sales-  (Ore.)  Courier,  publisher  of  a 
man.  paper  in  Hayward,  Calif,  and 

*  *  *  a  field  director  of  the  Minne- 

Miss  Maude  R.  Mullen,  71,  apolis  Star’s  “World  Affairs" 

editor  and  publisher  of  the  semi-  program. 

weekly  Lincoln  Times  since  *  ♦  ♦ 

1925;  Nov.  8  at  Lincolnton,  Charles  Martin,  53,  editor 

N.  C.  A  former  school  teacher,  and  publisher  of  the  weekly 

she  entered  the  newspaper  field  Archer  County  (Tex.)  News; 

after  her  father  and  late  Nov.  7. 

brother,  John,  bought  the  Lin-  ♦  *  * 

coin  Times  in  1919.  Mrs.  JULIA  O’Keefe  Park,  46, 

*  *  *  Philadelphia  newspaperwoman; 

Sam  B.  Anson,  74,  founder  Nov.  13. 

and  general  manager  of  the  old  *  *  * 

Shopping  News  in  Cleveland  Wilbur  H.  Porterfield,  85, 


2  Scholars  Named 

Two  scholarship  winners  in 
the  Graduate  School  of  Journal¬ 
ism,  Columbia  University,  were 
announced  this  week.  They  are: 
Louis  D.  Boccardi,  of  New  York, 
who  has  worked  for  New  York 
newspapers,  $750  Benjamin 
Franklin  stipend;  and  Richard 
L.  Homan,  of  Crete,  Nebr., 
summer  reporter  for  the  Kansas 
City  (Mo.)  Star,  $750  Geffen 
award. 
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Shopping  News  in  Cleveland  Wilbur  H.  Porterfield,  85, 
and  city  editor,  at  one  time  or  pictorial  photographer  for  the 
another,  of  the  Cleveland  Press,  Buffalo  (N.  Y.)  Courier-Ex- 

News  and  Plain  Dealer;  Nov.  6.  press;  Nov.  16.  His  career 

*  *  *  spanned  37  years,  all  with  the 

Ted  Aitken,  51,  former  edi-  Courier-Express. 

tor  of  the  C/iot/iam  (Ont.)  Daifj/  *  *  * 

Nett'S ;  of  a  heart  attack,  Nov.  3.  Edgar  M.  Cox,  88,  publisher 
He  had  been  on  the  city  hall  of  the  Pierce  (Neb.)  County 
beat  in  recent  months.  Lender  since  1934;  Nov.  6.  He 

*  *  •  ivas  formerly  with  the  Omaha 

Mrs.  Sue  Mills  Loop,  72.  World-Herald  and  the  old 

Chattanooga  reporter  for  more  Omaha  Bee. 
than  a  quarter  of  a  century;  *  *  * 

Nov.  9.  Prior  to  joining  the  ALFRED  W.  RiCE,  50,  conserva- 
Chattanooga  Times  as  a  re-  tion  writer  and  city  editor  of 
porter,  she  was  with  the  finance  the  La  Crosse  (Wis.)  Tribune; 
division  of  the  Quartermaster  Nov.  12  of  pneumonia.  He  was 
Department  at  Fort  Oglethorpe,  the  Tribune’s  CE  for  18  years. 
Ga.  She  covered  the  Scopes  *  «  « 

“monkey”  trial  at  Daj^n,  Tenn  Charles  A.  Feeney,  59,  Sew 
and  for  many  years  she  covered  York  Mirror  reporter  in  Brook- 
the  police  beat.  police  headquarters;  Dw- 

*  *  *  13  of  a  heart  ailment.  He  began 

William  F.  McDermott,  67,  »  copy  boy  on  the  old  Eve- 

drama  critic  and  columnist  of  fling  World. 

the  Cleveland  (Ohio)  Plain  ♦  *  * 

Dealer;  Nov.  16,  of  cancer.  A  Mrs.  Mesicer  Poole,  feature 
native  of  Indianapolis,  he  went  and  society  writer  on  Atlanta, 
to  work  for  the  Indianapolis  Ga.,  newspapers  for  many 
News  in  1914  after  a  brief  try  years,  at  her  home  there;  Oct 
at  telegraphy.  He  went  to  the  26.  She  joined  the  old  Georgian- 
Plain  Dealer  in  1921  and  inter-  American  in  1926  as  a  feature 
rupted  his  career  as  a  drama  writer  and  later  served  with 
critic  to  be  a  war  correspondent  the  Atlanta  Journal  as  a  so- 
in  World  War  11.  ciety  writer. 
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“ORLON”  and  “DACRON”  are  trademarks,  too 


ntG.  u.  •.  PAT.  orr. 


As  this  familiar  signal  of  the  football  referee  desig¬ 
nates  that  a  score  has  been  made,  our  trademarks 
designate  the  unique  qualities  and  characteristics 
of  two  of  our  modern-living  fibers.  “Orion”  desig¬ 
nates  our  acrylic  fiber;  “Dacron”,  our  polyester 
fiber.  As  we  use  and  protect  these  trademarks, 
they  become  more  meaningful  and  valuable  both 
to  consumers  and  to  the  trade. 

For  handy  folders  on  proper  use  of  the  trademarks 
"Orion”  and  “Dacron”,  write  Textile  Fibers  De¬ 
partment,  Section  EP,  Room  N-5518,  E.  I.  du  Pont 
de  Nemours  &  Co.  (Inc.),  Wilmington  98,  Delaware. 
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When  using  these  trademarks,  always  remember  to; 

J)i$tinaui$h  “Orton"  and  “Dacron"— Capitalize  and  use  quotes  or  ital¬ 
ics,  or  otherwise  distinguish  by  color,  lettering,  art  work,  etc 

Describe  them— Use  the  phrase  "Dacron"  polyester  fiber  (or  "Orion" 
acrylic  fiber)  at  least  once  in  any  text. 

Designate  them— In  a  footnote  or  otherwise,  designate  "Orion"  as 
Du  Font’s  trademark  tor  its  acrylic  fiber  and  “Dacron"  as  Du  Font's 
trademark  (or  its  polyester  fiber. 


TEXTILE  FIBERS  DEPARTMENT 
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CLASSIFIED  CLINIC 


Copy  Guides  Build 
Linage  and  Results 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


10.  Shipping  facilities;  yards, 
driveways,  loading  platforms, 
railroad  siding,  distance  from 
terminals,  etc. 

11.  Price  and  terms,  or  rental 


12.  Name  of  advertiser,  ad¬ 
dress  and  telephone  number.” 

The  New  York  Times,  of 
which  C.  M.  Carroll  is  CAM, 
publishes  a  similar  booklet  for 
Business  Opportunity  advertis- 


Buesgen  MaxBeld 

c;am  appointments 


CAMs  are  becoming  increas¬ 
ingly  conscious  of  the  need  to 
help  their  advertisers  to  pre¬ 
pare  profitable  want  ads.  George 
Putz,  CAM,  Portland  Oregon 
Journal,  says,  “Our  weekly  sales 
meetings  are  on  the  subject  of 
copy  writing,  result  stories  and 
ways  to  use  the  services.  We  be¬ 
lieve  that  if  we  help  the  cus¬ 
tomer  write  better  ads,  even 
though  their  ads  frequently  run 
in  the  competing  medium,  we 
will  eventually  increase  our 
business  through  profitable  seiw- 
ice,  which  is  a  better  kind  of 
service  than  good  seiwice.” 

CAM  Bob  Kozek,  Los  Angeles 
(Calif.)  Mirror  News,  in  an  ef¬ 
fort  to  make  advertisers  more 
copy  conscious,  presents  a  fancy 
Copy  Award  Certificate  to  a 
classified  advertiser  each  week 
for  “Best  Classified  Copy  of  The 
Week.”  The  citation  reads  as 
follows:  “To  stress  the  impoi'- 
tance  of  good  copy-writing,  this 
award  is  made  weekly  by  our 
copy  editors  to  a  Mirror  News 
classified  advertiser  whose  ad 
best  fulfills  our  copy  standards.” 

The  major  points  considered 
are: 

1.  Does  the  heading  catch  the 
eye  and  get  the  reader’s  atten¬ 
tion? 

2.  Is  the  ad  easily  read  and 
understood? 

3.  Does  the  ad  create  a  de¬ 
sire  on  the  reader’s  part  to 
obtain  the  product  or  service? 

4.  Does  the  ad  inspire  im¬ 
mediate  action? 

For  the  benefit  of  its  real 
estate  advertisers,  the  New 


York  Times  provides  a  slick  pa¬ 
per,  28-page  booklet  which  con¬ 
tains  copy  check  lists  for  every 
basic  type  of  realty  advertising. 

The  booklet  notes: 

“First,  your  copy  must  be 
clear  and  complete.  Bi-evity  is 
desirable  as  a  general  rule  but 
it  cannot  serve  as  a  substitute 
for  clarity.  Advei-tisers  who  use 
a  telegraphic  style  to  describe 
their  propositions  may  save 
space  but  they  are  in  danger 
of  discouraging  prospects.  'Too 
much  emphasis  on  space  saving 
may  also  hurt  the  physical  ap¬ 
pearance  of  your  ad.  Wise  use 
of  white  space  and  large-type 
captions  improve  the  ad’s  ap¬ 
pearance,  set  it  off  fi’om  tightly 
set  ads.” 

Under  the  heading  “Make 
every  word  work”  it  suggests, 
“A  price  that  is  ‘reasonable’  to 
one  may  be  exorbitant  to  an¬ 
other.  Avoid  trite  descriptions. 
Substitute  colorful  words.” 

1.  Street  location,  section  of 
city  or  name  of  town 

2.  State  whether  building  is 
for  sale  or  lease 

3.  Number  of  stories 

4.  Depth,  frontage  of  build¬ 
ing 

5.  Use  best  suited  for 

6.  Amount  of  space  per  floor 

7.  Floor  loading  capacity  in 
pounds 

8.  Impi’ovements :  elevators, 
live  steam,  electric  power  sup¬ 
ply,  lighting  arrangements  such 
as  windows,  skylights,  etc. 

9.  Fire  safeguards:  fireproof 
construction  material,  sprinkler 
system,  fire  escapes. 


FROM  SMALL  ACORNS  .  .  . 

A  three-line  want  ad  in  the 
Denver  (Colo.)  Post  on  Sunday 
41  years  ago  has  been  parlayed 
into  a  business  enterprise  that 
will  gross  some  $2.7  million  in 

lO.'ifi. 

The  ad  inserted  by  the  late 
Louis  K.  Brown  offered  a  sec¬ 
ond-hand  Ford  automobile  for 
rent.  The  idea  of  renting  an 
automobile  was  a  new  one  in 
Colorado.  And  it  caught  on  im¬ 
mediately. 

By  noon  of  that  Sunday  in 
1917,  Brown  had  received  tele¬ 
phone  calls  from  20  persons 
anxious  to  rent  his  Ford.  The 
next  day.  Brown  bought  20  used 
cars  and  launched  a  business 
that  has  grown  into  the  Hertz 
Rent-a-Car  System  of  Colorado 
— the  largest  single  franchise  in 
the  intercontinental  Hertz  Driv- 
Ur-Self-System. 

*  «  * 

THEATRE  AI)  RECORD 

Publication  of  two  newspaper 
color  ads  for  motion  pictures 
Nov.  7  helped  the  Chicago 
Tribune  to  establish  a  record 
for  Motion  Picture  Directory  ad¬ 
vertising.  According  to  Arthur 
B.  Olsen,  classified  display  ad¬ 
vertising  manager,  the  directory 
contained  more  than  24  columns 
of  ads  for  motion  pictures  from 
158  metropolitan  Chicago  thea¬ 
tres.  He  said  this  was  the  great¬ 
est  volume  of  such  advertising 
ever  to  appear  in  a  single  issue 
of  the  Chicago  Daily  Tribune. 

*  *  « 

FAMILY  DIRECTORY 

A  “Family  Directory”  idea, 
sold  by  10  phone  solicitors  on  a 
commission  basis,  produced  1,120 
individual  ads  or  three  and  a 
half  pages  of  extra  business  in 
the  Centennial  Edition  of  the 
Elkhart  (Ind.)  Truth,  pub¬ 
lished  Sept.  13.  CAM  Jack 
Wright  said  the  job  couldn’t  be 
done  by  the  regular  classified 
staff  as  an  extra  chore.  It  in¬ 
volved  calling  hundreds  of  pri¬ 
vate  individuals.  The  listing 
showed  the  members  of  each 
family  and  the  dates  they  came 
to  Elkhart.  The  editorial  de¬ 
partment  discovered  several 
good  features. 


William  Buesgen,  31,  hii 
been  appointed  classified  advai 
tising  manager  of  the  DuWi 
(Minn.)  Herald  and  Nevm 
Tribune. 

He  succeeds  Roger  Maxfitt 
who  moved  to  a  similar  positk 
with  the  St.  Paul  (Minn.)  Dm 
imtch  and  Pioneer  Press. 

Mr.  Buesgen  joined  the  D* 
luth  newspapers  as  a  classify 
salesman  in  1950.  He  was  a  di» 
play  advertising  retail  salesnal 
from  1951  until  his  recent  pro 
motion. 

♦  ♦  * 

EXPOSE  WINS  $2.50 

San  Francisci 

The  San  Francisco  (Calif.) 
Examiner  has  announced  paf 
ment  of  $250  to  Mrs.  Elsie  F. 
Jorgensen  in  accord  with  tlN 
newspaper’s  standing  offer  to 
persons  reporting  misleadinf 
help  wanted  advertising  copy. 
Mrs.  Jorgen.sen  answered  an 
for  an  “industrial  model.”  H« 
complaint  led  to  the  arrest  an! 
conviction  of  a  man  whose  recoi4 
was  unknown  to  his  employeH 
the  Examiner  reported. 

*  *  * 

SPORTS  CAR  FEATURE 

The  Chicago  American  hM 
developed  a  biweekly  editorid 
feature  called  “Imports  ani 
Sports  Car  World.”  The  columii 
devoted  entirely  to  sports  cix 
events,  clubs  and  personaliti«tol 
runs  every  Friday  and  Sundlf^ 
in  the  classified  section. 

• 

Birth  Control  Group 
Honors  2  Reporters 

Joseph  Kahn,  New  York  Pott, 
and  Edith  Evans  Asbury,  Sm 
York  Times,  received  a  special 
award  of  the  Planned  Parent" 
hood  Federation  of  America 
this  week  for  coverage  of  the 
recent  controversy  over  contra¬ 
ceptive  counseling  in  New  York 
municipal  hospitals. 

Mr.  Kahn  was  cited  for  “hiJ 
crusading  pursuit  and  illumina¬ 
tion  of  the  facts,  in  the  finest 
journal i.stic  tradition.”  Mrs.  M- 
bury  was  honored  for  “distin¬ 
guished,  objective  reporting.” 

*  *  « 

The  Protestant  Council  of  the 
City  of  New  York  gave  public 
service  citations  to  the  Times 
and  the  Post  in  recognition  of 
stories  written  by  Mrs.  Asbury 
and  Mr.  Kahn. 
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“Direct  printing  with 

SCAN-A-GRAVER  piates 

gives  us  sharp,  ciear  iiiustrations” 


TEAMWORK  PAYS! 

Register-Pa  jaronian  photographer, 
Sam  Vestal,  and  Pressroom  Fore¬ 
man,  Zeke  Boyd,  work  closely  to¬ 
gether  in  maintaining  superior 
quality  of  photo  reproduction  in 
their  newspaper.  Says  Sam,  "Be¬ 
cause  we  are  able  to  get  excel¬ 
lent  reproduction  of  our  photos, 
I  am  encouraged  to  take  better 
pictures.” 


Zeke  Boyd,  Pressroom  Foreman  of  the  Register-Pajaronian  of 
Watsonville,  Calif.,  shows  how  easily  a  Scan-A-Graver  plate  is 
attached  to  the  stereo  for  direct  printing. 


says  Zeke  Boyd,  Pressroom  Foreman  of  the 
Register-Pajaronian,  Watsonville,  Calif. 


“The  crisp  cleanness  of  our  newspaper,  and  particu¬ 
larly  our  photographs,  has  won  us  many  compli¬ 
ments,  thanks  to  direct  printing  with  Scan-A-Graver 
plates,”  reports  Mr.  Boyd.  “This  fine  reproduction  is 
the  main  reason  we’ve  been  leasing  a  Scan-A-Graver 
for  eight  years  now.  Another  reason  is  that  engraving 
electronically  with  our  Scan-A-Graver  helps  us  to 
work  closer  to  deadlines.  Because  of  their  flexibility, 
Fairchild  engravings  are  very  easy  to  mount  directly 
on  the  stereo  and  permit  us  to  go  to  press  just  minutes 
after  a  photo  comes  in.” 

Scan-A-Graver  plates  provide  high  quality  repro¬ 
duction  by  minimizing  the  loss  of  halftone  detail 
which  often  results  from  matting  and  stereotyping. 
Glean  dots,  with  freedom  from  burrs  and  undercut¬ 
ting,  provides  sharp,  crisp  reproduction. 

Fairchild  service  pays  off,  too 
The  Fairchild  lease  and  services  insure  that  your 
Scan-A-Graver  always  gives  dependable,  high  quality 
engravings.  Under  the  lease,  Fairchild  installs  your 
Scan-A-Graver  and  trains  operators  at  no  extra  cost. 
Fairchild  also  provides  24  hour  service,  replacement 
parts  and  application  assistance. 

Investigate  the  Fairchild  Scan-A-Graver  or  Scan- 
A-Sizcr  as  a  means  of  getting  high  quality  photo¬ 
reproduction  in  tjour  shop.  Why  not  write  for  full 
information  today? 

Fairchild  Graphic  Equipment,  Fairchild  Drive, 
Plainvicw,  Long  Island,  New  York,  Dept.  65. 


OKAPHIC 

BQUIPMtNt 


Division  of  Fairchild  Comoro 
and  Instrument  Corporation 
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ClRCLL\TION 


RFD  Circulation 
Profitable  —  W  alsh 

By  (ieorjie  A.  Brandenburg 


Mail  circulation,  e%’en  under 
today’s  high  postal  rates,  can 
help  a  newspaper  to  build  pres¬ 
tige,  create  goodwill,  pave  the 
way  for  future  home  delivery 
subscribers  —  and  if  properly 
handled  can  show  a  profit  — 
Tade  Walsh,  Detroit  (Mich.) 
Free  Press,  contends. 

In  telling  of  his  paper’s  pro¬ 
gram  that  has  resulted  in  a 
50%  increase  in  mail  subscrib¬ 
ers,  Mr.  Walsh  emphasized  that 
revenue  from  mail  circulation 
has  increased  over  $50,000  per 
year,  enabling  the  Free  Press 
to  show  a  profit  after  expenses. 

“Since  our  mail  circulation 
had  been  on  the  decline  for  the 
past  several  years,  we  thought 
it  would  be  advantageous  to 
conduct  a  survey  of  the  persons 
who  were  no  longer  on  our  mail¬ 
ing  lists,”  said  Mr.  Walsh.  “We 
used  letters,  our  traveling  rep¬ 
resentatives  and  state  agents 
to  contact  these  people. 


A  Professional 

Approach . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC 

Engineering  for  the  Graphic  Arts 


BOSTON.  MASSACHUSETTS  •  CHARL.OTTE.  NORTH  CAROLINA 


“That  mail  delivery  was  the  at  a  cost  of  less  than  $10,000 
most  economical  method  of  de-  per  year, 
livering  small  quantities  of  -  i  u 

newspapers  over  large  terri-  Sample  Program 

tories.  “Rpal  iTincr  bow  siiccpssfnl 


From  this  study  certain  fac¬ 
tors  developed: 

“First  —  We  were  constantly 
transferring  mail  subscribers  to 
our  carrier  and  motor  routes. 

“Second  —  The  transferred 
mail  subscribers  complained  at 
first  because  of  the  increased 
rate  but  eventually  were  pleased 
with  the  improved  service. 

Fail  to  Promote 

“Also  —  We  were  doing  very 
little  to  promote  new  mail  sub¬ 
scribers.  Concentration  was  pri¬ 
marily  on  selling  renewals. 

“We  learned  that  —  The  peo¬ 
ple  were  impressed  with  the  di¬ 
rect  mail  offers  of  various  maga¬ 
zines  and  wondered  why  news¬ 
papers  did  not  make  similar 
offers. 

“We  found  that  —  Mail  sub¬ 
scribers  made  the  most  ideal 
prospects  for  future  home  de¬ 
livery. 


tories.  “Realizing  how  successful 

.\ids  HD  Expansion  samples  were  in  securing  home 

delivery  subscribers  in  our  city 
“Our  first  conclusion  from  the  and  retail  trading  zone,  we 
survey  was  that  we  should  worked  out  a  special  sample  pro- 
utilize  mail  as  one  of  the  first  gram  to  be  used  in  four  spe 
steps  in  building  a  strong  car-  cific  counties.  In  two  counties, 
rier  and  motor  route  system  in  we  decided  to  follow  up  the 
the  state.  sample  program  through  mail 

“Since  the  people  were  im-  only.  In  the  other  two  counties 
pressed  with  the  magazine  mail  would  follow  up  with  per- 
offers,  we  studied  them  and  ar-  sonal  contacts.  After  the  spe- 
rived  at  the  conclusion  that  their  oific  R.  F.  D.  route  was  selected, 
appeal  was  concentrated  on  a  oach  box  holder  received  a  let- 
bargain  rate  or  what  appeared  ter  from  the  office  to  the  effect 
to  be  a  bargain  rate  and  that  they  would  receive  a  copy 

they  quite  dramatically  outlined  of  the  paper  free  of  charge  for 
some  feature  or  features  that  twelve  days.  During  the  sample 
would  soon  be  appearing  in  their  period  a  promotion  letter  telling 


publication. 


of  features  that  would  appear 


“In  the  spring  of  1956  we  following  inonth  was  sent 
sat  down  with  our  editors  and  to  expn-ation  of  the  sam- 

asked  them  to  draw  up  a  list  P'®  another  letter  offering  the 
of  special  features  that  would  opportunity  of  subscribing  for 


appear  in  the  near  future.  months  for  only  Two  Dol¬ 

lars  was  mailed.  When  sample 
Buck  Bargain  Bait  periods  were  followed  up  by- 

mail  only,  the  response  was 

“Next  we  decided  to  use  One  when  personal  contact  was 
Dollar  as  the  bargain  bait  and  added,  the  response  was  in- 
selected  42  days  as  the  sub-  creased  to  1214%. 
scription  term  in  the  area  we  “While  conducting  telephone 
selected.  There  were  150,000  soliciting  campaigns  in  state 
R.  F.  D.  box  holders  not  serv-  territories,  we  selected  four  test 
iced  by  carrier  or  motor  routes,  areas  where  a  mail  offer  of 
This  was  divided  into  six  areas  three  months  for  Two  Dollars 
of  approximately  25,000  box  was  made!  The  response  was 
holders.  We  decided  that  in  three  15%  making  this  the  most  suc- 
of  these  areas  the  main  purpose  cessful  method  to  date, 
would  be  to  secure  mail  sub¬ 
scribers  who  would  be  trans-  Meet  Rate  Increase 

ferred  to  carrier  or  motor 

routes.  In  the  remaining  three  that  an 

areas,  we  would  attempt  to  build 

mail  business  of  a  permanent  ^ion  rates  would  probably  re- 

suit  in  a  5%  loss  of  readers. 

“Therefore,  in  September  1957 
2o,000  R.  F.  D  box  holders.  The  i„„ease 

response  was  3%.  After  the  bar-  r  p  p  subscription 

gam  period  expired,  21%  of  the  we 

people  renewed  at  the  re^lar  also  decided  to  increa.se  our  pro¬ 
rate  upon  receiving  conventional  uiotional  activities  to  make  up 
renewal  letters.  After  a  period  the  anticipated  loss  of  cir- 
of  two  months  we  sent  a  speeial  culation.  One  year  later  a  check 
offer  of  three  months  for  Two  „„  our  results  showed  that  the 
Dollars  to  the  people  in  this  ^^tra  promotional  efforts  more 
gi-oup  who  had  not  renewed.  The  than  made  up  the  circulation 
resiwnse  was  over  10%.  Periodic  j^ss  due  to  the  price  increase, 
mailing  of  this  type  continued  “Effective  January  1,  1959, 
to  produce  results  at  approxi-  r  Js  our  intention  to  again  in- 
mately  the  same  ratio.  crease  our  mail  rate  by  an  addi- 

“We  discovered  that  mailing  tional  two  dollars  per  year  and 
with  a  theme  Plus  a  bargain  step  up  our  promotional  activity- 
offer  yielded  better  results  than  proportionately, 
previous  mailings  without  a  .-jhis  two  dollar  increa.se  will 
theme.  Such  themes  as  “Winter  niore  than  offset  the  postal  rate 
Wonderland  Dollar,  ‘  April  increase  effective  at  that  time- 


Wonderland  Dollar,”  “April 
Shower  of  Reading  Fun,”  “Oc- 


‘During  the  past  two  years 


tober  Reader’s  Bonus,”  “Janu-  ‘ 

_  T»  II  »  .(A  .we  have  transferred  over  5,wu 

.  ^  .  P  K^’f-  mail  subscribers  to  motor  routes 

Anniversary  Celebration”  were  .^^bled 

.  us  to  operate  55  additional 
We  are  now  scheduling  six  niotor  routes  with  less  subsidy- 
general  R.  F.  D.  mailings  per  than  it  had  previously  cost  to 
year  consisting  of  200,000  pieces  maintain  55  fewer  routes.” 

EDITOR  8C  PUBLISHER  for  November  22,  1958 


Seems  like  New  Englanders  have  a  grudge  against 
money,  the  way  they  keep  trying  to  get  rid  of  it. 
Last  year  they  managed  to  unload  something  over 
S20-billion  without  even  blinking.  The  latest  trick 
seems  to  be  keeping  away  from  the  stuff  entirely. 
That's  why  they’ve  gone  for  credit  cards  in  such 
a  big  way  here  in  Yankeeland  .  .  .  using  them  to 
handle  more  than  S2(X)-million  in  purchases  every 
year. 


Of  course,  there’s  another  side  to  the  coin.  Now 
they're  pulling  in  more  money  than  ever,  too. 
And  stashing  it  away.  According  to  the  New 
England  Council,  per  capita  income  in  the  six- 
state  region  rose  to  $2,202  last  year,  and  per 
capita  savings  hit  $2,094. 


No  contradiction  .  .  .  it’s  just  that  these  moilern 
Yankees  like  the  things  that  money  can  buy — 
and  they're  spending  it  for  just  about  everything 
imaginable,  from  houses  to  hoola-hoops.  If  you 
have  s<imething  to  self  in  this  busy  buying  mar¬ 
ket.  come  on  up  now  and  sell  it  through  the  New 
England  newspajsers. 


This  campaign  spansored  by  these 
newspaper  leaders: 

MAINE— Bangor  Daily  News  (M). 

VERMONT — Barre  Times  (E),  Bennington  Banner  (E),  Burlington 
Free  Press  (M),  Rutland  Herald  (M). 

MASSACHUSETTS— Boston  Globe  (MAE),  Boston  Globe  (S), 
Brockton  Enterprise  li  Times  (E),  Fall  Rieer  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (C>,  Haverhill  Gazette  (E), 
Lawrence  Eagle-Tribune  (MAE),  Lynn  Item  (E),  North  Adams 
Transcript  (E),  Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette 
(E),  Waltham  News  Tribune  (E). 

NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E).  Manchester  Union 
Leader  and  New  Hampshire  Sunday  News  (M,  ESS). 

RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Daily  Times  (E). 
Providence  Bulletin  (E),  Proeidence  Journal  (M),  Providence 
Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E).  Bridgeport  Post  (S). 
Bridgeport  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E),  Meriden 
Record-Journal  (MSE),  New  Britain  Herald  (E).  New  Haven  Reg¬ 
ister  (ESS).  Norwich  Bulletin  and  Record  (MSE),  Torrington 
Register  (E),  Waterbury  Republican  S  Americrn  (MSE),  Waterbury 
Republican  (MSS). 


Sell  New  England  with  Newspapers 
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Southern 
Promotion 
Unit  Formed 


More  Promotion 
By  Papers  Urged 


Spokane,  Wash. 
Increased  promotional  ex¬ 
penditures  by  newspapers,  both 
in  their  own  columns  and  in 
trade  journals,  were  urged  at 
the  semiannual  convention  of 
the  Pacific  Northwest  Newspa¬ 
per  Advertising  Executives’  As¬ 
sociation  here  Nov.  7-8. 

Norris  Stettler,  advertising 
J  manager,  Pendleton  (Ore.)  East 
Oregonian,  declared  that  news¬ 
papers  are  not  spending  enough 
money  promoting  themselves.  He 
estimated  that  at  present  they 
spend  about  one-tenth  of  one 
*■/  per  cent  on  their  own  promo- 
o,  tion. 

Registration  at  the  confer- 
ence  reached  an  all-time  record 
"*1  of  88,  including  wives. 

Association  awards  for  dis- 
ind  plays  of  advertising  were  made 
as  follows:  Neal  MacNeil  and 
Fred  Marshall,  Seattle  (Wash.) 
—  Post-Intelligencer,  best  cam¬ 
paign  produced  and  developed 
by  salesmen;  Paul  Peterson, 
Eugene  (Ore.)  Register-Guard, 
second;  Fairbanks  (Alaska) 

Neivs-Miner,  best  promotional 
White  Plains,  N.  Y.  idea  —  49th  state  edition;  Von- 
Eighty  outstanding  students  couver  (B.  C.)  Province,  best 
from  as  many  high  schools  in  multiple  color  advertisement; 
W’estche.ster,  Rockland  and  Walla  Walla  (Wash.)  Union- 
Bronx  Counties  took  part  in  Bulletin,  best  single  color  ad- 
the  First  Conference  on  the  verti.sement ;  and  Seattle  Post- 
Spoken  Word  sponsored  by  New  Intelligencer,  best  all-around 

York  University  and  Macy-  exhibit. 

Westchester  Newspapers  at 
Gould  House,  Irvington,  N.  Y. 

“Convictions,  courage  and 
education,’’  were  listed  by  the 
feature  speaker,  Marcus  Jaffe, 
as  the  basic  characteristics  of 
a  successful  writer. 

Westchester  County  Publish¬ 
ers,  Inc.,  also  coopeiates  with 
NYU  in  sponsoring  the  West¬ 
chester  Science  Fair. 


Charixitte,  N.  C. 
Establishment  of  a  Southern 
regional  group  of  the  National 
Newspaper  Promotion  Associa¬ 
tion  was  assured  here  Nov.  10- 
11  at  a  two-day  workshop  at¬ 
tended  by  30  representatives 
from  six  states. 

Mrs.  Patricia  Lallatte,  pro¬ 
motion  manager  of  the  Atlanta 
(Ga.)  Journal  and  Atlanta  Con¬ 
stitution,  was  elected  president 
of  the  regional  group.  She  will 
pi'eside  at  next  year’s  fall  meet¬ 
ing  in  Shreveport,  La. 

Other  officers  elected  were 
David  E.  Henes,  promotion  man¬ 
ager  of  the  Charlotte  (N.  C.) 
Ohserrer,  vicepresident;  and  N. 
W.  de  Berardinis,  director  of 
public  relations  of  the  Shreve¬ 
port  (La.)  Times,  secretary- 
treasurer. 

Mr.  Henes  served  as  this 
year’s  convention  chairman  and 
presided  at  the  sessions.  This 
year’s  meeting  was  the  first  of 
the  Southern  group  since  1950. 

The  conference  featured  a 
series  of  four  “swap”  sessions 
covering  all  pha.ses  of  promotion. 
Moderators  were  Mrs.  LaHatte 
on  editorial  promotion  and  pub¬ 
lic  relations;  James  Nolan,  of 
Noi’folk  Newspapers,  Inc.,  on 
circulation  promotion;  Harry 
Coggins,  of  the  Greenville  (S. 
C.)  News  &  Piedmont,  on  ad¬ 
vertising  promotion,  and  Charles 
Noell,  of  the  Winston-Salem 
(N.  C.)  Journal  &  Sentinel,  on 
newspaper  research. 

Kenneth  Tredwell,  vicepresi¬ 
dent  and  managing  director  of 


WBTV,  explained  some  of  the 

appeals  that  TV  uses  to  sell,  and  Wcstchcster  HaS 
suggested  that  both  television 
and  newspapers  would  benefit 
if  in  their  promotion  they  did 
more  to  sell  their  respective 
media  and  less  to  sell  “against” 
the  competition. 


Word  Conference 


3  Veterans  Honored 

Roanoke,  Va. 

Mid-Atlantic  Circulation 
Managers’  Association  recently 
conferred  plaques  of  esteem  and 
affection  on  three  veterans  of 
the  business:  E.  C.  Lugar,  traf¬ 
fic  manager  of  Roanoke  News¬ 
papers;  Frank  Ballentine,  re¬ 
tired  cii-culation  manager  of  the 
Greenville  (S.  C.)  News-Pied- 
vwnt;  and  John  Marks,  circula¬ 
tion  director  of  the  Asheville 
(N.  C.)  Citizen-Times.  The  pre¬ 
sentations  were  made  by  T.  E. 
Roberts,  circulation  manager  of 
Norfolk  Newspapers. 


75  Years  a  Daily 

Yonkers,  N.  Y. 

Four  years  away  from  the 
100th  anniversary  of  its  estab¬ 
lishment  as  a  weekly,  the  Yonk¬ 
ers  Herald-Statesman  of  the 
Macy- Westchester  Group  is  ob¬ 
serving  its  75th  year  as  a  daily. 


STEREOSAW 


CHRISTMAS 

greetings' 

SERVICE 


For  fast  cutting 
of  all  plates. 
Rugged  de¬ 
pendability. 
Outstanding 
safety  features. 

KEEP  ROLLIN' 
BUY  NOLAN  , 


EASEL  DOES  IT  and  it's  an  entirely  new  role  for  Ivan  Annenber?! 
longtime  circulation  director  of  the  New  York  Newt,  who  was 
the  "pitch"  to  Madison  Avenue  space-buyers  for  the  Las  Vegas  (Nev.| 
Sun,  of  which  he  hat  been  president  since  April.  Left  to  right-^f- 
Annenberg,  John  W.  Turnbell,  Henry  A.  Erbach,  both  of  Allen-ClapP 
Co.,  representatives;  and  Austin  Brew,  newspaper  media  supervisor  i 
Batten,  Barton,  Durstine  i  Osborn. 
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There  may  be  many  ways 
to  use  adhesive  bandages... 
but  there’s  only  one  way 
to  use  the  BAND-AID  trade¬ 
mark  correctly... please  say 


BAND-AID 

TWADKMAWK 

Adhesive  Bandages 

Remember  -all  adhesive  bandages  are  not  BAND- 
AID  Adhesive  Bandages!  “BAND-AID”  is  actually 
a  trademark . . .  one  of  the  most  widely  known  in 
the  world . . .  recognized  in  more  than  50  countries. 

It  means  Johnson  &  Johnson,  not  the  name  of 
a  product . .  .and  it  refers  to  a  whole  family  of  prod¬ 
ucts  made  only  by  Johnson  &  Johnson. 


The  “band-aid”  trademark  is  always  followed 
by  the  product  name,  i.e.  BAND-AID  Plastic  Strips, 
BAND-AID  Plastic  Tape,  BAND-AID  Butterfly 
Closures,  BAND-AID  Patch,  Spot,  Strip. 


We  appreciate  your  mentioning  our  products 
and  we  hope  you  will  continue  to  do  so.  But  when 
you  do,  won’t  you  please  use  the  full  name  correctly? 
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The  most  trusted  name  in  surgical  dressings 
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new  plants  •  modernization  •  extensions 

LOCKWOOD  GREENE 

ENGINEERS  •  ARCHITECTS 
Boston  16,  Mass  New  York  17,  N.Y.  Spartanburg,  S  C. 

316  StuoM  Stff*  t  41  East  42nd  Street  Montgomery  Bldg 

{i’f*  or>  Rcq.iC><t 


Cameras  for  Football 
Are  Pieced  Together 


Oklahoma  City  with  magnesium  from  the  com-  A 

When  a  newspaper  decides  it  pany’s  engraving  plant. 
needs  new  cameras,  the  most  A  sporting  goods  store  was 

likely  place  to  go  would  seem  to  called  on  to  provide  a  pair  of  ^‘9  , 

be  a  photographic  dealer.  A  7  by  50,  wide-angle  binoculars,  Mir  ' 

problem  arose  when  the  Okla-  Each  camera  uses  one  of  the  ^ 
homa  City  Oklahoman  and  monoculars  for  a  view  finder. 

Times  decided  to  obtain  two  Also  purchased  at  a  spoi'ting 
sequence  cameras  for  covering  goods  store  was  a  pair  of  wind- 
athletic  events,  particularly  age  and  elevation  mounts  for  a 
football.  target  rifle  sight. 

By  the  time  football  season  The  monocular  sights  are 
was  underway  and  the  tw'o  new  mounted  so  the  wdndage  and  » iPB® 
cameras  w’ere  in  operation,  A1  elevation  can  be  set  by  means 

McLaughlin,  chief  photogra-  of  the  click  stop,  vernier  ad-  r  m  ^ 

pher,  had  contacted  sporting  justment  on  the  rifle  sight  g,g  hotograp 

goods  stores,  music  stores,  scrap  mount.  custom-made  by  the  Daily  Okl. 

metal  dealers,  in  addition  to  sev-  In  actual  operation,  the  Albright,  left,  covers  the  actior 

eral  puiweyors  of  photographic  camera  is  “zeroed-in”  by  adjust-  University  games,  and  Al  McLau< 

goods.  ing  the  monocular  to  coincide  University  of  Oklahoma  < 

Mr.  McLaughlin  and  his  crew  with  the  field  of  vision  shown  in 

decided  there  was  no  satisfac-  a  reflex  housing  on  the  lens  Total  cash  outlay  for  the  two 

tory  camera  on  the  market  that  mount.  cameras  was  figured  at  $500, 

met  their  specifications.  So  the  An  open  sport  finder  is  also  some  trading  of  equipment, 

staff  set  out  to  build  their  own.  mounted  onthesequence  i,;.  -  i. 

The  result  is  two  impressive  camera.  The  rear  part  of  this  Keeping  (.apiions  ‘Mra.ghi 

looking  cameras  that  do  an  ad-  is  a  target  rifle  peep  sight,  and  They  use  two-way  radios  to 

mirable  job  on  football,  and  also  the  front  frame  was  made  from  keep  football  cutlines  straight 
can  be  adapted  to  a  variety  of  plexiglass.  at  the  Oklahoman  and  Times. 

new'S  situations  that  require  a  r  i  •  n  Prior  to  the  purchase  of 

series  of  sequence  photographs.  iJiin  Rests  several  “handy-talky”  two-way 

■nr-,  s  I  If  -  When  the  photographers’  com-  radios,  each  photographer  at  a 

ar  .  urp  us  items  considered,  a  trip  was  football  game  had  a  helper  who 

The  basic  items  purchased  for  made  to  a  music  store  to  pur-  tried  to  keep  play-by-play  cut- 
the  two  new’  cameras  were  two  chase  a  pair  of  violin  chin  rests,  lines.  He  carried  a  notebook  to 
war  surplus  Bell  and  Howell  On  that  trip  it  was  noticed  that  l*st  each  play  that  was  photo- 
35  mm.  motion  picture  cameras,  the  case  for  an  alto  saxophone  graphed,  and  the  players  in- 
without  lenses.  The  boxes  were  was  almost  perfectly  suited  for  volved  and  type  of  play,  w’hether 
overhauled  by  John  Gumm,  with  carrying  one  of  the  new  cus-  passing  rushing,  etc. 
help  from  machinists  in  the  tom  made  cameras.  The  picture  editor  had  no  way 

composing  room.  For  football  coverage,  the  of  tying  together  the  ground 

Next  the  lens  mounts  were  cameras  are  set  to  make  10  ex-  views  of  an  interesting  play 
revamped  to  accept  Leica-type  posures  jwr  second.  Each  ex-  with  the  overhead  sequence 
lenses.  This  allow’s  the  cameras  posure  is  at  1 'lOOOth  of  a  sec-  shots  of  the  same  play, 
to  use  anything  from  a  28  mm.  ond,  and  the  frames  are  sharp  The  electronic  way  to  keep 
wide  angle  lens  to  the  400  mm.  enough  to  be  enlarged  to  11  by  cutline  information  is  to  have 
lenses  used  in  obtaining  close-up  14  inches  if  needed.  a  man  .stationed  in  the  press 

action  shots  of  football  plays  Mr.  McLaughlin’s  records  box  with  the  photographer  mak- 
from  the  top  deck  of  press  boxes,  show  that  it  takes  about  100  ing  setjuence  photos.  This  top- 
A  special  shutter  w’ith  a  3.6  feet  of  35  mm.  film  to  cover  a  side  man  has  a  schematic  chart 
degree  aperture  was  fabricated  (luarter  of  football.  of  the  playing  field  on  which  he 


SEQUENCE  taken  at  10  framM 
'ith  Oklahoma  CHy 


a  second 
newspapers'  custom-made  camaf* 
shows  Dave  Baker  firing  a  paW- 
Each  frame  can  stand  blowing  uP 
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paper  reporters  giving  excep¬ 
tional  aid. 

A  few  members  contended  that 
both  stations  and  newspapers 
are  better  off  to  compete  all  the 
way;  they  argued  that  all-out 
competition  keeps  everyone  on 
his  toes  and  the  public  is  better 
sen’ed. 

Mrs.  Zona  Davis,  news  direc¬ 
tor  at  WCRA,  Effingham,  re¬ 
ported  the  station  has  20  news¬ 
casts  ppr  day,  and  90  per  cent 
of  the  news  is  local.  She  defined 
news  as  “something  that  women 

1  •  t  n  *I  ’  Pnrtv  Contrasting  views  were  aired  talk  about  over  the  back  fence.” 

I.)uutuaiiys  a  ly  concerning  station-newspaper  Mrs.  Madelyn  Merwyn,  WJOL, 

Danbi-’RY,  Conn,  cooperation.  The  majority  of  the  joHet,  reported  on  her  working 

Upwards  of  130  persons  at-  participants  agreed  that  affili-  ^  her  at  the 

tended  the  Danbury  Acws-  ated  operations  find  it  mutually  ^ 

Times’  annual  dinner-dance,  profitable  to  cooperate  fully;  Pohce  station  by  4  a.m.,  where 

titled  “An  Evening  in  Paris,”  broadcast  newsmen  were  urged  sometiines  assisted 

disciplinary  at  the  Ridgewood  Country  Club  to  give  full  credit  to  affiliated  officere  in  the  wee  hours  of  the 

than  discharge  Nov.  8.  Ten  employees  were  newspapers  and  to  award  the  morning  by  frisking  female 

recipients  of  service  pins.  equivalent  of  bylines  to  news-  prisoners. 


Disciplinary 
Penalty  Held 
Residual  Right 


Rochester,  N.  Y. 
In  a  decision  in  an  arbitra¬ 
tion  case  between  the  Democrat 
and  Chronicle  and  the  Rochester 
Typographical  Union,  the  right 
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Man  Against  Crime 
All  Through  the  Night 


Philadelphia 

John  J.  Gaffney’s  by-line  in 
the  Philadelphia  Evening  and 
Sunday  Bulletin  means  a  story 
of  the  ‘nipht  people.’ 

Except  for  the  very  heart  of 
town,  the  lights  have  pretty 
well  gone  out  in  this  “City  of 
Homes’’  when  Mr.  Gaffney  bids 
good-night  to  his  wife,  Berna¬ 
dette,  at  their  home  in  the  west¬ 
ern  suburbs  and  reports  to  the 
city  desk  from  the  two-way  ra¬ 
dio  in  his  car. 

If  there  is  no  assignment 
waiting,  the  paper’s  veteran 
midnight-to-AM  reporter  checks 
into  room  619,  the  City  Hall’s 
storied  press  room. 

To  the  uninitiated,  the  city 
seems  peaceful  and  quiet.  Jack 
Gaffney,  from  the  background 
and  experience  gleaned  from 
thousands  of  “last  out”  watches, 
knows  better. 

‘I^asl  Out’  Tour 

From  the  Navy  Yard  in  South 
Philadelphia  to  the  fast-grow¬ 
ing,  residential  Greater  North¬ 
east  and  from  the  bustling  Dela¬ 
ware  waterfront  to  where  the 
city’s  airport  meets  with  the 
western  suburbs,  during  the  long 
night  hours  he  is  the  Bulletin’s 
sole  police  reporter,  his  job  to 
keep  alert  eyes  on  the  adven¬ 
tures  and  misadventures  of  some 
2’/^  million. 

After  long  experience  as  a 
general  news  and  sports  re¬ 
porter  on  the  suburb’s  largest 
weeklies,  Mr.  Gaffney  was  hired 
originally  as  a  day  side  dis¬ 
trict  man  and  picked  for  the 
early  AM,  or  in  police  parlance, 
“last  out”  tour  of  duty  by  City 


AUSTRALIA'S 

Expanding  Wealfh 
Offers  Opporfunifies 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
a#  living,  and  the  mounting 
successes  of  over  800  U.  S. 
csmpanles  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 


and  have  $500,000,000  invested 
In  Australia. 

To  keep  In  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  In  Australia  read 
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Editor  Stanley  G.  Thompson  six 
years  ago. 

“Then,  too,”  he  explains, 
“with  these  hours  I’m  spared 
two  of  modern  civilization’s 
greatest  blights  —  The  to-and- 
from  work  traffic  jam  and  the 
late,  late  TV  show.” 

Now  he  wouldn’t  care  to  work 
any  other  hours,  he  says.  The 
main  reason  he  favoi's  “last 
out”  is  his  belief  that  most  good 
crime  stories  break  at  night  and 
he’s  allowed  a  particular  inde¬ 
pendence  in  working  on  his  own 
on  some  of  the  biggest  news 
breaks.  There  is  no  pressure  of 
deadlines  on  his  shift. 

The  houi'S  also  allow  Jack, 
an  ardent  golfer  who  shoots  in 
the  low  80’s,  to  pursue  this  one 
great  hobby. 

A  lean,  medium-sized,  sharp- 
featured  man  whose  complexion 
attests  to  his  many  days  on 
the  golf  course,  all  seasons,  he 
has  a  sympathy  for  people  and 
their  problems  plus  a  large 
bump  of  curiosity  not  satisfied 
with  surface  facts.  A  friendly, 
courteous  manner  has  put  him 
on  a  first-name  basis  with  most 
of  the  policemen  and  firemen. 

Crime  and  Calamity 

On  night  side,  Mr.  Gaffney 
has  covered  just  about  every 
type  of  crime  and  calamity  that 
a  metropolitan  daily  reporter 
can  experience,  for  on  his  hours, 
homicide  is  commonplace  as  are 
multiple-alarm  fires.  A  fire  in 
a  chemical  plant  sent  him  to  the 
hospital  suffering  effects  of  in¬ 
haling  chlorine  gas,  but  the  most 
memorable  story  of  all,  he  re¬ 
calls,  was  the  kidnaping,  by  a 
madman,  of  a  Catholic  priest. 

“It  was  on  a  cold  morning 
in  March,  1956,  when  Joseph 
Madara  called  the  city  desk  of 
the  Daily  News  and  inferred 
that  he  was  tired  of  living,”  Mr. 
Gaffney  recalls.  “The  mixed-up 
1  kid  inferred  that  he  would  take 
,  a  shot  at  someone  in  the  pres¬ 
ence  of  police,  on  the  theory 
that  he  would  be  killed  by  them 
in  return  and,  as  an  after¬ 
thought,  requested  that  a  priest 
be  on  hand  at  Reybum  Plaza 
(directly  across  the  street  from 
City  Hall)  in  the  event  that  he 
might  consider  availing  himself 
of  the  last  rites  of  his  church.” 

“He  arrived  at  the  Plaza  at 
1:30  A.M.  with  a  very  red-faced 
patrolman,  Joseph  Brady,  in 
tow.  He  had  just  disarmed 
Brady.  With  a  gun  in  each  hand, 
he  greeted  Father  John  J.  Lynch 
and  a  little  later.  Detective  Ed¬ 


ward  Witherspoon.  Other  police 
lurked  nearby,  unable  to  make 
a  move  against  the  armed  man 
for  fear  of  a  blood  bath  on  the 
Plaza,  while  Madara  engaged 
the  men  in  conversation  and 
threw  a  couple  of  shots  into  the 
air  to  emphasize  his  arguments. 

The  Cliasc 

“Finally,  it  seemed  as  though 
Madara  was  calmed  down 
enough  to  agree  to  get  into  a 
car  and  drive  to  the  Abbott.s- 
ford  Homes  Project  and  discuss 
the  situation  with  his  wife.  Be¬ 
fore  Witherspoon  climbed  in 
back  of  the  wheel,  he  passed 
his  gun  to  the  wild-eyed  Madara 
following  a  double  barreled  in¬ 
vitation.  Brady  was  also  mo¬ 
tioned  into  the  front  and  Father 
Lynch  ordered  to  join  him  in 
the  front  seat.” 

“Through  a  comedy  of  errors, 
the  car  faded  into  the  night  and 
disappeared.  ETvery  cop  in  the 
city  was  ordered  to  search  for 
it,  and  reporters  and  photogra¬ 
phers,  naturally  enough,  were 
also  extremely  interested  in  its 
whereabouts. 

“At  the  time  you  wouldn’t 
have  bet  a  dime  as  to  where 
Madara  would  go  or  what  he 
would  do,  but  I  radio’d  Hank 
Yocum  and  Russell  Hamilton 
Sr.  at  the  city  desk  and  headed 
for  the  project.  Soon  the  desk 
radioed  that  the  car  had  been 
spotted  in  the  Northeast  near 
his  in-law’s  home.  After  stop¬ 
ping  there  for  a  short  time 
while  the  police  stood  by  help¬ 
lessly  a  half  a  block  away,  the 
car  roared  off  again  to  signal 
the  start  of  the  strangest  chase 
in  the  history  of  the  police  de¬ 
partment. 

“After  the  scramble  for  cars, 
I  found  myself  No.  5  in  the 
line  of  vehicles  heading  north 
toward  the  city  limits.  As  the 
pursuit  continued  northward, 
my  first  of  many  motor  vehicle 
violations  occurred  when  I  was 
forced  to  pass  the  police  red 
wagon  and  two  cops  with  com¬ 
plexions  to  match.  On  the  Roose¬ 
velt  Boulevard  I  took  a  quick 
glance  at  my  speedometer.  92 
miles  per  hour!  We  passed  the 
city  limits  before  I  found  my¬ 
self  fourth  in  line  at  only  70 
m.p.h.  Then,  out  of  the  dark¬ 
ness,  two  state  troopers  eased  up 
beside  me.  I  pointed  to  those 
ahead.  They  conferred  briefly 
and  got  in  line  too. 

“The  cavalcade  sped  north. 
Madara  ordered  Witherspoon 
over  the  bridge  to  Burlington, 
N.  J.  A  barricade,  set  up  at  the 
bridge  earlier,  had  been  dis¬ 
carded  as  too  risky  for  the  cap¬ 
tives,  and  we  whipped  through 
the  toll  gates  at  50  mph  and 
not  a  damned  one  of  us  paid 
the  5c  fee. 


John  J.  Gaffney 

“In  the  meantime  he  con¬ 
tinued  to  ignore  the  cease  and 
desist  pleas  being  fired  over  the 
car’s  two-way  police  radio,  and 
according  to  what  I  learned 
latei’,  was  taking  devilish  de 
light  in  the  furore.  Father 
Lynch,  who  had  been  left  be¬ 
hind  when  Madara  stopped  at 
his  in-law’s,  was  now  ridini;  in 
the  car  directly  following  Ma¬ 
dara.  The  priest’s  pleas,  pins 
assurance  from  Madara’s  wife 
that  things  would  be  better  at 
home  took  the  steam  out  of  Joe. 
And  the  story.  Who  knows  what 
might  have  happened? 

The  (Jimax 

“The  crazy  game  of  follow- 
the-lcader  weaved  back  to  Phila¬ 
delphia  and  to  the  project  that 
Joe  called  home.  Slowly,  so  as 
not  to  irritate  the  unpredictable 
Madara,  we  drove  into  the  nar¬ 
row  streets  and  parked.  It  was 
4:30  as  I  saw  Madara,  Brady 
and  Witherspoon  ease  out  of 
their  car.  There  was  a  quid 
flurry,  and  three  men  were  on 
the  ground.  Witherspoon  had 
conned  Madara  for  a  second  and 
that  was  all  that  he  needed. 
Brady  joined  the  fray  as  the 
detective  grabbed  Madara’s  gun 
arm  and  a  hundred  cops,  from 
behind  cars,  trees  and  houses 
made  a  mountain  atop  Madara. 
Swept  up  in  this  wave  of  man¬ 
power,  I  was  punched,  kicked 
and  knocked  down.  Finally  th*re 
was  a  wail  from  Joey,  the  object 
of  their  attentions.  'Let  up,  yo" 
guys.  Somebody’s  liable  to  get 
hurt!’ 

“Lack  of  employment  and  do¬ 
mestic  troubles  were  given  as 
the  cause  of  Madara’s  phony 
suicide  attempt.  He  hadn’t  the 
slightest  notion  of  leaving 
world  behind,  we  later  learned 
But  what  a  cha.se!” 

So  much  for  the  advantage 
of  the  “last  out”  shift.  The  big 
disadvantage,  Mr.  Gaffney  says, 
is  eating  three  breakfasts  a  day- 
“They  love  me  in  Battle  CreA 
he  grins. 
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special  capitol  correspondent  for  The  editing  chore  at  the  cen- 
a  number  of  stote  papers;  Tom  tral  office  has  consisted  primar- 
Flake,  staff  writer  for  the  Nash-  ily  of  straightening  syntax, 
ville  Banner,  and  Wallace  West-  eliminating  adjectives,  loaded 
feldt,  staff  writer  for  the  Nash-  words  and  extraneous  matter, 
ville  Tennessean;  Richard  More- 
head,  Austin  bureau  of  the  Dal¬ 
las  (Tex.)  Morning  News; 


Southern  Reporting 
Service  Broadened 


and  putting  the  book  together  in 
readable  and  attractive  form.  Of 
necessity,  an  editorial  judgment 
Oyerton^Jones,  asswiate  ^ditor  must  be  exercised  since  invari¬ 
ably  there  is  more  news  to  re¬ 
port  than  can  be  placed  in  the 
16  tabloid-size  pages  to  which 
Southern  School  News  is  lim- 
These  writers  have  been  in-  Ited.  'the  guides  against  which 
structed  from  the  beginning  to  this  judgment  is  measured  arc 
provide  full  and  detailed  reports  the  usual  ones  of  importance, 
on  events  dealing  with  the  perspective  and  balance, 
school  segregation  -  desegrega-  From  time  to  time,  it  is  recog- 
tion  issue  in  their  respective  nized  that  the  complete  story 
states.  They  were  .specifically  of  education  in  the  South  cannot 
enjoined,  when  writing  for  be  told  simply  by  monthly  re- 


Nashville,  Tenn.  of  the  following:  Frank  Ahl- 

A  ‘unique  journalistic  experi-  gren,  editor  of  the  Memphis  of  the  Richmond  (Va.)  Times- 
ment,’  the  Southern  Education  (Tenn.)  Commercial  Appeal,  Dispatch;  and  Thomas  F.  Staf- 
Eeporting  Service  founded  four  chairman;  Thomas  R.  Waring,  ford,  assistant  to  the  editor  of 
years  ago,  has  assumed  a  still  editor  of  the  Charleston  (S.  C.)  the  Charleston  (W.Va.)  Gazette. 
broader  function  as  a  research  News  and  Courier,  vicechalr- 
eenter  for  students  and  scholars  man;  Harvie  Branscomb,  chan¬ 
working  in  the  field  of  school  cellor  of  Vandei’bilt  University; 
segregation  -  desegregation  and  Luther  H.  Foster,  president  of 
in  related  areas.  Tuskegee  Institute;  Coleman  A. 

An  PirfcTKiivp  lihrnrv  cnllpc-  Harwell,  editor  of  the  Nashville 
tion  of  more  than  150,000  items  (Tenn.)  Tennessean;  Henry  H. 
offers  data  both  for  the  news-  Hill,  president  of  George  Pea- 
man  who  covers  history  in  the  body  College;  C.  A.  McKnight, 
rough  and  for  the  academician  editor  of  the  Charlotte  (N.  C.) 
who  seeks  to  polish  and  intei'pret  Observer;  Chaides  Moss,  execu- 
it  The  collection  includes  the  editor  of  the  Nashvdle 

complete  newspaper  account  of  (Tenn.)  Banner;  George  N.  placed  in  force  at  the  central 
the  period  in  the  form  of  news  Redd,  dean  of  Fisk  University;  office  where  research  is  done  in 
clippings  from  some  60  regional  Shoemaker,  editorial  page  ^roneral  fields  crossing  over  state 

and  national  newspapers  and  editor  of  the  Miami  (Fla.)  Her-  lines, 
editorials  from  some  500.  In-  Bert  Struby,  general  man- 

eluded  also  are  hundreds  of  of  tbe  Macon  (Ga.)  Tele-  Perspective  and  Balance 

magazine  articles,  texts  of  re-  News;  and  Henry  I.  Authors  of  the  occasionally 

ports  and  speeches  and  the  com-  ^  » 1 1  e  t  t,  superintendent  of  solicited  articles  in  various  tech- 
plete  legislative  and  court  record  schools  of  Richmond,  Va.  ^g 

of  the  issue.  This  collection  now  C.  A.  McKnight,  then  editor  psychology  and  school  adminis- 
is  being  put  on  microfilm  for  of  the  Charlotte  (N.  C.)  News,  tration — are  given  similar  di¬ 
marketing  (on  a  nonprofit  basis)  was  the  first  executive  director,  rections. 
to  newspapers  and  magazines.  He  was  succeeded  in  1955  by 

libraries,  universities  and  other  Don  Shoemaker,  former  editor  _ 

institutions.  of  the  Asheville  (N.  C.)  Citizen,  i 

SERS  was  conceived  in  1954  Edward  D.  Ball,  veteran  As- 
just  before  the  historic  decisions  sociated  Press  correspondent  m  m  M  . 
of  the  Supreme  Court  held  that  and  bureau  chief,  became  direc-  ■  ;  ■ 

segregation  in  public  schools  is  *n  July  1958.  ^  H  i 

unconstitutional.  Editors  of  the  IJ.,  of  Correspondents  I  ■  i 

country’s  leading  newspapers 

were  meeting  in  convention  at  Among  the  correspondents  for  k 

the  time  and  some  southerners  Southern  School  News  are:  Wil-  )||||^^  Ib  ~ 

among  them,  foreseeing  the  im-  liam  H.  McDonald,  assistant 

pact  of  these  pending  decisions  editor  of  the  Jfonf.qromcr2/  (Ala.)  IB  ^ 

on  education  in  the  South,  be-  Advertiser;  William  T.  Shelton,  ' — r 


n  were  on 


second  and 
le  needed. 


^  SAN  DIEGO:  A  BIGGER  MARKET 

With  1957  retail  sales  totaling  $1,133,359,000.00 
the  San  Diego  market  ranks  23rd  among  the  nation’s  280  Metropolitan 
County  Areas.  Sell  this  alive  and  thriving  market  through 
The  San  Diego  Union  and  Evening  Tribune.  Combined  daily  circulation: 
more  than  200,000  !  84.4%  readership  —  unduplicated. 
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idvantages 


with  Mergenthaler 
Linotype  Parts 


$1.5  Million 
Plant  Project 
Begun  in  N.C 


ADDITION  to  the  Winston- 
Salem  (N.C.)  Journal  and  Sen¬ 
tinel  building,  left,  will  be  con¬ 
structed,  right,  along  lines  of  ar¬ 
chitect's  drawing  here.  Glass  panel 
will  permit  public  to  view  presses. 


Ham’  Radio  Page  l  Turns 

All  Editorial 


Features  of  the  building  addi-  W  ^  ^ ’o  1  lAr 

tion  will  include  a  glass  panel  ’  vJLC  1  dlly 
through  w’hich  the  public  may 

watch  the  newr  press  in  opera-  Grants  Pass,  Ore. 

tion.  “There’s  a  lot  of  help  avail- 

Engineers  for  the  building  are  al)le  to  cover  news  of  elections 
Chas.  T.  Main,  Inc.,  of  Boston,  if  you  know  where  to  look,”  said 
Associate  architects  are  Lash-  Gerald  G.  Acklen,  news  editor 
mit,  James,  Bro>\'n  and  Pollock  of  the  Grants  Pass  Daily 
of  Winston-Salem.  Courier. 

•  Mr.  Acklen  is  a  young  man 

1?  !•»  •  ID  back  up  his  statements, 

li.<lltorial  rage  too,  because  he  and  his  wife, 

‘Brilliance’  Cited  Ruth,  won  both  the  Associated 

Press  and  United  Press  Inter¬ 
national  prizes  for  fast  election 
retuiTis  on  November  4.  Mrs. 
Acklen,  as  UPI  stringer,  worked 
the  night  shift  at  the  county 
clerk’s  office.  Josephine  County 
has  slightly  under  20,000  voters 


d  Man-  Easton,  Pa. 

lid  cur-  The  “brilliance  of  the  edi- 
norning  torial  page”  of  the  Easton  Eor- 
ternoon  press  has  earned  its  editor,  Don- 
le  Sun-  aid  P.  Keith,  recognition  by  a 
lel,  76,-  national  press  honor  fraternity. 

John  J.  Harmon,  president  of 
will  be  Lehigh  University  Journal- 
lesigned  j^ni  School’s  chapter  of  Pi  Delta 
Colonial  Epsilon,  announced  that  the  .so- 
present  ciety  would  confer  an  honorary 
a  brick  membership  on  Mr.  Keith  at 

ceremonies  Dec.  4  in  Bethlehem,  •  ^  ^  /-.i  i, 

Pa.,  home  of  the  University.  ^y  12:30  a.m.,”  Mr.  Acklen  said.  >nto  Quarter  Century  Clu^ 
Mr.  Harmon  said  the  decision  As  it  was,  the  Courier’s  last  News-Sentinel  the 

Hill  i  to  confer  the  honor  was  based  report  was  sent  at  2:25  a.m.  ^ette  and  Fort  Wayne  New^- 

■■■11  on  “the  brilliance”  of  the  editor-  The  secret  of  that  newspaper’s 

ial  page  of  the  Easton  Express,  success  lies  in  the  co-operation  25-year  pins  were  Cliff  Mi  ■ 

Mr.  Keith  has  been  a  member  of  18  amateur  radio  operators  ^lu»«nist,  and  Waldomer  • 
of  the  newspaper  staff  for  six  in  Grants  Pass.  The  individual  proof  reader.  The  c 

>  years.  operators  are  assigned  a  cer-  now  has  110  members. 

.  •  tain  number  of  precincts  within  • 

A  TA.  •  1  1  n  -j  the  radius  of  their  power.  These  „  .  a  j 

Dividends  Paid  returns  are  relayed  to  a  short-  Boating  Story  Award 

Augusta,  Ga.  mobile  unit  set  up  at  the  The  Thomas  Fleming  Day 

'  Stockholders  of  Augusta,  Courier  office.  Award  for  newspaper  writing  on 

7  Newspapers  Inc.  have  received  “The  ham  operators  can’t  take  recreational  boating  activities 

r  $108,796.66  in  dividends  during  any  pay,  either,”  Mr.  Acklen  will  be  given  for  the  first  time 

L _  the  past  fiscal  year.  These  of-  said.  “We  have  coffee  and  dough-  early  next  year  for  articles 

||H||||B  ficers  were  re-elected:  W.  S.  nuts  or  hamburgers  on  hand  for  published  in  1958.  The  award. 
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Resurgent 
Phila.  News 
Tells  Its  Story 

Philadelphia 
A  daily  circulation  gain  of 
over  40%  in  the  last  11  months 
is  the  story  of  the  dramatic 
stride  forward  of  the  Philadel¬ 
phia  Daily  News  under  the  di¬ 
rection  of  Walter  H.  Annen- 
berg. 

A  campaign  to  inform  adver¬ 
tisers  of  the  Daily  News’ 
achievements  is  underway  with 
ads  in  newspapers  throughout 
the  country  and  in  the  trade 
press. 

The  gains  are  in  solid,  sub¬ 
stantial  circulation,  according  to 
Natt  Getlin,  Daily  News’  adver¬ 
tising  director,  who  stresses  that 
no  contests  were  held  and  no 
prizes  awarded  in  obtaining  new 
circulation.  Steady,  hard  hitting 
promotion  that  informed  the 
public  of  the  greatly  improved 
product  is  credited  with  the 
gain. 

(Ker  220,000  Mark 

Credited  with  a  daily  circula¬ 
tion  of  156,122  a  year  ago,  the 
Daily  News  reached  220,601 
average  daily  circulation  for 
October,  1958,  over  80%  con¬ 
centrated  in  the  city  zone. 

Now  in  its  32nd  year,  the 
Daily  News,  this  city’s  only 
tabloid,  was  purchased  in  1955 
by  Matthew  H.  McCloskey,  a 
local  builder  and  Democratic 
Party  leader.  New  presses  and 
trucks  were  purchased  to  re¬ 
place  obsolete  and  worn  out 
equipment:  new  business  and 
editorial  executives  were  hired 
and  the  news  staff  was  bolstered. 
"The  Bright  Difference”  of  the 
new  Daily  News  was  widely 
promoted. 

Circulation  and  advertising, 
however,  failed  to  reach  the  level 
necessary  for  profitable  opera¬ 
tion  and  conjecture  as  to  the  fate 
of  the  paper  varied  when  it  was 
purchased  last  December  by 
S.R.B.  TV  Publications,  a  sub¬ 
sidiary  of  the  Triangle  Publi¬ 
cations,  of  which  Walter  H. 
Anncnberg  is  president. 

For  a  period  prior  to  the  pur¬ 
chase  of  the  paper  by  the  S.R.B. 
TV  publications  ’round-the- 
clock  publication  had  been  tried, 
none  too  successfully.  The  late 
evening  edition  was  dropped 
^ter  a  short  trial  but  the  Daily 
News  was  still  being  published 
from  early  morning  to  late 
afternoon  at  the  time  it  changed 
ownership. 

Under  Mr.  Annenberg’s  direc¬ 
tion,  the  rebuilding  of  the  Daily 
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News  began.  One  of  the  first 
changes  was  the  revision  of  the 
edition  schedule  so  that  the 
paper  would  reach  the  public 
during  normal  afternoon  news¬ 
paper  hours. 

A  short,  melodic  announce¬ 
ment,  advising  the  listener  to 
“Get  the  Daily  News,”  is  broad¬ 
cast  frequently  over  local  TV 
and  radio  stations.  An  annoimcer 
then  proceeds  to  tell  why. 

Ads  as  to  current  and  future 
features  are  displayed  in  the 
Philadelphia  Inquirer,  the  local 
edition  of  the  magazine  TV 
Guide,  on  newsstand  and  truck 
placards  and  in  the  paper  itself. 

Among  the  30  features  added 
in  the  past  year  are  a  women’s 
section  that  usually  runs  from 
four  to  five  pages;  an  expanded 
TV  program  and  news  section; 
more  nationally  known  column¬ 
ists;  an  expanded  amusement 
and  sports  section  and,  on  week¬ 
ends,  a  real  estate  news  and 
advertising  supplement.  Seriali¬ 
zation  of  life  stories  of  theat¬ 
rical  and  international  person¬ 
alities  prominent  in  the  news 
are  also  featured. 

The  “Feature  Fortnight,”  a 
two-week  promotion  of  extra 
feature  bonuses  which  began  on 
Oct.  26,  is  proving  one  of  the 
most  successful  promotions  to 
date,  according  to  Daily  News 
executives. 


Political  News 
OnEditors’ Agenda 

Boston 

The  New  England  Society  of 
Newspaper  Editors  will  hold  its 
fourth  annual  convention  at  the 
Parker  House,  here  Dec.  5-6. 

The  first  day’s  program  will 
open  with  a  discussion  of  news¬ 
paper  coverage  of  the  political 
campaign  by  Arthur  Rowse  of 
the  Boston  Traveler,  author  of 
“Slanted  News.”  A  panel  dis¬ 
cussion  will  follow  on  “Show 
Biz  and  the  Press:  A  Legitimate 
Affair?”  featuring  an  editor,  a 
drama  critic,  a  theatrical  pro¬ 
ducer  and  a  press  agent. 

Dr.  Fred  L.  Whipple,  Direc¬ 
tor  of  the  Astrophysical  Observ¬ 
atory  of  the  Smithsonian  Insti¬ 
tution,  will  discuss  “The  Geo¬ 
physical  Year.”  Panel  discus¬ 
sions  will  deal  with  newsroom 
training  plans  and  “The  Care 
and  Feeding  of  Editorial  Policy.” 
Dinner  speakers  will  describe 
“The  Nuclear  Submarine  in  the 
Missile  Era.” 

A  panel  consideration  of  “The 
Russian  Challenge  to  American 
Education,”  is  scheduled  Dec.  6. 
NESNE  members  will  be  lunch¬ 
eon  guests  of  the  Boston  Globe. 
Clifton  Daniel,  New  York  Times, 
will  discuss  “Task  Force  Jour¬ 
nalism.” 

for  November  22,  1958 


N.  Hampshire 
Anti-Secrecy 
Law  Proposed 

Concord,  N.  H. 

A  proposed  public  right-to- 
know  bill  for  New  Hampshire 
was  endorsed  by  representatives 
of  15  daily  and  weekly  news¬ 
papers  of  the  state  at  the  sec¬ 
ond  annual  New  Hampshire 
Newspaper  Conference. 

The  bill,  prepared  by  a  seven- 
member  committee  at  the  con¬ 
ference  will  be  offered  at  the 
1959  meeting  of  the  New  Hamp¬ 
shire  Legislature  by  State  Sen¬ 
ator  Edward  J.  Bennett,  pub¬ 
lisher  of  the  Bristol  (N.  H.) 
Enterprise. 

Meetings  and  Records 

The  proposed  law  would  guar¬ 
antee  public  access  to  meetings 
and  records  of  government 
bodies  at  all  levels  within  the 
state.  It  provides  that  all  meet¬ 
ings  be  open  to  the  public,  un¬ 
less  the  boards  by  a  two-thirds 
vote  decide  to  go  into  executive 
session.  Adoption  of  ordinances, 
rules  or  contracts  during  such 
closed  sessions  are  banned.  All 
public  records  are  to  be  open  for 
public  inspection. 

Exceptions  include  matters 
which  by  statute  or  by  Federal 
grant-in-aid  requirements  can¬ 
not  be  made  public. 

Tw’enty-four  other  states  now 
have  similar  anti-secrecy  laws. 

Gov.-Elect  Wesley  Powell,  a 
Republican,  in  a  speech  at  the 
close  of  the  conference  Nov.  17, 
charged  some  New  Hampshire 
newspaper  publishers  with  in¬ 
tellectual  dishonesty  and  per¬ 
sonal  hypocrisy.  He  said,  how¬ 
ever,  he  will  support  a  right-to- 
know  bill. 

Political  Slander 

“My  reference  is  to  certain 
publishers  and  editors  who  re¬ 
fuse  to  recognize  the  constitu¬ 
tional  right  of  some  of  their 
colleagues  at  the  same  time  they 
use  their  own  news  columns  and 
editorials  to  advertise  their 
political  babies  and  to  commit 
political  slander,”  he  asserted. 

“Some  of  you  prate  about  the 
right  to  know  and  the  freedom 
of  the  press  yet  many  times  will 
not  print  what  you  do  know  and 
would  as  often  deny  freedom  of 
expression  to  those  whom  you  do 
not  like  or  with  whom  you  do 
not  agree,”  he  continued.  “I 
completely  respect  the  right  of 
any  publisher  or  editor  to  say 
editorially  what  he  wants  even 
though  I  may  disagree  with  his 
position  and  the  wray  he  ex¬ 


pressed  it.  You  who  are  in  the 
newspaper  profession  would  do 
well  to  show  like  respect  for 
each  other.” 

Mr.  Powell  was  opposed  in 
the  campaign  by  several  usually 
Republican  newspapers  which 
said  they  agreed  with  Powell’s 
Democratic  opponent,  Bernard 
L.  Boutin,  that  Powell  was  a 
puppet  of  William  Loeb,  pub¬ 
lisher  of  the  Manchester  (N.  H.) 
Union  Lender  and  Sunday 
News.' 


Adolph  S.  Ochs 
School  Dedicated 

The  new  Adolph  S.  Ochs 
School,  named  in  honor  of  the 
late  publisher  of  the  New  York 
Times,  was  dedicated  Nov.  18. 
It  is  located  at  Tenth  Avenue 
and  W.  53rd  Street,  New  York 
and  has  a  capacity  of  1,208  pu¬ 
pils  in  kindergarten  through  the 
sixth  grade. 

Speakers  included  Arthur 
Ochs  Sulzberger,  assistant  treas¬ 
urer  of  the  Times  and  grandson 
of  Mr.  Ochs.  Entrance  to  the 
school  auditorium  features  a 
bust  of  Mr.  Ochs,  which  was 
given  by  the  Times  on  behalf  of 
Mr.  and  Mrs.  Arthur  Hays  Sulz¬ 
berger,  and  a  mosaic  mural  de¬ 
picting  the  printing  of  the  first 
newspaper  in  America. 


American  Weekly 
Moves  to  Midtown 

The  221  New  York  employees 
of  the  American  Weekly  and 
Puck,  The  Comic  Weekly,  went 
to  work  this  week  at  their  new 
offices  in  the  34-story  “gold” 
skyscraper  at  575  Lexington 
Avenue.  These  two  Hearst  prop¬ 
erties  have  a  15-year  lease  on 
the  fourth  and  fifth  floors  and 
will  occupy  62,600  square  feet. 

The  new  offices  are  closer  to 
the  heart  of  the  advertising  busi¬ 
ness.  Formerly,  the  Weekly  and 
Puck  occupied  their  own  11- 
story  building  at  63  Ve.sey 
Street. 

• 

Melrose  Ups  Linage 
For  Next  2  Months 

An  intensive  ad  campaign 
(via  Doner-Peck,  Inc.)  of  fulL 
page  insertions  in  17  newspapers 
covering  New  York  City,  Long 
Island  and  Westchester  County 
was  launched  this  week  by  Mel¬ 
rose  Distillers  Co.  to  promote 
Melrose  Rare  as  “the  vintage 
whiskey.” 

Stanley  B.  Mona.sch,  adver¬ 
tising  director,  said  the  com¬ 
pany  will  use  more  newspaper 
linage  locally  during  the  next 
two  months  than  was  scheduled 
for  the  brand  during  the  entire 
calendar  year  of  1957, 


f 


SYNDICATES 


Bill  Morris?  Heck, 
He’s  Just  Plain  Spoken 

By  Janies  L.  CoIIings 


After  you’ve  heard  about  Bill  the  pedantic  and  prissy  (he’s  not 
Morris  and  his  background,  you  sure  which),  he’ll  exchange 
reasonably  expect  to  meet  a  man  double  negatives  and  split  in- 
with  scholarly  beard  and  words  finitives  with  anybody.  He  can 

be  a  truck  driver  of  the  langu¬ 


age. 

This  is  a  Harvard  man  with 
an  Ohio  State  approach  to  life, 
people  and  words,  as  evident  in 
his  new  column,  “Watch  Your 
Language,”  out  of  Bell  Syndi¬ 
cate  Dec.  8  six  times  a  week.  Persian  word  ‘bazar.’  ‘Bizarra,’  book  publishers,  as  editor-in- 
Bill  thus  starts  double  duty:  he  meaning  odd  or  unusual  in  ap-  chief.  He’s  author  of  “It’s  Easy 
is  also  the  author  of  “Words,  pearance  or  behavior,  comes  to  Increase  Your  Vocabulary,” 
Wit  and  Wisdom,”  now  six  years  from  the  Spanish  ‘bizarro,’  brave  and  in  January  he  and  his  wile, 
old  with  the  same  syndicate.  or  gallant.”  Mary  Davis  (OSU  ’34),  are 

„  .  ,  j  4  ,  “Words  are  frustrating  little  coming  out  with  “The  Word 

Vues  ion  an  .  nswer  gremlins  who  louse  up  type-  Game  Book”  (Harper’s). 

“Why  another  word  column,  writer  keys  when  you  try  to 
Bill?”  write,  Bill.  How  many  of  them 

“Well,”  he  said,  “the  new  fea-  are  you  personally  acquainted 
ture  is  150-175  words.  It’s  de-  with?”  AP  Newsfeatures  is  bringing 

signed  for  those  papers  that  “Oh,”  he  said  over  alphabet  the  American  past  alive  with  its 
believe  350-375  words  —  the  soup  at  the  Harvard  Club,  “there  series  of  articles  and  illustra- 
length  of  ‘Words,  Wit  and  Wis-  are  well  over  1,000,000  words  in  tions  from  American  Heritage, 
dom’ — are  too  much.  ‘Watch  the  English  language  (exclusive  the  hard-cover  history  magazine. 
Your  Language,’  of  course,  will  of  technical  words)  and  I  figure  APN,  which  has  acquired  re- 
be  offered  only  in  those  cities  I  can  recognize  80,000.  I  use  print  rights,  will  distribute  one 
where  the  old  one  is  not  about  40,000  of  them  in  writing  article  a  week  to  subscribing 
running.”  and  speak  at  least  50,000.  papers  beginning  Jan.  4.  Black- 

The  format  for  WYL,  he  said,  “I  want  to  qualify  that  1,000,-  and-white  illustrations  will  be 
will  be  q.  and  a.,  and  will  go  000.  Don’t  forget,  new  words  mailed  regularly  and  color  trans- 
something  like  this:  are  being  created  every  day,  and  parencies  or  mats  will  go  out 

“Q.  Can  you  tell  me  if  the  there  is  no  count  on  the  number  every  other  week.  It  will  be  a 
word  ‘bizarre’  is  in  any  way  of  technical  words.  The  Air  continuing  feature, 
related  to  ‘bazaar’?  Force  alone  has  a  splendid  600-  Wes  Gallagher,  assistant  gen- 

“A  There  is  no  etvmoloeical  dictionary  full  of  technical  eral  manager,  comments: 

relation TtwLr  these  wS  '^^rds.  Then  there  _  are  the  «it  is  somewhat  ironic  that 


LADY,  HE'S  GOOD! — ^The  Banshees'  Silver  Lady  Award  is  presented  to 
Jim  Bishop,  center.  King  Features  Syndicate  columnist,  by  Chief  Banshoo 
Arthur  "Bugs"  Baer,  at  left,  and  J.  D.  Gortatowsky,  president  of  KFS, 
at  right.  Ceremony  took  place  at  luncheon  attended  by  1,000  Bishop 
admirers. 


HERITAGE  REPRINTS 


Ever  since  Brenda  saved  The  Child  of  the  Zodiac, 

she’s  been  frightened  by  eerie  events  — which 

scared  her  stiff!  But  now  she  finds  Ruff  Bannister 

has  been  making  her  a  guinea  pig— and  is  going 

to  use  the  material  he  collected  to  w  rite  a  play,  “The  Power  of 

Suggestion”!  Will  he  get  away  with  it? 


Leading 

Corrected  Typesetter  Tape 
For  All 
Text  Features 
and 

CHRISTMAS 
Advertising  Supplements 
Available  in 
—FILLERS— 


Brenda  Starr 


by  Dale  Messick  mixes  chills  and  thrills,  romance  and  adventure 
in  the  fast-paced  life  of  America’s  favorite  gal  reporter  — who 
always  manages  to  keep  one  step  ahead  of  the  headlines!  Drawn 
and  written  for  newspapers,  the  strip  wins  newspaper  readers 
of  all  ages,  in  families  of  all  incomes!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicaffo  Trihune^J^ew  YnrhNews 

Mmm^  y’e’WM  Buildint/,  York 
Mnc»  Tribune  Toirrr„  VMranu 


POGO  BANISHED 
The  Richmond,  Va.  Times  Di»- 
patch  omitted  the  Pogo  stnp 
Nov.  20,  after  having  edited 
dialogue  in  the  Nov.  14  strip.  The 
strips  dealt  with  comments  on 
the  school  integration  issue, 
Walt  Kelly’s  animal  character* 
a  “speakeasy” 


TAPeeo 


Write  tor  Production  Sehedute 


firjtad  talking  about 

iBBHHiMHIii  school  system. 
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THl  TEAR  SHEET  WE  COULDN’T  KEEP  TO  OURSELVES 


The  Houston  Press 


A  SCRIPPS-HOWARD  NEWSPAPER 

GEORGE  CARMACK,  Editor  RAY  L.  POWERS,  Business  Manager 


THE  NO.  1  CITIZEN 
OF  THE  WORLD  OF 

CARTOON  COMEDY..." 


We're  reproducing  this  editorial  from  the 
Houston  Press,  not  only  because  it  so  well 
expresses  how  hundreds  of  editors  and  mil¬ 
lions  of  newspaper  readers  feel  about  Al 
Capp  and  his  "Li'l  Abner,"  but  because  it 
shows  a  side  of  the  "great  funnyman"  that 
too  few  people  have  had  occasion  to  see. 
It  is  a  side  that  explains  why  the  wonderfully 
satirical  and  always  hilarious  humor  of  "Li'l 
Abner"  is  so  delightfully  and  so  firmly  based 
on  a  solid  foundation  of  human  understand¬ 
ing. 


It. 


fy 

Th 
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Your  Texas  Fans  Say: 
Welcome,  Al  Capp 

To  make  people  laugh  may  come  easy— if 
you  don’t  have  to  do  it  every  day. 

To  make  them  laugh  every  day  for  almost 
25  years— do  this  and  you’ve  Just  about 
achieved  the  impossible. 

Yet  that’s  exactly  what  Al  Capp  has  been 
doing  since  1934  when  he  created  what  many 
people  believe  is  the  greatest  comic  strip  in 
the  history  of  this  field  of  entertainment — his 
beloved  L’il  Abner. 

•  •  • 

Mr.  Capp.  who  probably  much  prefers  to  be 
addressed  as  just  plain  Al— distinzuished  car¬ 
toonist  and  master  of  satire — is  visiting  Hous¬ 
ton  today  and  tomorrow. 

And  we  of  The  Houston  Press  are  particularly 
pleased  over  his  visit  because  his  L’il  Abner 
has  been  a  member  of  our  own  comic  page 
“family”  for  so  many  long  and  entertaining  .• 
years. 

We  are  delighted  also  that  while  addres-^ing 
the  weekly  luncheon  of  the  Houston  Rotary 
club,  visiting  wrious  children’s  haspUals.  and 
attending  other  functions  during  his  stay,  he 
will  have  the  opportunity  to  rub  shoulders  with 
some  of  the  folks  who  deem  him  the  greatest 
—his  reading  audience. 

And  Al  Capp’s  audience  is  legion— not  only 
for  millions  of  Americans  but  people  all  around 
the  world  who  know  him  as  the  creator  of 
Dogpatch.  of  Mammy  Yoakum,  the  Schmoo. 
Lower  Slobbovia  and  scores'of  other  characters 
and  places  just  as  colorful  that  have  become 
household  words. 

•  •  • 

It  is  a  tribute  to  Al  Capp  that  despite  his 
many  honors- such  as  being  awarded  the  Billy 
DeBeck  award  as  the  Nation’s  No.  1  Cartoon¬ 
ist  shortly  after  that  award  was  set  up — that 
he  is  more  than  the  great  funnyman  of  L’il 
Abner  in  the  newspapers.  And  more  than  the 
creator  of  the  Broadway  hit  of  the  same  name. 
He  is  al.so  a  humanitarian. 

In  fact,  he  is  in  Houston  in  his  capacity  as 
Honorary  National  Chairman  of  the  Sister 
Elisabeth  Kenny  Foundation.  He  is  a  man  whose 
heart  is  as  big  as  his  drawing  pen  is  power¬ 
ful. 

For  being  such  a  man— and  becau.'e  he  is 
the  No.  1  Citizen  of  the  world  of  cartoon  com¬ 
edy  and  of  Dogpatch— we  welcome  Al  Capp 
to  Houston. 
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APME 

(Continued  from  page  13) 


Washington  News 
Longer  or  Shorter? 


Usage  of  AP  material,  in¬ 
cluding  story  length,  resulted 
in  a  lively  debate  by  APME 
members  on  excessive  length  of 
Washington  stories. 

J.  Ekiwaixi  Murray,  Los  An¬ 
geles  (Calif.)  Mirror-News, 
urged  AP  to  file  shorter  stories 
and  more  of  them  out  of  Wash¬ 
ington  so  that  afternoon  papers 
can  get  out  on  time.  He  charged 
the  Washington  bureau  was  de¬ 
voting  too  much  space  to  sec¬ 
ondary  material. 

Alfred  J.  Friendly,  Washing¬ 
ton  (D.  C.)  Post  and  Times 
Herald,  speaking  as  a  morning 
paper  ME,  favored  longer  and 
fewer  stories.  He  was  supported 
in  this  respect  by  Frank  Eyerly, 
Des  Moines  (Iowa)  Register  and 
Tribune,  who  suggested,  “Let’s 
have  the  longer  stories  with  the 
fascinating  detail  .  .  .  There  is 
such  a  thing  as  a  copy  desk  to 
edit  stories  to  meet  each  paper’s 
needs.” 

William  L.  Beale  Jr.,  AP, 
Washington  bureau  chief,  ex¬ 
plained  there’s  a  lot  of  news  in 
Washington  which  requires 
longer  stories.  “We  just  try  to 
meet  the  news  problems  as  they 
arise,”  he  explained. 


APME  Learns 
Missile  Setup 


He  suggested  AP  make  iu 
color  pictures  so  outstanding 
they  will  demand  usage  by  mem¬ 
ber  papers;  that  AP  work  to¬ 
ward  getting  costs  down;  and 
develop  more  technical  efficiency. 
He  looks  for  the  day  when  color 
Wirephoto  will  be  a  daily  sen- 


William  P.  Steven,  Mmneop- 
olis  (Minn.)  Star  and  Triburu, 
said  “we  have  got  to  improve 
our  product  or  perish.”  He  told 
how  readership  had  increased 
since  the  Star  two  years  ago 
began  using  full  color  news  pic¬ 
tures  on  two  front  pages  five 
days  a  week. 

Studies  show  the  decline  In 
the  over-all  reading  time  of  the 
evening  Star  has  stopped, 
readership  on  pages  having  color 
has  increased,  Mr.  Steven  saii 


COLOR  photography  is  the  topic  of  the  moment  for  Paul  Swensson, 
Minneapolis  (Minn.)  Star,  and  Howard  Cleavinger,  Spokane  (Wash.) 
Daily  Chronicle. 


Fol  Conference 


Set  in  December 


APME  members  saw  color 
motion  pictures  of  missile  flops 
and  successes. 

Maj.  Gen.  Donald  N.  Yates, 
commanding  general.  Missile 
Test  Center,  Patrick  Air  Force 
Base,  Florida,  told  the  editors: 

“The  principal  problem  in 
connection  with  the  release  of 
missile  information,  of  course, 
is — and  will  continue  to  be — 
security.  This  means  that  no 
matter  how  unfortunate  it  may 
be,  the  public  cannot  be  told 
everything  about  our  present 
capabilities  and  deficiencies  or 
for  that  matter  all  the  details 
of  future  program. 

“The  purpose  of  this  is  not  to 
muzzle  the  press,  mislead  the 
public,  or  in  any  way  hinder  the 
democratic  process.  The  ob¬ 
vious  face  is  that  when  such 
information  appears  in  a  news¬ 
paper,  it  is  available  to  our 
potential  enemy.  Indeed  it  is 
already  necessary  to  furnish  the 
American  public  with  so  much 
information  that  we  also  pro¬ 
vide  the  Soviets  with  a  valuable 
insight  into  our  progpi^ss — an 
insight,  I  might  add,  we  cannot 
possibly  hope  to  get  with  respect 
to  their  activities.” 


Columbia,  Mo. 
A  Freedom  of  Informatior. 
Conference  will  be  held  by  the 
School  of  Joumali.sm  at  the 
University  of  Missouri  here 
Dec.  11-12.  Dean  Earl  F.  Eng¬ 
lish  said  the  conference,  a  hi^- 
light  on  the  Fiftieth  Anniver¬ 
sary  year,  will  be  a  continua¬ 
tion  of  the  conference  held  last 
March,  when  the  National  Free¬ 
dom  of  Information  Center  was 
established  here. 

The  meeting  is  being  called 
“To  focus  again  the  attention 
of  the  American  people  on  one 
of  the  most  pressing  problems 
BRIEFED  on  session  rooms  at  APME  convention:  Left  to  right— C  aude  confronting  newsgatherers  and 
Ramsey.  Asheville  (N.C.)  Citizen  Times;  George  Beebe.  Miami  (Fla.  i^Hividiials  in  a  democracv  The 
Herald;  and  Victor  Hackler,  AP  general  executive.  individuals  in  a  democracy,  iw 

riirht  to  know,  according  to  in. 


Newspaper  Salary  he  didn’t  see  any  value  of  jour- 

1,  cl  j''  nalism  schools  in  t 

Range  Surveyed  dents  for  newspape 

Personnel  problems  were  dis¬ 
cussed  by  APME  members,  with  Editorial  Color 
George  Beebe,  Miami  (Fla.)  r#- 

Herald,  highlighting  his  report  Inmng 


dents  for  newspaper  work 


right  to  know,”  according  to  Di. 
Paul  Fisher  of  the  Journalism 
faculty,  who  is  serving  as  Secre- 


nalism  schools  in  training  stu-  ^ary  for  the  Center. 


Murray  Snyder,  Assistant 
Secretary  of  Defense  for  Pub¬ 
lic  Affairs,  will  appear  on  the 
program.  Also  speaking  and 
moderating  programs  will  be: 


released  to  the  membership  be-  HOP  editorial  color  had  its  James  S.  Pope,  executive  editor, 


fore  the  convention.  inning  at  the  APME  meeting.  Louisville  (Ky.)  Courier-Jo*^- 

A  panel  discussion,  featuring  Color  had  two  enthusiastic  riol  ond  Times ;  Ckileman  A.  Har- 
Alvin  E.  Austin,  head  of  the  spokesmen  and  a  wealth  of  AP  ^gll  editor  Naehville  Tenna- 
University  of  North  Dakota  display  material  to  prove  to  edi-  nean;  J.  Russell  Wiggins,  execn- 
journalism  department,  and  I.  tors  that  editorial  color  is  be-  tjve  editor  Washington  (D.  C.) 


William  Hill,  Washington  (D.  coming  of  age.  Post  -  Times  -  Herald;  Herbert 

C.)  Star,  covered  recruitment.  Howard  Cleavinger,  Spokane  Brucker  editor  Hartfofi 
Mr.  Austin  drew  upon  his  recent  (Wash.)  Chronicle,  said  edi-  (Conn.)  Courant;  and  Hugh 
study  made  for  the  Dow-Jones  torial  color  is  making  giant  Boyd,  publisher.  New  BruP- 
Foundation,  showing  the  need  strides.  “Color  is  contagious  and  unck  (N.  J.)  Home  News. 
for  more  active  recruitment  on  I  hope  you  all  catch  it,”  he  • 


the  part  of  the  newspaper  in-  declared.  “Color  is  a  dramatic  ^  J  Push 


dustry. 


tool  to  help  newspapers  meet 


His  study  shows  11.2%  of  the  the  challenges  of  the  times. 


Los  ANCKU? 
Farmers  Insurance  Group  w 


editorial  department  personnel  Good  color  can  be  produced  Farmers  Insurance  Group  w 
surveyed  were  being  paid  $10,-  without  fancy  equipment,  but  it  place  its  largest  daily  ncwspap«J 
000  or  more  a  year;  6%  from  does  take  dedication  and  en-  schedule  ever  used  when 

$9,000  to  $10,000;  16%  from  thusiasm,  said  Mr.  Cleavinger.  breaks  large-space  insertion*  w 
$7,000  to  $8,000,  and  9.5%  under  “You  can  be  proud  of  your  51  newspapers  in  15 

$4,000  annually.  color,  but  you  should  never  be  during  1959.  Account  is  handlw 

A1  Fb'iendly,  Washington  (D.  satisfied  with  your  editorial  by  Honig-Cooper,  Harrington  * 

C.)  Post  and  Times  Herald,  said  color.”  Miner,  Los  Angeles. 
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By  James  J.  Duller 

IKE  NEEDS  FRED 

Fred  A  Seaton,  publisher-pub¬ 
lic  servant,  is  reported  to  be 
weakening  his  resistance  to 
President  Eisenhower’s  plea  to 
come  back  to  the  White  House 
and  take  over  major  tasks 
dropped  by  Sherman  Adams.  The 
former  U-S.  Senator,  executive 
of  newspaper  and  broadcast  com¬ 
panies  in  Nebraska  and  Kansas, 
was  an  administrative  assistant 
at  the  White  House  before  tak¬ 
ing  his  present  post.  Secretary 
of  Interior.  The  pressure  has  in¬ 
creased  since  Senator  Arthur  V. 
Watkins  of  Utah,  was  defeated 
for  re-election.  Ike  would  like  to 
appoint  Watkins  to  the  Inte¬ 
rior  portfolio  —  Seaton  willing. 
Seaton  is  believed  to  be  more 
reluctant  than  unwilling  to  take 
the  challenging  job. 


■SONG  FUN! 

The  Women’s  National  Press 
Club  entertained  for  26  of  the 
newer  Ambassadors  to  Wash¬ 
ington  and  featured  American 
champagne,  an  American  turkey 
dinner,  American  music,  and 
some  slightly  irreverent  Ameri¬ 
can  humor.  Sample,  addressed 
to  Chinese  Ambassador  George 
C.  K.  Yeh:  “Do  Not  Forsake 
Me.” 

*  w  * 

TAXABLE  SERVICE 

Internal  Revenue  Service  has 
ruled,  for  purposes  of  exemption 
from  the  communications  tax, 
that  a  racing  news  publication 
does  not  qu^ify  as  the  “public 
press,”  nor  does  a  racing  news 
wire  service  qualify  as  a  “news 
ticker  service  furnishing  a  gen¬ 
eral  news  service  similar  to  that 
of  the  public  press.”  When  a 
third  party — a  “drop” — pays  for 
info  from  a  racing  wire  service, 
payments  by  the  third  party  to 
the  sub.scriber  are  taxable,  too. 

*  *  * 

NO  PLACE  FOR  LEGMAN 

Covering  the  Pentagon  isn’t 
the  most  popular  assignment  in 
Washington.  A  fact  sheet  from 
the  Defense  Department  hints 
the  reason:  The  Pentagon  has 
three  times  the  floor  space  of 
the  Empire  State  Building  and 
you  could  fit  the  Capitol  into  any 
of  its  five  wedge-shaped 
sections.  While  270,000  calls  a 
are  made  over  60,000  tele¬ 
phones,  a  shoe  repair  shop  is 
one  of  the  best  patronized  aux- 
maries.  During  an  average  day, 
rentagon  bars  serve  33,000  cups 
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of  coffee,  6,000  pints  of  milk, 
and  6,000  soft  drinks.  It’s  a  90- 
cent  taxi  ride  to  the  National 
Press  Club  bar. 


S80  FOR  ‘EXECUTIVE’ 

New  payroll  tests  will  govern 
Federal  wage-hour  law  exemp¬ 
tions  for  executive,  professional 
and  administrative  personnel, 
beginning  Feb.  2.  The  salary 
level  is  one  of  five  factors  con¬ 
sidered  in  determining  whether 
an  employee  comes  within  one 
of  the  classes  exempted  from 
premium  pay  for  overtime  in 
excess  of  the  standard  work 
week  of  40  hours.  Others  deal 
with  such  matters  as  responsi¬ 
bility,  duties,  authority,  and 
whether  the  affected  employee 
spends  a  minimum  of  80  per 
cent  of  his  time  in  the  exempt 
type  of  work.  The  minimum  sal¬ 
ary  test  will  increase  from  $55 
to  $80  a  week  in  the  case  of 
“executive”  personnel,  and  from 
$75  to  $95  weekly  in  the  cases 
of  “administrative”  or  “profes¬ 
sional”  personnel. 


mean  to  a  reporter  covering  the 
Patent  Office,  “combining  re¬ 
silence  and  rigidity.”  He  takes 
it  from  there! 

*  *  * 

CAMPAIGN  FUND  SLEl  TH 

Richard  T.  Allen,  staff  writer 
for  the  Memphis  (Tenn.)  Com¬ 
mercial  Appeal,  has  been  named 
a  special  investigator  for  a  con¬ 
gressional  investigating  commit¬ 
tee,  according  to  Repr.  Clifford 
Davis  (D.,  Tenn.).  Mr.  Allen’s 
work  will  be  with  the  House 
Special  Committee  to  Investigate 
Campaign  Expenditures.  Mr. 
Allen  has  been  granted  a  two 
months’  leave  of  absence  by  the 
newspaper.  He  served  in  a  simi¬ 
lar  capacity  with  the  same  com¬ 
mittee  for  five  months  in  1956. 
*  *  * 

SPEGLAI.ISTS  ADVANCE 

The  Eisenhower  Administra¬ 
tion  again  has  reached  into  its 
staff  of  press  information  spe¬ 
cialists  to  fill  a  place  in  the 
President’s  “kitchen  cabinet.” 
George  C.  Lodge,  31,  son  of  U.N. 
Ambassador  Henry  Cabot  Ix)dge, 
has  been  named  Assistant  Secre¬ 
tary  of  Labor  for  International 
Affairs.  A  former  reporter  for 


the  Boston  Herald,  Mr.  Lodge 
has  been  press  relations  officer 
for  the  U.S.  Department  of 
Labor. 


EMERGENCY  CONTROL  PLAN 

Without  setting  out  specific 
regulations,  President  Eisen¬ 
hower  has  placed  his  signature 
on  a  national  plan  for  civil  de¬ 
fense  and  defense  mobilization 
which  cpntemplates  Federal  con¬ 
trol  of  wages,  salaries,  rents, 
prices,  manpower,  materials,  and 
production  facilities. 

The  President  directed  Leo  A. 
Hoegh,  Director  of  the  Office  of 
Civilian  and  Defense  Mobiliza¬ 
tion,  to  carry  out  periodic  test¬ 
ing  of  plans  and  programs.  The 
draft  anticipates  three  principal 
contingencies:  International  ten¬ 
sion,  not  of  such  extreme  nature 
as  to  require  invocation  of  full 
emergency  authorities;  Limited 
war,  in  which  United  States  is 
engaged  in  overseas  but  in 
which  there  is  no  immediate  ex¬ 
pectation  of  nuclear  attack  on 
the  continental  United  States; 
General  war,  including  massive 
nuclear  attack.  Each  level  of 
government  is  directed  to  set  up 
public  information  facilities  to 
inform  the  public  on  pre-emer¬ 
gency  and  emergency  affairs  im¬ 
portant  to  their  safety,  morale 
and  well-being. 


PATENTED  .SPELLING 

Washington  newsmen  will  be 
confronted  with  a  new  language, 
called  Ruly  English  to  distin¬ 
guish  it  from  Unruly  English — 
the  latter  being  the  one  we  now 
speak.  The  first  installment  of 
Ruly  English  (a  coined  term, 
itself)  will  consist  of  about  150 
terms.  The  words  will  be  dic¬ 
tated  to  mechanical  brains,  the 
idea  being  that  the  machine 
eventually  will  tell  what  has 
been  patented,  and  what  has  not. 
It’s  an  aid  to  infringement  avoid¬ 
ance,  tells  what’s  patentable.  In 
almost  no  time,  RESILIG  will 
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CONTRAST — Gerald  W.  Hunter  oT  Matrix  Contrast  Corp.  is  a  "stand¬ 
out"  among  the  ladies  ot  the  Linotype  delegation  at  the  Boca  Raton 
Club  during  SNPA  intermission.  Left  to  right — Mrs.  Paul  Chisholm,  Mrs. 
Joseph  F.  Schuman,  Mrs.  Jack  W.  Reid  and  Mrs.  J.  A.  Keller  (wife  of 
Linotype's  prexy). 
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(Continued  from  page  9) 


meeting  “that  no  government 
agency  should  have  a  right  to 
restrict,  prohibit  or  penalize 
truthful  advertising  of  any 
product  or  service  that  is  legal 
to  sell.” 

He  said  cost  comparison  re¬ 
search  data  employed  by  other 
media  has  been  accepted,  “de¬ 
spite  the  ridiculous  conclusions” 
by  some  advertisers  and  their 
advertising  agencies. 

“A  fantasy  of  cost  compari¬ 
sons  means  newspapers  must 
be  alert  to  counteract  such  pro¬ 
cedures  —  means  and  methods 
that  fail  to  pass  the  truth-in- 
advertising  standards,”  Mr. 
Cope  declared. 

Printing  Schools 

He  outlined  SNPA’s  support 
of  printing  schools  and  reported 
that  the  Southern  Institute  of 
Graphic  Arts  at  Nashville  en¬ 
joyed  a  30  percent  increase  in 
enrollments  from  advertisements 
which  SNPA  members  ran.  It 
has  trained  more  machine  opera¬ 
tors  than  in  any  year  since  1954, 
though  operational  costs  have 
not  increased.  Members  contrib¬ 
uted  some  $4,000  to  the  institu¬ 
tion  this  year. 

In  Texas,  the  Southwest 
School  of  Printing,  now  a  de¬ 
partment  of  a  state  college,  is 
enjoying  recoi'd  enrollment  of 
49,  of  which  34  plan  to  work 
toward  a  degree  with  a  major 
in  printing,  he  said. 

A  plaque,  in  recognition  of 
his  service,  was  presented  to 
Mr.  Cope  by  the  retiring  board 
chairman,  .James  L.  Knight,  gen¬ 
eral  manager  of  the  Miami  Her¬ 
ald, 

The  publishers  closed  the  con¬ 
vention  with  a  plane  trip  to 
Cape  Canaveral  in  Florida  for 
a  back-stage  look  at  the  scene 
of  America’s  rocket  launchings. 

Attendance  at  the  meeting 
was  575. 

Benson  Ford,  vicepresident  of 
Ford  Motor  Company,  said  the 
most  serious  single  issue  con¬ 
fronting  the  dome.stic  economy 
was  inflation.  While  there  may 
be  a  temporary  lull  in  the  “in¬ 
flationary  rat  race,”  he  urged 
publishers  not  to  overlook  the 
long-range  tendencies  due  to  the 
popular  notion  that  chronic  in¬ 
flation  is  essential  to  economic 
growth. 

Be'tter-Paid  Personnel 
For  More  Advertising 

The  publisher,  himself,  is  the 
master  key  that  opens  the  door 
to  bigger  and  better  business. 

EDITOR  6c  PUBl 


This  was  the  keynote  sounded 
in  panel  sessions  of  the  SNPA  ^ 
convention. 

“The  best  department  raai-  j 

ager  in  the  world  is  ineffective  / 

if  the  publisher  —  the  man  at  ^ 
the  helm  —  puts  a  ceiling  on 
his  imagination,”  said  Howard  s 

Parish,  classifled  ad  consultant  j 

He  applied  his  remarks  prin-  1 

cipally  to  classified  advertising  I 

and  its  untapped  potential.  c 

“Classified  Ads  basically  sup-  I 

ply  desires  already  creaW,  1 

while  display  ads  create  new  de¬ 
sires,”  he  reminded.  “A  liaison  ] 

between  the  two  is  important"  ' 

Instead  of  approaching  sales  i 

with  the  mental  question  “How  1 

many  more  ads  can  we  sell  so 
we  can  make  more  money,”  he 
said,  the  approach  should  be 
“How  can  we  help  the  advertiser 
get  better  results?” 

In  order  to  help  the  adver¬ 
tiser  get  better  results,  he  said, 
publishers  must  give  thought  to 
better  paid  personnel,  better  ad 
writers. 

TTS  Network  Helps 
Smaller  Newspapers 

David  B.  Lindsay  Jr.,  pub¬ 
lisher  of  the  Sarasota  (Fla.) 
Herald-Tribune  and  Journal, 
hailed  network  TTS  as  giving 
smaller  papers  an  opportunity 
to  compete  with  larger  papers. 

Speaking  on  an  SNPA  panel, 
he  said  the  teletypesetter  serv¬ 
ice  gives  a  larger  volume  of 
news  to  smaller  papers,  fur¬ 
nishes  sports  tabulations  and 
.supplemental  feature  material 
set  on  an  advance  basis.  The 
biggest  boon  to  his  papers,  he 
.said,  has  been  availability  of 
automatic  market  reports. 

“The  .service  hasn’t  meant  so 
much  in  a  saving  of  dollars  and 
cents.  Its  real  value  has  been 
enabling  us  to  compete  and  im¬ 
prove,”  he  said. 

But,  he  warned,  the  network 
service  makes  for  “lazy  editing.” 
He  said  network  editing  has 
been  tightened  up  under  pi'es- 
sui’e  from  papers,  however. 

“We’re  not  experimenting 
enough  with  heads,  we’re  letting 
ourselves  become  too  standard¬ 
ized  .  .  .  because  the  tendency 
is  to  use  the  standard,”  he  de¬ 
clared. 

Mr.  Lindsey  mentioned  a  dan¬ 
ger  in  network  TTS,  pointing 
out  that  politically,  the  circuits 
can  be  flooded  with  a  given 
candidate’s  outpourings  which 
a  paper  may  feel  is  essential  to 
use  in  view  of  the  time  element. 

“The  technique  can  be  used 
to  bury  or  feature  a  person  or 
subject,”  he  warned,  “and  pub 
Ushers  should  be  alert  to  it 

He  envisioned  the  day  when 
LISHER  for  November  22,  195« 


SNPA  Spells  Fun 


NINE-LETTER  WORD  meaning  black-and-white-and-read-all-over  would 
make  this  scrabble  game  real  newsy.  Mrs.  Thomas  Walker,  at  right,  of 
Sawyer-Ferguson-Walker  family,  entertaining  her  daughter,  Mrs.  A.  D. 
Wissman,  and  Mr.  and  Mrs.  Barry  Walker,  all  of  Miami, 


Mr.  and  Mrs.  Cecil  B.  Highland 
Jr.  of  Clarksburg  (W.  Va.j  Expo¬ 
nent  and  Telegram. 


Mr.  and  Mrs.  Ralph  E.  Watt 
(Bowater  Paper  Company)  check 
in  from  Atlanta. 


f 


national  ads 
Tia  tape. 


will  be  received 


Some  Advice  About 
Conducting  Promotions 

Bye  B.  Page,  general  man¬ 
ager  of  the  Wilmington  (N.  C.) 
Star  and  News,  told  SNPA  pub¬ 
lishers  how  smaller  papers  can 
have  effective  promotions  with- 


Carriers  chiefly  are  recruited 
from  boys  13  to  17  years  of  age 
and  the  circulation  manager 
who  sits  back  in  his  chair  and 
gives  them  “little  boy”  treat¬ 
ment  has  missed  the  boat,  find¬ 
ing  himself  plagued  with  high 
turn-over  and  high  costs  to 
maintain  circulation,  Mr.  How¬ 
ard  said. 

The  carrier  must  know  his 
product,  have  incentive  and  en- 


out  a  promotion  department.  But  thusiasm.  These  requirements 
he  urged  that  such  departments 
be  created  if  possible. 

He  comforted  his  fellow  pub¬ 
lishers  by  emphasizing  that 
“anybody  in  the  promotion  busi¬ 
ness  has  some  lemons  —  some 
It  is  necessary,  he  said, 
to  have  “early  planning”  for 
cooperation  within  and  outside 
the  organization,  with  a  definite, 
firm  understanding  as  to  who 
does  what. 

His  paper  does  not  solicit  Profession  Belittled^ 
prizes  from  local  merchants,  Tarver  Declares 
finding  that  they  tend  to  charge 
it  off  against  advertising  budg¬ 
ets.  He  recommends  that  proj¬ 
ects  be  summarized  for  the  files 
after  completion  of  each  and 
that  a  cost-study  be  made. 

In  its  sponsorship  of  the  an¬ 
nual  spelling  bee,  his  paper  pub¬ 
lishes  lists  of  words  twice  week¬ 
ly  —  so  that  the  youngsters 
have  to  read  and  clip  the  paper. 

The  local  junior  colleges  gives 
scholarships  —  11  annually  — 
and  the  paper,  in  turn,  gives  the 
college  publicity. 

All-star  ba.sketball  games  and 
a  4-H  competition  are  good  pro¬ 
motions,  Mr.  Page  said,  but  a 

ski  touimament  was  too  expen-  jy^Hy  Paper  Provides 
sive  and  a  Passion  Play  too  m-  „  i.  •  •  »  w. 

volved  with  labor  problems.  A  rsycniatnst  s  CtOUCn 
farmdiversification  and  improve¬ 
ment  contest  failed,  he  said,  be¬ 
cause  farmers  don’t  favor  show¬ 
ing  dollar  and  cents  figures. 

Richard  Hale,  general  man¬ 
ager  of  the  Monroe  (La.)  News- 
Star  and  Morning  Herald,  told 
of  a  successful  football  section, 
listing  schedules,  teams  and 
other  aspects  of  the  season. 


necessitate  adult  sales  training 
and  in  addition  to  instructional 
programs,  route  managers 
should  spend  at  least  30  minutes 
weekly  in  serious  discussions 
with  carriers  on  what’s  in  a 
newspaper,  Mr.  Howard  advised. 
Fewer,  but  more  valuable  mer¬ 
chandise  prizes,  plus  cash 
awards,  are  the  trend,  he  said. 


In  the  over  50,000  group  ses¬ 
sion  at  SNPA,  Jack  Tarver, 
president  of  the  Atlanta  (Ga.) 
Journal  and  Constitution,  said 
newspapermen  are  falling  down 
on  the  job  of  encouraging  bright 
young  people  into  journalism. 

“We’ve  deglamorized  and  be¬ 
littled  the  profession  rather  than 
pointing  up  its  advantages,”  he 
declared.  “We  have  a  selling  job 
to  do.” 

He  outlined  an  intern.ship  pro¬ 
gram  at  the  Atlanta  newspapers 
which  has  produced  a  crop  of 
the  papers’  top  executives. 


Adult  Approaches 
To  Carriers  Urged 

The  “Little  merchants”  came 
•n  for  their  share  of  attention, 
at  SNPA  sessions. 

Time  and  attitudes  have 
changed,  and  so  have  newspaper 
carriers,  Rhea  Howard,  etlitor 
publisher  of  the  Wichita 


The  newspaper  advice  column 
is  a  “psychiatrist’s  couch  in 
print,”  Ann  Landers  told  Dixie’s 
publishers. 

The  syndicated  columnist  said 
publishers  are  offering  vital  help 
ir  a  troubled  w’orld  through 
columns  such  as  hers. 

“For  a  four-cent  stamp  and 
a  new’spaper  subscription,  peo¬ 
ple  are  sometimes  salvaging 
marriages  and  changing  their 
entire  futures,”  she  said. 

“The  battle  of  the  bottle  is 
one  of  the  worst  fights  of  all,” 
Miss  Landers  declared.  “But 
sorrow  can  swim  —  you  can’t 
drowm  it  in  alcohol.” 


BADGED! — Mr.  and  Mrs.  James  L.  Stout  of  the  Richmond  Newspapers 
receive  SNPA  credentials  from  Mrs.  Orlean  McDonald. 


PLANNING  TO  STAY  awhile  in  the  Florida  sunshine,  Mr.  and  Mrs. 
H.  L.  Opie  Jr.  of  Staunton,  Va.  Newspapers  have  Boca  Raton  Club 
porter,  Rufus  Ray,  take  charge  of  their  baggage. 


RELAXATION  is  the  order  of  the  day  (Sunday)  before  SNPA  sessions 
begin.  Left  to  right— Millard  Cope,  Marshall  (Tex.)  News-Messenger, 
association  president;  Hal  Tanner,  Goldsboro  (N.C.)  News-Argus;  Thor 
Smith,  American  Weekly;  Mrs.  Tanner  and  Mrs.  Cope. 


The  problem  is  in  no-wise 
limited  to  men,  she  reminded.  Aids  Color  Users 
deploring  the  “kitchen  drinker” 
who  sips  herself  into  a  state  of 


and 


‘The  trouble  today  is  that  we 
Mntinue  to  treat  them  as  little 
wys  when  they  are  capable  of 
wing  treated  as  adults,”  Mr. 
Award  declared.  “We  find  it 
dmcult  to  understand  the 
change  in  attitude  that  has  oc- 
curred  in  teen  agers.” 


to  seek  help. 

Special  Supplement 

A  Port  of  New  York  supple¬ 
ment  will  run  in  the  European 
edition  of  the  New  York  Herald 
Tribune  of  Jan.  15,  1959. 


Philadelphia 
The  Philadelphia  Inquirer  has 
established  a  new  service  for 
newspaper  ROP  color  advertis¬ 
ers  and  their  agencies.  Milton 
Voeks,  pioneer  in  color  photog¬ 
raphy  and  reproduction,  has 
been  designated  ROP  Color  Co¬ 
ordinator.  He  has  been  Adver¬ 
tising  Art  Director  of  the  In¬ 
quirer  since  1937. 


All  on  the  House 

Marshalltown,  Iowa 
To  celebrate  its  own  100th 
anniversary  the  Marshalltown 
Times-Re publican  recently  pub¬ 
lished  a  special  edition  without 
advertising  and  staged  a  party 
which  was  attended  by  15,000 
children.  Five  years  ago  the 
Time.s-Republican  ran  a  special 
edition  to  mark  the  city’s  cen- 
tenarv. 
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for  jet  flying.  Soon  she  was  “Our  Town”  gives  an  outlet  to 
PrtllWfQ  riding  in  a  T-33  and  even  flying  little  proposals  that  can  turn 

AlMlVKrS  upside  down  in  the  plane.  The  into  mighty  movements.  One 

{Continued  from  page  15)  ejection  button  held  a  fascina-  morning  in  January  (1958)  two 
— — tion  almost  beyond  belief  for  businessmen  dropped  in  on  Doro- 
that  the  nlace  to  pet  the  con-  her,  but  she  restrained  herself  thy  to  voice  their  despair  over 
Suction  sS^  was  f?om  tL  top  with  a  great  effort  from  punch-  a  wave  of  vandalism  that  was 
of  the  steel  framework  then  just  ing  it.  This  test  in  1957  made  it  afflicting  Spokane  schools.  This 
being  finished.  ^  follow  through  gathering  was  the  start  of  the 

Renorter  T><^rotbv  dreaaed  for  the  next  year  with  her  subse-  setup  of  city-wide  Neighborhood 
wlnf  oo  to  Quent  historical  flight.  Awareness  committees  that  rath- 


the  adventure  and  went  up  to  quent  historical  flight.  Awareness  co 

the  top  along  with  Neal  EVarts  During  the  summer  of  1952,  er  rapidly  ended  serious  van- 
photographer,  trying  for  a  new  with  37  other  Theta  Sigma  Phis,  dalism  as  volunteers  watched 
angle  on  downtown  Spokane.  toured  Europe,  and  with  school  areas 

Out  they  climbed  altogether  too  Mrs.  Pearl  Stutz,  then  photogra-  Popular^ 
fearlessly  on  the  bare,  unpro-  pher  for  the  Rochester  (N.  Y.)  turned  this 


FOR  EXCELLENCE  in  fettun 
writing — Al  Owen  presenh  ttw 
Mrs.  Pearl  Stutz,  then  photogra-  Popular  suggestions  soon  National  Headli  ner  Club  medil 
pher  for  the  Rochester  (N.  Y.)  turned  this  movement  to  the  to  Dorothy  Rochon  Powers. 

Democrat  and  Chronicle,  went  positive  side.  Now,  instead  of  .  ,  , _ 

into  Yugoslavia  where  they  en-  adults  watching  schools,  youths  ^  Jtijip  i,nH» 

I  1  i_  j  i_ *  a  1  1  *  ct  1  desk  and  Xor  a  unQ6r 

countered  many  hardships.  are  watching  the  skies.  Several  Ferguson  she  sensed  as 

.  ,  astronomy  clubs  and  amateur  .  pyiiipr 


tected,  wobbly  scaffolding.  A  yemocrar  ana  i^nrontci^ 
sudden  realization  that  this  situ-  Yugoslavia  where  the 
ation  was  for  real  caused  Doro-  countered  many  hardships, 
thy  to  start  back,  only  there  was  f  Her 

no  place  to  go  except  down.  A 

workman  saw  her  plight  and  Since  “Our  Town”  has 


desk  and  for  a  while  under 
Frank  Ferguson  she  sen’ed  as 


acting  assistant  city  editor. 

telescope  clubs  are  contributing 


Since  “Our  Town”  has  be-  their  facilities  and  trained  mem- 


saved  her  with  a  grab  and  thus  come  established,  many  a  good  bership.  ,  •  i  speaking  schedule  filled  up  to 

saved  for  Northwest  journalism  news  story  has  traveled  right  to  Not  even  m  the  murder  trials  point  that  her  writing  and 

a  writer  who  learned  to  respect  her,  instead  of  Dorothy  pursuing  she  covered  in  her  pre-column  jjjg  permit. 


:|  fear  in  advance  of  the  crisis.  it.  In  the  course  of  following  days  did  Dorothy  ever  get 
ji  Often  it  transpires  that  the  the  incident  Dorothy  may  get  “wound  up  with  the  news  and 


All  through  the  Inland  Em¬ 
pire  are  a  myriad  of  people  who 


temptation  of  pursuit  of  an  op-  help  from  wide  quarters  and  in  those  who  make  it,  but  colum-  through  Dorothy’s 

— _4. — ;i.„  - .L  i  — r — 4. - ning  is  different.  -  .  - 


portunity  is  too  great  to  resist,  fact  can  sometimes  “weld  the  In- 
That’s  how  it  worked  out  that  land  Empire  together”  in  get- 


and  words  how  varied  and  ex- 


“You  don’t  know  me,  but  I  significant  life  can 

now  you”  IS  the  standard  ap-  ^ 


as  a  newspaper  symbol. 

Probe  Forces 
Alderman  Out 

York,  Pa 

As  a  result  of  information 


her  Independence  Day  celebra-  ting  a  needed  job  done.  know  you  is  the  standard  ap-  ^  follows  that  both  in  and 

tion  this  year  (1958)  worked  Dennis  Cornelia  of  Kootenai,  preach  which  may  flatteringly  writing  profession 

out  into  publication  of  how  she  Idaho,  at  the  age  of  15  had  the  wind  up  with  a  request  for  an  pgi-gthy  Rochon  Powers  stands 

became  the  first  woman  to  fly  in  misfortune  of  falling  into  a  hay-  autograph.  “I’ve  always  won-  ^  newspaper  symbol, 

the  latest  jet  of  the  Air  Force,  cutting  machine  which  sliced  dered  what  you  look  like’’  is  ^ 

And  at  an  elevation  of  40,000  him  three  times  at  six  inch  in-  standard  greeting.  But  she  isn’t 

feet  she  became  the  first  woman  tervals,  leaving  not  enough  of  always  recognized  in  Spokane.  Pl^obc  ForCCS 

to  witness  a  high  altitude  hook-  the  stubs  of  his  legs  that  he  The  other  morning  she  climbed 

up  of  a  refueling  jet.  At  least  could  ever  have  artificial  legs  on  a  bus  and  sat  in  the  back.  Di-  Out 

the  Strategic  Command  at  Oma-  fitted.  Hearts  opened  when  “Our  rectly  in  front  of  her  one  woman  -^lUCrUlclIl 
ha  believes  no  other  woman  has  Town”  told  of  the  need  and  for  was  trying  to  impress  her  seat- 

gone  so  high  and  so  far  and  so  months  progress  of  this  boy  was  mate.  “Yes,  I  know  Dorothy  i  .  -  , 

fast  in  the  pursuit  of  a  story.  an  item  that  readers  insisted  on  Powers  very  well.  In  fact  she  A®  ^  *  u  *  -T 

It  was  long  months  before  knowing.  By  endless  small  scale  often  calls  me  to  see  how  she  uncovered  by  Arthur  vL 

that  she  began  her  training  in  donations  $8,000  was  given  to  should  run  an  item.”  said  the  Jr.,  stefier  of  the  York  (jo- 

the  decompression  chamber  and  aid  the  boy.  one  in  a  loud  voice.  Then  Doro-  Dotty,  a  city  alderman 

here  at  one  point  she  had  that  The  nicest  memory  that  Doro-  thy’s  halo  nearly  tipped.  She 
awesome  horror  that  life  was  thv  retains,  and  a  souvenir  she  leaned  forward,  but  quickly 

ending.  Conditions  were  being  will  always  treasure,  is  a  gift  thought  better  of  it.  For  she  nS 

simulated  of  flight  at  43,000  of  necklace  and  earrings  that  had  never  knowingly  seen  either 

Dennis  personally  selected  and  woman  before.  Geifelman  in 

yourknowin  mn  March.  The  newspaper  decided 

th7‘'“that  Organization  Five  days  a  week,  including  J^ests  S  thTpubHcto®  hS 

toy,  that  It  13  d^eptive.  Sometimes  an  organization  is  Sundays  wth  its  144,000  circu-  the  information  over  to  the  dis- 
Xhere  were  13  men  and  the  girl  formed  as  an  answer  to  a  prob-  lation,  “Our  Town”  appears  in  attorney  instead  of  print- 

reporter  bemg  tested.  When  you  lem  “Our  Town”  spotlights.  Dec.  a  sta.ndard  lefthand  location  j^g  ^  gtory  at  the  time, 
have  artificially  been  trans-  9,  1956  Mrs.  Frances  Jensen,  a  deep  into  the  main  news  sec-  same  reporter  earlier  this 

ported  to  the  equivalent  of  a  Spokane  mother,  lost  a  16  year  tion,  using  a  one-column  stock  ygar  carried  on  an  investigation 
gr^t  height,  you’re  tested  by  old  son  in  the  Potholes  reservoir  headline.  resulting  in  the  conviction  of 

being  asked  to  write  your  name,  area  near  O’Sullivan  dam  and  Dorothy  is  a  graduate  of  Mon-  ^  justice  of  the  peace  on  fraudu 
over  and  over  and  over.  As  the  felt  herself  almost  “all  alone”  tana  State  University  (Mis-  conversion  charges  involv- 

test  went  on  and  on  Dorothy  looking.  The  tragedy  of  this  loss  soula)  in  1943,  with  a  journalism  j„g  ^j^g  collection  of  debtors' 
found  that  the  only  thing  keep-  on  a  hunting  trip  caused  her  to  degree  embellished  with  scho-  money.  In  February,  he  was 
ing  her  going  was  the  matter  of  turn  to  advocating  that  it  never  lastic  honors.  Straight  out  of  named  joint  winner  of  the 
pride  in  being  able  to  hang  on  happen  to  another  mother.  Prob-  college  she  got  her  opportunity  American  Newspaper  Guild’s 
longer  than  the  men.  So  she  ably  it  won’t  either,  for  now  with  the  Spokesman-Review  as  1957  Heywood  Broun  Memorial 
stayed  with  it  through  the  num-  much  of  the  wild  country  that  a  general  assignment  reporter,  award  for  a  number  of  stories 
bers  forward  and  backward  se-  lies  landlocked  and  occasionally  Rapidly  she  experienced  the  the  minor  judiciary. 


AX  rviiv/ w  i  11^1  Y  occii  _  .  .  .  ,  ,  ,, 

>man  before.  T^ie  initial  investigation  was 

made  by  Mr.  Geiselman  in 
Inside  Column  March.  'The  newspaper  decided 

,  j.  it  would  be  acting  in  the  best 

Five  days  a  week,  including  j^tg^gstg  of  the  public  to  turn 


quences.  She  did  hang  on  longer  forbidding  within  the  mountains  privilege  of  covering  many  • 

than  the  men  and  then,  in  a  that  embrace  the  Inland  Empire,  beats.  Flnliortv  AnnnintMl 

quick  panic,  black  fear  assailed  is  well  organized  under  protec-  While  her  husband  was  in  i\ppoime« 

her  and  suddenly  she  thought  tion  of  the  Spokane  Area  Search  service,  Dorothy  left  the  Spokes-  Patrick  J.  Flaherty,  former 
the  observers  had  messed  up  on  and  Rescue  Association.  It  co-  man-Review  during  1945,  hold-  Grant  Advertising,  Inc.,  publir 

her  and  that  she’d  never  make  ordinates  and  speeds  into  action  ing  first  the  job  of  editor  of  a  relations  executive  and  one 

it  back  out  of  the  test  alive.  anywhere  needed  the  fairly  nu-  weekly  at  Maryville,  Tenn.,  and  time  Los  Angeles  newspaper- 
Against  the  background  of  merous  already-existing  facili-  then  as  a  reporter  on  a  daily  in  man,  has  been  appointed  > 

passing  her  test  so  exceptionally  ties  for  land,  air  and  water  Tennessee.  In  1946  she  returned  brand  publicity  manager  in  the 

Air  Force  officials  cleared  her  rescue.  to  the  Spokane  paper.  Some  of  PR  division  of  Lever  Bros. 
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‘Anna’s’  Torrid  Ads 
Put  Through  Cleaner 


Chicago 

Advertising  managers  of  Chi¬ 
cago’s  daily  newspapers  stood 
firm  on  their  individual  decisions 
that  offensive  ad  copy  and  illus¬ 
trations  for  the  opening  of 
"Anna  Lucasta”  motion  picture 
must  be  cleaned  up  before  such 
advertising  will  be  accepted. 

They  made  known  their  posi¬ 
tion  this  week  after  United 
Artists  had  wired  vigorous  pro¬ 
tests  to  the  American  Newspa¬ 
per  Publishers  Association  and 
to  the  ad  managers  of  the  four 
papers  who  had  previously  re¬ 
jected  the  company’s  copy  an¬ 
nouncing  the  world  premiere  of 
“Anna  Lucasta”  at  the  Oriental 
Theatre  Nov.  26. 

('Jiarges  Censorship 

The  telegrams  were  sent  by 
Roger  H.  Lewis,  UA  national 
director  of  advertising,  publicity 
and  exploitation,  who  described 
the  original  rejection  as  an 
"arbitrary  action  which  consti¬ 
tutes  censorship  of  the  worst 
kind.” 


print  our  ads!  Why  won’t  they 
let  us  tell  you  the  story  of 
Anna?  .  .  Copy  then  sug¬ 
gests  that  those  interested  in 
seeing  the  original  ads  go  to 
the  lobby  of  the  Oriental 
Theatre  where  the  advertise¬ 
ments  will  be  on  display. 

Approve  New  Copy 

Three  of  the  Chicago  papers 
also  rejected  the  “teaser”  ads, 
primarily  on  the  ground  that 
publishing  of  such  copy  would 
“open  the  door”  to  similar  forms 
of  exploitation  of  movies.  The 
Chicago  Daily  News  accepted 
the  second  series. 

The  Daily  News,  however, 
later  follow^  the  same  course 
as  that  of  the  Chicago  Tribune, 
Chicago  American  and  Chicago 
Sun-Times  and  approved  revised 
versions  of  the  original  ad  series. 
The  second  ad  series  was 
dropped  and  all  four  papers  are 
planning  to  run  the  cleaned  up 
copy  next  week. 

Four  Rejections 


Ad  managers  said  it  was  not 
a  matter  of  censorship,  but  in 
the  interest  of  good  taste.  They 
told  the  same  thing  to  a  UA 
representative  here  this  week, 
explaining  they  would  run  the 
ad  scries,  providing  objection¬ 
able  wording  and  illustrations 
of  the  principal  character  were 
removed.  “It’s  just  that  simple,” 
said  one  ad  manager. 

In  his  telegram,  Mr.  Lewis 
pointed  out  that  the  ads  had 
been  approved  under  the  Ad¬ 
vertising  Code  of  the  Motion 
Picture  Producers  Association 
and  he  requested  the  four  ad¬ 
vertising  managers  to  indicate 
exact  objections  and  necessary 
modifications. 


The  controversy  exploded 
when  the  four  Chicago  dailies 
rejected  ads  containing  the  fol¬ 
lowing  copy  about  “Anna  Lu¬ 
casta:” 

“Meet  Anna  —  whose  father 
threw  her  out  because  she  was 
a  tramp.  .  .  .  Never  has  the 
screen  given  it  to  you  so  straight 
in  scenes  so  great.  .  •  .  Philip 
Yordan’s  Anna  Lucasta”  a  film 
so  naked  and  real  ...  its  even 
more  exciting  than  the  inter¬ 
national  stage  hit.  .  .  .  Starring 
Eartha  Kitt,  Sammy  Davis  Jr. 
as  Danny.  .  .  .  “From  stage  to 
screen  in  One  Big  Shock.  The 
Blistering  story  that  undresses 
the  Heart  of  a  Tramp!  Philip 
Yordan’s  Anna  Lucasta.” 


Protests  to  ANPA 


The  UA  executive  then  wired 
D.  Tennant  Bryan,  ANPA  presi¬ 
dent  and  publisher  of  the  Rich- 
(Va.)  Times-Dispatch  and 
News  Leader,  denouncing  the 
capricious  censorship”  by  the 
four  Chicago  papers,  pointing 
out  the  ads  were  turned  down 
in  toto  without  any  explana- 
fion.”  Mr.  Lewis  characterized 
this  arbitary  action”  as  a  vio¬ 
lation  of  ANPA’s  own  dedica¬ 
tion  to  the  principles  of  freedom 
of  the  press. 

Following  the  Nov.  12  rejec¬ 
tion  of  the  original  ad  series, 
tinited  Artists  submitted  a  sec¬ 
ond  series  of  ads  stating,  in 
part:  “This  newspaper  won’t 


Receivership 
Denied  By  Justice 

Appointment  of  a  temporary 
receiver  for  Columbia  Features, 
Inc.  was  denied  this  week  by 
Justice  F.  C.  Benvenga  in  New 
York  State  Supreme  Court. 
(E&P,  Nov.  15,  page  58). 

The  application  in  behalf  of 
C.  Glenn  Adcox  was  contingent 
upon  a  full  examination  of  the 
syndicate  firm’s  records,  the 
court  pointed  out.  Since  counsel 
for  Mr.  Adcox  acknowledged 
that  the  examination  had  not 
been  completed,  the  application 
was  premature.  Justice  Benven¬ 
ga  stated,  denying  the  motion. 
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WAR  correspondents  memorial  was 
rededicated  recently  in  ceremonies 
at  Gothland  State  Park,  Gapland, 
Md.  It  is  a  Civil  War  Memorial. 

Reporters’ 

Memorial 

Rededicated 

Hager.stown,  Md. 
The  world’s  first  memorial  to 
war  correspondents  was  rededi¬ 
cated  Nov.  14  at  ceremonies  in 
Gathland  State  Park,  Gapland, 
Md. 

Governor  Theodore  Roosevelt 
McKeldin  of  Maryland  also  dedi¬ 
cated  a  restored  house  near  the 
Townsend  Memorial  Arch.  Both 
house  and  memorial  were  con¬ 
structed  by  George  Alfred  Town¬ 
send,  the  Civil  War’s  Ernie 
Pyle. 

Pen-Name 

Mr.  Townsend  wrote  about  the 
Civil  War  under  the  pen-name, 
Gath.  After  the  conflict,  he  went 
back  to  the  scene  of  one  of  its 
minor  battles,  at  Crampton’s 
Gap,  bought  land,  constructed  no 
fewer  than  five  houses  of  impos¬ 
ing  proportions  for  himself,  his 
wife,  his  children,  and  the  serv¬ 
ants,  and  collected  enough  money 
from  the  nation’s  elite  to  pay 
for  erecting  the  memorial  arch. 

“We  cannot  all  be  war  corre¬ 
spondents — but  we  can  all  seek 
adventure  within  our  means,  our 
abilities  and  the  limits  of  our 
desires,”  Governor  McKeldin 
said. 

The  war  correspondents’  arch, 
bearing  names  of  both  Union 
and  Confederate  correspondents 
in  the  Civil  War,  is  maintained 
by  the  federal  government.  The 
surrounding  126  acres  are  a 
Maryland  state  park.  Visitors 
average  30,000  per  year. 


Cleveland 
Drivers  Vote 
For  $7  Hike 

Cleveland 

Delivery  drivers  of  the  three 
Cleveland  dailies  have  negotiated 
a  new  contract  with  publishers 
which  xt'ill  give  them  wage  in¬ 
creases  of  $7  in  the  next  two 
years. 

The  agreement  provides  a  $4 
weekly  raise,  starting  at  once, 
and  $3  next  year.  The  second 
year  increase  may  be  used  to 
improve  pensions  or  for  health 
and  welfare  fund  instead  of  a 
direct  wage  raise,  it  was  said. 

Printers  of  Cleveland’s  three 
dailies  also  voted  approval  of  a 
two-year  contract  which  gives 
a  weekly  pay  raise  of  |3.50  in 
the  first  year  and  $3  in  the 
second  year.  Also,  a  seventh 
paid  holiday — the  birthday  of 
the  individual  employee — ^has 
been  provided. 

Union  chiefs  said  the  extra 
holiday  was  tantamount  to  50c 
a  week,  or  a  day’s  pay  within  a 
year. 

♦  •  * 

Retroactive  to  July  1957 

Baltimore 

A  contract  was  signed  Nov. 
13  providing  for  pay  raises  of 
$8  to  $10  over  a  three-year 
period  for  guild  employees  at 
the  Sunpapers. 

The  pact  is  retroactive  to 
July  16,  1957.  Employees  will 
receive  a  lump  sum  for  retro¬ 
active  pay. 

The  new  scale  raises  the 
minimum  for  reporters  with  six 
years’  experience  to  $129  a 
week.  A  beginning  reporter  gets 
$62.50.  On  July  16,  1959,  em¬ 
ployes  earning  less  than  $70 
will  get  a  $2.50  hike,  those  from 
$70  to  $99.99,  $2.75  more,  and 
those  over  $100  will  receive  $3 
more. 

The  contract  covers  part-time 
employees  for  the  first  time. 

«  «  « 

N.Y.  Pact,  450  to  197 

The  new  two-year  contract 
for  gfuild  employees  in  New  York 
City,  providing  increases  of  $4 
the  first  year  and  $3  the  second 
year  won  approval  in  the  New 
York  Times  unit  by  a  vote  of 
450  to  197.  The  Herald  Tribune 
unit  will  be  the  last  to  vote  on 
the  contract  next  Monday. 

• 

Hoe  Names  Agency 

R.  Hoe  &  Co.,  press  manufac¬ 
turer,  has  appointed  Kenyon- 
Baker  Co.  of  Newark,  N.  J.,  as 
its  advertising  agency,  effective 
Dec.  31.  G.  Germain  is  account 
executive. 
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Newsprint  Mill 
Expansion  Ceases 


After  10  years  of  expansion, 
the  North  American  newsprint 
industry  in  1959  will  take  its 
first  breather,  according  to  the 
Newsprint  Information  Commit¬ 
tee.  For  the  first  time  in  eight 
years  no  new  newsprint  machine 
will  be  installed. 

Capacity  figures  for  the  in¬ 
dustry  in  1959  will  be  swelled 
by  550,000  tons,  representing 
mostly  addition  of  the  full  an¬ 
nual  potential  of  machines  com¬ 
pleted  during  1958  and  oper¬ 
ating  for  only  part  of  that  year. 
The  rest  of  the  gain  will  come 
from  improvements  to  existing 
plants.  North  American  capa¬ 
city  was  9,300,000  tons  in  1958. 
Demand  will  total  about  7,800,- 
000  tons,  it  w'as  estimated. 


{  AdvertiMemmnt ) 


Phil  McMullen 


Buys  Garland 
Daily  News 


As  reported  in  Editor  &  Publi.sher  Nov.  8 


JOHN  A.  PARK,  JR. 


NEWSPAPER  BROKER 
FINANCIAL  CONSULTANT 
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Sam ’1  Hopkins 


Adams  Dies 


At  Age  of  87 


Garland,  Tex.  j 

William  H.  Bradfield  Sr.,  has  j 
sold  the  Garland  Daily  \ews  to 
Phil  McMullen,  former  Okla¬ 
homa  publisher,  in  a  transac¬ 
tion  which  took  effect  Nov.  1. 

Now  in  its  seventh  year  as 
a  daily  newspaper,  the  News 
was  founded  as  a  weekly  in 
1887,  becoming  a  semiweekly  in 
1945  and  a  triweekly  in  1950. 

Mr.  Bradfield  became  editor 
and  publisher  of  the  News  in 
1931  and  after  12  years  with 
the  Dallas  Times-Herald.  He  re¬ 
cently  completed  a  two-year 
term  as  mayor  of  this  city  of 
30,000. 

He  said  he  plans  to  devote  his 
time  and  interests  to  the  Texas 
Mesquiter,  weekly  newspaper 
which  he  purchased  two  years 
ago  from  Mrs.  Corrine  Neal 
Cook. 

Mr.  McMullen  was  publisher 
of  the  Blackwell  (Okla.)  Daily 
Journal-Tribune  from  1936  to 
1955  and  was  publisher  of  the 
Guthrie  (Okla.)  Daily  Leader 
from  1951  until  July  of  this 
year.  For  seven  years  he  was 
also  general  manager  of  a  group 
of  six  daily  and  weekly  newspa¬ 
pers  owned  by  the  Adeline 
Trust. 

John  A.  Park  Jr.,  broker  from 
Raleigh,  N.  C.,  represented  the 
Bradfield  interests. 


William  M.  Braucher,  62, 
writer  of  continuity  for  the 
NEA  panel,  “Our  Boarding 
House,”  for  the  last  20  years; 
Nov.  12.  He  had  previously 
worked  on  midwestern  newspa¬ 
pers. 


ing.  He  was  the  son  of  Carl 
Askerman.  dean  emeritus  of  the 
Columbia  University  Graduate 
School  of  Journalism.  His  pre¬ 
vious  jobs  were  on  the  picture 
desk  of  the  Associated  Press,  AP 
correspondent  in  China,  and  pic¬ 
ture  page  editor  of  the  Louis¬ 
ville  (Ky.)  Courier-Journal. 


Beaufort,  S.  C. 

Samuel  Hopkins  Adams,  87, 
newspaperman  and  author,  died 
at  his  winter  home  here  Nov. 
15.  His  other  home  was  in  Au¬ 
burn,  N.  Y. 

Mr.  Adams  began  news  work 
as  a  reporter  for  the  old  Au¬ 
burn  (N.  Y.)  Bulletin.  He  then 
went  to  the  New  York  Sun, 
where  he  remained  for  nine 
years.  He  left  the  Sun  to  join 
McClure’s  Syndicate,  where  he 
became  managing  editor  in  1900. 

“Tenderloin,”  Mr.  Adams’  lat¬ 
est  book,  is  scheduled  for  spring 
publication  and  it  is  to  be  made 
into  a  Broadway  musical. 

Crusading  articles  by  Samuel 
Hopkins  Adams  are  credited 
with  causing  enactment  of  the 
Federal  Pure  Food  and  Drug 
Law's.  Several  of  his  books  were 
made  into  movies,  including  “It 
Happened  One  Night.”  He  was 
the  author  of  numerous  biogra¬ 
phies,  including  one  of  President 
Harding  and  one  about  Alex¬ 
ander  Woollcott. 


Horace  E.  Loomis,  57,  a  for¬ 
mer  business  manager  of  the 
Miami  (Fla.)  News  and  previ¬ 
ously  with  the  Miami  Metropo¬ 
lis;  Nov.  14  after  a  heart  at¬ 
tack.  In  recent  years  he  was 
executive  officer  of  the  Eisen¬ 
hower  Foundation  Crusade  for 
Children. 


Miss  Leslie  G.  Cameron, 
New  York  Times  reporter  in 
Paris  during  World  War  I, 
author  of  several  novels,  and 
librarian;  Nov.  16,  at  Amherst, 
Mass. 


Ned  Conner,  60,  telegraph 
editor  and  music  critic  of  the 
Glean  (N.  Y.)  Times-Herald; 
Nov.  16,  after  a  long  illness. 


Hugh  M.  Durigan,  71,  re¬ 
porter  and  copy  reader  for  50 
years  on  newspapers  around  the 
country;  Nov.  15  at  Wilming¬ 
ton,  Del.  He  retired  from  the 
Wilmington  Joumal-Every  Eve¬ 
ning  copy  desk  in  May  1956. 


SiDNBiY  R.  Hughes,  50,  police 
reporter  for  the  Los  Angeles 
(Calif.)  Mirror-News;  Nov.  8, 
suddenly  enroute  to  hospital. 


J.  J.  Devine 


Passes  Away 


James  J.  Devine,  69,  long  a 
newspaper  publi  shells’  repre¬ 
sentative  in  New  York,  died 
Nov.  17  of  a  heart  attack. 

Mr.  Devine  w'as  advertising 
director  of  the  Clarksburg  (W. 
Va.)  Telegram  in  1906,  later 
advancing  to  business  manager 
and  eventually  to  co-publisher. 
He  was  also  trust  officer  of  the 
Empire  National  Bank,  Clarks¬ 
burg,  for  several  years. 

He  came  to  New  York  in  1923 
and  for  many  years  headed  De- 
vine-Tenney  Corp.,  publishers’ 
representatives,  which  later  be¬ 
came  J.  J.  Devine  &  Associates, 
Inc.  The  firm  had  offices  in  six 
cities.  He  retired  from  active 
business  five  years  ago. 

Mr.  Devine’s  interests  in¬ 
cluded  part  ownership  of  a  num¬ 
ber  of  smaller  daily  newspapers 
throughout  the  eastern  and  mid- 
western  sections  of  the  country. 
During  the  mid-1930s,  he  ac¬ 
quired  stock  interest  in  a  num¬ 
ber  of  papers,  which  he  coun¬ 
seled  on  reorganization  to  meet 
the  stringent  problems  of  the 
depression  which  beset  many  of 
these  newspapers. 


William  S.  Needham, 
Weekly  Editor,  Dies 


Harry  F.  McGonigal,  52, 
photographer  with  the  Phila¬ 
delphia  (Pa.)  Bulletin;  Nov.  17. 
He  served  as  a  lieutenant  in  the 
Air  Force  in  World  War  II. 


Robert  V.  Ackerman,  43,  re¬ 
porter  for  the  Columbia  (S.  C.) 
State;  Nov.  17  of  uremic  poison- 


Pataskala,  Ohio 
William  S.  Needham,  believed 
to  have  been  editor  of  a  news¬ 
paper  longer  than  any  other 
American,  is  dead  at  the  age 
of  93.  Retired  since  1954,  he 
had  been  editor  of  the  Pataskala 
weekly  Standard  for  over  60 
years.  He  once  said  “I  bought 
the  Standard  on  a  shoestring 
and  spent  13  winters  in 
Florida.” 


Union  Issue 
Accounts  for 


Linage  Boost 


San  FRANasa 

Expenses  of  the  contestants 
on  both  sides  of  Proposition  18, 
involving  the  closed  union  shop 
issue,  are  expected  to  top  H- 
000,000. 

The  mid-way  filings  of  ex¬ 
penses  made  to  the  state  showed 
a  total  of  close  to  $2,500,000.  At 
the  mid-October  turn  in  the  elec¬ 
tion  contest,  opponents  of  the 
“right  to  work”  proposition  re¬ 
ported  expenses  of  $1,700,000. 

Advocates  of  “RTW”  reported 
their  total  expenses  at  that  time 
were  $775,000.  The  upsurge  that 
followed  could  well  have  doubled 
these  amounts.  This  surge  was 
particularly  noticeable  in  the 
press. 

“We  took  copy  as  fast  as  we 
could  and  got  it  in  the  paper" 
was  the  best  reply  obtainable 
to  the  question  of  whether  news¬ 
papers  carried  more  linage  on 
this  labor  issue  than  any  propo¬ 
sition  in  history. 

It  is  not  believed  that  the  final 
figures  will  show  RTW  news¬ 
paper  copy  quite  measured  up 
to  tb“  linage  placed  two  years 
ago  in  a  state  oil  proposition 
contest.  The  total  expenses  r^ 
ported  for  that  campaign  were 
$4,289,837.62. 

The  1958  victory  went  to  the 
unionists  who  started  their  fight 
by  spending  $2  to  every  dollar 
put  up  by  the  RTW  advocates. 

The  dollars  tossed  into  the 
RTW  arena  far  exceeded  those 
spent  on  another  controversial 
issue  involving  the  restoration 
of  religious  schools  to  the  tax 
lists.  'The  mid-October  filing 
showed  that  both  sides  had  spent 
slightly  more  than  $500,000  on 
this  proposition. 

General  Electric  was  the  only 
major  corporation  placing  pro- 
18  copy  on  a  statewide  basis. 
GE  placed  $15,000  in  newspapers 
and  a  few  hundred  dollars  in 
radio  spots. 

A  protest  ad  against  the 
San  Francisco  Chronicle’s  edi¬ 
torial  stand  placed  by  donors 
from  union  groups  on  that  news¬ 
paper  cost  approximately  $101^®- 
A  similar  type  of  ad  placed  by 
a  San  Jose  Mercury-News  group 
cost  around  half  that  sum.  Both 
ads  were  at  full  rates. 

Indicative  of  California’s  ad¬ 
vertising  rush  was  the  dispatdi 
of  3,331  individual  ad  orders  of 
all  kinds  through  CNPA  office 
in  October,  advised  Richard  Mil¬ 
ler,  assistant  general  manager 
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Press  Officers 

{Continued  from  page  14) 

would  you  like  to  have  Congress 
televised  ? 

Hagerty:  Mr.  Muggeridge,  I 
work  for  the  President.  The 
decision  on  Congress  is  outside 
of  my  jurisdiction. 

-I  think  I  can  say  from  ex¬ 
perience  that  television  here  in 
the  United  States  is  a  devastat¬ 
ing  instrument. 

Murrow:  Jim,  are  you  saying 
that  you  think  the  addition  of 
sight  to  sound  will  make  it  in¬ 
evitable  that  the  voter  will  pick 
out  the  phoney  from  the  states¬ 
man? 

Hagerty:  I  think  it  helps,  Ed. 

Murrow:  Do  you  think  that’s 
what  happened  on  election  day  ? 

Hagerty:  No,  I  don’t  think  so 
at  all. 

Murrow:  Jim,  if  I  understand 
you,  you  have  no  fear  at  all  that 
another  demagogue  might  come 
along — another  Hitler  or  Mus¬ 
solini,  and  use  television  as 
effectively  as  they  used  just  old- 
fashioned  radio.  Is  that  right? 

Hagerty:  I  think  it  would 
tend  to  stop  that. 

Murrow:  Jim,  w'ould  you  guess 
that  the  prolonged  televising  of 
the  McCarthy  hearings  tended 
to  reduce  his  influence  in  this 
country  ? 

Hagerty:  Oh,  I  am  sure  of 
that. 

Muggeridge:  It’s  rather  an 
extreme  case,  isn’t  it? 

Soustelle:  I  feel  that  sincerity 
and  naturalness,  if  I  may  use 
that  word,  are  a  requisite  for 
success  on  the  TV. 

• 

Color  Photo  Mats 
Offered  as  Publicity 

Bozell  &  Jacobs,  New  York 
advertising  agency,  made  a  trial 
this  week  of  offering  mats  of 
color  pictures  or  transparencies 
M  a  means  of  getting  publicity 
in  newspapers  for  the  American 
Committee  for  Lourdes. 

The  committee  is  helping  to 
finance  the  construction  of  a 
new  basilica  at  the  Shrine  in 
France.  Costs  of  mats  and  prints 
are  being  met  by  the  committee. 
They  are  being  purchased 
through  Gilmark  Features  Syn¬ 
dicate. 

Steel  Promotion 

Newspaper  participation  in 
“>e  “Gleam  of  Stainless  Steel” 
^motion  next  February  will 
be  discussed  at  a  meeting  next 
week  of  representatives  and 
bureau  of  advertising  executives 
^•th  International  Nickel  Co. 
and  its  agency,  Marschalk  & 
INCO  plans  1,000-line 
ads  in  29  dailies. 
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N.Y.  Post  Wins 
In  Libel  Suit 

A  jury  in  New  York  Supreme 
Court  Nov.  19  decided  in  favor 
of  the  New  York  Post  and  others 
in  a  $100,000  libel  suit. 

Its  former  columnist,  Barry 
Gray,  Radio  Station  WMCA, 
and  Louis  Shull,  publisher  of 
Show  Business,  were  co-defend¬ 
ants  in  the  action  brought  by 
Alice  Richman,  based  on  two 
columns  and  a  broadcast  by  Mr. 
Gray.  Miss  Richman  was  associ¬ 
ated  with  a  benefit  performance 
for  the  National  Association  for 
the  Advancement  of  Colored 
People. 

Marvin  Berger,  an  attorney 
who  is  business  manager  of  the 
Post,  argued  the  case  for  the 
defendants  during  the  seven- 
day  trial.  Truth  and  fair  com¬ 
ment  were  pleaded.  The  defense 
raised  the  principle  of  “right 
to  reply”  in  regard  to  a  foot¬ 
note  which  Mr.  Gray  appended 
to  a  letter  of  complaint. 

• 

Liquor  Ad  Code 
Bans  Restated 

Liquor  advertisers  will  con¬ 
tinue  to  rely  mainly  on  print 
media. 

That’s  how  industry  sources 
interpreted  this  week’s  action  of  j 
the  directors  of  Distilled  Spirits 
Institute,  reaffirming  its  code  of 
advertising  bans  with  the  one 
exception  of  permitting  women’s 
pictures. 

Not  permitted  were  either 
paid  plugs  on  TV  or  radio  nor 
was  the  ban  against  copy  in 
Sunday  newspapers  lifted. 

“The  doors  never  will  be  open 
to  TV  or  radio,”  E&P  was  told, 
“but  it  is  expected  that  later, 
just  as  Saturday  Evening  Post 
opened  its  pages  to  liquor  adver¬ 
tising,  so  will  Sunday  news¬ 
papers,  and  in  particular  the 
Sunday  supplements. 

“The  ban  on  Sunday  news¬ 
papers  is  considered  outmoded. 
It  was  put  into  effect  shortly 
after  repeal,  when  it  was  felt 
that  children  were  the  big  audi¬ 
ence  for  Sunday  papers  because 
of  the  comics.” 

• 

Buell  Patterson,  63 

Buell  Patterson,  63,  account 
executive  for  Communications 
Counselors,  died  in  Miami,  Fla., 
Nov.  18.  He  was  graduated  from 
the  University  of  Chicago  in 
1917.  For  15  years  before  World 
War  II  he  wrote  two  syndicated 
newspaper  columns,  “America 
Out  Doors”  and  “Dog  Chats.” 
At  one  time  he  also  wrote  the 
“Rod  and  Gun”  column  for  the 
Hearst  Newspapers. 
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Air  Force  Veteran 
Given  Scholarship 

Urban  A,  Ill. 

The  first  Donald  E.  Chamber- 
lain  Journalism  Scholarship  at 
the  University  of  Illinois  has 
been  awarded  to  Marvin  B. 
Scott  of  Brooklyn,  a  senior  in 
the  College  of  Journalism  and 
Communications.  He  was  editor 
of  Air  Force  publications,  a  re- 


classifi^ 


porter  for  Stars  and  Stripes  and 
an  employee  of  the  Associated 
Press  in  'Tokyo  before  returning 
to  school  in  February. 

The  scholarship  was  estab¬ 
lished  by  friends  in  honor  of 
Mr.  Chamberlain  who  was 
United  Press  bureau  chief  at 
Springfield,  Ill.  for  16  years  and 
now  corresponds  for  a  group  of 
newspapers  operating  in  the 
state  of  Illinois. 
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Benefit  from  our  Yiiil  lf«wi|»V|lii  Audience 


A.NNOUNCEMENTS 
_ Newspaper  Brokers _ 

WE  SELL  only  newspaper  properties 
capable  of  development,  ranfting  from 
small  weeklies  to  larire  dailies  in 
fields  of  i>otential  ftrow-th.  GABBERT 
&  HANCOCK,  3709B  Arlinttton  Ave., 

Riverside,  California. _ 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 
SALES-PURCHASES  handled  with  dis- 
eretion.  Writ*  Publishers  Service,  P.O. 

’  Box  3132,  Greensboro,  N.  C. 

THE  DIAL  AGENCY 
I  “America’s  No.  1  Newspaper  Broker” 

;  liS  Waverly,  Detroit,  Mich.  TO.  5-6864 
ITS  NOT  tiie  down  payment  that 
I  buys  the  newspaper — it‘s  the  person- 
I  aiity  and  ability  of  the  buyer.  This 
la  why  we  insist  on  i>ersonal  contact 
sellinK. 

LBN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Mich. 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 

!  2923  Virginia  St.,  Sioux  City,  Iowa. 
WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W,  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
G4tlif.  Day  or  Nite  Phone:  EX  1-5238. 
★★WE  are  interested  in  listing  only 
safe  and  sound  newspaper  and  maga¬ 
zine  proiierties.  Stypes,  Rountree  &  Co.. 
625  Market.  San  Francisco  5.  Cal. 
THE  MARKET  PLACE  for  .Southern 
newspapers.  Newspaper  Service  Co., 
601  Ga.  Savings  Bank  Bldg.,  Atlanta. 
Ga^ _ 

_ Newspaper  Appraisers _ 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

Over  145  valuations  to  date. 
Dailies  from  coast  to  coast. 
Experienced  court  witness. 
Comprehensive  reports  made. 

Many  have  been  made  by  mail. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn.  N.  Y. 

_ Publications  For  Sale _ 

ALASKAN  WEEKLY 

Plant  and  location  for  sale. 

Now  is  the  time  to  invest  in  the  49th 
State.  Pioneer  Press,  Sitka,  Alaska. 

CALIFORNIA  weekly  in  growing  com¬ 
munity,  making  $30,000  after  pub¬ 
lisher’s  salary  and  depreciation  of 
$32,000.  Available  for  less  than  $100,- 
OOO  down.  W.  H.  Glover  Co..  721  E. 
Main  St.,  Ventura,  California. 

EXCELLENT  Chart  Area  3  exclusive 
county  seat  weekly.  $20,000  cash  will 
handle.  Other  properties  requiring 
$3,000  to  $185,000  rash.  Publishers 
Service,  P.O.  Box  3132,  Greensboro, 
N.  C. 

IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywher*  in  the  United  States  see  us 
first!  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  A  ASSOOATES 
I  Newspaper  Brokers 

6381  Hollywood  Blvd. 

I  Hollywood  28,  California 


ANNOUNCEMENTS 
_ Publications  For  Sale _ 

HUDSON  VALLEY  weekly,  famous 
town,  grossing  $25,000,  fine  potential ; 
also  New  York  State  quality  weekly, 
$70,000  gross ;  Oliver  Stalter,  Cox- 

sackie.  New  York. _ 

THREE  $100,000  WEEKUES.  EACH 
in  different  north  central  state.  Give 
cash  available  first  letter.  Bailey- 
Krehbiel,  Box  88,  Norton,  Ks. 
FLORIDA  WEEKLIES,  3  in  Central 
Florida.  “Your  Florida  Broker”  A.  C. 
Santo.  742  N.  Mills  St.,  Orlando,  Fla. 
NEWSPAPER-PRINT  SHOP,  publish¬ 
ing  2  papers.  1  shopper,  established 
1857,  fully  equipped,  good  profit,  4- 
room  home  connected.  Industrial  town; 
witii  property,  $24,470.  Broker.  Box 
4925,  Editor  &  Publisher. 

_ Publications  Wanted _ 

NEBRASKA  PUBLISHER  of  two 
ABC  dailies,  one  of  26.000  circulation, 
other  of  46,000.  is  desirous  of  pur¬ 
chasing  for  cash  a  comparable  Colo¬ 
rado  daily-and-Sunday  of  approximate¬ 
ly  thi.<  circulation  or  better.  All  cor¬ 
respondence  inviolate.  May  Brothers, 
Since  1914.  Binghamton,  N.  Y. 

flusiness  Opportunities  Wanted 

I’M  LOOKING  FOR  (Da  weekly  pub¬ 
lisher  who  wishes  semi-retirement  and 
would  like  a  young  man  to  take  over 
the  hard  work  .  .  .  and  would  give 
option  to  buy ;  (2)  or  a  man  who 
wishes  to  retire  and  would  sell  out¬ 
right  at  small  down  payment  If  he 
could  get  the  man  he  wanted;  (3)  or 
a  lease.  Top  references.  Box  4632, 
Editor  A  Publisher. 

_ Publicity  Services _ 

YOUNG  PUBLIC  RELATIONS  Direc¬ 
tor  has  opened  1-man  firm  in  New 
York  City.  Wants  more  clients.  Six 
years  marketing  and  advertising  back¬ 
ground  in  consumer  and  industrial 
pixxlucts.  Will  show  successful  promo¬ 
tions.  Box  4826.  Editor  A  Publisher. 


NEW.SPAPER  SFWVIfES 
_ Classfied  Promotion _ 

BUILD  CLASSIFIED  LINEAGE 

and  better  serve  your  automotive  and 
real  estate  classified  display  adver¬ 
tisers  with  the  Miller  Service.  Lay¬ 
outs,  mats  and  copy  for  36  auto  ads 
each  month  plus  adaptations  for  real 
estate  display  and  classified  promo¬ 
tion.  Wide  or  narrow  column  mats 
supplied.  Used  by  150  papers  to  build 
lineage,  save  salesmen's  time,  cut  art 
and  production  costs.  (V>st  is  less  than 
a  salesman's  car  allowance.  It  costs 
nothing  to  look,  we'll  send  you  a 
clipping  book  and  full  Information 
FREE.  MILLER  .SERVICE,  221  W. 
57  St.,  New  York  19.  N.  Y. _ 

_ Job  Printing _ 

WANTED  TO  PRINT,  in  -South  Jer¬ 
sey  or  Philadelphia  area,  weekly  news¬ 
papers,  publications  or  job  work.  Fair- 
child,  Scanagraver  and  mat  service 
available.  Union  shop,  prices  reason¬ 
able.  Publishers,  Inc..  5th  and  Jersey 
Avenue.  Gloucester  City,  New  Jersey. 


NEWSPAPER  SERVICES 

_ Press  Engineers _ 

Newipap«r  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Elxpert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
S6-59  Frankfort  Street 
Nevr  York  38,  N.  Y. 

BArclajr  7-9776 

UPECO,  INC. 

Move — Ebwct — Anywhere  .  .  . 

Specialising  in  Newspaper  Presses. 
Duplex  and  Goes  Hatbeds 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  frtim  New  YoHe 


MACHINERY  and  SUPPLIES 

_ Composing  Room _ 

46"  CUTTER,  AC.,  $595  ;  #38412 

Linotype  $896.  Want  models  26-31 
#50,000.  LI  6-1489,  Indianapolis. 

GOOD  MACHINES— 
LOW  PRICED 

See  them  operating  on  our  floor 


Intertyi)e  Model  C  . $2,750 

Intertype  Model  B  .  1,950 

Intertype  Model  D  .  5,500 

Linotype  Model  5  .  1,260 

Linotype  Model  8  .  2,750 

Linotype  Model  14  .  2,760 

Linotyi^  Model  28  .  2,750 

Reconditioned  Linotype  and  Intertype 
Mags. — Pulls,  Splits  and  all  auxiliaries. 

Rebuilt  Ludlow  outfit  .  3,750 

Rebuilt  Elrod.  6  molds  .  1,350 


Large  selection  of  good  Linotype  and 
Ludlow  mats.  Send  for  lists. 
Terms  available 

Midwest  Matrix  &  Machinery  Mart,  Inc. 
633  Plymouth  Court  Chicago  5.  III. 
4/0  MIEHLE;  45"  cutter:  24-page  Hoe 
straightline.  Want  Duplex.  RR.  12, 
Box  519x,  Indianapolis  26,  Indiana. 
THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles— $84.60  to  $97.50,  fob  Elkin. 
Write  for  literature.  L.  &  B.  Sales 
Company.  113  West  Market  Street, 
Elkin,  North  Carolina. 


Netcsprint 


NEWSPRINT 

BUYING  —  SELLING 

BUNGE  PULP  &  PAPER  CO. 

45  W.  a  St.,  N.T.  36.  JU  2-4880:  2-6178 
NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  £  PAPER  CO. 

70  E.  45  St.,  N.  Y.,  N.  Y.  -  MU  6-6676 


Advertising  Rates 

CLASSIFIED 

LIm  Rotes  EACH  CONSECUTIVE  j 
InMrtion 

SITUATIONS  WANTED  (Payable  with 
•rder)  4  tines  @  50c  per  line  EACH 
Insertien;  3  tines  R  55e;  2  •  60e; 

1  @  65c.  Ad4  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  form 
by  sendini  self-addressed  8c  stanped 
envelope  to  E&P  Classided  Dept 
AU  OTHER  CLASSIFICATIONS: 

4  tines  9  9Sc  per  line  EACH  insertion; 

3  times  9  $1.00;  2  times  9  $1.05; 

1  9  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

ai.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  WadiMsday,  4  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
belders'  identities  held  in  strict  con- 
Idence.  Replies  naiied  daily.  Editor  It 
Publisher  reserves  the  right  to  edit  all 
copy. 


DISPLAY  RATES 
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52 
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$510 
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$370 
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105 

95 

84 
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MACHINERY  and  SUPPUES 
I  Newspaper  Equipment 

I  MATERIAL  FOR  SALE 

!  Due  to  a  consolidation  and  moderni^ 
j  tion  program  we  have  the  following 
I  newspaper  equipment  for  sale: 

QUANTITY  DESCRIPTION  PRICE 

1 — Proof  Prees-Vandercook 
No.  S26AH.  Gompasing 
Room  Cylinder,  Serial 
No.  7460.  $1,600.00 

1 — Etching  Machine  Chemco 
Model  600,  Conventional 
Etcher,  220  Volt,  3 
Phase,  60  Cycle.  AC — 

(k)od  Condition.  $600.00 

1 — Master  Powder  Cabinet, 
front  ope  ntng  BSVb' 
wide,  complete  with  fan, 
etc. :  220  volts,  single 

phase.  60  cycle,  AC — 

Good  Condition.  $40.00 

1 —  Remelt  pot,  Kemp  3  ton, 

gas,  2  element,  good  con¬ 
dition.  $250.00 

2 —  Band  Saws,  H.  B.  Rouse 
&  Co.,  Serial  No.  531 
with  motor,  220  Volts, 
Single  Phase,  60  Cycle, 

AC — Good  Condition. 

@$160.00 

250 — Fonts,  Modern  Monotype 
display  mats  all  point 
I  sizes  and  faces.  Good 

Condition.  @$20.00 

!  66,000# — Type  Metal  (Imperial). 

I  @I6c  per  lb. 

i  10,000# — Stereo  Metal  (Imperial). 

@16e  per  lb. 

1 — Newspaper  Bundle  Push¬ 
er,  Curtis  Development 
Mfg.  Co.,  type  B,  Serial 
No.  1261-1  complete,  220 
volts,  3  phase.  60  cycle 
AC.  $1,000.00 

1 — Newsprint  Clamp  for 
Clark  Industrial  Truck, 
2,000#  capacity.  30"-42" 
diameter  rolls.  Serial  No. 
34AT120,  New  Condition. 

$1,000.00 

All  equipment  F.O.B.  The  Virginian- 
Pilot  and  Ledger-Star,  Norfolk  1, 
Virginia. 


Photo  Engraving 


AVAILABLE  IMMEDIATELY 


TYPE  C.  G..  ROBERTSON  14  x  14 
engraving  camera  complete  with  12  ft. 
stand,  24  x  30  copyboard,  turn  table, 
scale  focusing  system,  micro-stop  ad¬ 
justment,  screen  mechanism,  proportion¬ 
ing  scale,  combination  plate  holder  for 
plates  or  film.  Automatic  diaphragm 
control:  Goerz  Artar  14”  lens.  F/9.5: 
8-FA  arc  lamps:  19  x  35  powder  cab. 
with  fan:  11  x  14  65  line  Buckbee 
Mears  halftone  screen.  All  in  excellent 
condition.  Write  Ed  Kelly,  Dally  Re¬ 
publican-Times,  Ottawa,  Illinois. 


Press  Room 


8  PAGE  FLATBED  PRESSES 

8  DUPLEX,  Model  AB 
Located:  NEW  YORK  (TTY 
SANFORD.  N.  C. 
WOODLAND,  CALIF. 

BEN  SHULMAN~^SSOCIATES 

60  E.  42  St.  N.  Y.  17— OX  7-4690 
DUPLEX  6  Units— Double  Width— 
23-9/16"  cutoff— mfd.  1930.  Steel  cyl¬ 
inders,  double  folders,  balloon  form¬ 
ers.  color  cylinder,  reels,  tensions, 
C-H  conveyor.  Print  76  pages,  60" 
newsprint.  Good  condition.  Available 
now,  as-is,  where-is.  Can  be  seen  in 
production.  For  information  and  at¬ 
tractive  price  contact  Production  Man- 
sger,  GlobeJIemoerst,  St.  louls.  Mo. 

$15,000  BUYS 
48  Pg.  Hoe  Press 

I  DRIVE  and  starting  motors,  control 
panel,  pair  of  folders,  conveyor  Avail¬ 
able  immediately.  CMtact  Philip  H 
!  Yoong,  Dispatch,  York,  Pa. 


MACHINERY  and  SUPPUES 

Press  Room 


16  PAGE 

DUPLEX  STANDARD  TUBULAR 
2  to  1  Model  Praaa 

Press  Ser.  No.  104.  Presently  located 
Journal-Standard,  Freeport,  Illinois. 
Available  approximately  Jan.  16,  1969. 
Can  be  insi>ected  in  operation  by  pre¬ 
arranged  appointment.  A-1  operating 
and  mechanical  condition. 

Offered  complete  with  modem  30  HP 
2  motor  drive  with  push  button  sta¬ 
tions,  16  steel  chases,  all  stereo  equip¬ 
ment  including  electric  metal  pump, 
curved  louter  and  G^  46-(?  Heavy 
Duty  Mat  Roller.  Complete  package. 

'  Qualified  erectors  available  to  install 
!  at  moderate  cost.  Trade-ins  accepted. 

:  INLAND  NEWSPAPER 

SUPPLY  CO. 

422  West  8th  St.  Ka-isas  City  6,  Mo. 

FOR  SALE 

SCOTT  “MULTI-UNIT” 
SEXTUPLE  EQUIPMENT 

EQUIPMENT 

6— SCOTT  BLACK  PRINTING  UNITS 
of  the  Floor-Fed  or  Camel-Back  de¬ 
sign.  These  Units  contain  solid 
forged  steel  printing  and  impres¬ 
sion  cylinders  all  running  in  high 
grade,  close  fitting  roller  bearings. 
2 — Scott  Single  “Multi-Unit"  Folders 
of  the  3-2  ratio  construction.  They 
can  be  operated  to  give  four  indi¬ 
vidual  deliveries  or  two  double  de¬ 
liveries. 

6 — Paper  Roll  Spindled  Positions,  each 
built  within  its  individual  Unit  and 
giving  a  paper  feed  controlled  by 
Jones  Automatic  Tension  Gover¬ 
nors. 

6 — Sets  of  “Multi-Unit”  Superstruc¬ 
tures. 

2—100  HP  230  volt  D.C.  Cutler-Ham¬ 
mer  Motor  Drives  each  equipped 
with  fully  automatic  push  button 
Control  Syste.ms. 

Each  Unit  is  equipped  with  set  of 
rubber  covered  rollers  and  press 
blankets 

SIZE 

Printing  Diameter — 14%  inches 
Sheet  Clut — 22%  inches 
Plates— 7/16  inch:  60  degree  bevel 
WRITE: 

Dave  Dryden 

Journal-'Tribune  Publishing  Company 
Sioux  City.  Iowa _ 


24  PAGE 

DUPLEX  TUBULAR  PRESS 

2  to  1  Modol  4  Plato  Wido 
Double  Folder  AC  Drive 

With  complete  stereotypinj;  equipment. 

ERNEST  PAYNE 
CORPORATION 

82  Bcekman  Street  New  York  38 

BEekman  3-1791 


PRESS  MOTOR  DRIVES  of  25.  40. 
50.  60,  75.  100,  150  H.P.  AC.  George 
C.  Oxford,  Box  903,  Boise,  Idaho. 


AVAILABLE  NOW 


PONY  AUTOPLATB  with  pump— 
21  %"  cut-off.  6-ton,  Kemp  Obround 
Stereotype  Pot.  80  H.P.  AC,  GE  Drive, 
control  panel,  grids.  126  H.P.  AC,  GW 
I  Drive,  control  board,  grids.  2000  Gal. 

I  Ink  Tank  vrlth  3  H.P.  Blackmer  pump. 

'  Cutler-Hammer  std.  duty  conveyors,  6- 
I  wire.  Babcock  Optimus  flat  bed  press 
!  with  feeder  and  folder.  Prints  4  up. 
i  excellent  condition. 

LOYAL  S.  DIXON  CO.  NEWSPAPER 
11164  Saticoy  St.  PRESS 

Sun  Valley.  Calif.  EREfTTORS 

POplar  6-0610 


FOR  SALE 

2  STANDARD  octuple  presses  with 
drive  equipment,  available  about  Au¬ 
gust.  1959.  One  is  Scott  unit  type 
with  underfeed.  The  other  is  (Josa 
deck.;r.  Both  presses  may  be  observed 
in  daily  operation.  Offers  will  be  con¬ 
sidered  as-is  and  when  available. 


MACHINERY  and  SUPPUES 

Press  Room 


AYER  CUP  QUALITY 
PRESSES  FOR  SALE 

*JU’ST  three  years  ago,  this  preu 
printed  the  papers  which  were  seconl 
only  to  the  N.  Y.  Heraid-Tribuae  ii 
Ayer  (Tup  competition. 

*THEY’RB  still  running  fine,  but  in 
just  a  little  slow  for  our  106,OIK 
combined  daily  circulation. 

*SO  WE’RE  buying  a  new  press,  and 
will  have  available  August  1,  IJj), 
the  following: 

— ITVE  Scott  units,  straightline,  one 
of  them  new  in  1953. 

— DOUBLE  Folder  with  conveyorn. 

— TOP  speed  36,000  paper.s  i>er  hour. 
— G.E.  125  h.p.  A.C.  group  drive,  new 
in  1956. 

— NOW  running  9  columns,  68"  wel, 
23-9/16"  cutoff. 

— THE  '63  unit  has  a  color  cylinder 
with  single  reverse. 
—MISCELLANEOUS  rollers,  nil 
stands,  distributors,  parts,  etc. 

— PORTABLE  ink  fountains:  3  Capeo. 
1  Wood. 

*FOR  the  four  older  units,  the  double 
folder,  the  new  drive  and  controlla. 
and  the  3  Capeo  fountains,  we  want 
$50,000. 

*FOR  the  1963  Scott  color  unit  and 
the  Wood  fountain,  tve  ask  $30,004. 
•WE  have  an  older  100  h.p.  A.C.  G.l 
standby  drive  and  control  panel, 
$2,000. 

•WITH  a  single  buyer,  who  wants  all 
of  these,  we  will  negotiate. 

•YOU  can  see  the  press  in  operation 
at  the 

Journal  &  Sentinel 
Winston-Salem,  N.  C. 

•Or  call,  write,  wire 
—OWEN  LEWIS.  BILL  PAYNE  or 
JIM  GRAY 

— PArk  6-2311,  WINSTON-SALBM, 
N.  C. 


DUPLEX  ’TUBULAR  24-p  News  Prea. 
2  detks,  6  units  and  fol^r :  Goss  Hat 
Roller  with  6HP  AC  motor:  Curved 
Scorcher  AC  220-3-60,  Handy  Plate 
Finisher:  1,600  lb  Melting  Pot:  ’Tubt- 
lar  Plate  Caster :  Duplex  ’Tubular 
Plate  Finisher  AC  220-3-60 :  Duplex 
’Tubular  Router  AO  220-3-60:  66-(tal 
Ink  Drum  Dolly :  2  LAN  Steel  ’Turtlei 
and  27  Stereo  Cha-ses.  Price  $37,644 
Kentucky.  Ready  now.  Our  No.  0334. 
May  Brothers,  Binghamton,  N.  Y. 


NEW  COLE 
QUARTERFOLDER 

PORTABLE,  Adaptable  all  types  ro¬ 
tary  presses.  Time  and  money  saver. 

OKLAHOMA  CITY 
MACHINE  WORKS 
1633  West  Main,  Oklahoma  Oty,  Okie. 
Re  6-8841 


HOE  32  page  newspaper  &  magazine 
straightline  unit — piquet  11  x  15%- 
2  color  one  side,  one  color  _  revera^ 
additional  fold  added  for  digest  aw 
books. 

168  FOOT  Jeffrey  ixaper  roll  «»• 
veyor — 2  16  HP  motors  , 

HOE  double  plate  tall  cutter  21:1 
HOE  Full  Page  Flat  Shaver 
HOE  Stereotype  Saw 
HAMMOND  full  page  saw  trinuner 
with  router  and  jigsaw 

HAMILTON  steel  ad  man  cabind 
HAMILTON  steel  newspaper  slnt* 
tier  cabinet 

MORRISON  slug  stripper 
MORRISON  power  router 
61x75  A  39x65  Hamilton  steel  atone 
with  8%  x  13  galleys  and  steel  matter 
boai-ds. 

APEX  PRINTING  MACHINERY 
OO..  INC. 

210  Elizabeth  St..  New  York  12 
worth  6-0070 


32  PAGE 

DUPLEX  TUBULAR  PRESS 

2  to  1  Model  4  PlaU  WUs 
Double  Folder  for  Double 
or  2  Section  Paper  AC  Wvt 

BEN  SHULMAN  ASSOCIATB 

60  East  42nd  Street  New  York  R 
Oxford  7-4690 


EAS’TON  EXPRESS, 

EASTON.  PA. 

EDITOR  flC  PUBLISHER  for  November  22, 
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MAOIINERY  and  SUPPUES 

MACHINERY  and  SUPPLIES  ' 

HELP  WANIEU 

HELP  WANTED 

Stereotype 

Administrative  I 

classified  Advertising 

BOSTON  GLOBE 
HOE  PRESSES 

J-OCrUPLE  Presses  (1937-1932) 
2— DOUBLE  Sextuple  Presses 
iLL  Steel  Cylinder,  Roller  Bearing 
Ositi  with  Hoe  Patent  Ink  Punaps, 
Qoobls  Folders  with  C-H  Conveyors, 
I  Arm  Reels  with  Automatic  Tensions, 
Portable  Color  Fountains. 


PRICED  FOR  QUICK  SALE 
IMMEDIATELY  AVAILABLE 

ben  shulman  associates 

H  7.  42  St.  N.  Y.  17— OX  7-4590 


fob  sale — Drive  and  motors — 30-8 
IP  Cline-Weet.  20,000  and  26,000 
Sprockets.  Approximately  103  in..  8 
is.  link  belt  ehain.  Write  Box  4608 
for  detalle. _ 

Available  Immediately 

i  or  (  UNITS  HOB— 28  9/16'  cutoff. 

POUR  UNITS  "Condensed  Pattern” 
ireh  type,  roller  bearings  on  cylinders. 
Hoe  spray  fountains,  double  folders 
ihaft  Mven,  subway  delivery  from  off 
dde  to  single  C-H  conveyor,  substruo- 
tare  two-roll  positions  for  86  inch  dl- 
imeter  rolla  Hoe  automatic  tensions, 
tw  Cotier-Hammer  76-6  HP  two  mo¬ 
tor  drives  ball  bearing  220  ▼  8  ph  60 
rrelet  AC,  presently  geouod  82,800. 
MilMe  good  64-82  page  press. 

SOLD  with  or  witheut  Hoe  Z  pattern 
unit  on  similar  substructure,  giving 
IMO  pages. 

HOW  IN  operation.  Most  be  sold  and 
Doved  immediately.  Unit  transpor¬ 
tation  bases  available.  Press-room  has 
ersne  rail  for  easy  handling.  Price 
most  moderate. 

W.  B.  Pape  —  Waterbury  Republican 
and  American  —  Waterbary  20,  Conn. 
PL  4-0141 


GOSS  6-UNITS 

Built  1182.  Used  100  times.  22%"  ®*>4- 
ol.  Now  Available.  Like  New.  Hurry. 

GEORGE  C.  OXFORD 

Box  M3  Boise.  Idahe 


SCOTT  PRESS 

MULTI  COLOR  angle  bar  newspaper 
prtaa  22%  incJi  cut-off.  Five  units 
•ftdi  type  construction,  two  folders, 
color  cylinders.  Roller  bearings  on 
an  cylinders.  3  arm  reels  with  Jones 
tension.  Geared  to  operate  at  speeds 
up  to  40,009  copies  per  hour.  Rubber 
rollm  new  in  1966.  Press  overhauled 
BO  page  press  in 
«cell«nt  operating  condition.  0>m- 
Pwte  stereotype  equipment  goes  with 
Pf^.  including  double  truck  casting 
“X.  Av^lable  in  July  1959.  &n  Fran- 
cisco  Shopping  News,  851  Howard 
San  Francisco,  California. 


9/16'  cutoff:  Hoe  Monorail  Saw  Trim¬ 
mer;  (loes  stereotype  machinery  22%' 
cutoff:  Nolan  radial  arm  router.  John 
Griffiths  Co.,  Inc.,  416  Lexington  Ave., 
New  York  17,  N.  Y. 

Wanted  to  Buy 


wanted  for  rapidly  growing  affiliated 
group  of  daily  newspaiwrs.  Operations 
in  Western  States,  with  circulation 
range  of  6,000  to  16,0(M).  Excellent  op¬ 
portunities  for  further  advancement 
in  newQiaper  business  management. 
Write  Box  4800,  Editor  A  Publisher. 


lUftS**’  without  carburetor,  per  with  excellent  growth 

hans  ’  curved  vacuum-back  Good  salary  plus  a  share 

casting  box  with  vacuum  pump,  profits.  This  person  wo 

7*Vr®**  ct^cved  cutting-off  cyl-  news,  advertising,  circulati 
nlim!  cut  and  adjustable  for  du^tion  operations  and  aa» 

““  page  sise,  drive  motor  tive  role  in  community  afl 

aotocnatie  start-stop,  11200;  Indiana  city  of  .36,000.  If  y 
^  plate  shaver,  automatic  well-rounded  experience  ar 

•'•rt  and  Mop.  motor  mounted,  ing  for  a  chance  for  a 

yiP.  Above  equipment  220-Volt,  AC.  we  would  like  to  hear  fron 

J*^e.  rat-off  22%'  inches.  7/16'  Box  4926,  Editor  A  Publi 

CORPUS  CTiRISn  CALLER-TIMES  Enenreril^ou^n^  for 

l-TON  "OBROUND”  gas  fired 
pot.  Excellent  condition. 

,writh  immersion  burners, 

{{'”’’*o^tle  controls,  dual  carbure- 
Siu  .^^•ilable  now.  Located  Knox- 
PAo.i'""-  Contact  INLAND  NEWS- 
v?;®  SUPPLY  CO..  422  West  8th, 

City  6,  Mo.  I  Publisher. 

editor  ac  PUBLISHER  for  Nov«9i»b«r  22,  1958 


Linos,  Plants.  Tompkins  Equipment 
Co.,  112  S.  Clark,  Chicago  6,  Ill. 
WILL  Buy  for  Cash.  Complete  Plant 
also  Individual  Machine  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRINTORAFT  REPRESENTATIVES 

277  Broadway, _ New  York  7,  M.  Y. 

WANTED:  8-page  Duplex  or  Goes 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 
323  N.  4th  St.,  Phila.  6.  Pa. 

NEWSPAPER  EQUIPMENt 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESErTER  EQUIPMENT 
Ludlowa — Elrods — Hat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th _ Kansas  City  6,  Mo. 

TOP  PRICES  for  Plants  Anywhere 
GENERAL  PRINTING  EQUIPMENT 
6708  N.  W.  2nd  Ave.,  Miami  67,  Fla. 

WANTED  AT  ONCE 

POWER  PAPER  CUTTER.S 
Highest  Cash  Prices  Paid 

Cnll^ — wire — or  write 

UNIVERSAL  PRINTING 
EQUIP.  CO.  I 

420  Valley  Brook  Ave., 
Lyndhurjt,  N.  J.  Geneva  8-3744-47 

WANTED  TO  BUY  FOR  CASH  NEW 
or  USED.  SURPLUS  or  Idle  ELEC¬ 
TRIC  MOTORS  AC  or  DC  60  to  600 
H.  P.  Also  MOTOR  GE^TERATORS. 
CONVERTERS.  TRANSFORMERS  25 
to  3000  KVA  DIESEL  GENERATORS. 
COMPRESSORS. 

MAIL  COMPLETE  DATA.  WILL 
MAKE  OFFER. 

Harry  Jawitz,  Box  387,  New  Rochelle, 
N.  Y. 

DRIVE  CAREFULLY— WATCH  OUT 
FOR  CHILDREN 

HEIJ*  WANTED 
_ Adminutrative _ 

FAST  GROWING  SMALL  morning 
daily  in  Colorado  needs  publishers  as¬ 
sistant  good  on  promotion.  Box  4912, 
^itor  i  Publisher. 


GENERAL  MANAGER 
For 

SMALL  INDIANA  DAILY 

CHALLENGING  opportunity  for  man 
who  would  like  to  be  the  No.  1  oper¬ 
ating  executive  managing  a  daily  pa¬ 
per  with  excellent  growth  potentials. 
Good  salary  plus  a  share  of  increased 
profits.  This  person  would  oversee 
news,  advertising,  circulation  and  pro¬ 
duction  operations  and  assume  an  ac¬ 
tive  role  in  community  affairs  in  this 
Indiana  city  of  .36,000.  If  you  have  had 
well-rounded  experience  and  are  look¬ 
ing  for  a  chance  for  advancement, 
we  would  like  to  hear  from  you.  Write 
Box  4926.  Editor  A  Publisher. 

THE  SEARCH  IS  ONI 
Energetic  young  man  for  one  of  na¬ 
tion's  tOT  newspaper  trade  associa¬ 
tions.  (Chart  area  2)  Primary  duty: 
industrial  relations.  Secondary  duties: 
miscellaneois  administration,  conven¬ 
tion  planning,  and  bulletin  writing. 
Basic  knowMge  of  newspaper  labor 
relations  is  a  minimum  requirement. 
Give  complete  resume.  references, 
present  ralary.  Box  4929,  Editor  A 
I  Publisher. 


You're  the  person  we  want  .  .  .  that 
is  if  you  prefer  managerial  respon¬ 
sibilities,  individual  recognition,  and 
an  opportunity  u>  "shoot  for  the 
moon”.  Must  be  capable  and  experi¬ 
enced  in  newspaper  advertising  sales. 
Allowance  for  moving  expense.  Write 
Mr.  Wenrich,  Lancaster  Newspapers. 
Lancaster,  Pennsylvania,  or  phone 
Express  7-5261. 


Duplay  Advertising 


plant  and  mechanical  equipment.  Man 
must  be  smart,  of  good  character  and 
have  sound  newspaper  background. 
This  is  a  permanent  position.  Salary 
will  attract  and  keep  top  man.  Please 
answer  with  full  details  in  .strict  con¬ 
fidence.  Box  4918,  Elditor  A  Publisher. 

_ Artists  -  Cartoonists _ 

WANTED — artist,  layout,  idea  Bum, 
to  take  over  and  direct  art  department, 
set  up  art  and  copy  service,  develop 
advertising  campaigns  for  re^l  staff. 
Also  editorial  art,  some  editorial  car¬ 
toons.  Excellent  opportunity  for  man 
wth  creative  initiative  who  can  give 
advertising  agency  type  service  to  local 
accounts.  Send  complete  information 
and  photostats  of  samples  to  Retail 
Advertising  Manager,  L^ger-Enqnirer, 

[  Newspapiers.  Columl^.  (Teorgia. _ 

LAYOUT  ARTIST— New  York  busi¬ 
ness  paper  looking  for  a  recent  art 
school  grad,  maybe  even  with  a  year's 
experience.  Fellow  or  gal  looking  for 
a  variety  of  assignments  to  work  in 
promotion  department.  Some  mechani¬ 
cals,  too,  and  perhaps  a  dash  of  copy. 
Happy-type  sixit  with  good  future, 
beaucoup  benefits.  Send  resume,  with 
saiary  requirements  and  a  couple  of 
samples  we  can  keep,  to  Box  4828, 
Editor  A  Publisher. 


_ Circulation _ 

CIRCULATION-ASSISTANT 
Thoroughly  experienced  in  the  drea- 
lation  field.  Must  be  qualified  to  super¬ 
vise  district  managers,  motor  roots 
drivers,  and  have  full  knowledge  of 
how  to  build  circulation.  Chart  Ares 
2.  Box  4840,  Editor  A  Publisher. 
YOUNG  MAN  with  some  ex¬ 
perience  that  wants  to  move 
from  a  small  Texas  daily  to  a 
hard-hitting  outfit  in  a  large 
city.  Opportunities  unlimit^. 
Prefer  man  with  knowledge  of 
South  Texas  area.  Write  full 
particulars  first  letter  to  Box 
4807,  Editor  A  Publisher. 

ZONE  SUPERVISOR  for  large  a.m. 
newspaper.  Must  be  promotion  and 
servies  minded.  Excellent  opportunity 
for  advancement.  8146  per  week  ia- 
cludes  ear  allowance.  Generous  pro¬ 
duction  bonus.  Furnish  complete  de¬ 
tails  about  yourself  and  exiierienee. 
Chart  Area  2.  Write  Box  4826,  Editor 
A  Publisher. 

COUNTY  CIRCULATION  MANAGER 
for  seven  day  paper.  Work  with  Little 
Merchants  and  Adult  Agents.  Growing 
area  for  a  producer.  All  replies  con¬ 
fidential.  Write  R.  A.  Barcroft.  Cireu- 
la'lon  Manager,  Santa  Barbara  News- 
Press,  Santa  Barbara,  California, 
WANTED:  Experienced  Circulation 

manager  to  head  department  newspa¬ 
per  2I>,0<)0  circulation.  Must  know 
promotion,  how  to  supervise  men,  all 
phases  of  work.  Good  pay.  Excellent 
working  conditions.  Opportunity  to  ad¬ 
vance  with  fast  growing  organization. 
Write  Box  4906.  Editor  A  Publisher. 

Classified  Advertising _ 

CLASSIFIED  MANAGER 
Evening  newspaper  in  city  of  14.000 
population.  Chart  Area  2.  has  opening 
for  man  or  woman  experienced  in  aB 
phases  of  Classified  AdvertisiBg.  Give 
full  particulars.  Box  4689,  Editor  A 
Publisher. _ 

CLASSIFIED  MANAGER  for  pro¬ 
gressive  12.600  p.m.  daily,  who  ran 
sell  as  well  as  manage  department, 
and  build  up  from  present  12  column 
daily  minimum.  Salary  8126  per  week 
plus  bonus  arrangement.  Write  expe¬ 
rience,  etc.  in  detail  to  Times  Journal, 
Vineland,  New  Jersey. 


versatile  gal  with  eathusiaam  and 
imagination.  Send  resume  includiag 
salary  requirements.  Box  4626.  Editor 
A  Publisher. _ 

LARGE  METROPOLITAN  NEWSPA¬ 
PER  is  seeking  to  strengthen  its  retail 
staff.  Two  men  needed,  no  lees  than 
6  years'  experience  handling  all  types 
of  retail  accounts,  including  dejiart- 
ment  stores.  Good  opportunity  for  ad¬ 
vancement.  Vacancies  now  available 
for  college  trained  men  not  over  36. 
Personal  interview  and  thorough  cheek 
of  background.  If  you  qualify  we  wel- 
eome  your  application.  Box  4727,  Edi¬ 
tor  A  Publisher. 

EXPERIENCED  RETAIL  STAFFER 
to  taka  over  good  list  of  accounts  and 
sell  new  business.  Good  salary  and 
best  bonus  system  we  know  of.  Good 
on  copy-layout.  Give  full  particulars  to: 

RMail  Advertising  Manager 

Ledger- Enquirer 

Columbus.  Georgia _ 

HARD-HITnNG  advertising  director 
for  competitive  daily.  Up  to  810,000 
for  right  man.  Most  know  how  to 
supervise  all  phases.  Tell  all  first  let¬ 
ter.  Reply  Bra  4S18,  Editor  A  Pub¬ 
lisher^ _ 

IMMEDIATE  OPENING  in  Massena. 
New  York,  on  aggressive  growing 
semi-weekly  9,000  ABC.  Massena.  the 
location  of  the  billion  dollar  seaway 
and  liower  developments,  new  General 
Motors  and  Reynolds  Metals  plants. 
This  man  could  be  an  experienced 
salesman  anxious  to  move  into  greater 
responsibility  as  Ad  Manager.  We  de¬ 
sire  a  hustler,  competent  with  copy 
and  layout,  and  capable  of  eventually 
running  department.  Many  fringe 
benefits  include  fully  paid  by  com¬ 
pany  pension  plan.  Write  John  T. 
Doyle,  General  Manager,  Massena 
(New  York)  Observer. _ 

ASSISTANT  ADVERTISING  MANAG¬ 
ER.  A  large,  long  established,  pro¬ 
gressive  7  day  newspaper  in  Chart 
Area  #2.  has  an  excellent  opportunity 
for  a  man  with  a  record  of  successful 
selling  in  a  competitive  market.  He 
will  lead  and  work  with  retail  staff- 
men  in  the  field.  A  man  with  "spark 
and  sell”  will  have  plenty  of  room 
for  growth  with  this  organisation. 
Write  complete  details  of  background, 
experience,  references  and  salary  re¬ 
quirement.  Box  4900,  Editor  A  Pub- 


DISPLAY  ADVERTISING  MANAGER 
for  ABC  weekly  in  Hammonton,  New 
Jersey  mid-way  between  Philadelphia. 
Pennsylvania  and  Atlantic  City,  New 
Jersey,  recently  purchased  by  progres¬ 
sive  daily  management.  Must  be  good 
salesman,  layout  man  and  copy  writer, 
not  afraid  of  hard  work.  Salary  8126 
a  week  plus  bonus  arrangement.  Write 
experioice  etc.  in  detail  to  Joel  C. 
Leuchter,  Times  Journal,  Vineland. 
New  Jersey. 

FLORIDA  OPPORTUNITY  for  expe- 
rieneed  ad  salesman.  Send  background, 
sample  layout,  references.  Box  49f9. 
^itor  A  Publisher. 

UVE  WIRE 

ADVERTTSING  SALESMAN 

for  aggressive  6  day  evening  daily 
with  hard  hitting  young  staff.  Friend¬ 
ly  Southern  town,  city  zone  14.600. 
Circulation  tripled  in  the  6  years  of 
our  ownership.  Must  be  experienced, 
be  able  to  sell  and  prepare  layouts. 
Excellent  salary  and  commission  plan, 
^nd  complete  resume  and  income  ex¬ 
pectation  to  CTiarlie  Duke,  Advertis¬ 
ing  Manager.  Daily  Tifton  (Georgia) 
Gazette. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

Display  Advertising 

Editorial 

Promotion — Public  Relations 

m 

Promotion— Public  Relatioiu 

ADVERTISING 
SALES  EXECUTIVE 


CITY  EDITOR  handle  UPI  wire  and 
some  general  reporting.  Write  giving 
references,  Publisher,  Daily  Press, 

Artesia,  New  Mexico. _ 

COPY  EDITOR  and  suburban  reporter 
for  iUO.UUO  circulation  New  England 


ASSISTANT 

for  promotion  department 


of  trade  publication 
in  New  York  city.  Man  or  wona 


ONE  of  best  opportunities  on  any  P-"*-  car.  CA|  CC  PP  with  training  or  exi>erience  in  id  Mjj,  I  JJJ 

merican  newspaper  in  recent  years.  Box  4828,  Editor  &  Publisher. _  .  0/\LtO  I  K'^IVl'^  I  IV^IN  layout  and  art.  Must  be  versatile,  sjli I 


American  newspaper  in  recent  years.  Box  4bZb.  aditor  si  r*uDiisner. _ 

NATIONAL  CATHOLIC  current  af- 
CANDIDATE  must  be  85-46  years  fairs  weekly  for  Junior  High  students 
old;  have  highest  standards;  proven  needs  topflight  writer  to  serve  as 


^ecutive  ability;  able  to  take  and  News  Editor.  Must  be  solidly  grounded 
inspire  excellent  sales  staff.  in  Catholic  doctrine  and  practice  and 

~  Christian  social  principles.  Must  be 

THIS  is  one  of  country’s  best,  and  able  to  write  about  complex  news 


ASSISTANT 


ing  to  pitch  in  with  typing,  el«ia 
and  research,  too.  Opportunity  to  tan 
all  phases  of  media  promotion. 


fastest  growing  new8pai>ers  in  ideal  !  events  in  clear,  simple  and  vivid  terms. 


year-round  climate  and  environment.  Eixperience  in  evaluating  national  and  a  o  a  txt  rwm 

I  international  news  essential.  Salary  I  ^GE  25  TO  30,  A  B.S.  IN  CHEM- 


REWARDS,  tangible  and 
Intangible,  commensurate 
with  rugged  requirements 
of  character,  personality, 
training  and  top  leader¬ 
ship. 


Send  complete  resume,  including  ai 
ary  requirements  and  some  umM 
which  nexi  not  be  returned.  Mu; 
company  benefits,  pleasant,  cor,;-  , 
office.  Box  4523,  EMitor  &  Puh;;-V- 


commensurate  with  ability  and  expe-  ISTRY  AND  A  MASTER’S  DEGREE 
rience.  Send  resume  and  samples  of 


Mechanical 


THE  MAN  who  iiunlifies  mu.st  have 
a  natural  flair  for  promotion  with 
new  sales  techniques— but  know  that 
modern  advertising  department  of  met¬ 
ropolitan  newfi)aper  must  handle  the 


•  writing  to  Elditor,  Young  Catholic  IN  JOURNALISM  PREFERRED, 
'  Messenger,  38  West  Fifth  St.,  Dayton 

I  2,  Ohio.  _ 

!  NEWSPAPER  WOMAN  needed  to 

!  serve  as  Elditor’s  Assistant.  Duties  in-  Our  raold  arowth 

,  elude  editing  syndicated  columns,  han-  c  ^ 

,  dling  Letters  to  Editor,  and  editing  rpniiirpc  +hp  c<»rv- 

1  once  a  week  teenage  page.  Apply  in  lequirci  me  bciv 

;  detail,  George  Shannon,  Mitor,  ^reve-  ,  f  xL  x  L 

po.t  (Louisiana)  Journal.  ICeS  Ot  the  tech- 

RBPOR'I'ER  *11  X  *  _l 

'  on  30,000  Chart  Area  11  daily.  niCdlly  trained 

Box  4831,  Editor  &  Publisher. 


routine  and  pedestrian  chores  with  ef-  WOMEN’S  PAGE  writer  for  fast- 


ficiency  and  economy. 


OPPORTUNITY  will  appeal 
to  the  younger  man  who 
feels  he  is  in  a  blind  alley 
and  longs  for  a  publisher 
and  colleagues  who  think 
newspapers  are  here  to 
stay,  and  that  a  good  and 
profitable  newspaper  Is  the 
most  glorious  contribution 
to  American  life. 


growing  evening  daily  In  over-60.000 
class,  near  Chicago.  Good  pay,  five- 
day  week,  excellent  working  condi- 
tions.  Box  4833,  Editor  &  Publisher. 
_  r'tcEE 

JOB  MARKETT  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
69  E.  Madison.  Chicago.  Illinois. 
CITY  HALL  Reporter.  Northern  Ohio 
Daily,  60,000  population,  6  day  eve¬ 
ning  wants  competent  exi>erienced  man. 
Give  ctmiplete  details  to  Box  4927, 
Editor  and  Publisher. 


Our  rapid  growth 
requires  the  serv¬ 
ices  of  the  tech¬ 
nically  trained 
man  with  experi¬ 
ence  In  advertis¬ 
ing,  sales  promo¬ 
tion,  and  techni¬ 
cal  writing  in  the 
chemical  field. 


FORWARD-LOOKING  exeentivt  » 
head  up  composing  room  on  progrwm 
daily.  Must  be  cost-conscious,  a^  his 
ability  to  lead  men.  Union  shop.  Chir 
Area  12.  All  replies  in  confidence.  Ba 
;  4703,  Eiditor  ft  Publisher. 

'  WANTEIO :  Composing  room  iup«r 
tendent  with  some  knowledge  of  iteni 
I  typing  and  pressroom,  all  on  hbi 
floor.  Non-union  throughout.  W 
I  daily,  town  16,000  and  25,000  eirak 
'  tion,  well  equipped  plant  and  gw 
crew.  Chance  for  energetic  mag  t 
I  make  real  good  job  with  good  as 
pany.  Chart  Area  2.  Write  Box 
Elditor  ft  Publisher. 


Salesmen 


WE  NEED 

two  additional  salesmen 

to  call  OD  Newspaper  Pressroom  tnk 


futur^  Morning  paper.  wages  corporation  benefits,  plus  salary 

top  benefits.  Allowance  for  movinjf  a'  »  .  i- 


IN  YOUR  first  letter  spare  no  de-  expenses.  Write  Jay  H.  Wenrich,  Lan-  commensurate  with  experience, 
tails  on  your  iirufessionnl  background  caster  Newspapers,  8  West  King  St., 
and  education.  Lancaster,  Pennsylvania.  _ 


time  willing  to  b«  away  from  hcsi 
on  triiks.  All  expensos  paid  by  md- 
pany. 


IF  YOU  prefer,  don’t  hesitate  to  v*’’” 

send  first  communication  through  a  sports.  Came.a  knowledge  de- 

third  party  sirable  but  we  will  train  on  camera 

if  necessary.  Write  full  details  to 
ALL  applications  will  be  trcat.sl  gity  Editor.  Ocala  Star  Banner.  Ocala. 


Send  resume  in  confidence  to: 


Salary  open  and  will  be  cmiuikb- 
•urate  with  qualifications  and  ramlk 
Box  4622,  Elditor  ft  Publisher. 


will  la:  ireai«sj  isi 

with  utmost  confidence.  riorida. _ _ _ 

OHIO  NEWSPAPER.  6  day  evening. 
Box  4919,  Exlitor  &  Publisher.  has  opening  for  assistant  to  state 

editor.  Please  give  complete  detail.< 
both  personal  and  abilities  to  Box 
ADVER’n.SING  SALESMAhT^E.^ert:  4928.  Editor  ft  Publisher. _ 


Mr.  George  F.  Henderson, 


ence  on  weekly  desirable.  Consider  man  OPEININGS  for  wire  editor  and  also 
trained  on  news  and  interested  in  for  cub  reporter,  .Vday  40-hour  week. 


switching  to  advertising,  increments  Please  list  references  and  background  . 
to  $110.  Car  fumishi^.  Permanent.  first  letter.  Box  4903,  Elditor  &  I 


I,arge,  long-established  weekly  news-  Publisher. _ 

paper  chain.  Write  fully.  Brown  News-  UTILI’TY  REPORTER  for  suburban 
papers,  Baldwinsville,  New  York,  no  desk,  assist  editorials.  Minimum  2 

phone  calls. _  years  newspaper  experience.  Southern 

WE  ARE  NOT  looking  for  an  adver-  New  England  daily.  Also  wanted. 
Using  consultant!  We  are  seeking  a  young  reporter,  I  or  2  years  experi- 
man  who  is  proud  to  call  himself  a  ence.  Write  Box  4938,  Elditor  &  Pub- 
salesman.  Ckjmpetitive  market  de-  lisher.  stating  full  details  with  writing 
mands  a  person  of  exceptional  sales  samples. _ 

ability  who  also  demands  well  above  WOMEN'S  NEWSWRITER 

average  income  and  opportunity  for  VVWIVICIN  O  IN c  vv  o  vv  i\i  i  ixix 

advancement.  Chart  Area  2,  11.000  MUST  be  energetic  and  experienced, 

circulation  bracket.  Box  4913,  Editor  Permanent,  interesting  spot  open  in 
ft  Publisher.  ’  progressive  daily  in  pleasant  Southern 

California  city.  Write  full  details  to 
Editorial  Box  4901,  Editor  ft  Publisher. 


SHAWINIGAN 

RESINS  CORPORATION 
SPRINGFIELD  2.  MASS. 


WANTED  —  Saleaman  calling  oo  das 
papers,  to  handle  live  featurt  for  t 
syndicate  as  a  sideline.  Generous 
mission.  Write  Box  4721,  Editor  4 
Publisher. 


WANTED 
SIDELINE  SALESMAN 


now  contacting  newspapers, 
to  reiiresent 

Rubber  Band  Manufacturer. 

;  Attractive  commission  arrangement 
WRITE 

BOX  4716.  Editor  ft  PuNi*' 
I  giving  territory  covered,  etc. 


TOP  DAILY  in  49th  state  needs  expe-  OPPORTTOTre  for  2-3  year  reporter- 
rienced  reporter  for  sports,  general  Photographer  to  gain  solid  experience 
assignment.  Write  Cliff  Cernick.  Bdi-  two-man  burt-au.  L*rge  onranization 
tor.  News-Miner.  Fairbanks.  Alaska.  chance  for  advancement.  Oar, 

— T — SVVep  a  vrrv  Camera  needed.  Give  full  details  edu- 

EDITOR  or  HUSBAlH)-WIFn_  TEAM  cation,  experience,  references  and  sal- 
^  aev  expected.  Chart  Area  2.  Box  4915. 

j  Editor  &  Publisher. 

Owned  and  printed  by  a  stronir  daily.  ■  -  — — .  ■■  . 

Must  be  competent  in  both  editorial  REPOR’TER  for  general  assignments, 
and  advertising  and  capable  of  good  Permanent  position  now  open.  Be- 
photography.  Write  or  call  C  M  (tinner  with  ability  considered.  6  day 
Adams.  The  Lorain  Journal  Lorain'  ’^eek.  fringe  benefits.  Congenial  sUff. 


Good  working  conditions.  Give  full  de¬ 
tails,  first  letter.  Address :  Editor, 


EXPERTKNrirn  gPrtPTg - vans,  nrsi  leiier.  oaaress :  conor 

“d*^  Telegrap’n.  Nashua.  New  Hampshire. 


now  sporta.  Must  be  able  to  handle  Free  Eonce 

daily  column,  makeup  desk,  heads. 

Heavy  local  sports.  Reporter  to  handle  FREE  LANCERS  I  Sell  your  photos  to 


general  assignments.  Must  be  accu-  the  huge  house  organ  market.  4,000 
rate.  Prefer  both  from  southwest,  company  magazines  buy.  Payment 


Please  send  resume  to  William  C.  from  $10  to  1100  for  single  pictures 
Wilson,  Executive  Editor,  Temple,  and  capUons.  Free  Information.  Gebbie 


Texas.  Dally  Telegram. 
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Use  CHART  AREA  Number  in  Ad  copy  lor  showing 
LOCATION  without  IDENTinCATION 


Pres#  Pictures,  161  W.  48th,  N.Y.C. 


State  resume  of  education,  o«es 
training  and  past  ten  years  of  o 


DESKMAN.  Experienced  and  cajvable  We  offer  the  best  of  working  i-ondi-  ployment.  MariUl  status.  IndieaU  ptR 
newsman  who  likts  desk  work.  We  .  i  xt  .  r  i  j  of  country  preferred  for  working,  ils 

offer  a  solid  jxisition  with  a  secure  tions  in  recreational  New  England. 


EDITOR  a:  PUBLISHER  for  November  22,  I’’* 


HELP  WANTED  SITUATIONS  WANTED  I  SITUATIONS  WANTED  j  ^iiTiiATIONS  WANllsa^ 


SITUATIONS  WANTED, 


I  or  voi&a 
e  in  td  eon, 
erutilt,  ihii 
[>ing,  cMn 
init7  to  lout 
aoUun. 

including  id 
ome  uoiMi 
jrned.  Mu; 
nt,  conmit 
&  Publiifac 


Salesmen  i  Circulation _ | _ Editorial _ 

OBJ  WANTING  a  larger  opportunity.  CIRCULATION— Manager  or  assist-  REPORTER— two  years  experience,  lu-  ABLE  YOUNG  REPORT^  wRh 

Sni  he  jf  good  character  and  willing  ant,  16  years  newspaper  experience  i  eluding  national  news  magazine,  50,000  daily  wanU  larger,  iiveiy,  u 

»^Lrn  I  nd  work  hard.  In  addition,  now  working  as  supervisor  50  to  100,-  strongest  in  school  and  village  board  ity  paper.  Covered  ‘ 

..  Mtomobile  is  required.  General  ooO  desires  advancement,  prefer  Chart  ,  atfairs  and  sports.  Box  40:27,  Ediioi  dog  shows  to  dansei^.  inmiye 

of  the  m^ia  field  as  well  Area  12.  Proven  record.  A-1  refer-  A  Publisher, _  porting,  versatile 

„  aune  .-ales  background  would  be  ences.  Available  January  1.  1959.  Box  MANAGING  EDITOR  —  Exceptional  •]  area  but 

ulpful.  Your  income  will  be  in  pro-  4»41,  tiditor  &  Pubiisher. _  managing  editor  of  medium  daily  New  .ii  ,,ood  oppor- 

urtion  to  your  ability.  Interviews  CAPABLE,  Reputable.  Circulation  wishes  to  relocate  medium  or  small  *  Publisher. 

^  be  conducted  in  Atlanta,  Chicago,  Manager — Proven  record.  Will  consider  daily  western  states.  Young,  aggres-  tunities.  Bo.\_4au-.  csiij^ — ^ - i7~r 

!(ew  York,  and  Washington.  Por  fur-  offer.  Resume  on  request.  Box  4936,  sive,  outstanding  production  man,  good  BEGINNER  Reporter  Deskman,  Mar- 

Jbtr  information,  please  write  Paul  Editor  &  Publisher.  handler  of  personnel.  Highest  refer-  ried,  will  relocate  anywhere.  Box  4»n, 

tl  nisuman.  Media  Broker,  1182  West  ^xt — u  *  xt  a  nvo  -m  ences  including  present  employer.  Why  Editor  &  Pubiisher.  _ 

p^chtree.  Atlanta.  Georgia.  Vifrs  e^rie^ce  aU  oha^^  not_write  for  deUilsT  Box  4728,  Editor  klORTDaT^EASONAL  JOB?  Mid- 

^cwnpi'lll  ATION  SUPPLY  HOUSE  Florida  paper.  Age  40,  married,  two  A  Publianer. - wee  dy  publisher. 

NEW  CTRCULATTON  bUPPLY  ttUUSlu  children.  Available  January  1.  A  re-  BEGINNER,  26,  vet.  2  years  college  5o's.  wants  to  stay  interest^  and 

■eels  experienced  live  wire^  M.  .  officer  now  voluntarily  on  active  i  English  and  writing,  no  commercial  busy  whilfe  spending  winter  in  Honda. 

Ptone.  correspor^ence.  and  tr^^  Tuty  until  December  19.  Box  4933.  I  experience  wanU  copy  or  reporting  News  wriUng,  reporting,  any  n^s 

T-V-  i'^ublisher  Editor  &  Publisher.  job.  Go  anywhere,  salary  not  impor-  desk,  public  relations,  anything.  t>al- 

«te.  Box  4.1i.  Editor  &  Publisher.  - ^ - -r—r-T. - T? -  1  tant  as  long  as  I  can  learn.  Prefer  ary  not  all-important.  Part  week  or 

^^^=5^^^^=^===^=  Classified  Advertising  l  Chart  Areas  6.  7,  8,  9.  10,  11,  12,  full  time.  Write  Box  4930,  Editor  & 

_  instruction -  H..VE  UNE  GAmiE,.  WILL  ^ETCH  ^i^r  ^Pu^l  ^gg^^lEN^L^me  feature  woriT 

Classified  Advertising  '' metr^>yiitan  _  Jris^ea  ^porting  /esk  spot  on  dai^ 

- ri^ifi^  eSwr“^ce  tookiniTforrchal-  CAPABLE  WOMEN'S  editor  wants  College.  24.  vet.  Ambition  m  to  ^ 

NOW— it’s  up  to  S18  newspapers  that  ^sRion  as  either  Assistant  '  Connecticut  or  New  York  daily.  Make-  come  1st  rate  newsman.  Box  4937, 

ksva  enrolled  students  in  the  20  lesson  clarified  Manager  or  Classified  Man-  I  W.  features,  6  years  daily  experience.  Editor  &  Publisher. _ 

Bowird  Parish  Course  in  aasaihed  ^  jop  pp^ch  daily.  Available  |  Ebctellent  references.  Box  4802,  Editor  CORRESPONDENT  for 
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Shop  Talk  at  Thirty 


HE  SHOLLD  HAVE  TOLD  HIM 

The  news  from  Bogota  this 
week  was  good.  The  Colombian 
Congress  prepared  for  the  trial 
of  the  deposed  dictator,  Gen. 
Gustavo  Rojas  Pinilla,  during 
whose  regime  for  four  years 
until  May  10,  1957  the  press  was 
made  to  toe  a  bloody  mark.  This 
will  be  the  trial  not  only  of  a 
man  but  of  his  high-handed 
seizure  of  power.  He  is  charged 
with  being  a  President  of  un¬ 
worthy  conduct,  violating  the 
Constitution,  extortion  and 
numerous  other  offenses. 

While  Rojas  Pinilla  was  riding 
high  he  suppressed  opposition 
newspapers,  expelled  reporters 
who  wrote  unfriendly  stories  of 
his  machinations,  and  imprisoned 
editors  for  desecato — disrespect 
of  a  public  official!  One  of  his 
victims  was  Carlos  J.  Villar 
Borda,  the  United  Press  cor¬ 
respondent  at  Bogota.  Under¬ 
currents  of  revolution  were  boil¬ 
ing;  blood  flowed  in  the  streets 
outside  the  presidential  palace; 
the  dictator  cracked  his  whip 
and  underlings  chose  to  make 
an  example  of  Villar  Borda. 
They  said  that  a  story  he  filed 
telling  of  people  being  beaten 
to  death  at  a  bull-fight  was 
false.  The  newsman’s  credentials 
were  revoked;  he  was  fined, 
booted  out  of  the  country. 

«  «  « 

History  has  its  own  way  of 
bumping  the  mighty  off  the  high 
places. 

Now  a  sequel  to  the  dictator’s 
persecution  of  a  reporter  can 
be  tpld. 

Rojas  Pinilla,  himself  an  exile, 
is  flying  back  to  Bogota  and  in 
the  seat  next  to  him  is  Villar 
Borda.  It  is  their  first  face-to- 
face  meeting  since  the  incident 
in  the  Fall  of  1956. 

Recognizing  his  fellow  passen¬ 
ger,  Rojas  Pinilla  smiles  and 
asks,  “Are  you  again  with  the 
United  Press?”  “No,  sir,”  is  the 
reply,  “I  am  still  with  the  United 
Press.” 

Rojas  Pinilla  wants  to  be 
friendly  now.  “Well,”  he  says, 
“I  am  a  very  good  friend  of  all 
the  Unipressers;  a  specially 
good  friend  of  the  correspond¬ 
ents  at  Las  Palmas  and  Madrid. 
Will  you  please  send  a  wire 
when  w’e  land?”  “With  pleasure, 
sir.” 

The  conversation  continues 
but  it  is  off-the-record  when  it 
relates  to  Colombian  politics, 
the  Army,  leaders  of  the  revolu¬ 
tionary  government.  They  re¬ 
view  the  accusations  that  Rojas 
Pinilla  will  face  and  he  asserts 
his  righteousness. 


At  last  Villar  Borda  comes  to 
the  point  that  most  concerns 
him: 

“The  Plaza  de  Toros.  Alas! 
Rojas  had  said  a  few  minutes 
before  that  during  his  Govern¬ 
ment  nobody  was  persecuted, 
everybody  had  a  complete  guar¬ 
antee  for  his  life  and  rights.  It 
was  a  paradise.  So,  I  said;  ‘You 
will  excuse  me.  General,  but  I 
am  a  party  in  this  case.  I  suf¬ 
fered  what  seemed  to  be  a  per¬ 
secution.  I  was  sentenced,  I  was 
fined,  my  press  card  was  can¬ 
celled,  I  was  threatened,  I  was 
detained  and  I  finally  had  to 
leave  the  country'.’ 

“With  his  best  smile  he  turned 
to  me  and  said,  ‘Oh,  that  affair 
of  the  Plaza  de  Toros.  Yes,  but 
then  you  have  to  admit  that  you 
were  wrong,  that  you  had  com¬ 
mitted  libel,  that  you  were 
making  a  strong  campaign 
against  my  Government.’ 

“And  here  we  started  a  long 
discussion  of  the  affair.  His 
version:  People  told  him  that 
the  previous  Sunday  groups  of 
people  armed  with  knives  had 
forced  the  spectators  to  shout 
t'ivas  to  Lleras  Camargo  and 
boos  to  his  daughter.  In  view  of 
those  reports  he  instructed  tw’o 
generals  to  take  measures  so 
that  that  would  not  happen 
again.  Then  he  called  the  gen¬ 
erals  again  and  demanded  they 
report  to  him  the  complete  truth. 

“They  reported  back  that  not 
a  single  person  was  hospitalized, 
that  there  was  only  one  dead,  a 
man  who  was  drunk  and  fell, 
breaking  his  neck.  So,  really, 
nothing  happened. 

“At  this  moment  I  started 
telling  Rojas  what  I  knew  about 
the  corrida.  I  told  him  about  the 
confession  of  a  Colonel  who  said 
he  had  received  direct  instruc¬ 
tions  from  Rojas  Pinilla  to  beat 
people,  'even  to  death,’  when 
they  didn’t  show  complacency 
with  the  vivas  to  the  Govern¬ 
ment.  This  was  the  only  time 
when  Rojas  was  a  little  bit 
upset.  He  interrupted  me  and 
said,  ‘That  s.  o.  b.  Colonel  .  .  . 
he  is  lying!’  I  went  on  with  the 
complete  story  and  when  I  had 
finished  there  was  silence. 

“Then  he  turned  to  me  and 
said,  ‘Well,  you  see  how  things 
happen  without  the  President 
knowing  them.  You  should  have 
come  to  me  at  the  time  with  the 
whole  story,  and  I  would  not 
have  permitted  them  to  perse¬ 
cute  you.  I  would  have  protected 
you  against  Ordonez!’  The  fare¬ 
well  was  a  cordial  one.  He 
warmly  shook  hands  and  invited 


THE  FOURTH  ESTATE  .  .  . 


By  Trent 


'Don't  you  dare  run  this  as  our  engagement  picture  on  the  Turkey  Day 
Sports  Events  page!" 


me  to  his  house  to  continue 
talking  one  of  these  days.” 

Si,  Senor.  It’s  your  turn  to 
start  talking.  The  Senate  gives 
you  this  chance  to  defend  your 
honor.  The  reporters  are  wait¬ 
ing. 

«  «  « 

WE  BID  A  FARE\I  ELL 

We  hadn’t  seen  the  expression 
“bids  fair”  in  news  copy  for  a 
long  time  until  it  appeared  in 
a  handout  from  Mutual  Broad¬ 
casting  System  this  week  — 
“What  bids  fair  to  be  the  most 
important  game  .  .  .”  And  by 
coincidence  it  came  to  notice 
with  an  item  reporting  the  death 
of  Hugh  M.  Durigan  of  the 
Wilmington  (Del.)  Joumal- 
Every  Evening.  The  two  are 
related. 

Hugh  Durigan,  when  we  knew 
him  as  city  editor  of  the  Albany 
(N.  Y.)  Knickerbocker  Press, 
would  bade  farewell  to  any  re¬ 
porter  who  wrote  that  anything 
“bids  fair”.  He  was  an  editor  of 


the  old  school,  a  hard  task 
master  when  it  came  to  style 
He  was  “old  school”  too  in  hi; 
idea  that  a  CE  should  edit  copy 
and  order  it  rewritten,  if  new 
be,  before  passing  it  along  to  the 
copy  desk. 

Due  to  an  accident  in  boyhooii 
he  had  but  one  arm.  But  what 
a  copy  reader!  Rarely  did  a 
“take”  of  copy  go  to  the  desk 
that  didn’t  look  as  if  it  had  beer 
written  in  longhand  and  cor 
rected  on  the  typewriter. 

We’ll  never  forget  men  like 
Hugh  Durigan  in  the  newspaper 
business.  He  had  a  way  of 
making  you  remember  him  in  a 
firm  script  flowing  from  blue 
pencils.  Example:  A  cub’s  copy 
described  the  boys  of  a  gradu 
atlng  class  attired  in  blue  serge 
pants.  “Boy!”  came  the  bark 
from  the  city  desk  comer.  “Re¬ 
write  this!”  Across  the  sentence 
he  had  impressed  this  lesson  is 
style,  “Pants  is  for  gents.”  . .  ■ 
J.  H.  W. 
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In  tlip  field  <)f  communiralions.  two 
extraordinary  exents  have  oreurred 
williin  a  short  span  of  time.  One  was 
the  linking  of  fairo|)e  to  America  h\ 
the  siilimariiie  telephone  cable.  The 
other  was  the  sending  of  radio  si<:nals 
from  I’.  S.  satellites  in  outer  space. 

Both  achiexements  depended  on  de¬ 
velopments  from  Hell  Telephone  Sys¬ 
tem  research.  The  cable  was  made 


possible  by  the  dexelopment  of  loti"- 
life  electron  tube  amplTiers  which  are 
able  to  withstand  crushinjr  pressure  on 
the  ocean  floor.  The  satellites  <lcri\e 
their  radio  \oiccs  from  transistors  — 
products  of  basic  reseanh  in  semi¬ 
conductor  ph\  sics. 

All  of  this  basic  reseanh  is  ilone 
for  the  Bell  System  h\  Bell  Telephone 
Laboratories.  Here,  oxer  profes¬ 


sional  si  ientists  and  cn"ineers  explore 
and  develop  in  phxsics.  mathemaiics. 
electronics,  chemistrx.  mechanical  en- 
{:ineerin<i,  even  hiologx  —  in  exerx  art 
and  science  xxhich  can  help  improxe 
electrical  communications. 

Through  this  xxork  at  the  Labora¬ 
tories,  the  Bell  System  has  helped  make 
your  telephone  serx  ice  the  w  orld  s 
finest  —  and  xxill  keep  it  so. 
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Now ...  in  Fort  Worth 

THE  PRESS  SUNDAY  COMICS 

are  a  bigger  buy  than  ever! 


Readers  up!  Rates  down!  New  frequency  dis¬ 
counts!  Plus,  a  major  advantage  only  Texas’ 
most  modern  newspaper  can  give  you  — full 
page  dominance  on  limited  space  budgets  — 
thanks  to  The  Press  6-column  tabloid  format! 
Call  direct,  or  contact  any  Scripps-Howard 
office. 


NEW  FREQUENCY  DISCOUNTS 

5%  for  6  insertions 
10%  for  12  insertions 
15%  for  24  insertions 


THE 

FORT  WORTH 


NEW  EXTRA  CIRCULATION:* 

An  inc  rease  of  3,509  over  one  \  ear 
C'ircniation  now  55,305! 


Total  Snnelav 


NEW  LOW  COST  PER  THOUSAND:  $1.52 


Based  on  Vb  page  rate  of  $84.00  per  single  insertion. 
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